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THE  WORLD’S  OREATEST  NEWSPAEER 


•  Some  stories  drop  into  reporters’  laps  but  to  pro¬ 
duce  continuously  the  significant  stories  that  get  high 
reader  interest  requires  time  and  digging.  Because  the 
Tribune’s  Washington  staff  is  big  enough  to  spend 
time  in  digging  out  the  facts.  Tribune  readers  get 
news  reports  they  find  in  no  other  publication. 

Within  a  few  years  of  its  birth,  the  Chicago  Tribune 
was  singled  out  for  national  prominence  because  of  its 
vigorous  action  in  the  great  crisis  which  split  the 
nation  in  the  Civil  War.  In  1859,  Joseph  Medill, 
founding  editor,  himself  was  the  Tribune’s  first  Wash¬ 
ington  correspondent. 


.■\s  W’ashington  news  has  grown  in  public  impor¬ 
tance,  the  Chicago  Tribune  has  spared  no  expense  or 
effort  to  get  the  facts  of  every  important  trend  and 
development  at  the  nation’s  capital. 

Today,  with  the  largest  Washington  staff  of  any 
Chicago  newspaper,  the  Tribune  has  the  man  power 
and  facilities  which  a  newspaper  needs  to  keep  out  in 
front  with  readers. 

This  is  made  plain  by  the  exclusive  Washington  re¬ 
ports  which  regularly  break  Hrst  in  the  Chicago  Trib¬ 
une.  And  by  the  pluralities  of  circulation  which  read¬ 
ers  give  the  T ribune  over  all  other  Chicago  newspapers. 
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Metropolitan  Washington  Ranks  11th 
Population  hut  9th  in  Retail  Sales 


Those  totals  put  Metropolitan  Washington  in  11th 
place  in  population  between  the  Cleveland  and  Bal¬ 
timore  metropolitan  areas — and  up  two  notches  to 
9th  in  retail  sales — just  after  Pittsburgh  and  ahead 
of  St.  Louis  as  well  as  Cleveland  and  Baltimore. 

More  than  one  and  a  third  million  people — spend¬ 
ing  more  than  1.7  billion  dollars!  That’s  a  big  league 
town  in  every  respect.  And  it  has  a  big  league  news¬ 
paper,  too — Tbe  Washington  Post,  which  ranks  up 
in  the  first  division  in  any  expert’s  book. 


How  big  is  the  Washington,  D.  C.  market,  anyhow? 
It  spilled  over  the  edges  of  the  District  of  Columbia 
long  ago — for  instance,  the  Census  Bureau  is  over 
the  Maryland  line  and  the  Pentagon’s  across  the 
river  in  Virginia.  The  Census  people  say  that  the 
Metropolitan  Counties  Area  of  W'ashington  now  in- 
oludes  the  District  of  Columbia,  the  independent 
eity  of  ,4Iexandria.  V'a.,  Arlington  and  Fairfax  coun¬ 
ties  in  V’irginia.  and  Montgomery  and  Prince  Georges 
eounties  in  Maryland. 

^^Iiat  does  all  that  add  up  to?  According  to  the 
recent  Printers'  Ink  study,  this  Metropolitan  Wash¬ 
ington  area  now  has  1.382.900  population  and  last 
year  accounted  for  SI .7 1 1  .oOO.tXK)  In  total  retail  sales. 


Represented  ky  Osborn,  Scolaro,  Meeker  &  Scott — George  D. 
Close,  Inc.  (Pacific  Coast) — Metropolitan  Sunday  Newspapers 
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or  winter  o 


but  Coke*  knows  no  season 


Summer,  winter,  spring  or  fall,  you  have  equal  use  for  Coke — but  not 
for  coke. 

Because  coke  (lower-case  “c”)  means  a  certain  type  of  fuel — and  nothing 
else. 

While  Coke  (upper-case  “C”)  means  Coca-Cola — and  nothing  else. 


It  is  perfectly  understandable  that  people  not  directly  concerned  often 
forget  this  distinction.  But  what  may  seem  to  you  a  trivial  matter  is  a 
vital  one  to  us.  For  the  law  requires  us  to  be  diligent  in  the  protection 
of  our  trade-marks.  Hence  these  frequent  reminders. 

Your  co-operation  is  respect¬ 
fully  requested,  whenever  you 
use  either  Coca-Cola  or  Coke 
in  print. 


•*Coke  =  Coca-Cola 
Both  are  registered  trade-marks  that 
distinguish  the  same  thing — the 
product  of  The  Coca-Cola  Company. 


THE  COCA-COLA  COMPANY 


COrVRIOHT  1949.  TH«  COCA-COLA  COMPANY 
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Christian 

Science 

Monitor 


An  tnf emotional  Dally  Newspaper 


Drive  home  your  sales  story  with 

DEPTH  OF 
PENETRATION 


Regular  advertising  in  THE  CHRISTIAN  SCIENCE 
MONITOR  is  the  most  elfective  means  of  reaching  this 
responsive  market.  In  this  way,  you  penetrate  down  in¬ 
to  the  buying  impulses  of  these  men  and  women. 

MONITOR  readers  daily  prove  that  they  regularly  buy 
products  that  are  advertised  in  the  MONITOR.  Further¬ 
more,  their  ability  to  buy  is  distinctly  above  average, 
with  an  especially  high  "spendable  income”  for  the 
worthwhile  things  of  life. 

When  you  feel  the  need  of  sales  stimulus  for  your 
present  product,  or  are  about  to  introduce  a  new  one, 
you  will  find  a  planned  program  of  advertising  in  this 
great  international  daily  newspaper  very  effective.  May 
we  submit  a  tailor-made  proposal  ?  —  THE  CHRISTIAN 
SCIENCE  MONITOR,  One,  Norway  Street,  Boston  15,  Mass. 

SPEAKING  OF  DEPTH  OF  PENETRATION,  HERE  IS  WHAT  ONE  ADVERTISER 
SAYS:  "It^e  have  had  letters  from  Monitor  readers  actually  enclosing  pur¬ 
chase  tape  of  several  of  our  items  bought  at  local  stores  here.  This  type  of 
consumer  cooperation,  I  believe,  is  the  very  finest  obtainable  anywhere  at 
any  price.  The  wonderful  response  that  Monitor  readers  have  given  our 
products  since  we  have  been  advertising  in  The  Christian  Science  Monitor 
has  made  me  and  my  organization  one  of  your  paper’s  most  enthusiastic 
supporters  and  boosters.” 


News,  Advertising,  Readership 
Devoted  to  Building  a 
Better  Civilization 


Branch  Offices 

NEW  YORK:  $00  Fifth  Avenue 
CHICAGO:  333  N.  Michigan  Avenue 
DETROIT:  3-101  General  Motors  Building 
KANSAS  CITY:  1002  Walnut  Street 
SAN  FRANCISCO:  62$  Market  Street 
LOS  ANGELES:  6$0  S.  Grand  Avenue 
SEATTLE:  824  Skinner  Building 
PARIS:  $6  Faubourg  Saint  Honore 
LONDON.  W.C.  2 :  Connaught  House, 
163/4  Strand 

GENEVA:  28  Rue  du  Cendrier 


Listen  every  Tuesday  night  to 

•THE  CHRISTIAN  SCIENCE  MONITOR  VIEWS  THE  NEWS' 
with  Erwin  D.  Canham,  Editor,  over  the  ABC  network 
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Synthetic  detergents  are  a  soapmakers’  sensation.  From  coast  to 

coast,  they’re  tlie  New  Look  in  suds.  Yet  in  one  midwest  market,  their  sales  are 

piling  higher  than  in  a  top  eastern  city  with  six  times  the  population. 

How  come? 

The  midwest  city  has  water  so  hard  it’s  tough  to  work  up  any  kind  of  lather 
w'ith  ordinary  soap.  Hut  the  six-times-as-hig  town  in  the  East  hoasts 
water  so  soft  a  truckload  of  suds  is  no  trick  at  all.  Just  one  more 
example  of  the  way  sales  oj)portuuities — and  sales  costs — dilTer  from 
market  to  market  for  nearly  every  product. 

Facing  today’s  soaring  costs,  you’re  far  ahead  if  your  advertising  swims 
with  the  current  of  local  j)otentials  instead  of  trying  to  buck  it.  That’s  why  so 
many  advertisers  are  planning  today  on  a  market-hy-market  basis,  using 
newspaper  advertising  to  get  the  most  out  of  every  top-opportunity  market. 

National  advertising  in  newspapers  is  topping  all  records  simply 
because  advertisers,  as  never  before,  are  basing  their 
national  plans  on  the  fact  that .  .  . 


All  Business  Is  Local  ^  . 


THE  BUREAU  OF  ADVERTISING,  American  Newspaper  Publishers  Association,  is  in  business  to  help  you  get 
bigger  sales  results  at  lower  cost.  If  you  have  a  problem  you'd  like  to  discuss,  write,  wire  or  call  us  at 
370  Lexington  Ave.,  New  York  17;  360  North  Michigan  Ave.,  Chicago  1,  or  240  Montgomery  St.,  San  Froncisco  A 
Sponsored  by  The  New  York  Times  in  the  interest  of  more  effective  advertising. 
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am  A  Will  Continue 
To  Buy  Newspaper  Ads 

Doctors  Regard  It  as  Ethical  Way 
To  Oppose  Socialized  Medicine 


Washington — In  spite  of  criti- 
cisn  and  inferences  which  have 
b«n  drawn,  the  American  Medi¬ 
cal  Association  and  its  affiliates 
vJ  continue  to  buy  newspaper 
space  to  present  their  side  of 
the  socialized  medicine  issue, 
wii  no  expectation  of  bribing 
the  press,  spokesmen  for  the 
doctors  made  it  emphatic  at 
aeetings  here  this  week. 

Newsmen  invited  to  question 
the  representatives  were 
toil  extensive  new  publicity 
programs  are  pianned,  utilizing 
all  papers  in  the  covered  areas 
wrJiout  regard  to  their  editorial 
positions  on  the  national  health 
hil  A  newspaper  which  can  be 
bought”  has  little  to  sell,  the 
nport^Ts  were  reminded. 

Dr.  E.  L.  Henderson,  AMA 
prsident-elect.  was  asked  how 
mch  substance  there  was  in 
charges  that  the  AMA  or  its 
representatives  have  been  en- 
gaied  in  either  trying  to  buy 
MTspaper  influence  or  putting 
uodue  pressure  on  them. 

Bribe  Attempts  Denied 
The  attempted  bribery  charge 
ri  reference  to  the  California 
aibiation,  first  made  in  a  radio 
pnjram,  is  “absolutely  false," 
D:  Henderson  said. 

Then  the  fight  in  California 
broke  out  in  1945,  he  related, 
atout  80  newspapers  in  the  state 
had  taken  a  position  against 
cctpulsory  health  insurance. 
A  the  end  of  the  legislative 
ssion  the  number  had  grown 
tcoiore  than  200. 

That  increase,”  he  said,  “oc- 
Kred  before  a  dollar  was 
sfKt  in  newspaper  advertising.” 
Orer  a  year  later.  Dr.  Hen- 
usioii  said,  the  California  As- 
saution  authorized  Whitaker 
ax  Baxter,  under  the  firm 
of  Campaigns,  Inc.,  of 
taiifomia.  to  conduct  an  adver- 
®g  campaign,  the  purpose  of 
*ich  was  to  encourage  enroll- 
™ts  in  voluntary  health  in- 
ftince  systems.  ITie  same  size 
papers  in  oppo- 
^  to  the  CMA  campaign  as 
“•  bose  that  supported  it. 
ibe  same  policy  will  be  fol- 
when  and  if  the  AMA 
“Ws  ail  advertising  schedule, 
regard  to  compul- 
^  health  insurance  or  volun- 
^  health  insurance.  Dr.  Hen- 
•wson  said. 

T  am  yaking  a  little  heat- 
SL  subject."  he  de- 
•  because  I  think  we  can 
i.  j  consideration  that 
lOnin  attempt  going 

|“m  this  country  today  to  un- 

.^I>IT0R  i  PUBLISHER  for 


dermine  newspaper  and  radio 
advertising,  all  the  advertising 
media,  by  people  who  do  not 
believe  in  our  way  of  life. 

“I  believe  that  if  advertising 
is  sound  for  selling  commodities, 
it  is  just  as  sound  to  sell  prin¬ 
ciples  by  advertising,  and  that 
is  the  fundamental  policy  of 
this  campaign.” 

Dr.  Henderson  also  said  there 
was  no  foundation  in  fact  in 
charges  by  the  Committee  for 
the  Nation’s  Health  that  the 
Minnesota  State  Medical  Asso¬ 
ciation  had  let  down  the  bar¬ 
riers  for  advertising  by  doctors 
"as  an  open  bribe  to  the  press 
of  the  nation”.  (E  &  P,  Aug.  20, 
page  10. ) 

Dr.  Henderson  said  he  had 
been  informed  by  Ralph  Keller, 
secretary  of  the  Minnesota  Edi¬ 
torial  Association,  that  Minne¬ 
sota  Labor,  the  CIO  publication, 
at  no  time  protested  this  ar¬ 
rangement,  accepted  it  just  as 
every  other  newspaper  in 
Minnesota  did.  and  apparently 
found  nothing  wrong  with  it. 

Dr.  Henderson  said  the  House 
of  Delegates  of  the  Minnesota 
Medical  Association  merely 
passed  a  resolution  formally  ap 
proving  professional  card  adver¬ 
tising.  The  resolution  specified 
that  the  doctors’  new'spaper  ads 
should  be  no  larger  than  one 
column  wide  and  two  inches 
deep.  It  also  authorized  pur¬ 
chase  of  newspaper  ads  by 
county  medical  societies  for 
greetings,  messages,  or  an¬ 
nouncements  in  the  name  of  the 
component  medical  society  in 
co-operation  with  other  groups. 

'No  Breach  of  Ethics' 

“Certainly  this  is  no  breach 
of  medical  ethics,”  Dr.  Hender¬ 
son  said.  "The  action  clears  the 
way  for  county  medical  societies 
to  buy  newspaper  ads  in  order 
to  present  their  side  of  the 
health  insurance  debate.  This 
they  have  every  right  to  do.  .  .  , 

"Purchase  of  newspaper  ad¬ 
vertising  space  in  no  sense  con¬ 
stitutes  a  subsidy.  Such  space 
is  available  to  all  reputable  ad¬ 
vertisers,  including  doctors  and 
medical  societies  or  any  other 
group  wishing  to  support  or 
oppose  socialized  medicine.  Nor 
does  the  purchase  of  advertis¬ 
ing  include  the  right  to  dictate 
the  editorial  policy  of  the  news¬ 
paper.” 

Dr.  George  F.  Lull,  general 
manager  of  the  AMA,  said  ad¬ 
vertising  by  doctors  was  a  mat¬ 
ter  to  be  determined  by  the 
policy  of  local  medical  societies. 
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Upward  Wage 

Chicago  —  Upward  wage 
trends  in  the  newspaper  busi¬ 
ness  were  checked  in  July,  ac¬ 
cording  to  an  analysis  of  74 
mechanical  wage  settlements 
reported  to  ANpA  last  month, 
revealing  that  the  average  day 
hourly  increase  was  12.9c  as 
compared  to  13.4c  in  June. 

The  ANPA  Special  Standing 
Committee  bulletin  pointed  out 
that  among  the  74  settlements 
reported  during  July,  working 
hours  were  reduced  in  only  one 


Population  Typo 

500,000  and  over  . . .  $2,514 

200-500,000  _ ’ .  2.434 

100-200,000  .  2.274 

75-100.000  .  2.212 

50-  75.000  .  2.187 

25-  50,000  .  2.002 

Under  25,000  .  1.879 


Trends  Checked 

instance,  with  hours  increased 
in  two  cases.  Previously,  the 
average  day  hourly  increase  in 
May  had  been  13.8c  and  15.7c  in 
April. 

“Despite  more  realistic  news¬ 
paper  wage  bargaining  in  July,” 
stated  the  ANPA  bulletin,  “the 
fact  remains  that  publishers 
generally  are  still  granting 
higher  increases  than  is  the 
case  in  general  industry.” 

An  ANPA  wage  survey,  as  of 
Aug.  1,  shows  average  scales: 


Press 

Stereo 

Mailer 

Engraver 

2.332 

2.372 

2.038 

2.425 

2.321 

2.316 

1.991 

2.502 

2.195 

2.509 

1.815 

2.178 

2.092 

2.133 

1.664 

2.236 

2.135 

2.119 

1.794 

2.383 

1.990 

2.098 

1.808 

2.145 

1.957 

2.215 

2.054 

2.622 

Members  Fold  AN  AN, 
Maintain  Idea  ‘Sound’ 


Dissolution  of  the  American 
Newspaper  Advertising  Net¬ 
work  was  voted  Aug.  23  at  a 
special  meeting  of  stockholders 
in  New  York. 

Edward  D.  Madden,  executive 
vicepresident,  announced  that 
all  existing  contracts  would  be 
fully  honored  in  accordance 
with  present  ANAN  rules  at 
earned  continuity  discounts  up 
to  the  end  of  the  contract 
periods. 

Commenting  on  the  stock¬ 
holders’  action.  Thomas  J.  Coch¬ 
rane,  advertising  manager  of 
the  New  York  News  and  presi¬ 
dent  and  board  chairman  of  the 
network,  said; 

Business  Conditions  Cited 

“We  explored  several  differ¬ 
ent  plans  of  operation.  During 
this  period  we  had  to  recognize 
that  business  conditions  today 
are  a  lot  different  than  they 
were  in  1945,  when  AN.AN  w^is 
organized.  All  of  us  are  con¬ 
cerned  with  the  sharp  increases 
in  the  cost  of  newspaper  pub¬ 
lishing  in  the  last  four  years — 
increases  which  .  are  probably 
higher  than  in  most  other  in¬ 
dustries. 

“It  became  apparent  to  us,  as 
time  went  on,  that  because  of 
the  increased  costs  of  news¬ 
paper  publishing — which  in  the 
case  of  a  network  member  in¬ 
clude  continuity  discounts,  serv¬ 
ice  fees  and  sales  commissions 
— and  the  difficulties  which 
these  increases  imposed  in  mak¬ 
ing  a  network  package  that 
would  be  acceptable  to  adver¬ 
tisers,  we  could  not  successfully 
satisfy  both  publishers  and  ad¬ 
vertisers. 

“The  dissolution  of  ANAN 


can  in  no  way  be  taken  as  a 
criticism  of  the  organization  or 
its  management  or  the  basic 
idea  on  which  it  was  founded. 
.  .  .  We  still  believe  in  the 
soundness  of  this  approach.  .  .  . 

"We  believe  ( the  network’s 
executives)  have  made  splendid 
contributions  to  the  increasing 
volume  of  national  advertising 
in  all  newspapers. 

"That  the  idea  behind  the 
network  is  basically  sound  is 
evidenced  by  the  fact  that  a 
number  of  the  largest  national 
advertisers  and  most  prominent 
advertising  agencies  have  done 
business  with  ANAN  during  its 
short  life.  .  .  .”  ( Mr.  Madden 
told  E  &  P  earlier  this  year 
that  the  network  had  carried 
ads  for  70  products,  placed  by 
33  agencies. ) 

The  dissolution  plan  recom¬ 
mended  to  the  stockholders  by 
ANAN’s  executive  committee 
(E  &  P.  Aug.  20,  p.  22)  in¬ 
cludes: 

1.  Billing  of  $101,575  to  the 
35  current  basic  members  on  a 
pro-rata  basis,  to  cover  final 
costs. 

2.  No  contracts  to  be  accepted 
after  Aug.  31. 

3.  All  contracts  in  force  as  of 
that  date  to  be  honored  to  ma¬ 
turity. 

4.  ANAN  to  cease  forwarding 
insertion  orders  as  of  Oct.  1, 
1949;  representatives  of  the 
newspapers  to  follow  through 
on  orders  and  discounts. 

From  its  beginnings,  ANAN 
waged  battle  against  odds  and 
never  got  to  the  point  where  it 
was  fully  accepted  even  by 
those  segments  of  the  newspaper 
(Continued  on  page  6) 
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ANAN  Dissolved 

continued  from  page  5 


industry  had  sponsored  it. 

The  mos#  widely  voiced  criti¬ 
cism  was  that  it  failed  to  ac¬ 
complish  its  primary  purpose — 
to  capture  the  big  money  being 
spent  in  other  national  media 
by  advertisers  who  were  small 
or  non-newspaper  accounts. 

Repeatedly,  ANAN's  critics 
charged  that  any  sizable  sched¬ 
ules  it  did  get  for  the  news¬ 
papers  would  have  gone  to  that 
m^ium  in  any  case,  and  that, 
therefore,  the  network  was 
merely  selling  the  same  space 
at  greater  discounts  (27o  to 
16%).  It  failed,  they  concluded, 
to  bring  any  substantial  new 
business  to  the  newspapers. 

One  publisher,  who  resigned 
from  the  network  shortly  be¬ 
fore  its  dissolution  and  who 
earlier  was  one  of  its  strongest 
supporters,  stated  the  matter 
thus  to  E  &  P  several  weeks 
ago: 

“Basically,  the  network  is  a 
good  thing.  The  newspapers 
need  it  badly  and  those  resign¬ 
ing  regret  exceedingly,  I  am 
sure,  the  need  to  do  so. 

“We  hoped,  when  the  organi¬ 
zation  was  formed,  that  it  would 
concentrate  on  big  accounts  and 
would  do  its  major  work  only 
with  the  absolute  top  manage¬ 
ment. 

“The  usual  ‘protocol’  calls  in 
the  lower  echelons  would  have 
to  be  made,  of  course,  but  there 
has  been  a  distressing  amount 
of  time  spent  in  calling  on  mi¬ 
nor  executives.” 

The  original  purpose,  he  said, 
was  to  get  long-term  contracts 
with  the  big  advertisers,  and 
particularly  those  who  were 
spending  little  for  newspaper 
space. 

“With  such  an  approach,”  he 
added,  “probably  the  smallest 
accounts  in  our  sights  would 
amount  to  $300,000.  Space  buy¬ 
ers,  obviously,  don’t  sign  such 
checks.” 

First  proposal  of  an  ANAN- 
style  network  ( a  black-and- 
white  r-o-p  package)  was  made 
by  John  Cowles,  publisher  of 
the  Minneapolis  (Minn.)  Star 
(then  the  Star -Journal)  and 
Tribune,  before  the  National 
Newspaper  Promotion  Associa¬ 
tion  in  April.  1944.  In  his  talk, 
Mr.  Cowles  foresaw  the  eventu¬ 
al  establishment  of  a  number  of 
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newspaper  networks  as  in  the 
radio  field.  As  for  the  failures 
of  other  networks,  he  noted 
that  the  most  prominent  ex¬ 
ample,  the  Major  Market  News¬ 
papers  (“100,000  Group”)  was 
merely  a  “contact”  office  which 
did  not  have  a  specific  package 
to  sell  and  could  not  take  in¬ 
sertion  orders. 

For  several  months,  a  wide- 
open  controversy  raged  between 
the  supporters  and  opponents 
of  the  network  idea,  but  the 
plan  moved  forward.  In  No¬ 
vember  of  1944,  16  newspapers, 
organized  as  an  unofficial  spon¬ 
sor  group,  commissioned  Marion 
Harper,  research  consultant,  to 
make  a  study  of  the  feasibility 
of  a  newspaper  network.  Chair¬ 
man  of  this  working  committee 
was  the  late  Harold  B.  Sher¬ 
wood,  then  advertising  manager 
of  the  New  York  News. 

Organization  Voted 

Ten  months  later  the  network 
plan  got  moving  in  earnest.  At 
a  three-day  meeting  in  Septem¬ 
ber,  1945,  executives  of  the  16 
newspapers  and  of  seven  others 
added  in  the  interim,  received 
a  favorable  report  from  Mr. 
Harper  and  voted  to  proceed 
with  the  organization. 

In  November,  the  network, 
still  unnamed,  was  formally 
launched  and  a  tentative  mem¬ 
bership  pattern  was  drawn  up. 
The  next  month,  it  was  incor¬ 
porated  in  Delaware  as  the 
American  Newspaper  Advertis¬ 
ing  Network,  Inc. 

In  the  face  of  formidable  op¬ 
position  from  both  newspaper 
and  advertiser  quarters,  the 
network  set  up  its  organization 
in  January,  1946,  with  Mr  Sher¬ 
wood  as  president. 

A  scant  week  later.  General 
Motors  Corp.,  for  many  years  a 
top  newspaper  advertiser,  made 
known  that  it  would  not  use 
the  network  package.  At  a  meet¬ 
ing  of  newspaper  representa¬ 
tives  and  GM  agency  executives 
in  Detroit,  Advertising  Manager 
Dolph  Odell  said: 

“A  .single  insertion  order  and 
a  single  bill  will  not  encourage 
more  extensive  use  of  news¬ 
paper  advertising  by  GM.  Be¬ 
cause  of  the  cooperative  system 
of  advertising  used  by  the  firm, 
it  cannot  utilize  the  network 
plan.” 

He  announced  also  that  the 
company  would  expect  to  get 
the  same  space  rates  offered 
any  other  national  advertisers, 
whether  the  latter  used  the  net¬ 
work  or  not. 

On  the  heels  of  this  first  body 
blow  came  another  in  the  form 
of  a  withdrawal  by  the  Cleve¬ 
land  Plain  Dealer,  one  of  the 
16  original  sponsors. 

During  this  time,  the  fledg¬ 
ling  network  was  also  being 
harassed  by  a  growing  opposi¬ 
tion  among  the  newspaper 
representatives.  Seeking  to  pla¬ 
cate  this  group,  the  network 
presented  the  Harper  study  at  a 
meeting  of  the  New  York  chap¬ 
ter  of  the  American  Association 
of  Newspaper  Representatives. 

At  this  meeting.  President 
Sherwood  acknowl^ged  that  “I 
am  in  the  midst  of  a  hotbed  of 
opposition.”  He  added,  how¬ 
ever,  that  he  believed  the  oppo¬ 
sition  to  be  based  on  an  honest 
lack  of  information  regarding 


the  network’s  program  and  pur¬ 
pose.  By  promoting  the  me¬ 
dium  as  a  whole,  he  said,  the 
network  would  ultimately  prove 
itself  an  ally  of  the  representa¬ 
tive  field. 

Thereafter,  despite  mounting 
criticism,  the  network  continued 
its  program  of  organization.  In 
May,  1946,  executive  personnel 
were  named,  with  Edward  D. 
Madden  as  executive  vicepresi¬ 
dent  and  general  manager.  He 
had  been  a  vicepresident,  direc¬ 
tor  and  head  of  the  central  new 
business  department  of  McCann- 
Erickson  advertising  agency. 

In  October,  1946,  the  start  of 
the  network  selling  program 
was  announced,  although  it  was 
not  until  some  months  later 
that  the  condition  of  the  mem¬ 
bership  roster  was  such  as  to 
permit  the  sale  of  a  reasonably 
complete  package. 

Sales  Tools  Developed 

With  organization  of  the  sales 
force  still  proceeding,  the  net¬ 
work  continued  to  develop  sales 
tools  including  a  consumer  pan¬ 
el  in  Harrisburg,  a  readership 
survey  in  Toledo,  a  study  of 
copy  impact  of  newspapers  and 
radio  (completed  recently),  and 
frontal  attacks  in  direct  mail 
pieces  on  radio’s  and  magazines’ 
coverage  and  cost  claims. 

But,  while  this  was  going  on, 
publisher  skepticism  and  dis¬ 
satisfaction  with  sales  volume 
were  growing. 

At  its  height  last  year,  the 
network’s  membership,  original¬ 
ly  envisioned  at  60  or  more 
basic  daily  newspapers,  reached 
a  total  of  46.  Defections  begin¬ 
ning  the  latter  part  of  ’48  and 
continuing  into  1949  dropped 
the  number  to  34  or  35,  with 
several  of  the  latter  holding 
their  resignations  in  abeyance 
pending  the  outcome  of  direc¬ 
tors’  and  stockholders’  meetings. 
Reports  had  it  that  as  much  as 
half  the  membership  was  ready 
to  withdraw. 

On  July  7,  a  specially-called 
meeting  of  the  board  of  direc¬ 
tors  took  place.  After  many 
hours  of  searching  for  a  way 
to  keep  the  network  alive 
through  an  altered  plan  of  op¬ 
eration,  the  board  finally  vot^ 
a  recommendation  to  dissolve  it. 
’The  stockholders’  action  fol¬ 
lowed. 


Claim  for  AP  Value 
Loss  Is  Disallowed 

The  Wall  Street  Journal  re¬ 
ported  this  week  that  the  Bu¬ 
reau  of  Internal  Revenue  has 
notified  “at  least  one  paper” 
that  losses  on  Associated  Press 
membership  valuation  are  not 
being  allowed  as  tax  deduc¬ 
tions. 

Bureau  officials  in  Washing¬ 
ton  would  not  give  any  infor¬ 
mation,  when  queried  by  Editor 
&  Publisher,  saying  the  law 
prohibits  discussion  of  private 
business  matters. 

According  to  the  Wall  Street 
Journal  story,  officials  expect 
an  appieal  to  the  Tax  Court. 

A  score  of  newspapers,  it  is 
known,  made  deductions  for 
losses  after  the  Supreme  Court 
decision  in  1945  voided  the  ex¬ 
clusivity  feature  of  AP  mem¬ 
bership. 


660,000  Copies  j 
Of  'Centennial'  j 
In  Minneapolis  1 


-  ill  lOOU  Qis- 

covered  St.  Anthony  Falls  siu 
of  Minneapolis,  gets  a  bylinf 
in  the  Minneapolis  Sunday  Tri 
bune’s  big  Territorial  Ceatec 
nial  edition,  Aug.  28. 

Even  in  translation,  Fr.  Louii 
Hennpin  turns  out  some  of  tl« 
wittiest  copy  in  a  special  issue 
covering  Minnesota  history  in¬ 
dustries  and  culture.  He  is  onlj 
one  of  many  Minnesota  authon 
contributing  alongside  Tribune 
staff  writers  to  an  edition  witi 
the  largest  press  run— 6*0,001 
copies — of  any  newspaper  eve 
published  in  the  state  of  Minne 
sota. 


10%  Press  Boost 


New  presses  installed  thii 
year  make  possible  the  10'; 
boost  above  the  regular  Sundae 
run. 

Sixteen  pages  of  rotogravure 
contain  four  watercolors  ol 
pioneer  scenes  by  a  frontier 
soldier-artist,  Seth  Eastman- 
never  before  published  in  color 
in  a  newspaper. 

An  ethnic  map,  based  on  a 
three-year  study  of  the  state's 
28  main  nationality  groups  by 
Dr.  Douglas  Marshall,  rural 
sociologist  at  the  University  of 
Minnesota,  gets  a  full  paje  of 
color. 

A  “match-the-pictures,  past 
and  present”  game  leads  read 
ers  through  each  section  0: 
Black,  regular  Minneapolis  Sun 
day  'IVibune  cartoonist,  does  a 
series  of  panels,  spread  througli 
the  paper,  on  historical  thanes 

In  charge  of  the  centennial 
edition,  under  Managing  Editor 
William  P.  Steven,  was  VWbur 
Elston,  Tribune  news  editor. 


Oregonian  Offers 
New  Rate  Discounts 


Portland,  Ore. — Bulk  and  frc 
quency  discounts  for  generi 
advertisers  ranging  as  hi^i  a 
17%  will  be  placed  in  effef 
Sept.  1  by  the  Portland  Ort 
gonian,  it  was  announced  thi 


week. 

At  the  same  time,  the  newf 
paper  will  also  increase  its  rat 
protection  to  six  months  to  at 
isfy  agency  and  advertiser  de 
mands,  it  was  stated. 

Quoting  open  rates  of 
cents  daily  and  62  cents  Suit 
day  (present  rates  are  47  ant 
>7  cents,  respectively),  the  Ore 
gonian’s  bulk  charges  will  ra^ 
from  51  and  61  cents  for  l.w 
lines  to  43  and  53  cents  w 
100,000.  In  the  case  of  hot 
Sunday  and  daily  adverbsinf 
the  rate  drops  one  cent  a  ii" 
with  each  volume  brKW 
These  are  1,000,  2.500,  5.W 
10,000,  20,000,  30,000,  50,00 
75.000  and  100,000. 

Frequency  rates  are  givra  n 
13-  26-,  and  52-time  schedule 

In  daily  editioi^,  the 
is  from  51  cents  for  13 
insertions  to  43  cents  for  »  • 
sertions  of  1,000  lines.  Simla 
ly,  Sunday  rates  range  from 
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ITU  Delegates  Give 
Randolph  More  Power 
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By  Ccanpbell  Watson 

Oaioand,  Calif.  —  Woodruff 
Randolph  counted  up  the  gains 
of  a  week  of  pre-convention  ac- 
•ivities  and  another  week  of 
International  Typographical 
Union  sessions  and  found  the 
ame  well  spent.  On  convention 
propositions  he  emerged  with  a 
perfect  batting  record.  Every 
one  of  his  Committee  on  Laws’ 
■ecommendations  met  approval 
despite  a  fighting  minority 
*hich  never  gave  up. 

He  was  authorized  to  begin 
organizing  locals  of  Negro  and 
Mexican  printers,  to  extend  the 
iru  jurisdiction  over  mailers 
without  the  scope  of  their  own 
locals,  and  to  place  a  label  on 
type  so  its  use  in  other  shops 
and  into  other  methods  of  re¬ 
production  might  be  traced. 

Pension  Bids  to  Be  Made 
The  ITU  president  can  look 
forward  to  harder-hitting  bar- 
jiining,  increased  organizational 
activity  and  continued  secrecy 
a  the  disposal  of  certain  de¬ 
fense  funds.  His  approval  must 
be  on  every  contract  before  it 
3  submitted  to  any  local  for  a 
vote.  He  alone  can  authorize 
tie  acceptance  of  a  pension 
plan— and  pension  bids  are  sla¬ 
ted  for  high  ITU  attention.  It 
ns  decreed  that  locals  shall 
propose  retirement  pay  based 
m  the  age  limitations  set  up  in 
be  Social  Security  Act. 

From  the  six  days  of  sessions, 
be  reports  of  the  various  com- 
Bittees  and  actions  on  146 
propositions  disclosed  this  much 
if  die  ITU  war  campaign : 
Bahcaining:  “Your  committee 
iels  that  the  collective  bargain- 
ag  policy,  despite  the  strife  and 
difficulty  of  the  past  two  years, 
us  fully  justified  itself.  .  .  .  We 
•(commend  that  the  Executive 
Council  continue  to  make  only 
oich  changes  in  that  policy  as 
iie  necessitated  by  clear  and 
irer-riding  compulsion.” 
Assessments;  “The  probability 
M  renewal  of  the  defense  as- 
essment  must  be  faced.” 
Pensions:  Should  “preserve 
iccrued  equities  of  members 
rten  they  terminate  employ- 
Mnt  with  an  employer  to  enter 
be  employ  of  another;  when 
aemployed”  etc.,  but  the  reso- 
ation  confesses  adoption  of 
a*  pension  systems  may  con- 
ain  ^verse  conditions  “if  not 
Jgotiat^  with  extreme  care.” 
loe  indicated  goal  is  SO'To,  as 
be  union  has  now  authorized 
bat  payment  to  its  own  office 
Siff  and  officers. 

^pansion;  Outside  local  jur- 
«ctions,  so  as  to  include  men 
*»•  otherwise  would  be  readily 
•ecruitable  “by  unfair  employ- 
^  the  moment  trouble  is 
•tarted.” 

Seoecy  on  Unitypo,  Inc. 
Organization:  Locals  author- 
^  to  organize  mailers  in 
J^ts  without  mailer  locals; 
jjanization  of  Negro  and  Mex- 
^  printers.  (Texas  pointed 
J®  publishers  could  recruit 
^  across  the  border  and  ob- 
EDITOR 


tain  capable  craftsmen  who  only 
had  to  be  taught  enough  Eng¬ 
lish  to  follow  copy;  a  former 
Mississipian  report^  the  South 
“wholeheartedly  for  the  meas¬ 
ure,”  but  a  vain  move  was  made 
from  the  floor  to  delete  the  de¬ 
bate  from  the  proceedings.) 

Strike  Zone:  “It  is  imperative 
that  our  present  activities  in  the 
trouble  zone  be  broadened  and 
intensified.”  Regarding  Canada, 
“conditions  warrant  a  continua¬ 
tion  and  intensification  of  ac¬ 
tivity  there.” 

Defense  Funds:  Inquiries  as 
to  Unitypo,  Inc.  were  answered 
only  by  the  explanation  that 
the  corporation  assists  in  estab¬ 
lishing  competitive  newspapers 
in  strike  areas;  a  series  of  reso¬ 
lutions  asking  for  an  account¬ 
ing  of  funds  lost  on  the  grounds 
disclosures  would  “aid  and  com¬ 
fort  the  enemy.”  (Secretary- 
Treasurer  Don  Hurd  said  Uni¬ 
typo’s  losses  for  1948  were  $18,- 
016  and  for  1947,  $6,569,  or  a 
total  of  $24,586.) 

New  Me-thods:  A  proposal  to 
train  men  in  the  use  of  new 
equipment  was  rejected,  this 
being  termed  a  local  matter. 

Production;  “Local  unions 
have  clear  authority  to  set  up 
joint  committees  with  employ¬ 
ers  looking  toward  improving 
efficiency  and  production,  either 
on  a  local  or  a  shop  level.  As  a 
means  of  strengthening  the 
union  and  preserving  the  jobs 
of  our  members,  we  recommend 
zealous  efforts  in  this  direction,” 
the  Bargaining  Committee  sta¬ 
ted. 

PoLincAL  Action:  “Must  be 
continued,  strengthened  and 
prosecuted  to  the  fullest  extent 
in  every  precinct,  county  and 
state.” 

A  running  attack  was  made 
on  Mr.  Randolph’s  methods,  but 
he  emerged  without  loss  of  a 
single  prerogative. 

2  Referenda  Slated 

Two  constitutional  changes 
will  go  to  a  vote  of  the  mem¬ 
bership  as  a  result  of  91st  an¬ 
nual  convention.  One  referen¬ 
dum  will  be  on  a  plan  to  in¬ 
crease  the  salaries  of  ITU  offi¬ 
cers  by  $2,000  annually  each. 
This  seeks  to  provide  $12,000 
for  the  president  and  $9,500  for 
the  three  vicepresidents.  Two 
previous  pay  raise  propositions 
have  been  rejected. 

The  other  proposes  to  identify 
type  produced  in  union  shops 
with  a  distinctive  insigne. 
These,  if  adopted,  would  be¬ 
come  effective  Jan.  1,  1950. 

Already  slated  to  become  ef¬ 
fective  on  that  date  are  a  series 
of  bylaws  and  general  laws 
which  include  pension  plans;  ex¬ 
tension  of  organization  activi¬ 
ties  to  include  mailers  which 
are  without  limits  of  local 
mailer  unions  and  of  jurisdic¬ 
tion  to  include  mailer  as  well 
as  printing  equipment. 

Earlier  on  that  long,  final  day 
of  sessions,  debate  was  on  a 
proposition  instructing  ITU  offi¬ 
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Speakers  at  International  Mailers  Union  convention:  left  to  right — 
Ernest  L.  Owen,  publisher  of  the  Syracuse  Post-Standard;  Karl 
Thiesing,  executive  secretary  of  the  New  York  State  Publishers 
Association;  E.  A.  O'Hara,  publisher  of  the  Syracuse  Herald-Joumol, 
Herald-American;  the  Rev.  Richard  McKeon,  S.  J.,  of  LeMoyne 
College,  and  James  Lorgoy,  New  York  State  labor  mediator. 


cers  to  cease  the  use  of  union 
funds  and  of  the  union  publica¬ 
tion  for  the  purpose  of  attack¬ 
ing  the  members  who  are  in 
disagreement  with  said  officers.” 
The  reference  was  primarily  to 
attacks  on  Claude  M.  Baker, 
San  Francisco  local  president. 

Larry  Taylor,  vicepresident, 
then  dramatically  read  a  tele¬ 
gram  from  the  Chicago  local 
protesting  bitterly  that  Mr. 
Baker  was  quoted  in  Chicago  as 
saying  the  strike  there  was  un¬ 
necessary. 

Mr.  Randolph  was  on  his  feet 
again,  retorting: 

“I  heard  someone  say  the  mi¬ 
nority  is  entitled  to  a  medium 
of  expression.  The  newspapers 
are  glad  to  provide  it.  We  have 
received  the  silent  treatment 
from  the  newspapers.  They  are 
partisan  on  Taft-Hartley  and  on 
ITU  aims.  They  are  deliberately 
used  as  a  propaganda  medium 
and  are  not  objective  publica¬ 
tions  where  their  objective  is 
concerned.  Unfortunately  the 
newspapers  and  magazines  are 
always  anti-labor.  TTie  story 
comes  from  one  of  the  most 
vicious  labor  reporters  in  the 
United  States.  He  is  with  the 
Chicago  Tribune." 

’This  proposition  lost,  as  had 
a  proposal  that  equal  space  in 
the  Typographical  Journal 
should  be  given  a  member 
attacked  by  the  official  publica¬ 
tion. 

( Mr.  Baker  told  Editor  &  Pub¬ 
lisher  he  had  not  said  the  Chi¬ 
cago  strike  was  unnecessary; 
rather  it  “could  have  been  aver¬ 
ted  at  least  12  to  14  months” 
because  the  publishers  had  of¬ 
fered  continuation  of  the  old 
contract.) 

Monbeck  Will  Ask 

Voiding  oi  Pensions 

Washington — Jesse  Manbeck, 
the  “Independent  Typographical 
Unionist”  group  candidate  to 
unseat  ITU  President  Woodruff 
Randolph  plans  court  action  to 
nullify  pensions  for  ITU  officers, 
voted  by  the  Oakland  conven¬ 
tion  last  week.  (E  &  P,  Aug. 
20,  page  5.) 

Mr.  Manbeck  said  he  will  pe¬ 
tition  the  court  as  a  union 
member  whose  equity  in  I’TU 
funds  would  be  impaired,  he 
claims.  The  legal  ground  is 
that  the  convention  action  con¬ 
travenes  the  laws  of  the  Inter¬ 
national  Typographical  Union. 


Mailers  Vote 
To  Establish 
Defense  Fund 

Syracuse,  N.  Y. — A  proposi¬ 
tion  calling  for  immediate  de¬ 
velopment  of  an  international 
defense  fund  for  unions  involved 
in  strike  and  lockout  situations 
with  newspapers  and  commer¬ 
cial  publishing  employers  was 
adopted  by  the  International 
Mailers  Union  ( Independent  > 
convention  here  this  week. 

Mailers’  delegates  also  voted 
to  donate  $500  to  the  Oklahoma 
Mailers  Union,  an  affiliate  of 
the  International  ’Typographical 
Union  involved  in  a  two  month- 
old  dispute  with  Oklahoma  City 
newspapers. 

The  mailers  were  welcomed 
by  Joseph  A.  Frey,  president 
of  Syracuse  Local  73;  E.  A. 
O’Hara,  publisher  of  the  Herald- 
Journal,  Herald-American;  Er¬ 
nest  L.  Owen,  publisher  of  the 
Post-Standard,  and  Karl  H. 
Thiesing,  executive  secretary  of 
the  New  York  State  Publishers 
Association. 

George  N.  Dale,  chairman  of 
the  ANPA  Standing  Committee, 
declared  “You  and  I  must  deeply 
regret  the  disastrous  waste  of 
time  and  money  and  effort  of 
one  single  group  (International 
Typographical  Union)  that  pur¬ 
sues  that  aimless  crusade  to 
beat  the  purpose  of  a  federal 
law  (Taft-Hartley)  by  attempt¬ 
ing  to  beat  publishers  into  con¬ 
nivance  against  that  law”  by 
demanding  closed  shop  con¬ 
tracts. 

As  a  result,  he  said,  “the  old¬ 
est  American  newspaper  union 
has  lost  connection  with  more 
than  50  daily  newspapers  with 
a  combined  circulation  of  more 
than  5,000.000.” 

“I  believe  federal  law  is  above 
all  state  laws,  all  union  laws, 
all  other  laws,”  Mr.  Dale  de¬ 
clared. 

The  IMU,  he  said,  is  fast  be¬ 
coming  an  important  part  of 
the  newspaper  business.  It  has 
more  newspaper  mail-room  con¬ 
tracts  than  any  other  union;  39 
of  the  60  contracts  with  mem¬ 
bers  of  American  Newspaper 
Publishers  Association. 

Most  of  the  delegates  at  this 
convention,  he  remarked,  are 
former  members  of  the  I’TU. 
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Newspaper  of  Future’ 
Has  Dull  Appearance 

By  Joe  Parham 

Managing  Editor.  Macon  (Ga.)  News 


Macon.  Ga.  —  The  “Newspa¬ 
per  of  the  Future,”  published 
as  a  regular  edition  of  the 
Macon  News  on  Saturday,  Aug. 
20,  is  now  a  thing  of  the  past 
and  we  are  still  evaluating 
comments  and  opinions  of  read¬ 
ers. 

The  News  of  Aug.  20  had  no 
headlines  and  news  was  de¬ 
partmentalized  under  the  ma¬ 
jor  headings  of  Local,  State, 
National,  Foreign.  Life,  Sports 
and  Markets.  We  carry  no 
women’s  news  section  on  Satur¬ 
days. 

The  major  department  head¬ 
ings  were  further  broken  down 
into  sub  -  divisions.  National 
news,  for  instance,  carried  sub¬ 
heads  giving  coverage  on  Con¬ 
gress,  Crime,  Accidents.  Avia¬ 
tion,  Agriculture,  Labor,  Re¬ 
ligion,  Medicine,  Presidency, 
Appointments,  etc.  Each  sub¬ 
division  was  further  broken 
down  into  separate  stories. 
Under  Congress,  in  the  National 
department,  we  carried  four 
stories  dealing  with  various 
pieces  of  legislation  and  con¬ 
gressional  investigations. 

Experimental  Issue 

Under  the  Life  category,  we 
carried  little  stories  of  human 
interest  appeal  which  did  not 
tit  readily  into  other  divisions. 
The  rest  of  the  department 
headings  are  self-explanatory 
as  to  content. 

I  knew  that  some  journalistic 
and  typographical  experts  had 
forecast  that  the  newspaper  of 
the  future  would  classify  and 
condense  all  of  the  news  for 
busy  readers.  I  also  believed 
that  the  weekly  newsmagazine. 
Time,  does  a  fine  job  of  round¬ 
ing  up  and  departmentalizing 
news.  It  seemed  to  me  that  a 


Mr.  and  Mrs. 

Grilling  Bancroft,  CBS  Wash¬ 
ington  correspondent  and  Jane 
Eads,  Associated  Press  col¬ 
umnist,  ore  pictured  after  their 
marriage  Aug.  22.  Mr.  Ban¬ 
croft  is  a  former  INS  and  Chi¬ 
cago  Sun  staffer. 


daily  newspaper  could  give 
much  better  and  more  extensive 
coverage  and  at  the  same  time 
enable  readers  to  quickly  find 
those  items  in  which  they  w’ere 
most  interested  by  eliminating 
headlines  and  classifying  news. 

Publisher  Peyton  Anderson 
gave  me  an  enthusiastic  go- 
ahead  for  an  experimental  is¬ 
sue  in  which  we’d  give  readers 
a  peek  at  the  kind  of  news¬ 
paper  the  experts  said  would 
be  published  eventually. 

The  advantages  were  obvious: 
( 1 )  Much  more  news  could  be 
put  in  the  paper;  ( 2 )  Much  less 
work  for  copy  desks;  (3)  Much 
less  work  for  composing  room 
headletter  machines;  (4)  Faster 
copy  flow  to  composing  room 
straight  matter  machines. 

The  disadvantages  were 
equally  obvious;  (1)  Too  much 
greyness  in  paper;  (2)  More 
“makeover”  pages  from  one  edi¬ 
tion  to  the  next  to  keep  news 
correctly  departmentalized;  ( 3 ) 
No  headlines  to  “sell”  the 
paper;  ( 4 )  A  makeup  which 
readers  weren’t  used  to  and 
would  probably  resent. 

For  and  Against 

Readers  were  almost  unani¬ 
mously  critical  of  the  depart¬ 
mentalized  edition.  Comments 
ranged  from  that  of  the  man 
who  demanded  his  nickel  back 
to  that  of  a  lady  who  said,  “You 
have  to  read  this  paper  to  find 
out  what’s  in  it.” 

Included  among  the  handful 
of  comments  favorable  to  the 
experimental  style  was  a  letter 
from  one  reader  who  said, 
“Wliile  it  does  not  look  as  much 
like  a  regular  newspaper,  it  is 
nevertheless  more  practical.  I 
find  it  is  possible  to  select  the 
items  which  appeal  to  me  more 
easily  and  quickly  .  .  .  front 
page  articles  are  completed  on 
the  front  page  and  not  contin¬ 
ued  all  through  the  paper.” 

We  placed  the  most  impor¬ 
tant  news  in  each  department 
at  the  top  of  that  classification, 
but  the  readers  still  objected 
that  they  could  not  tell  what 
was  significant  or  interesting 
news  and  what  was  not. 

Faults  Seen  Immediately 

For  the  experimental  issue, 
we  moved  the  deadlines  up  30 
minutes  to  take  care  of  any 
composing  room  snags.  This  was 
a  wise  precaution  since  the 
printers  were,  of  course,  un¬ 
familiar  with  the  routine.  City, 
state,  sports  and  wire  desks 
operated  in  the  usual  manner 
except  that  attempts  were  made 
to  edit  stories  better  and  cut 
out  non-essentials.  Notes  were 
kept  on  each  story’s  guideline, 
major  and  minor  classification 
and  approximate  length.  I  han¬ 
dled  the  layout  sheets  myself, 
dummying  in  stories  and  co¬ 
ordinating  the  operation. 

We  immediately  saw  the 
faults  when  the  papers  came 


off  the  press.  Page  One  was 
dull-looking  and  unattractive 
despite  the  use  of  two  pictures. 
A  front-page  box  explained  the 
reason  for  the  unusual  format. 

If  we  ever  publish  such  an 
experimental  issue  again — and 
we  may — we  ll  probably  use  one 
headline  on  the  most  important 
story  and  key  it  to  the  proper 
department.  It  will  probably 
also  be  necessary  to  devote  prac¬ 
tically  three  columns  of  the 
front  page  to  pictures,  so  as  to 
make  the  page  attractive. 

That  newspapermen  are  in¬ 
terested  in  the  idea  and  are 
seeking  ways  of  giving  readers 
more  stories  and  more  exten¬ 
sive  coverage  is  evidenced  by 
the  fact  that  more  than  30  daily 
papers  asked  for  copies. 


Since  1936 

Daytona  Beach,  Fla.  —  TU 
Daytona  Beach  Morning  Jov- 
nal  ran  the  story  oi  the  Macon 
News  experiment  under  the 
heading:  "Daytona  Beach 

Morning  Journal's  Done  It 
Since  1936." 

Editor  Herbert  M.  Davidson 
told  EDITOR  &  PUBLISHER: 
"Complete  departmentalization 
of  news  in  our  morning  paper 
has  been  in  effect  since  OcL  1, 
1936,  and  has  been  eminently 
successful." 


Rivalry  Keeps  Staffs  Large 
In  Single-Ownership  Cities 


Saratoga  Springs,  N.  Y. — The 
spirit  of  competition  between 
two  newspapers  under  one  own¬ 
ership  is  keeping  large  staffs 
employed  in  Syracuse  and 
Rochester,  the  New  York  State 
Society  of  Newspaper  Editors 
was  told  here  this  week. 

Under  discussion  at  the  sum¬ 
mer  meeting  of  75  editors  from 
dailies  was  the  relative  sizes  of 
staffs  on  small-city  and  large- 
city  papers. 

“We  need  a  big  staff  for  de¬ 
fensive  reporting,”  said  Dwight 
W.  Perrin,  executive  editor  of 
the  Syracuse  Her  aid- Journal, 
Herald  American.  His  evening- 
Sunday  papers  compete  against 
the  morning-Sunday  Syracuse 
Post-Standard,  though  all  are 
under  S.  I.  Newhouse  owner¬ 
ship. 

'Protective  Coverage' 

“Protective  coverage”  was  the 
term  used  bv  George  A.  Shoals, 
managing  editor  of  the  Roches¬ 
ter  Democrat  &  Chronicle,  in  ex¬ 
planation  of  the  66  -  member 
staff  under  his  supervision.  His 
A.M.  paper  goes  after  beats 
against  the  evening  Times- 
Union.  Both  are  Gannett  news¬ 
papers. 

The  Dunkirk  Observer  has  a 
staff  of  nine  which  gets  out  a 
paper  with  76  columns  of  editor¬ 
ial  content  ( about  10  columns 
of  local  news),  related  Wallace 
A.  Brennan,  its  managing  editor. 
He  quipped  that  he  often  won¬ 
dered  whether  he  should  get  a 
job  on  a  big  city  paper  rather 
than  retire. 

Mr.  Perrin,  continuing  in  light 
vein,  remarked  that  the  quality 
of  work  performed  by  the 
large-city  staffs  di  'ers  from  that 
on  the  smaller  papers;  it  takes 
all  the  time  of  at  least  three  men 
just  to  read  the  wire  service  re¬ 
ports;  and  “we  have  32  comic 
strips — that  takes  a  lot  out  of 
the  staff.” 

Against  William  O.  Dapping’s 
staff  of  five  editorial  writers  and 
three  reporters  on  the  Auburn 
Citizen-Advertiser,  Mr.  Perrin 
counted  his  staff  of  23  reporters, 
6  photographers,  6  sports  writ¬ 
ers,  7  copy  readers,  6  sub-edi¬ 
tors,  and  miscellaneous  editors. 

Burrows  Matthews,  editor  of 
the  Buffalo  Courier-Express,  re¬ 
ported  that  syndicate  features 
account  for  one-third  of  his  edi¬ 
torial  budget. 


Commenting  on  this,  Mr.  Per¬ 
rin  said  he  gets  a  lot  of  fun  out 
of  his  job  in  a  one-operation 
city,  after  having  worked  for 
years  in  Philadelphia,  by  being 
able  to  tell  a  syndicate  salesman 
what  he  will  pay  for  a  feature. 

Mr.  Perrin  also  reported  the 
latest  entry  in  a  reporter’s  ex¬ 
pense  account:  “Reciprocal  ex¬ 
penses  in  mutual  contacts.” 

The  editors  heard  a  report  by 
Paul  Miller,  Gannett  Newspap¬ 
ers,  on  his  recent  trip  to  Europe. 
He  observed  a  growing  tendency 
on  the  part  of  the  press  in  many 
countries  *o  lean  on  government 
John  Hall,  editor  of  the 
Jamestown  Post-Journal,  told 
how  that  paper  conducted  a 
quest  for  mayoral  candidates, 
receiving  28  nominations  by 
readers.  The  plan  was  copied 
from  that  of  the  Lancaster  (Pa.) 
Newspapers,  he  said. 

More  than  500,000  persons 
have  visited  the  New  York  State 
Freedom  Train — a  joint  project 
of  the  editors  and  publishers- 
it  was  reported  by  Gerald  H. 
Salisbury,  Albany  Knicker¬ 
bocker  News. 


News  Blockade  at  Albany 
Norris  W.  Paxton,  Associated 
Press,  complained  that  Capitol 
reporters  were  running  into 
news  blockades  in  various  state 
departments.  He  said  he  had 
asked  Governor  Dewey’s  help  it 
alleviating  the  condition. 

Intelligent  criticism  of  radio 
and  television  is  needed  to  im¬ 
prove  the  quality  of  programs, 
according  to  John  Crosby,  ffeic 
York  Herald  Tribune  columnist. 

■The  editors  were  told  by  Je 
rome  H.  Walker,  managing  Mi- 
tor  of  Editor  &  Publisher,  mat 
television  o'’‘ers  no  immediate 
threat  to  the  newspaper  busi¬ 
ness,  but  he  urged_  that  long- 
considered  steps  to  improve  me 
“view-ability”  of  newspa^rs 
especially  pictorial  presentation 


speeded.  . 

lari  O.  Stowitts.  Amstemrr 
border,  was  elected  presiden. 
succe^  Mr.  Brennan,  an< 
gh  W.  Robertson,  Westcheste: 
wspapers,  v.'as  named  s^ 
TCrefi  W.  stein 


icepresident. 

The  Society  resolved  town 
inue  its  effort  to  get  a  news^ 
■er  confidence  law  enacted  o. 
sfato  T.pvislature. 
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Chicago — Clarification  of  press 
Qolicy  in  connection  with  inter¬ 
news  in  the  National  Military 
Establishment  was  received  this 
*eek  by  Basil  L.  Walters,  ex¬ 
ecutive  editor  of  the  Knight 
Newspapers  and  chairman  of 
ihe  American  Society  of  News¬ 
paper  Editors'  Committee  on 
Freedom  of  Information. 

William  Frye,  director  of  the 
Public  Information  Division, 
.VME,  answered  specific  ques¬ 
tions  raised  by  Mr.  Walters  in 
a  letter  to  Secretary  of  Defense 
Louis  A.  Johnson.  Mr.  Frye  al¬ 
so  restated  the  division’s  press 
policy.  (E  &  P  Aug.  20,  p.  8). 

Should  Clear  Confusion 


In  acknowledging  Mr.  Frye’s 
reply,  Mr.  Walters  said  he  was 
circulating  copies  to  members 
of  the  ASNE  committee  and  al¬ 
so  putting  the  entire  copy  on 
•Jie  Chicago  Daily  News  wire 
for  the  information  of  editors. 

‘  I  think  it  should  go  a  long 
vay  in  clearing  up  for  editors 
some  confusion  that  exists  about 
'heir  contacts  with  the  mili¬ 
ary,”  said  Mr.  Walters. 

Mr.  Walters  raised  the  ques¬ 
tion  of  censorship  at  the  source, 
and  Mr.  Frye  said  some  of  the 
Misunderstanding  shows  the 
unfortunate  results  that  can 
stem  from  careless  reporting.” 
He  denied  that  any  “ruling”  on 
aterviews  in  the  National  Mili¬ 
ary  Establishment  had  been 
published  recently. 

“I  assure  you,”  Mr.  Frye 
wrote,  “that  Mr.  Johnson  has 
ao  intention  of  imposing  the 
kind  of  regulations  you  fear, 
'hat  I  have  been  too  long  a 
newspaperman  to  think  that  I 
could  get  away  with  imposing 
them  even  if  I  wanted  to,  and 
that  in  any  case,  Steve  Early 
»rtainly  would  not  let  either 
of  us  get  away  with  it  if  we 
were  foolish  enough  to  try.” 

Mr.  Walters’  questions  ( in 
ialics)  and  Mr.  Frye’s  replies 
follow: 

Q.  Does  it  mean  that  any  offi- 
ciol  0/  the  military  establish- 
*ent  anywhere  must  refer 
ttwtpaper  reporter  requests  for 
aterviews  to  the  press  section 
ckie/  in  Washington? 

A.  No— only  the  individual  of 
whom  the  interview  is  reques- 
'sd  approves  or  disapproves  the 
nquest. 


Q.  As  reported  by  the  Asso¬ 
rted  Press,  National  Military 
iitablishment  press  officials  de- 
«ll  the  new  ruling  is  an  attempt 
lo  control  news,  but  that  it  will 
fsable  them  to  know  what  is 
jWng  on  ond  that  in  this  way 
*61/  can  facilitate  requests.  Can 
ais  explanation  be  accepted  as 
Jiren  or  is  it  a  maneuver  to 
m  the  press  officer  of  N  M  E 
ftn^ship  power  over  what  is 
«  be  printed? 

A-  ^®‘,lher  officers  nor  civili¬ 
an  oflttcials  in  Washington  are 
required  to  refer  requests  for 
at^ews  to  the  Press  Branch, 
oa  of  course  the  same  is  true 
«  officials,  military  or  civilian, 
“Bide  of  Washington.  The  form 
was  merely  a  record 
iTn  prepared  for  use  within 


the  Press  Branch  to  facilitate 
the  handling  of  requests  . 

Q.  Is  there  not  the  strong 
possibility  in  this  new  arrange¬ 
ment  of  giving  the  NME  press 
chief  authority  to  play  one 
branch  of  the  armed  service 
publicity  over  another? 

A.  There  is  no  new  arrange¬ 
ment,  and  it  would  be  extreme¬ 
ly  difficult  for  the  Chief  of  the 
Press  Branch  to  “play”  pub¬ 
licity  for  one  branch  of  the 
service  over  that  of  another. 

Q.  Is  it  possible  under  this 
new  arrangement  for  a  news¬ 
paper  reporter  to  obtain  an  in¬ 
terview  with  a  general  or  an 
admiral  on  his  own  by  applying 
directly  to  the  officer  or  must 
the  officer  refer  the  reporter's 
request  to  the  civilian  press 
chief  before  the  interview  can 
be  given? 

A.  I  repeat,  there  is  no  new 
arrangement;  and  it  is  entirely 
possible  for  any  reporter  to  ob¬ 
tain  an  interview  with  any  offi¬ 
cer  of  the  Department,  and 
neither  the  reporter  nor  the 
officer  is  required  to  refer  the 
request  to  the  Press  Branch  or 
to  any  part  of  the  Office  of  Pub¬ 
lic  Information.  ( I  have,  quite 
informaliy,  told  those  officers 
who  have  asked  me  about  this, 
that  I  would  appreciate  a  call 
from  them,  either  before  or  af¬ 
ter  the  occasion,  informing  me 
of  interviews  they  have  granted 
and  of  the  subject  discussed,  so 
that  I  would  know  generally 
the  source  of  stories  published 
by  the  newspapers.  I  might  add 
that  sometimes  some  of  them 
call  me,  most  times  most  of 
them  do  not.  .  .  . 

Q.  The  Associated  Press  re¬ 
ports  that  the  office  form  for  re¬ 
cording  interview  requests  says, 
‘All  interviews  must  be  ap¬ 
proved  in  advance  by  the  chief 
of  the  press  branch?’  Does  not 
this  give  the  press  branch  chief 
authority  to  refuse  authority  for 
interviews? 

A.  As  I  said  earlier,  the  office 
form  for  recording  interview 
requests  was  simply  that.  It 
was  prepared  by  the  Press  Chief 
for  use  within  his  own  branch, 
and  it  could  be  considered  as 
giving  him  authority  to  refuse 
requests  for  interviews  only  if 
you  assume  that  the  Chief  of 
the  Press  Branch  defines  his 
own  authority.  I  assure  you  he 
does  not. 

Q.  Is  it  true  that  all  officers 
or  civilian  officials  of  the  mili¬ 
tary  establishment  must  inform 
the  press  section  chief  what 
they  have  told  reporters  in  in¬ 
terviews? 

A.  No. 

Q.  Does  not  this  constitute  a 
form  of  intimidation  designed 
to  prevent  all  interviews  not 
authorized  by  the  press  chief? 
Does  not  this  also  provide  the 
possibility  of  the  press  section 
making  generally  public  con¬ 
tents  of  an  interview  obtained 
exclusively  by  a  reporter,  whe¬ 
ther  the  reporter  has  or  has  not 
previously  obtained  press  sec¬ 
tion  authorization? 

A.  Since  the  requirement  does 


editor  £. 
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Proiessional  Toni' 

Washington  —  The  Federal 
Trade  Commission  has  the 
Toni  Company's  stipulation 
that  it  will  modify  its  advertis¬ 
ing  in  such  a  way  as  to  elim¬ 
inate  representations  that  the 
coiffure  of  the  twin  with  the 
Toni  wave  was  done  by  her¬ 
self  or  by  an  omateur  when  it 
actually  was  effected  by  a  pro¬ 
fessional  hair  stylist. 


not  exist,  it  cannot  constitute 
“a  form  of  intimidation.”  The 
possibility  that  the  Press  Sec¬ 
tion  would  make  generally  pub¬ 
lic  the  contents  of  an  exclusive 
interview  of  course  exists,  and 
I  can  only  assure  you  that  this 
office  believes  that  a  reporter 
is  entitled  to  the  story  he  de¬ 
velops,  and  that  any  informa¬ 
tion  we  obtain  concerning  his 
interview  is  used  only  after  he 
publishes,  to  answer  the  call¬ 
backs. 

FCC  Will  clarify 
Ban  on  'Giveaways' 

Washington  —  The  Federal 
Communications  Commission  is 
expected  to  present  a  detailed 
statement  explaining  its  ban  on 
“giveaway”  programs  early  next 
week. 

Meanwhile  it  was  said  at  FCC 
offices  that,  except  for  almost 
universal  protest  from  the  ra¬ 
dio  and  television  industries, 
communications  on  the  subject 
have  been  few  in  number. 

None  of  the  program  titles 
which  have  become  household 
words  are  mentioned  by  name 
in  the  FCC  order,  but  the  com¬ 
mission  said  it  would  regard  as 
a  radio  lottery  a  program  in¬ 
volving  prizes  “dependent  in 
whole  or  in  part  upon  lot  or 
chance,”  requiring  the  contest¬ 
ant  to  contribute  something  of 
value,  or  requiring  that  he  be 
listening  to  or  viewing  the 
program. 

Next  week’s  statement,  it  was 
emphasized,  will  be  one  of  clari¬ 
fication.  No  reconsideration  is 
said  to  be  involved. 

■ 

P.  O.  Warns  Papers 
On  Miracloth  Ads 

Washington  —  Use  of  Mira¬ 
cloth  as  a  part  of  a  newspaper 
jeopardizes  second-class  mail¬ 
ing  rights,  the  Post  Office  De¬ 
partment  has  warned. 

Several  large  newspapers 
have  included  the  new  sub¬ 
stance  as  a  two-page  insert 
devoted  to  advertising  of  the 
product.  The  pages  are  wash¬ 
able  and  can  be  used  for  the 
numerous  purposes  described  in 
the  copy. 

The  department’s  legal  opin¬ 
ion  goes  beyond  copies  mailed 
within  a  single  state  and  de¬ 
clares  that  “all  copies  of  publi¬ 
cations  entered  as  second-class 
matter,  including  those  distri¬ 
buted  by  news  stands”  must 
meet  the  requirements  for  sec¬ 
ond-class  matter.” 

The  newspaper  classification 
under  which  papers  are  carried 
bars  handling  of  commodities 
other  than  the  publication. 


Classified  Page 
In  Color  Brings 
50%  Premium 

Los  Angeles — Want-ad  read¬ 
ers  of  the  Mirror  literally  saw- 
red  last  week  when  the  paper 
published  a  page  of  classified 
in  bright  red.  The  ad,  sold  to 
Television  Theater,  carried  a 
50'’^  premium  rate.  It  was  the 
idea  of  Robert  M.  Kozek,  classi¬ 
fied  advertising  manager. 

The  Mirror,  which  will  be  a 
year  old  Oct.  10.  has  attracted 
wide  attention  with  its  “Strictly 
Personal  ”  want  -  ad  column, 
which  leans  strongly  to  “lonely- 
hearts”  messages. 

All  are  legitimate  and  are  re¬ 
stricted  to  advertisers  with  per¬ 
manent  addresses  and  positive 
identification,  according  to  Mr. 
Kozek.  A  recent  example: 

“Girl  wanted  to  run  barefoot 
through  my  hair.  Fifty  cents 
an  hour  and  traveling  expenses. 
Those  with  bunions  need  not 
apply.  Box  S-26.  The  Mirror.” 

Popularity  of  the  ads.  which 
fill  three  columns,  was  indicat- 
^  recently  when  an  “attractive 
blond  with  new  home  and  Cad¬ 
illac"  drew  435  letters,  3  tele¬ 
grams  and  12  packages,  in  one 
day. 

The  Mirror  recently  increased 
its  general  want-ad  rate  by 
about  25%,  but  still  offers  a 
local  bargain.  Its  30-time  gen¬ 
eral  rate  per  line  is  24  cents, 
compared  to  43  cents  for  the 
other  dailies.  This  boost  was 
reflected  in  the  July  linage, 
which  was  187.927.  as  compared 
with  212,388  in  June.  The  Her¬ 
ald  -  Express  published  102,963 
lines  in  July  as  compared  with 
101,177  in  June. 

Backing  the  Mirror  want-ad 
section  is  a  vigorous  prorno- 
tional  campaign,  with  daily  dis¬ 
play  ads  in  the  paper,  direct- 
mail  advertising  sent  to  9.000 
advertisers  every  week  or  often- 
er,  and  special  features  such  as 
“Bargain  Tuesday”  as  a  means 
of  building  linage  early  in  the 
week.  The  direct-mail  advertis¬ 
ing  consists  largely  of  result 
letters  received  from  pleased 
advertisers.  They  are  multi- 
graphed  and  mailed  each  Fri¬ 
day  for  Monday  delivery. 

Mr.  Kozek,  34.  emerged  from 
Ohio  State  University  in  1937 
and  joined  the  Los  Angeles 
Times  classified  department. 
When  he  was  transferred  to  the 
Mirror  to  present  the  latter  s 
classified  section  March  3,  he 
was  southern  division  manager 
for  the  morning  paper. 

■ 

ICMA  Head  Moves 
To  Post  in  Georgia 

Atlanta,  Ga. — Joseph  B.  Lee 
of  Jacksonville.  Fla.,  hcis  been 
appointed  circulation  manager 
of  the  Atlanta  Constitution. 

Mr. ‘Lee,  president  of  the  In¬ 
ternational  Circulation  Mana¬ 
gers  Association,  formerly  was 
circulation  manager  for  the 
Florida  Times-Union  for  24 
years.  He  began  his  career 
as  a  newspaperboy  in  Birming¬ 
ham,  Ala.  He  succeeds  Harry 
G.  Miller,  who  will  remain  with 
the  Constitution  in  an  advis¬ 
ory  capacity. 


9 


Capp  Answers 
Criticdsm  of 
Exploitation 

The  Li'l  Abner  cartoon  "has 
become  so  much  a  part  of  pub¬ 
lic  domain  ...  as  to  make  its 
dramatic  acceptance  transcend 
the  initial  m^ia  of  introduc¬ 
tion  and  become  universal.” 

This  opinion  was  recently  ex¬ 
pressed  by  Jerome  B.  Capp, 
general  manager  of  Capp  Enter¬ 
prises,  in  a  letter  to  Managing 
Editor  A.  H.  Kirchhofer  of  the 
Buffalo  (N.  Y. )  Evening  News. 
Mr.  Kirchhofer  had  protested 
the  commercialization  of  the 
feature  (E  &  P,  July  30)  fol¬ 
lowing  an  E  &  P  article  on  Capp 
Enterprises.  ( E  &  P,  July  16.) 

Mr.  Kirchhofer  opposed  “the 
offensive  commercialization  of 
a  strip  which  enjoys  the  hos¬ 
pitality  and  help  of  its  papers." 

Exclusive  Interest 

To  Artist  A1  Capp.  Mr.  Kirch- 
hofer  wrote: 

"We  think  that  an  editorial 
feature  should  not  be  mixed 
with  an  advertising  scheme.  It 
is  a  matter  of  very  great  regret 
to  us  to  see  that  this  has  been 
done  in  the  case  of  ‘Li’l  Abner.’ 
If  you  will  stop  to  think  about 
it,  you  will  find  a  newspaper 
is  entitled  to  the  exclusive  use 
of  a  feature  and  to  dilute  inter¬ 
est  in  it,  as  has  been  done  in 
this  commercial  promotion,  cer¬ 
tainly  cannot  be  good  for  either 
the  newspaper  or  the  artist  in 
the  long  run.” 

Jerome  Capp.  the  artist’s 
brother,  replied  to  the  letter, 
giving  considerable  attention  to 
the  Proctor  &  Gamble  contest 
offering  $50,000  in  prizes  for 
the  naming  of  a  Shmoo.  (The 
name  must  use  only  the  letters 
in  “Duz,”  “Dreft”  and  “Ivory 
Snow.”)  The  contest  was  her¬ 
alded  by  full-page  cartoon-type 
ads  drawn  by  A1  Capp. 

“The  hundred  or  so  SHMCX) 
items,  the  inclusion  of  the 
SHMOO  in  all  forms  of  Amer¬ 
icana.  it  seems  to  me,  permits 
and  even  invites  its  multiple 
uses  in  all  the  collateral  fields 
including  the  contest  cam¬ 
paign,”  Mr.  Capp  wrote. 

“However,  we  don’t  regard 
even  this  affirmative  reason  to 
be  reason  enough  for  us  to 
have  engaged  in  the  Procter  & 
Gamble  contest. 

Aiding  Newspapers 

“If  through  the  use  of  a  cam¬ 
paign  instrument  such  as  the 
Procter  &  Gamble  contest 
through  a  period  of  five  slow 
circulation  months  we  can  ex¬ 
cite,  humor  and  interest  mil¬ 
lions  of  people  in  Li’l  Abner 
and  consequently  in  the  news¬ 
paper  that  carries  Li’l  Abner, 
then  we  think  we  are  assisting 
the  newspaper  which  is  the 
home  of  the  Li’l  Abner  strip. 

“Further,  if  we  can  through 
the  use  of  this  contest  help 
throw  a  half-million  dollars 
worth  of  advertising  space  with 
the  express  instructions  that 
such  advertising  space  must  be 
purchased  in  the  newspapers 
carrying  Li’l  Abner,  then  we 
think  that  this  campaign  is  a 
solvent  asset  to  the  newspaper 
circulation. 


“If  through  the  use  of  this^*®**^®  space,  and  to  the  general 
campaign  we  can  have  at  least  benefit  of  the  newspapers  and 


throo  of  tVie  maior  rad'o  n“t- 
works.  teasing  and  arousing  the 
curiosity  of  millions  to  read  the 
Li'l  Abner  strip  and  conse¬ 
quently  buy  the  newspaper  that 
carries  the  Li’l  Abner  strip, 
then  we  think  we  are  aiding  in 
the  sale  of  the  newspapers  car¬ 
rying  the  strip.  .  .  . 

“If  by  the  instrument  of  this 
campaign  Li’l  Abner  is  intro¬ 
duced  to  communities  whose 
papers  do  not  carry  Li’l  Abner, 
and  contribute  toward  their 
purchasing  Li’l  Abner,  then  we 
think  we  are  further  aiding  the 
strip  in  its  most  comprehensive 
spread. 

Benefits  Shared 

"If  in  general  a  campaign, 
such  as  the  P  &  G  undoubtedly 
is,  serves  as  an  implement  to 
the  already  devoted  following 
of  Li'l  Abner  and  contributes 
to  the  circulation,  to  the  adver- 


the  strip,  then  we  think  we  are 
substantially  associating  our¬ 
selves  with  an  enterprise  in 
which  papers  share  the  bene¬ 
fits." 

Mr.  Capp  furnished  E  &  P  a 
copy  of  his  letter  and  asked 
that  it  be  printed. 

■ 

New  Sunday  Edition 
For  Rapid  City.  S.  D. 

Rapid  City,  S.  D. — South  Da¬ 
kota  will  have  a  new  Sunday 
newspaper  Oct.  2.  it  has  been 
announced  by  E.  H.  Lighter, 
business  manager  and  vicepres¬ 
ident  of  the  Rapid  City  Daily 
Journal. 

The  edition  will  be  known  as 
the  Rapid  City  Sunday  Journal. 

“A  Sunday  issue  has  been  in 
the  making  for  a  long  time." 
Mr.  Lighter  said. 

Circulation  will  be  forced 
with  the  Daily  Journal. 


W.A.  Strong,  Jr.  Buys 
Share  In  Beloit  News 


Beloit,  Wis.  —  Walter  A. 
Strong,  Jr.,  son  of  the  former 
owner  and  publisher  of  the  Chi¬ 
cago  Daily  News,  has  purchased 
the  interest  held  by  Mason  H. 
Dobson  in  the  Daily  News  Pub¬ 
lishing  Co.  of  Beloit  and  will 
come  to  this  city  to  be  actively 
associated  with  the  Beloit  Daily 
News. 

Announcement  of  his  pur¬ 
chase  and  of  Mr.  Dobson’s  re¬ 
tirement  from  active  newspaper 
work  after  36  years  of  associa¬ 
tion  with  the  Daily  News  as 
reporter,  city  editor,  managing 
editor  and  editor  and  co-pub¬ 
lisher  was  made. 

Except  for  a  rest  necessitated 
by  health  considerations  Mr. 
Dobson  had  no  announcement 
of  future  plans. 

Mr.  Strong’s  purchase  does 
not  affect  the  interests  of  R.  F. 
Collins  and  C.  F.  Karstaedt,  co¬ 
publishers,  in  the  Daily  News 
Publishing  Co. 

Beloit  College  Graduate 

In  returning  to  Beloit,  Mr. 
Strong  becomes  part  of  a  com¬ 
munity  where  the  ties  of  family 
and  friends  are  strong.  Like  his 
father,  he  is  a  graduate  of  Be¬ 
loit  college.  He  was  a  member 
of  the  class  of  1936  with  a  B.  A. 
major  in  English. 

The  senior  Mr.  Strong  was  a 
Beloit  graduate  in  the  class  of 
1905  and  after  his  graduation 
joined  the  staff  of  the  Chicago 
Daily  News,  then  owned  by 
Victor  F.  Lawson.  When  Mr. 
Lawson  died  in  1925  the  senior 
Strong  was  business  manager 
of  the  newspaper  and  the  fol¬ 
lowing  year  he  purchased  it 
and  became  its  publisher  and 
editor. 

Mr.  Strong  died  suddenly  in 
1931.  Subsequently  Mrs.  Strong 
gave  to  Beloit  college  the  Wal¬ 
ter  A.  Strong  Memorial  Sta¬ 
dium  at  Hancock  Field. 

After  his  graduation  in  1936 
Walter  A.  Strong,  Jr.,  joined  the 
Chicago  Daily  News  and  for  six 
years  worked  in  various  depart¬ 
ments  of  the  newspaper  acquir¬ 


ing  a  rounded  knowledge  of  its 
many  operations.  He  had  expe¬ 
rience  in  the  business  office,  the 
circulation  department,  the  edi¬ 
torial  and  advertising  and  ac¬ 
counting  divisions. 

In  1942  he  joined  the  Franstee 
Metallurgical  Corp.  in  an  exec¬ 
utive  capacity,  remaining  until 
1946  when  he  became  chief  of 
the  Chicago  division  of  the 
Opinion  Research  Corp.  of 
Princeton.  N.  J. 

Mr.  Strong  is  married  and  has 
three  children.  Walter,  12,  M- 
ward,  8.  and  Sarah,  4.  His  wife 
is  the  former  Adeline  Salmon, 
daughter  of  Mr.  and  Mrs.  Ed¬ 
ward  Salmon  of  this  city. 

Mr.  Dobson  was  first  associ¬ 
ated  with  the  Daily  News  in 
1913  when  it  occupied  a  build¬ 
ing  in  Fourth  Street  and  he 
was  the  only  Daily  News  re¬ 
porter  “on  the  street.”.  He  has 
been  connected  with  the  news¬ 
paper  without  interruption  since 
then  except  for  a  time  in  1943, 
1944  and  1945  when  he  was 
overseas  in  the  Mediterranean 
Theater  of  Operations  with  the 
Fifth  American  and  the  Eighth 
British  armies  for  the  Civilian 
War  Relief  section  of  the  Amer¬ 
ican  Red  Cross. 

His  ability  as  a  student  of  the 
news  as  well  as  his  interpreta¬ 
tion  of  it  through  the  editorial 
columns  brought  him  recogni¬ 
tion  as  an  outstanding  editor. 
He  became  familiar  with  na¬ 
tional  and  international  figures 
because  of  attendance  at  many 
national  political  conventions 
and  through  his  service  with 
the  Red  Cross  during  the  last 
war  in  North  Africa,  Sicily  and 
Italy.  Honors  were  accorded 
him  for  his  civilian  relief  work 
among  the  Italian  people. 

Upon  his  return,  the  strain  of 
this  work  of  service  for  others 
told  on  him,  and  he  decided  to 
relinquish  his  connection  with 
the  Daily  News. 

With  Mr.  Karstaedt  and  Mr. 
Collins  he  has  been  a  co-pub¬ 
lisher  of  the  newspaper  since 
March  1940. 
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Sunday  Paper  ’ 
In  Harrisburg 
Starts  Sept.  18  \ 


Harrisburg,  Pa.— The  Patriot 
News  Co.  will  start  publication 
of  a  Sunday  paper  Sept.  18  it 
has  been  announced  by  Edwin 
F.  Russell,  president  and  pub¬ 
lisher  of  Harrisburg’s  two  dai¬ 
lies,  The  Patriot  (A.  M.)  and 
the  Evening  News. 


Planned  as  an  eight-section 
publication,  at  12  cents  a  copy 
the  new  paper— the  Sunday  Pa' 
triot-News— will  go  “into  more 
than  100,000  Central  Pennsyl¬ 
vania  homes.”  Mr.  Russell  said 
at  a  dinner  attended  by  2.55 
public  officials. 

The  Patriot-News  Co.  keynot¬ 
ed  the  debut  on  the  theme 
“Prepare  for  busine.ss  as  usual 
SIX  days  a  week."  as  potential 
advertisers  were  shown  the  way 
to  elimination  of  the  Monday 
sales  slump. 

The  new  Sunday  paper  is 
scheduled  to  have  two  news 
sections,  an  illustrated  social 
feature  section,  24  pages  of 
comics,  a  novel.  Parade,  Family 
Magazine,  and  also  a  sports  sec¬ 
tion. 
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Dean  Hoffman,  editor  of  the 
two  dailies,  described  the  con¬ 
tents  of  each  section  of  the 
projected  Sunday  paper  as  giant 
replicas  of  the  first  pages  were 
carried  by  girls  among  the 
guests  at  the  announcement 
dinner. 

Filling  a  Void 

“Harrisburg  has  been  in  a 
sort  of  Sunday  void  in  the  news 
game,”  Mr.  Hoffman  said.  "We 
aim  to  fill  that  void.” 

The  Central  Pensylvania  area 
including  Lock  Haven,  Wil¬ 
liamsport.  Bloomsburg,  Leba¬ 
non,  York,  Lancaster,  Gettys¬ 
burg.  Shippensburg  and  Levris- 
town  will  be  covered  by  fte 
Sunday  Patriot-News,  he  said. 

Williamsport  and  Lancaster 
have  local  Sunday  papers  at 
present.  In  Williamsport,  Grit 
puts  out  a  local  Sunday  edition, 
and  at  Lancaster  the  Lancaster 
Newspapers,  Inc.,  publishes  the 
Sunday  News. 

Patriot-News  circulation  man¬ 
ager  David  Fair  said  an  exten¬ 
sive  promotion  campaign,  in¬ 
cluding  ads  in  daily  newspapers 
throughout  the  area,  is  planned. 

Press  run  for  the  first  issue 
will  be  150,000,  Mr.  Fair  said. 
'The  carrier  staff,  which  now 
totals  about  1,500  boys,  will  b* 
increased  by  approximately  500 
more  carriers. 

Ernest  A.  Doepke,  advertis¬ 
ing  manager  of  the  newspapers, 
also  was  a  promotion  dinner 
speaker. 

Tom  Shriver.  executive  sports 
editor  of  the  Patriot  and  News, 
will  write  a  “new  kind  of  po¬ 
litical  column  ...  in  the  breey. 
conversational  style  so  fyP'Jjf* 
of  the  sports  pages,”  for  tne 
new  Sunday  paper,  it  was  tn- 
nounced.  „  . 

Before  World  War  II.  Harris- 
burg  had  a  Sunday  newspaper* 
the  Courier,  published  by  a 
commercial  printing  comply 
It  suspended  because  of  wa  • 
time  shortages  of  materials  ana 
lalwr. 
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A  tribute  to  a  good  friend  and  other  topics  in  cartoons 


f  1  jT,, -U-.  ward  and  Algona  had  become  so 

ulQilUm  L/16S/  far  settled  that  it  supported  a 

*ir  •  college. 

llAC  IVImTl^Q  From  the  old  Algona  college 

1/CO  X  xv/xxx«^0  jjg  gjgjg  University 

P„  Qfl  Iowa,  where  he  was,  among 

LX'uClllOrf  other  things,  an  editor  of  the 

Des  Moines,  la. — Harvey  Ing-  school  paper,  a  debater  and  a 
iam,  editor-emeritus  of  the  Des  pocket  billiards  player.  He  was 
Koine*  Register  and  Tribune,  graduated  with  a  liberal  arts 
t  died  Aug.  21  at  degree  in  1880  and  a  law  de- 

Iowa  Methodist  grce  in  1881. 
hospital  here.  After  a  brief  law  career  at 
The  nationally-  Cedar  Rapids,  he  began  his 
recognized  edi-  career  as  editor  in  1882  by  ac¬ 
tor  had  been  in  Quiring  half  interest  in  the  Up- 
failing  health  P®r  Des  Moines,  at  Algona. 
for  seven  where  he  remained  for  20  years, 
months.  Always  a  rapid  and  avid 

Mr.  Ingham,  reader,  he  had  a  wide  knowl- 
who  would  have  ®dge  of  scientific  and  literary 
been  91  next  subjects.  He  was  well  past  30 
month.  retired  when  he  married  Nellie  E.  Hep- 
formally  in  1943  burn  of  Des  Moines,  in  1894. 
Ingham  after  60  active  Three  sons  were  born. 

years  as  an  Iowa  When  Mr.  Ingham  was  44,  in 
iditor  (the  last  few  of  them  as  1902,  he  was  named  associate 
witer  of  a  signed  column)  to  editor  of  the  Register  and 
«ome  editor-emeritus  of  the  Leader,  a  combined  morning 
Itgister  and  Tribune.  His  col-  daily.  He  sold  his  interest  in 
agues  at  that  time  saluted  him  the  Upper  Des  Moines  and  came 
B  “the  superb  newspaper  man,  to  Des  Moines,  and  invested  his 
ie  splendid  citizen  and  the  savings  in  the  Register  and 
luch  loved  friend  he  always  Leader. 

^  Urges  Cowles  Purchase 

Editor  for  60  Years  In  1903,  he  urged  his  old 

He  was  editor  of  the  Register  friend  Gardner  Cowles,  who 
md  Tribune  for  40  years  after  formerly  had  been  part-owner 
»  had  been  for  20  years  editor  of  a  rival  newspaper  in  Algona. 
Jt  the  Upper  Des  Moines,  a  to  purchase  the  Register  and 
wekly  newspaper  at  Algona,  Leader,  which  had  been  put  up 
.  for  sale.  Mr.  Cowles  came  to 

Life  began  for  Harvey  Ing-  Des  Moines  from  Algona  and 
Sept.  8,  1858  in  a  log  cabin  made  the  purchase. 

I^g  Black  Cat  Creek,  just  After  Mr.  Cowles  had  made 
™rth  of  Algona,  in  Kossuth  the  purchase.  Mr.  Ingham  said 
His  father,  Capt.  Wil-  he  never  had  another  minute  of 
^  n.  Ingham,  was  the  second  worry  about  finances. 

**tier  in  that  county,  coming  All  of  his  waking  hours  were 
in  the  early  part  of  1855.  spent  in  reading,  thinking  and 
Harvey  Ingham’s  childhood  writing  on  the  chief  issues  of 
oI  hardship  and  uncer-  the  day.  He  upheld  the  rights 
He  attended  the  frontier  of  minorities — the  American  In- 
school.  Several  times  dian,  the  Negroes  and  the  Jews, 
anth  necessary  for  his  In  the  face  of  an  overwhelming 

hysteria  he  remained  calm 
along  the  creek  to  hide  and  skeptical  in  the  days  of 
^  ““^^.uding  Indians.  1917-18.  He  fought  for  Ameri- 

m  bn'e  he  was  ready  for  can  adherence  to  the  League  of 
more  advanced  education  the  Nations,  for  disarmament  and 
nuer  had  moved  on  west-  for  outlawing  of  war. 
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In  1927  he  was  chosen  among 
24  American  editors  and  sent 
to  Europe  by  the  Carnegie  En¬ 
dowment  for  International  Peace 
to  survey  political  and  economic 
conditions  affecting  peace. 

He  supported  the  cause  of 
temperance;  was  an  outspoken 
advocate  of  womens  suffrage 
and  his  religious  philosophy  was 
broad. 

The  Gardner  Cowles  Founda¬ 
tion  in  1943  gave  $200,000  to 
Drake  University  to  build  a 
new  science  building.  “Harvey 
Ingham  Science  Hall.” 

For  years  he  gave  money  to 
the  poor  who  came  to  his  office 
but  by  1936  the  group  has 
grown  so  large  he  called  all 
regular  visitors  in  and  made  a 
cash  settlement. 

Collecting  books  probably  was 
his  principal  hobby.  He  pre¬ 
sent^  to  Drake  more  than  500 
rare  books  from  his  collection, 
including  a  first  edition  of  Dr. 
Samuel  Johnson’s  dictionary. 

Mr.  Ingham  was  awarded  an 
honorary  doctor  of  laws  degree 
by  Grinnell  college,  Grinnell, 
la.,  in  1915.  In  1934  he  was 
initiated  into  the  Drake  Uni¬ 
versity  chapter  of  Phi  Beta 
Kappa. 

In  1934  he  was  given  an  hon¬ 
orary  degree  of  Doctor  of  Laws 
by  Morningside  college,  Sioux 
City,  la.  He  was  named  chair¬ 
man  of  the  Des  Moines  Inter¬ 
racial  commission  in  1941.  In 
1927  he  was  elected  honorary 
president  for  life  of  the  Des 
Moines  branch  of  the  National 
Association  for  the  Advance¬ 
ment  of  Colored  People.  The 
same  year  he  was  elected  na¬ 
tional  honorary  president  of 
Sigma  Delta  Chi. 

■ 

Merger  in  Germany 

Frankfurt,  Germany  —  West¬ 
ern  Germany’s  three  news  agen¬ 
cies  will  merge  Oct.  1.  The  new 
agency,  to  be  known  as  DPA 
( Deutsche  Nachrichtenagentur ) , 
the  British  -  licensed  D  P  D 
(Deutsche  Pressedienst),  and 
French  -  licensed  S  U  E  D  E  N  A 
( Sueddeutsche  Nachrichtenagen¬ 
tur). 


Press  Barred 
At  Trial  Under 
Privacy  Rule 

Boston.  Mass. — The  press  as 
well  as  the  public  were  exclud¬ 
ed  from  a  district  court  Aug. 
19.  in  the  first  application  of  a 
new  rule  adopted  by  the  Massa¬ 
chusetts  General  Court.  The 
rule  permits  the  presiding  jus¬ 
tice  to  exclude  “the  general 
public”  during  the  trial  of  crim¬ 
inal  proceedings  involving  a 
husband  and  wife. 

Judge  Samuel  Eisenstadt  or¬ 
dered  the  courtroom  cleared  at 
the  start  of  the  trial  of  a  Rox- 
bury  wife  on  charges  of  adul¬ 
tery.  The  husband,  a  Boston 
police  officer,  had  preferred  the 
charges.  At  the  start  of  the 
trial,  counsel  for  the  wife  re¬ 
minded  the  judge  of  the  new 
rule  and  requested  that  she  be 
afforded  the  privacy  the  judge 
was  empowered  to  give  her. 

Judge  Eisenstadt  ordered  the 
spectators  to  leave  and  as  they 
were  filing  out.  a  court  officer 
asked  Judge  Eisenstadt  if  the 
press  was  included  in  the  order. 

All  of  the  Boston  papers  had 
sent  top  men  to  cover  the  trial, 
which  had  promised  to  be  of  a 
sensational  nature.  Judge  Eis¬ 
enstadt  included  the  press  in 
his  order,  and  the  reporters  left. 

The  judge,  when  reached  by 
an  Editor  &  Publisher  corre¬ 
spondent,  refused  to  comment, 
except  to  say:  "It’s  the  law.” 

■ 

Bike  Derby  Set 

Columbus,  O. — City  officials, 
newspaper  executives  and  busi¬ 
ness  men  are  ready  for  the 
First  Annual  All  -  American 
Newspaperboys  Championship 
Bike  Derby  at  the  Ohio  State 
Fairgrounds,  Aug.  28.  A  two- 
day  program,  honoring  47  news- 
paperboys  between  12  and  17 
who  will  seek  three  four-year 
college  scholarships  in  a  “cham¬ 
pion  of  champions”  half-mile 
bike  race,  is  being  set  up. 


HARVEY  HAS  GONE 

D.irliiiu.  /\’v  Moinr.^  (la.)  Trihu 


NO  WAY  FOR  A  SATELLITE 

Werner,  f ndinnahoUs  (Iiul.)  Star 


SUSPEND  JUDGMENT 

llimrose.  Portland  (Ore.)  Oregonian 


THE  ADVERTISING  SURVEY 


$40,000,000  In  Space 
Advertised  ‘The  Face’ 


By  Doris  Willens 

Lydia  E.  Pinkham's  grandson, 
president  of  the  company  that 
produces  the  famed  vegetable 
compound,  met 
the  New  York 
press  this  week 
and  assured 
them  the  com¬ 
pany  will  con¬ 
tinue  to  spend 
a  million  dol¬ 
lars  a  year  on 
advertising  — 
and  three-quar¬ 
ters  of  that  sum 
in  newspapers. 

The  grandson.  The  Face 
Arthur  W.  Pink- 
ham,  who  ad¬ 
mits  to  70  years  and  says  he 
takes  the  Compound  to  keep  fit. 
was  in  town  in  connection  with 
the  publication  of  “Lydia  Pink- 
ham  Is  Her  Name,”  a  new  book 
by  Jean  Burton. 

Millions  Through  Ads 

It’s  the  story  of  an  energetic 
Lynn.  Mass.,  woman  and  of  a 
remedy  that  started  in  her 
kitchen  and  grew  to  a  $107,000,- 
000  business  through  newspaper 
advertising. 

Isaac,  Lydia’s  husband,  lost 
everything  in  the  panic  of  1873, 
but  Lydia,  with  the  aid  of  the 
eldest  son  Dan,  soon  had  the 
new  business  rolling. 

“Dan  was  an  advertising  gen¬ 
ius.”  Arthur  Pinkham  said. 
“He’d  visit  the  town  cemetery 
the  day  before  Decoration  Day 
and  drop  little  letters  among 
the  graves,  all  reading;  ‘Dear 
Mary;  I  was  troubled  until  I 
tried  Lydia  E.  Pinkham’s  Vege¬ 
table  Compound  and  it  worked 
wonders.’  Visitors  to  the  ceme¬ 
tery  next  day  would  pick  them 
up  in  scores.” 

It  was  Dan’s  idea  to  use  his 
mother's  picture  on  the  hand¬ 
bills,  the  same  picture  that 
later  inspired  fraternities  and 
barroom  quartets  to  compose 
songs  about  “the  face.”  (“OH, 
we’ll  sing  of  Lydia  Pinkham, 
And  her  love  for  the  Human 
Race,  How  she  sells  her  Vege¬ 
table  Compound,  And  the  pa¬ 
pers,  the  papers  they  publish, 
they  publish  her  FACE.’*^) 

TTie  handbills  weren't  selling 
much  Compound,  and  one  day 
while  passing  the  office  of  the 
Boston  Herald.  Dan  acted  on 
impulse  and  walked  in  to  place 
an  order  on  page  one.  He  pro¬ 
duced  a  handbill  as  his  ad  copy, 
and  according  to  Miss  Burton, 
the  effect  was  “electrifying.” 

Mrs.  Pinkham's  Face 

“The  eyes  of  every  reader 
immediately  focused  on  her  and 
stayed  there.  In  those  pre¬ 
rotogravure  days,  when  even 
the  most  glittering  celebrities 
were  better  known  by  reputa¬ 
tion  than  by  appearance,  it  was 
Mrs.  Pinkham's  enviable  dis¬ 
tinction  that  the  nation  knew 
not  only  who  she  was  but  ex¬ 
actly  what  she  looked  like.” 
Miss  Burton  writes. 


Within  two  days,  several  Bos¬ 
ton  wholesalers  ordered  the 
Compound  on  the  basis  of  the 
ad,  and  the  Pinkham  family 
knew  their  real  future  lay  in 
newspaper  advertising. 

Later,  when  Dan  ran  for  the 
State  legislature,  Mrs.  Pinkham, 
a  progressive  social  thinker,  be¬ 
gan  inserting  political  opinions 
in  her  ads.  "However  uncon¬ 
ventional  this  may  have  been,” 
comments  Miss  Burton,  “there 
was  no  denying  that  it  riveted 
the  reader’s  attention.” 

But  it  was  “the  face"  that 
sold  the  Compound.  One  corre¬ 
spondent  wrote  to  Mrs.  Pink¬ 
ham  imploring  her  “in  mercy 
of  the  nation"  to  take  a  new 
picture  once  in  a  while.  “Your 
face  pervades  the  mind  of  the 
nation  like  a  nightmare,”  he 
wrote. 

Miss  Burton  writes  that  the 
editor  of  the  Southbridge  Jour¬ 
nal  felt  strongly  about  the  Pink¬ 
ham  ads  also.  "To  him,  pictorial 
advertising  per  sc  detracted 
gravely  from  the  dignity  of  the 
press,  and  he  could  only  hope 
that  it  would  prove  a  passing 
fad  and  nothing  more.  It  might 
be  all  very  well  for  those  who 
conducted  their  papers  ‘solely 
for  gain’  but  it  ‘curdled  the 
blood  of  those  who  took  any 
pride  in  the  appearance  of  their 
sheets.’ 

Opened  New  Vistas 

“Few  publishers  could  be 
found  to  agree  with  him.  The 
great  majority,  in  fact,  appeared 
quite  bemused  by  the  new  vis¬ 
tas  they  saw  opening  up  before 
them;  for  here  was  one  of  the 
very  first  demonstrable  connec¬ 
tions  between  advertising  and 
sales,”  Miss  Burton  writes. 

Dan’s  theory  had  been  to  take 
advertising  up  to  the  limit  of 
Pinkham  cr^it.  The  theory 
held  after  his  untimely  death. 
The  Pinkhams  hired  a  profes¬ 
sional  agent  to  handle  their  ad¬ 
vertising.  But  though  their  sales 
were  increasing,  they  did  not 
keep  up  with  ad  charges. 

They  soon  learned  that  their 
agent  was  buying  newspaper 
space  and  reselling  it  to  them  at 
a  fabulous  profit,  and  that  the 
company  was  insolvent  and  in 
debt  to  the  extent  of  $125,000. 
Virtually  all  advertising  was 
cancelled,  promissory  notes  were 
given  to  creditors.  Sales  dropped 
by  nearly  three-quarters  be¬ 
cause  of  the  lack  of  ads,  but 
the  company  finally  got  out  of 
debt,  and  stayed  out. 

In  1889,  Charles  Pinkham,  an¬ 
other  of  Lydia’s  sons,  was  ap¬ 
proached  by  a  former  news¬ 
paperman,  James  T.  Wetherald, 
who  asked  if  Charles  ever  in¬ 
tended  to  do  any  more  adver¬ 
tising,  since  the  Pinkham  ads 
had  been  widely  missed.  Charles 
said  yes,  if  he  could  find  an 
honest  agent. 

Mr.  Wetherald  returned  the 
following  week  with  a  series  of 


layouts  and  Charles  was  im¬ 
pressed.  They  tried  it  on  the 
state  of  Maine  and  sales  spi¬ 
ralled.  The  small,  dapper  ad¬ 
vertising  solicitor  stayed  with 
the  Pinkhams  until  his  death  36 
years  later. 

Genteel  Approach 

The  Wetherald  ads.  Miss  Bur¬ 
ton  states,  were  “markedly  more 
genteel”  than  Mrs.  Pinkham's 
had  been. 

Mrs.  Pinkham  had  used  the 
“Keep  clean.  Take  baths.”  ap¬ 
proach.  Mr.  Wetherald's  copy 
was  a  soft,  confidential,  “Every 
fastidious  woman  knows  that 
frequent  baths  are  essential  to 
health  and  beauty.  Woman  know 
the  influence  of  beauty  on 
men  .  .  .” 

The  press,  writes  Miss  Bur¬ 
ton,  welcomed  the  Pinkhams 
back  with  bravos,  noting  that 
the  company  spent  $800,000  for 
newspaper  ads  in  a  single  year, 
probably  the  largest  appropria¬ 
tion  ever  made  in  the  world  by 
a  medicine  company. 

Mr.  Wetherald  was  one  for 
novelty.  He  saw  rich  possibili¬ 
ties  in  the  illustrated  ad  and 
was  proud  of  the  fact  that  he 
hired  "some  of  the  best  black- 
and-white  artists  in  the  coun¬ 
try”  and  paid  them  from  $15  to 
$50  for  line  drawings.  He  also 
carried  to  new  heights  the  use 
of  testimonials. 

“In  1898,  when  the  war  with 
Spain  was  threatened,  many  na¬ 
tional  advertisers  nervously  can¬ 
celed  their  orders.  Charles 
Pinkham.  on  the  contrary,  de¬ 
cided  that  this  was  the  time  to 
plunge.  He  bought  up  nearly 
$1,000,000  worth  of  space  at  bar¬ 
gain  rates;  next  year  the  sales 
reached  a  new  peak  of  over 
$1,300,000,  and  the  century 
ended  on  a  high  note  of  achieve¬ 
ment,”  Miss  Burton  writes. 

3,000,000  Bottles  Yearly 

The  company  has  followed 
Charles’  lead.  “Before  each  of 
our  last  three  wars,  and  during 
the  last  three  depressions,  in 
each  case,  we  were  afraid  to 
increase  our  advertising  bud¬ 
get,”  Arthur  Pinkham  told  re¬ 
porters  this  week.  “But  finally 
we  did  and  found  that  our  sales 
increased.  We’re  now  selling 
about  three  million  bottles 
yearly  in  50  countries.” 

When  Charles  died  in  1900, 
the  Chicago  Tribune  obituary 
termed  him  “one  of  the  most 
liberal  advertisers  in  the  world.” 

Since  then,  the  company  has 
weathered  an  inter  -  family 
squabble  that  was  ended  by 
the  law  courts,  and  hearings 
with  the  Federal  Trade  Com¬ 
mission,  with  scientists  having 
discovered  that  Mrs.  Pinkham’s 
old  formula  did  contain  estron- 
genic  materials  that  are  helpful 
for  specific  female  ailments. 

And  through  all  this  period, 
the  Pinkham  ads  have  kept  one 
step  ahead  of  the  times.  New 
campaigns  were  launched  and 
copy  slanted  with  the  aid  of 
complicated  charts  and  surveys 
on  population  density,  race  and 
even  climate  for  foreign  selling 
campaigns.  The  testimonials 
were  discarded. 

But  the  big  ad  budgets 
weren’t.  In  the  past  50  years. 
Mr.  Pinkham  said,  the  firm  has 
spent  $40,000,000  for  newspaper 
space,  all  built  around  “the 
face.” 
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IDNM  to  Issue 
4th  Study  of 
Illinois  Markets 

Springfield.  Ill.— The  fourth 
annual  Illinois  Consumer  Analy¬ 
sis  will  be  released  the  week  of 
Sept.  5,  according  to  Paul  L 
(]lorham,  general  manager,  lit 
nois  Daily  Newspaper  Markets 
Inc.,  publishers  of  the  consumer 
brand  preference  studies  con¬ 
ducted  in  41  daily  newspaper 
cities  in  Illinois  outside  Chi¬ 
cago. 

The  1949  studies  are  printed 
in  10  volumes,  each  giving  de¬ 
tailed  information  for  each  of 
the  41  markets  individually  as 
well  as  an  overall  summary 
Volumes  and  classifications  of 
products  covered  are:  Vol.  1— 
hot  roll  mix,  muffin  mix,  pie 
crust  mix,  regular  flour,  cake 
mix.  pancake  or  waffle  mix;  vol 
2 — coffee,  cold  cereals;  vol.  3— 
wieners  or  frankfurters,  bacon, 
oleomargarine;  vol.  4 — catsup! 
frozen  foods,  syrup,  canned 
milk,  macaroni  or  spaghetti, 
rice;  vol.  5 — soda  crackers! 
round  crackers,  chili;  vol.  6- 
soft  drinks,  sugar,  mayonnaise 
or  salad  dressing,  beer,  wine; 
vol.  7 — cleansers,  soaps,  bleach¬ 
es,  etc.;  vol.  8 — place  of  pur¬ 
chase  of  cosmetics,  permanent 
wave  kits,  cream  shampoo,  deo 
dorants;  vol.  9 — vacations,  auto¬ 
ownership,  gasoline,  motor  oil 
tires;  vol.  10 — refrigerators,  ra¬ 
dios.  washing  machines,  vacuum 
cleaners. 

The  information  contained  in 
these  studies  is  designed  to  help 
manufacturers  and  their  agen¬ 
cies  to  study  each  market  in  re¬ 
lation  to  the  consumer  prefer 
ence  existing  in  that  market 
and  to  plan  advertising  and 
sales  activities  in  relation  to 
apparent  need. 

This  survey  has  shown  clearly 
the  lack  of  anything  resembling 
a  uniform  sales  pattern  within 
a  state  area  or  even  in  neighbor 
ing  city  markets  on  individual 
brands. 


Scott  Is  Appointed 
^omi  Ad  Director 

Miami,  Fla. — The  Miami  Daih 
Vews  has  announced  that  Ed¬ 
vard  B.  Scott.  37,  assistant  ad 
rertising  man- 
iger  of  the  Dal¬ 
asi  Tex.  iTimes- 
lerald.  will  fill 
he  post  of  ad 
rertising  direc- 
or  left  vacant 
vhen  Robert  J. 
tlander  accept- 
d  a  like  posi- 
ion  on  an  out- 
if-state  newspa- 
ler. 

Mr.  Alander 
lad  been  with  Scott 

he  News  since 
itptemuer,  1947,  and  had  fo 
nerly  worked  on  the 
ournal,  Birmingham  Post  aM 
he  Columbus  Ledger-Enquirer 

Mr.  Scott  began  his  newpa 
ler  career  on  St. 

*ost-Dispatch  in  1^32. 
leen  with  the  Dallas  Ti  _ 
lerald  since  1941.  He 
he  universities  of 
nd  Illinois,  and  .sfr^  „ 
nonths  with  army  intelligence 
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. . .  but  it’s  more  fun  to  do  the 
eating!  Yes,  picnics  are  won¬ 
derful  .  .  .  and  happy  home¬ 
makers  keep  a  step  ahead  of 
the  crowd  with  menus,  reci¬ 
pes  and  practical  hints  from 
the  Home  Economics  pages  of 
the  Plain  Dealer.  For  news  and 
views  of  what  to  serve — how 
to  prepare  it— and  what  in¬ 
gredients  to  buy.  Greater 
Cleveland  and  Northern  Ohio 
homemakers  look  first  to 
the  Cleveland  Plain  Dealer. 


1  raise 
wine; 
leach- 
pur- 
lanent 
I,  deo 
auto- 
)r  oil 
:s,  ra- 
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clearly 

tnbling 

within 

ighbor 

ividual 


and  the  treat’s  on  us! 
If  it’s  your  job  to 
plan  a  marketing 
program  for  the 
Cleveland  market,* 
we’ll  help  show  you 
the  way  to  greater 
sales  volume!  Call 
or  write  the  Plain 
Dealer  Market  Survey 
Department  today 
for  an  appointment! 

’Includes  the  Famous 
2-in- 1  Market— Greater 
Cleveland  plus  26 
Adjacent  Counties— Ohio’s 
two  richest  retail 
markets  at  ont  low  cost! 


PLAIN  DEALER 


Cleveland's  Home  Neivspaper 

CresiiHT  A  VI  ootlward,  Ine.,  New  York,  Chicago,  Detroit,  San  Francisco,  Los  Angeles 

A.  S.  Grant,  Atlanta 
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Chicago — The  new  Goss  Uni-  tern  is  the  same  as  that  used  on  Commerce. 
versal  press,  announced  by  the  other  Goss  rotary  presses.  ted  to  subi 

Goss  Jointing  Press  Company,  The  folder  is  available  with  nels  of  C 
provides  for  production  require-  delivery  to  either  side  which  and  Chicag 
ments  of  the  “intermediate”  increases  adaptability  to  the  cently  pub 
daily  newspaper,  a  group  classi-  on  Switzei 

fied  as  being  between  the  lar-  •  _  Republic, 

gest  metropolitan  dailies  and  Africa  and 

the  medium-sized  dailies.  ^  ——— 

The  new  press  follows  the  f  XJ  X 

original  Goss  unit  type  straigjht-  • '"‘i.  i  ~  xlonor  1( 

line  design.  This  straightline  /A  Boston, 

principle  in  single  width,  i.e.,  V  ■  square  in 

two-page  wide  presses,  provides  South  Bost 

for  leading  all  webs  from  the  memory  o 

paper  rolls  into  the  folders  in  Lennon.  f( 

a  straight  line,  without  the  use  |y|  reporter  ar 

Normal  Speed:  36,000  per  Hour  ,  Authority 

The  Goss  Universal  will  _ 

print,  fold,  and  deliver  at  a  - 

normal  operating  speed  of  36,-  t 

000  papers  per  hour.  Maximum  One  unit  of  the  Goes  Universul  ' 

speed  is  40,000.  Being  a  unit  press.  Each  unit  is  single  width,  itJ.nX*., 

design,  the  utmost  accessibility  j^o  plates  wide — lour  page  ea- 

is  obtained.  The  combination  of  pocity  straight;  eight  page  col- 

straight  line  design  _  and  unit  semi-cylindri- 

construction  remits  m  a  pre^  I  cylinders.  _ 

which  IS  operated  from  a  single  ^ 

level,  making  upper  platforms  particular  requirements  of  each 

unnecessary.  nurchaser 

stereotype  plates  required  by  ^he  first  Goss  Universal,  a  K 

the  Universal  press  are  semi-  4o.page  press,  will  be  installed  ^ 

cylindrical  with  each  plate  cyl-  Kankakee  (Ill.)  Daily  1^  IN 

inder  carrying  two  plat^  Journal  late  this  faU.  The  San  ' 

around  and  two  across,  a  total  ^„gcio  (Tex.)  Standard  Times  \ 

of  four  i^ges  of  broad  sheet  recently  placed  an  order  for  a  \ 

size,  double  in  the  case  of  tab-  64-page  press. 
loid  page  plate  cylinders.  f  s  h  ^ 

The  press  can  be  operated  j  xx 

“straight”  or  “collect”,  and  the  HOWCirCl#  rCItterSOn  ^ 

capacity  of  each  unit  is,  there-  On  Visit  tO  EurOPe 
fore,  four  or  eight  pages  respec-  „  ™  Hnwawt  nresident  I 

tlvely.  With  th.  unit  pUn.  the  ."“JL,  *:  ?,‘”rSr'-vj’,rvn',t 


Classified  Conference 

The  Western  States  Confer¬ 
ence,  a  division  of  the  Associa¬ 
tion  of  Newspaper  Classified  Ad¬ 
vertising  Managers,  will  hold  a 
two-day  meeting  at  the  Hotel 
Stockton.  Stockton,  Calif.,  Oct. 
30  and  31.  George  Lancaster. 
Los  Angeles  Evening  Herald- 
Express,  and  president  of  West¬ 
ern  Conference  of  ANCAM,  has 
appointed  Clarence  Diffender- 
fer,  Stockton  Record,  as  general 
chairman.  _ 


You  think  he^s  good!  Tho  Dos  Moinos  Su 
Register  reaches  clear  across  Iowa 


Not  only  does  it  reach  an  urban  market  that  outtW 
Boston,  St.  Louis,  San  Francisco  ...  it  blankets  ‘he-be 
jarm  market  there  is!  i 

All  told,  Iowa  spends  over  5  billion  dollars  a  year.  * 

And  The  Des  Moines  Sunday  Register  brings  you  7  o^< 
10  of  Iowa’s  buying  families  for  a  milline  rate  of  only  |i7( 

ABC  CIRCULATION  SEPT.  30,  194B 
Daily  362, S6S  Sunday  501,236 

The  Des  Moines  Register  and Tribi 
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PEPPY  AND  PROFITABLE  are 
EDITOR  &  PUBLISHER  Classi¬ 
fied  Ads.  They  are  quick-acting 
and  bring  home  the  bacon. 
Write  or  wire  NOW! 

EDITOR  &  PUBLISHER 

1475  Broadway 
New  York  18.  N.  Y. 

Tal.:  BRyant  9-3052 
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spount 

stwts 


» Highly  Promotable 

•  Diversified,  Human  Interest 

•  Approximately  1,000  Words  Daily 

UNIVERSAL  APPEAL  ...  OF  REAL  BENEFIT  TO 
EDITORIAL.  CIRCULATION  AND  PROMOTION 
DEPARTMENTS  THROUGHOUT  THE  YEAR! 


YOUR  TERRITORY  STILL  MAY  BE  OPEN 
WIRE  FOR  RATE  TODAY! 

JNITEb  features 


BEST-SOLERS 

SPECIAL 

ASSI6HMENTS 


SPORTS 


PERSONAL 

EXPERIENCES 

DOMESTIC 

INDUSTRY 

EDUCATION 

CRIME 


I 


S  rt  >  N  D  I  C  A  f  E 


*»  a  c 


.SVSTtM, 


CLINE  ELEC.  MFG.  CO 


400  W«>t  Modison  St. 
:  220  Ea$t  42rd  Street 
:iico;  410  Bush  Street 


C  hicogo  t  * 
New  York  : 
Son  Fror^ci 


beeking  a  Name  madison.  wis.— Don  And®- 

Chicago  —  Oflfering  $25  for  a  Publisher  of  the  Wisconiti 

name,  “ANCAM  Exchanges,”  Journal,  is  awaiting  trial 

monthly  bulletin  of  the  Associa-  a  charge  of  assault 

tion  of  Newspaper  Classified  Ad-  complaint  wis 

vertising  Managers,  made  .its  Sf^andle, 

bow  before  ANCAM  members  alleging  Mr.  Anderson's  or 
this  week  under  the  editorship  ocaggM  mm  15  feet  when  le 
of  Milter  Werner,  Milwaukee  refused  to  let  the  publisler 
(Wis.)  Sentinel.  ^  picket  line  at  a  gara;e. 

The  September  issue,  in  loose-  ^ Anderson  issued  tiis 
leaf  format  and  mimeographed  statement  after  pleading  inio- 
printing,  is  successor  to  Classi- 

fied  Journal  and  FYl.  formerly  .  .Press  service  reports  of  ny 
issued  by  ANCAM  prior  to  charged  with  assault  md 

abolishing  the  office  of  manag-  battery  and  niy  plea  of  lot 
ing  director.  Deadline  for  entries  Suilty  go  considerably  beyind 
in  the  name  contest  is  Aug.  31.  the  formal  complaint. 

-  Apparently  I  am  forced  to 

KiT  -1  ‘i-  j  go  further  than  my  plea.  1 

Mail  VS.  Classified  specifically  deny  that  Strandie 

The  Spartanburg  (S.  C. )  Her-  was  impaled  on  the  front  end 
ald-Journal  is  using  a  mailman  of  my  car,  or  was  dragged  15 
.  ■  After  repeated  warninj  I 


St.  Petersburg,  Fla.  —  The  St.  the  International  Union,  which 
Petersburg  Times  continued  to  is  a  third  party  to  the  con- 

meet  all  editions  on  schedule  tract,  and  give  it  an  oppor- 

this  week  after  all  its  union  tunity  to  enforce  the  agreement 
pressmen  had  left  in  a  dispute  which  calls  for  the  International 
over  alleged  sabotage,  firings,  to  fi.l  all  pressroom  vacancies, 
insubordination  and  incompe-  “If  the  three  men  who  did  not 
tence.  work  the  night  of  Aug.  17  left 

The  newspaper  called  it  an  their  jobs,  they  were  not  au- 

"illegal  walkout"  and  refused  to  thorized  to  do  so.  If  the  pub- 

rehire  any  of  the  men  who  left  lisher  told  them  they  could  not 
their  jobs.  The  international  work  then  the  publisher  is  in 
union  representatives  called  it  "a  violation  of  the  contract.  These 
misunderstanding”  and  demand-  three  men  have  signed  affidavits 
ed  reinstatement  of  three  men.  that  the  publisher  told  them 
Background  of  Friction  they  could  not  wor^ 

^  7  j  .  1  j  As  for  the  foreman  and  es- 

The  background  includes  sev-  gistant  foreman,  who  remained 
eral  years  pf  friction  between  job  j^ey  left 

the  local  union  and  the  newspa-  ^beir  jobs  Aug.  20  after  I  thor-  _ 

per  due  to  what  the  newspaper  oughly  explained  the  publisher’s  point  in 
claims  were  illegal  work  stop-  position  in  regards  to  the  above,  promotior 
pages  and  threats  of  work  stop-  j  have  informed  the  Times  man-  “$3,150  ( i 

ivT  j  t  _ _ agement  that  if  (he  three  press-  have  to  p 

While  Ned  Winch,  foreman,  ^len  above  mentioned  are  re-  you  sent 
was  on  vacation  Grady  Mercer  turned  to  their  jobs.  I  think  the  cent  stan 

found  a  wrench  in  the  flywheel  problem  of  the  four  who  were  the  Hera 
a  smashed  fo,der  on  Mtur-  discharged  can  be  resolved.”  promotior 

night.  Aug.  13.  Nelson  Poyn-  reply  to  a  request  for  a  "you  can 

ter.  editor,  made  a  personal  in-  statement  to  Editor  &  Publisher,  through  j 
yestigation  and  then  wir^  the  ^r.  Poynter  said:  little^  f 

international  union  that  it  was  "Most  of  our  300  staffers  are 
indirectly  responsible  for  “sabo-  redded  to  the  tradition  that  the 
tage  or  ^oss  negligence  due  ^how  must  go  on  that  we  have  XMeW  ri 
to  its  failure  to  bring  some  maintained  for  66  years  during  Orange, 
sense  of  adult  responsibility”  to  which  time  we  have  never  Sun  will 

its  local  union.  missed  a  regular  edition.  Thursday 

On  Tuesday  night.  Aug.  16.  .‘ifg  unfortunate  that  a  few  Sept.  22, 

Mercer  fired  three  men  for  “in-  bumptious  pressmen  dominated  publisher, 
subordination”  and  one  with  no  (be  majority,  and  were  fascina-  make  the 
newspaper  web  press  experi-  with  an  exaggerated  sense 
ence  for  “incompetency.”  The  gf  power  to  close  us  down, 
next  night  three  of  the  regular  .-j  was  scared  as  hell  Satur-  11  ■ 

journeymen  walked  out  when  g(ay  night  when  a  green  crew  IVOl 


Gold  Trophy 

General  Excellence 
•* ^*1 
OTHER  JOURNAL 

■  -  ^  ^*** 

SHMiI  'A  IndiTidMl 

,7  i  B,  AdrertiieacBt 

if  Best  DitpUr 

Adrcrtiseaicat 

*N.  J.  PresR  Asg'n. 
Awanls  1948 

Tops,  too,  With  Union  County  Families! 

^  .  Special  Representatives 
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Can  ton » 0/f/o,  mar/cet 

«449  MILLION  *  CHUNK 


of  Nerlheaslern  Ohio 


SUCCESSFUL  NATIONAL  ADVERTISERS 

00  0  0  J^0 


1.  CANTON  IS  BUSY,  heavily  populated;  an  industrial 
center  laden  with  smoke,  soot,  grime  .  .  .  and  one  of  Ohio’s 
hardest  water  conditions  (28  grain).  No  wonder  it’s  easy 
to  sell  detergents  and  cleansers  here. 

2.  PAYROLLS  ARE  STABILIZED  by  over  200  diversified 
industries,  with  eight  of  the  world’s  largest  among  them  .  .  . 
yet  Canton  is  shopping  center  for  Ohio’s  most  thickly  popu¬ 
lated  farm  area. 

3.  A  ONE  NEWSPAPER  MARKET,  The  Canton  Repository 
daily  and  Sunday  influences  the  buying  habits  of  94,000 
fmilies  in  the  trading  area.  Check  with  Story,  Brooks  and 
Finley;  move  in  for  the  year  ’round  clean-up. 

*lal«i  Mantfcmcnt  Survey  ot  Buying  Power,  1948. 


St.Joe/Mo* 


Classified  Ads 
Gain  Steadily 
For  51  Months 


Kimball  Elected  Candidate  Again 

To  ARF  Board  Rochester,  N.  Y.-For  tl» 

second  time  in  as  many  can. 

Election  of  Abbott  Kimball,  paigns,  State  Editor  Thomarr 
president  of  Abbott  Kimball  Co.,  Hicks  of  the  Demo^at  i 
Inc.,  as  a  member  of  the  board  Chronicle  has  thrown  his  hit 
of  directors  of  the  Advertising  into  the  ring  of  city  politic 
Research  Foundation  was  an-  Mr.  Hicks  was  designate  as  a 
nounced  ^is  week.  Democratic  candidate  for  cit» 

Me.  Kimball,  who  in  July,  councilman-at-large  and  al» 
1937,  founded  the  agency  which  won  the  endorsement  of  tie 
bears  his  name,  is  a  director  of  Liberal  Party.  Two  years  ais 
the  American  Association  of  Ad-  he  was  the  unsuccessful  cand- 
vertising  Agencies,  and  a  direc-  date  for  councilman  in  the  Elat 
tor  of  the  Committee  on  Con-  District,  but  his  good  showiie 
sumer  Relations  in  Advertising,  at  the  polls  was  surprising  a 
Inc.  a  Republican  year. 


Eleanor  Perry 


^KcU(4ifuai 


While  primarily  located  in  one  of  the  very  greatest  aid 
most  prosperous  agricultural  sections  of  the  country,  St.  Josedi 
is  known  for  the  diversification  of  its  industries  and  its  wide 
wholesale  and  jobbing  market. 

Located  in  the  CENTER  of  the  NATION  .  . .  with  river  and 
air  TRANSPORTATION  as  well  as  rail  and  highway  ...  St. 
Joseph  is  the  gateway  to  the  west  in  1949  as  it  was  in  the  Gold 
Rush  of  1849. 

Some  of  fhe  larger  employers  are  Armour  &  Co.,  Swift  &  Co.,  DugJalt 
Packing  Co.,  Goeti  Brewing  Co.,  Quaker  Oats  Co.,  Smith  Bros.  Mfg.  Co., 
Ely-Walker  Mfg.  Co.,  Sun  Mfg.  Co..  Noma  Electric  Corp.,  Terminal  Wire- 
houses  and  Mokin  Produce  Co.,  Chicago,  Burlington  &  Quincy  Western 
Tablet  Co.,  Tootle  Dry  Goods  Co.,  C.  D.  Smith  Drug  Co.,  Wyeth  Hdw.  i 


11,153  is  a 
lot  of  homes! 


In  the  City  of  Fort  Wayne 
(39,900  families)  The  News- 
Sentinel  reaches  11,153  more 
homes  than  Fort  Wayne's 
morning  paper  .  .  .  6,419  more 
than  the  Sunday  paper.  (ABC) 


ST.eJOSEPII  NEWS-1»KESS 

(tViNINO  *NO  SUNOAV)  > 


The  News-Sentinel 

FORT  WAYNE,  INDIANA 
Allen-Klapp  Co.,  New  York, 
Chicago,  Detroit 
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CINCINNATI 

READS  THE 

CINCINNATI 

ENQUIRER 


These  advertising  guys!  CanH  get  their 

minds  off  business . . .  even  on  a  vacation  V* 


YOU  MAY  ALSO  HAVE  GOTTEN  WIND  THAT: 

•The  Cincinnati  Enquirer  has  the  largest  circulation  of  any 
Cincinnati  newspaper,  daily  and  Sunday. 

•The  Cincinnati  Enquirer  has  the  lowest  milline  rate  in 
Cincinnati. 

•The  Cincinnati  Enquirer  carries  more  advertising  linage^ 
than  any  other  Cincinnati  newspaper. 

Represented  by  Moloney,  Regan  and  Schmitt,  Inc, 


The  Enquirer's  comics  are  now  handled  exclusively 
hy  Moloney,  Regan  &  Schmitt.  Advertisers  will 
continue  to  receive  the  identical  rates  previously 
occorded  through  the  Metropolitan  Group. 
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Survey  Shows 
Women  Favor 
Obits,  Weather 

Plainfield,  N.  J. — Obituaries 
and  the  weather  are  the  most 
popular  reading  matter  among 
the  women,  the  editorial  cartoon 
draws  the  most  men,  and  “The 
Old  Home  Town,”  a  syndicated 
feature,  is  tops  with  the  young¬ 
sters,  a  new  Plainfield  Courier- 
News  readership  survey  shows. 

A  total  of  1,411  readers  were 
interviewed,  all  by  one  woman, 
a  former  society  editor  of  the 
paper.  Each  of  the  1,172  wo¬ 
men,  214  men  and  25  children 
interviewed  was  queried  on  60 
features. 

Favorites  Listed 
Most  popular  features  were 
discovert  to  be  the  editorial 
cartoon  (90%  women,  91%  men, 
88%  children),  cartoon  on  the 
bottom  of  the  editorial  page 
(88%  women,  79%  men,  98Vi% 
children  K  the  weather  report 
(92%  women,  86%  men,  72% 
children),  and  “Blondie”  (79% 
women,  69%  men,  98%  chil¬ 
dren.) 

While  women  outread  the 
men  on  almost  all  of  the  paper's 
features,  their  favorites  are 
obituaries,  93%;  the  weather  re¬ 
port:  deaths  in  New  Jersey, 
91%;  display  advertising,  91%. 

Men  prefer  the  editorial  car¬ 
toon;  the  weather  report;  the 
weather  story,  86%,  and  the  edi¬ 
torials,  82%.  The  sports  events 
calendar  got  a  72  count  from  the 
men,  the  baseball  standings 
56%,  and  Fights  Last  Night, 
52%. 

One  hundred  percent  of  the 
children  interviewed  read  “The 
Old  Home  Town,”  a  King  Fea¬ 
tures  Syndicate  panel.  Just 
over  98%  of  them  read  “Donald 
Duck”  and  the  cartoon  on  the 
bottom  of  the  editorial  page, 
and  98%  read  “Blondie.” 

Ad  Readership 

Classified  advertising  is  read 
by  88%  of  the  women,  78%  of 
the  men  and  46%  of  the  chil¬ 
dren,  the  survey  showed.  Dis¬ 
play  ads  attract  91%  of  the  wo¬ 
men,  29%  of  the  men  and  58% 
of  the  children. 

Among  the  features  read  by 
higher  percentages  of  women 
than  men,  according  to  the  sur¬ 
vey,  are:  radio  programs,  letters 
to  the  editor,  editorials  and 
comics. 

The  interviewer  also  asked 
each  individual  if  an  item  con¬ 
nected  with  anyone  in  his  family 
had  appeared  recently.  Of  the 
806  who  answered  affirmatively, 
787  said  they  were  pleased  by 
the  items,  19  said  they  were  not. 

The  paper  reportra  that  its 
interviewer  conducted  her  sur¬ 
veys  within  the  homes  of  the 
interviewees,  and  said  the 
friendliness  of  the  questioning 
“had  a  tendency  to  build  addi¬ 
tional  good  will  for  the  Courier- 
News.” 

■ 

Employe  Picnic 

Portland,  Ore.  —  Some  250 
employes  of  the  Journal  at¬ 
tended  an  all-employe  picnic  at 
Bonnie  Lure  on  the  Clackamas 
River. 


Under  the  heading  “Strange 
As  It  Seems,”  the  San  Antonio 
(Tex.)  Evening  News  ran  an 
item  that  began  “Richard  Midg- 
ett.  Thelma  4-H’er,  reports  that 
he  purchased  a  cow  recently 
and  a  short  time  later  she  had 
a  Holstein  cafe.” 


Conviction  of  murder  in  the 
first  degree,  according  to  the 
New  York  Sun,  “carries  the 
penalty  of  death  in  the  election 
chair.” 


Five-Percenter  inquiry  story 
from  the  Prescott  (Ariz. )  Eve¬ 
ning  Courier:  “Evans  said  Hunt 
also  said  at  the  party  that  he 
was  responsible  for  the  ap¬ 
pointment  of  Tighe  Woods  as 
sousing  expediter.” 

United  Press  dispatch  from 
Washington,  D.  C.:  “Construc¬ 
tion  of  21,000  low-runt  housing 
units  in  Chicago  and  10,000  in 
Los  Angeles  was  authorized  by 
the  government  today.” 


Suspended  Paper's 
Staff  in  New  Jobs 

Santa  Ana,  Calif.  —  While 
(jordon  Bishop,  business  man¬ 
ager  of  the  suspended  Santa 
Ana  Globe,  is  closing  up  the 
final  affairs  of  the  paper  and 
selling  the  equipment,  most  of 
the  other  employes  have  made 
newspaper  connections.  They 
include: 

Publisher  John  “Sky”  Dun¬ 
lap,  assistant  state  editor  of  the 
Los  Angeles  Times.  Mrs.  Velma 
Dunlap  is  correspondent  for  the 
Times  for  Orange  county. 

Advertising  Manager  Marshall 
P.  Tate,  general  manager  of  the 
Palm  Springs  Desert  Sun. 

News  Editor  Daryl  Lembke, 
staff  of  the  Alhambra  Post- 
Advocate. 

Classified  Manager  Bill  Davis, 
public  relations. 

Mechanical  Foreman  C.  B. 
Thompson,  similar  job  with  the 
Quincy  Feather  River  Bulletin. 

Women’s  Editor  Eleanor  El¬ 
liott,  fashion  advertising  writ¬ 
ing  and  free  lance  work. 

Circulation  Manager  Wallace 
Shiffeler,  same  job  on  the  Santa 
Ana  Independent. 

m 

Chicago  'Specials' 
Nominate  Officers 

Chicago — E.  M.  Roscher,  man¬ 
ager  of  the  Chicago  office,  St. 
Louis  ( Mo. )  Post-Dispatch,  has 
been  nominated  as  president  of 
the  Chicago  chapter  of  the 
American  Association  of  News¬ 
paper  Representatives  to  suc- 
ce^  Frank  C.  Carpenter,  Jann 
&  Kelly,  Inc.  Election  will  take 
place  at  the  annual  meeting. 
Sept.  13. 

Other  nominations  include 
John  E.  Rohde,  Reynolds-Fitz- 
g  e  r  a  1  d,  Inc.,  vicepresident; 
Thomas  G.  Duggan,  Moloney, 
Regan  &  Schmitt,  secretary  and 
assistant  treasurer;  and  F.  F. 
Parsons,  Ward-Griffith  Co.,  Inc., 
treasurer.  Nominated  for  direc¬ 
tors  are  H.  E.  Deckert,  West- 
Holliday  Co.,  Inc.;  Fred  W. 
Jaycox,  John  E.  Lutz  Co.;  and 
Mr.  Carpenter. 


THE  PATRIOT. NEWS  CO. 

Announces 

That 

Effective  September  18,  1949 
It  Witt  Begin  Publishing 
The  Harrisburg 

^atrioi'Nfw 

The  new  Harrisburg  Sun¬ 
day  Patriot-News  will  give 
the  citizens  of  Harrisburg 
and  Central  Pennsylvania  a 
Sunday  newsjjaper  of  their 
own  for  the  first  time. 

The  new  Sunday  paper 
will  include  twenty -four 
jiages  of  colored  comics,  two 
lai’ge  news  sections,  a  sports 
section,  illustrated  .society 
.section.  Parade,  Home  Mag¬ 
azine,  and  a  hook-length 
novel. 

The  initial  run  will  be 
150,000  copies. 

Represented  nationally  by 

KELLY-SMITH  COMPANY 

Nevv  York  Detroit  San  Francisco 

Chicago  Boston  Los  Angeles 

Philadelphia  Atlanta  Syracuse 
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This  last  paragraph  in  the  University  of  Missouri  School  of 
Journalism's  Award  to  The  Commercial  Appeal  is  one  of  which 
we  are  most  proud.  It  is  particularly  significant  to  you,  as  an 
advertiser,  because  you  can  depend  upon  the  "Old  Reliable" 
for  consistent  advertising  results  in  this  billion  and  one-half 
dollar  market. 


“Iti  long  una  proud  htstory  as  a  courageous 
newspaper  .  .  .  its  notable  record  of  public  seri'~ 
ice  .  .  .  and  its  greatest  achievement  that  of 
being,  day  in  and  day  out,  a  good  newspaper.'’ 


iai  Appeal 


NATIONAL  SAFETY  COUNCIL  AWARD  FOR 
EXCEPTIONAL  SERVICE  TO  SAFETY 


TWO  MEMPHIS  URBAN  LEAGUE  AWARDS  FOR 
EFFORTS  ON  BEHALF  OF  INTER  RACIAL 
CO-OPERATION  AND  UNDERSTANDING 


NATIONAL  BOARD  OF  FIRE  UNDERWRITERS 
AWARD  FOR  OUTSTANDING  WORK  IN  FIRE 
PREVENTION 


A  Strippt-Houatd  Seuspaper 


{ 


Leech,  Editor  at  23, 
Now  Elder  Statesman 

By  Edwin  F.  Brennan 

Pittsburgh,  Pa. —  The  “boy  signment  reporter,  and  because 
editor”  of  the  Scripps  Howard  he  owned  the  only  tuxedo  on  the 
group  is  no  longer  a  boy.  staff,  dramatic  critic. 

He’s  a  57-year-old  Elder  He  never  did  get  around  to 


group  is  no  longer  a  boy.  staff,  dramatic  critic. 

He’s  a  57-year-old  Elder  He  never  did  get  around  to 
Statesman  and  policy  maker,  continuing  his  formal  education, 
thoroughly  schooled  in  all  the  On  Jan.  1,  1916,  at  the  age  of 
facets  of  the  newspaper  game,  23,  he  was  made  full-fledged  edi- 
yet  still  blessed  with  the  en-  tor  of  the  Express  which  was 
thusiasm  of  a  cub  reporter  wait-  published  by  Scripps-McRae. 
ing  for  a  nod  from  the  city  But  Editor  Leech  was  only 
editor.  beginning  to  feel  his  oats.  He 

Perhaps  it  was  because  of  his  asked  for  and  received  a  trans- 
unquenchable  joic  de  vivre  that  ter  to  the  Memphis  (Tenn.) 
Edward  T.  Leech,  editor  of  the  Press,  a  paper  that  needed  stim- 
Pittsburgh  Press,  was  chosen  to  ulation,  typographically  and  edi- 
put  an  inquisitive,  yet  critical  torially.  As  managing  editor,  he 
eye  on  Great  Britain’s  present  pushed  for  a  regular  newswire 
economic  and  political  system,  installation  and  whipped  to- 

gether  a  well-rounded  paper. 

Utopia  on  the  Rocks*  He  was  made  editor,  a  short 


economic  and  political  system,  installation  and  whipped  to- 

gether  a  well-rounded  paper. 

Utopia  on  the  Rocks*  He  was  made  editor,  a  short 

After  a  six-weeks’  tour  of  the  time  later,  and  during  his  four 
British  Isles,  Mr.  Leech  re-  years  at  the  post,  displayed  a 
turned,  laden  with  notebooks,  brand  of  courage,  which,  al¬ 
and  wrote  12  articles  titled  though  it  landed  him  in  jail. 


“Utopia  on  the  Rocks.’ 


focused  attention  on  political 


Backed  up  by  33  years  as  a  skullduggery,  Memphis  brand, 
top-flight  editor,  Mr.  Leech  deft-  After  a  corrupt  election,  Ed 
ly  stepped  over  some  of  the  pit-  pounded  out  a  stinging  editorial, 
falls  a  less-experienced  news-  titled  “The  Shame  of  It  All,” 
man  might  have  stumbled  into,  which  in  uncompromising  terms, 
“I  didn’t  interview  many  of-  laid  the  blame  for  the  imsavory 
ficials,”  Mr.  Leech  related.  “All  condition  on  the  judiciary,  al- 
I  ever  got  from  them  was  official  though  no  names  were  men- 
statements  and  official  ‘hand-  tion^. 

outs.’  ”  As  a  result,  Ed  was  fined  $50 

Instead,  the  mild-mannered  and  sentenced  to  10  days  in  jail 
editor  talked  to  businessmen,  on  contempt  charges  when  he 
teachers,  architects,  white-collar  refused  to  retract  his  editorial, 
workers  and  laborers,  and  in  ad-  Comfort  in  Cell 

Those  days  in  jail  were  prob- 

/>nmniotA  < _ j _ ably  the  most  unusual  in  Ten- 

They  have  complete  freedom  uiBtnrv 


of  the  press  in  Great  Britain,” 


nessee’s  history. 

A  new  bed  and  mattress,  fresh 


fmngt'ttiat  n  Sg  "e  not  li"™-.  “f.  »  -- 


moved  into  Mr.  Leech’s  cell. 
The  most  valuable  addition, 


pears  in  their  newspapers 


■  At  for  the  British  renorters  however,  was  a  typewriter.  .. 

coin  constant  flow  of  visitors  gave 

weren  t  enough  material  to  send  out 
much  different  from  the  Amen-  ^  dispatch  of  cell-block 

can  variety.  chitchat 

When’ he  was  released,  a  com- 
ing-out  party  was  held  in  a  pub- 
fTthe  90*  park  with  a  whole  program 

speakers,  the  most  laudatory 
Ed  Leech  has  been  as  good  a  J^jjom  was  Editor  C.  P.  J. 
hand  wito  a  typewriter  as  with  Mooney  of  the  opposition  paper, 
a  Diue  pencil.  Memphis  Commercial  Ap- 


a  blue  pencil. 

Ivory  Tower  Not  for  Him 


Editor  Mooney  said:  “I 


The  city  room  hum.  with  the  am  proud  of  the  caliber  of  this 
lephone  jangle  and  cries  of  man  who  has  just  spent  10  days 


telephone  jangle  and  cries  of 
“copy”  have  a  stimulating  ef¬ 
fect  on  Ed.  The  Ivory  Tower, 
the  view  from  the  Olympian 
heights,  is  not  for  him. 

“I  have  a  desk  right  out  in 
the  city  room  with  the  editorial 
writers.  That’s  where  I  do  my 
writing.  If  something  happens, 
I  like  to  be  in  on  it,”  he  said. 

He  uses  his  spacious,  paneled 
office,  mostly  for  answering  cor¬ 
respondence  and  for  meeting 
people. 

It  was  only  a  sununer  job — a 
job  to  tide  him  through  his  ju¬ 
nior  year  at  the  University  of 
Colorado— Ed  wanted  when  he 
self-consciously  went  to  Editor 
Boyd  Gurley  of  the  Denver  Ex¬ 
press.  Ed  got  the  job. 

In  three  months,  Ed  showed 
he  had  a  real  flair  for  the  work. 
In  short  order,  he  was  sports 
editor,  a  columnist,  generai  as- 


THE 

SUN 


:%es 


in  jail  for  publishing  what  he 
thought  he  had  the  right  to  pub¬ 
lish  and  standing  for  the  things 
in  which  he  believes.” 

When  Bob  Scripps  and  Roy 
Howard  founded  the  Birming¬ 
ham  (Ala.)  Post,  Ed  accepted 
the  editorship.  He  nursed  the 
paper  along  and  its  growth  was 
sensational.  In  1924,  he  was  ap¬ 
pointed  publisher,  still  only  32 
years  oli 

By  this  time,  Ed  had  gained 
something  of  a  reputation  as  a 
shock-trooper  in  the  S-H  group, 
a  man  who  could  meet  most  any 
situation  head-on.  Denver  had 
need  for  such  a  man  in  1926. 

A  fair-sized  war  was  raging 
between  the  newly  purchased 
Scripps-Howard  Rocky  Moun¬ 
tain  News,  the  Denver  Evening 
News  and  the  Denver  Post.  That 
was  Ed’s  meat,  especially  since 
it  was  his  home  town,  and  peace 
was  restored  in  short  order. 

Mr.  Leech  came  to  the  Pitts¬ 
burgh  Press  in  1931.  At  least 
part  of  a  circulation  increase  he 
attributes  to  a  policy  of  nailing 
things  down. 

"I  think  it’s  very  important 
that  features  and  departments 
be  aniAored  in  more  or  less  per¬ 
manent  spots  in  the  paper,”  he 
said.  “Readers,  like  most  of  us, 
are  creatures  of  habit.” 

Mr.  Leech  agrees  that  many 
editorial  pages  are  dull  reading 
but  he  doesn’t  agree  that  it  has 
to  be  that  way. 

“I’m  inclin^  to  think  that  our 
editorial  page  is  well  read  and 
I  believe  that  the  make-up  has 
a  lot  to  do  with  it,”  he  said. 

“We  have  dressed  our  page  up 
with  a  small  panel,  a  cartoon 


Edward  T.  Leech 

and  more  readable  hetdliies’ 
he  continued.  “We  also  usi 
plenty  of  inserts  in  news  stcries 
calling  the  readers'  attentioj  to 
related  editorials.” 

He  doesn’t  hold  much  for  the 
practice  of  running  a  paricu- 
larly  good  editorial  on  the 
front  page. 

“It  doesn’t  show  faith  in  ’Our 
own  editorial  page,”  he  sa.^. 

It  is  generally  concedel  in 
Pittsburgh  that  Ed  Leech’s  vrit- 
ings,  whether  you  agree  viti 
them  or  not,  pack  a  pretty  jood 
punch. 


SCOTT 
PLATE  LOCK 

Scott  does  NOT  depend  on  springs  to  hold  the 
plates  on  the  printing  cylinders. 

We  do  not  feel  it  safe  to  rely  upon  springs  at  high 
speed  as  the  centrifugal  force  has  a  tendency  to  over¬ 
come  any  spring  pressure. 

Instead  Scott  has  a  single  screw  plate  lock  with  aa 
automatic  lock-nut  effect  that  makes  it  easy  to  lock 
the  plates  on  and  that  stays  locked  regardless  of 
speed. 

WALTER  scon  &  CO.,  IHC. 

Plainfield,  N.  J. 
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Reporters  Reveal  Work 
Behind  Payroll  Expose 


By  George  A.  Brandenburg 


Chicago — When  two  reporters, 
representing  investigation-mind¬ 
ed  newspapers,  met  in  Spring- 
field  early  this  year  as  compara¬ 
tive  newcomers  in  the  capital, 
something  was  bound  to  happen. 
And  It  did — the  Illinois  editors- 
on-the-state-payroll  expose. 

Back  of  all  the  headlines  and 
stern  criticism  of  the  accept¬ 
ance  of  public  funds  by  newspa¬ 
permen,  are  two  middle-aged 
reporters  who  persevered  in 
cross-checking  state  payroll 
records. 

They  are  George  Thiem,  as¬ 
signed  to  Springfield  early  this 
year  by  the  Chicago  Daily  News, 
and  Roy  J.  Harris.  St.  Louis 
(Mo.)  Post-Dispatch,  who  went 
to  Springfield  in  August,  1948, 
and  conducted  investigations  in 
connection  with  the  paper’s  cam¬ 
paign  against  re-election  of  Gov. 
Dwight  H.  Green,  who  was  de¬ 
feated,  but  whose  administra¬ 
tion  brought  discredit  to  51 
newspapermen  on  the  payrolls 
between  1941  and  1949. 

Mr.  Thiem,  52-year-old  farm 
editor  of  the  Daily  News,  after 
looking  into  some  of  the  state 
conservation  department  land 
deals,  wanted  to  probe  the 
Green  administration.  He  asked 
to  be  assigned  to  assist  Charles 
Wheeler,  Daily  News  political 
editor,  in  covering  the  State- 
house. 


Two  Had  Common  Bond 

When  he  met  Mr.  Harris,  he 
realized  the  two  had  a  common 
bond  of  interest.  The  47-year- 
old  Harris,  fresh  from  four  years 
in  the  Army  (entering  the  serv¬ 
ice  as  a  major.  Engineer-Re¬ 
serve,  and  separating  as  a  lieu¬ 
tenant-colonel.  serving  as  G-2 
executive  officer.  Island  Com- 
niand.  in  the  Okinawa  opera¬ 
tion)  had  already  dug  into 
some  of  the  unsavory  conditions 
in  Illinois. 

“He  (Harris)  had  more  con¬ 
tacts  in  the  Statehouse  than  I 
had."  Mr.  Thiem  told  E  &  P, 
"and  we  began  exchanging  in¬ 
formation  and  going  around  to¬ 
gether.  The  tw’O  papers  are  not 
directly  competitive  and  neither 
of  us  saw  any  reason  why  we 
couldn't  work  up  information  to¬ 
gether. 

“I’ve  been  impressed."  added 
Mr.  Thiem,  “by  the  need  for 
newspapermen  to  work  together 
more  closely  to  accomplish 
.something  for  good  government 
and  the  welfare  of  the  taxpay¬ 
ers  generally,  rather  than  to 
.struggle  for  individual  journal¬ 
istic  scoops.  I  seriously  doubt 
that  either  of  us  would  have 
dug  up  the  payroll  story,  work¬ 
ing  alone,  because  of  the  gruel¬ 
ing  detail  and  extra  hours  in¬ 
volved.” 

Actually,  the  payroll  exjjose 
was  another  in  a  series  of  stories 
which  the  pair,  working  some¬ 
times  separately,  had  developed 
concerning  the  CJreen  regime. 

“First  hint  that  a  considerable 
number  of  newspapermen  might 


be  on  the  state  payroll  came 
before  the  Nov.  2  election.”  re¬ 
called  Mr.  Harris,  “when  I  ran 
across  two  or  three  names  dur¬ 
ing  a  general  payroll  checkup. 
These  were  published  in  the 
Post-Dispatch,  Oct.  28,  as  part 
of  a  roundup  story  on  state  pay¬ 
roll  activities. 

State  Employe  Suggests  Check 

“About  the  end  of  March,  a 
Statehouse  employe,  chatting 
with  Thiem  and  me,  recalled  the 
mention  of  newspapermen  in  the 
October  story  and  suggested 
that  further  investigation  might 
be  productive.  The  job  would  be 
a  t^ious  one.  as  I  had  learned 
last  fall,  but  we  decided  to  make 
a  stab  at  it.” 

In  one  of  the  Statehouse  pub¬ 
lic  relations  offices  the  two  re¬ 
porters  found  a  card  index  of 
Illinois  editors  and  publishers, 
compiled  alphabetically  by 
county.  Checking  these  against 
the  state  auditor’s  list  of  persons 
receiving  state  pay  in  1947,  they 
came  up  with  al^ut  50  names 
of  “possibles.” 

Then  began  the  job  of  check¬ 
ing  this  list  against  the  more 
detailed  employe  card  records 
in  the  auditor’s  office.  This 
work  was  done  for  the  two 
investigators  by  auditor’s  em¬ 
ployes,  as  the  newspapermen 
were  not  permitted  direct  access 
to  the  cards.  Meanwhile,  both 
Messrs.  Thiem  and  Harris  were 
Dulled  away  from  Springfield 
for  a  few  days  to  cover  the  Ef¬ 
fingham  hospital  fire  disaster. 


L '  i  ^ 


Plenty  of  Re-Checking 

“So  it  was  two  weeks  before 
we  got  back  to  the  editors’  pay¬ 
roll  story,”  said  Mr.  Thiem.  “Our 
first  check  had  brought  to  light 
a  dozen  or  so  names:  another 
10  days  to  two  weeks  brought 
the  list  to  33  which  seemed 
enough  to  develop  a  story. 

“But  first  we  had  to  make 
sure  that  the  names  on  the  pay¬ 
roll  were  the  actual  editors  and 
publishers,  because  we  felt  we 
were  dealing  with  libelous  in¬ 
formation  and  there  couldn’t  be 
any  slips.  So  we  sought  out 
members  of  the  legislature,  state 
officials,  state  press  agents  and 
anyone  else  to  get  positive  iden¬ 
tification.” 

Check  of  the  cards  reduced 
the  list  somewhat  and  it  was 
further  reduced  after  personally 
checking  with  legislators  and 
others,  to  make  sure  they  had 
the  right  people.  They  finally 
were  sure  of  their  list  of  33 
names  and  were  ready  to  write 
their  first  stories,  published 
April  14. 

Wrote  Stories  Together 

“Roy  and  I  stayed  up  late 
that  night,  putting  our  informa¬ 
tion  together  in  his  room  in  the 
Leland  Hotel,”  said  Mr.  Thiem. 
“We  each  wrote  our  own  stories. 
Out  the  leads  were  similar  and 
our  figures  were  the  same.  The 
pieces  were  filed  overnight  for 
simultaneous  publication  in  the 
first  edition  next  day  i  April 


14).  Frankly,  I've  been  proud 
of  our  news  editors  on  the 
Daily  News.  They  thought  the 
story  was  good  enough  for  page 
one  .right-hand  column,  under 
a  two-line  banner  head. 

“Roy  and  I  thought  we  had 
a  pretty  good  story,  but  neither 
of  us  expected  the  national  play, 
Everett  Norlander  (Daily  News 
managing  editor)  called  next 
morning,  complimented  me  on 
the  story  and  said  they  had  de¬ 
cided  to  call  everyone  of  the  edi¬ 
tors  and  publishers  and  ask 
what  they  did  as  state  employes. 

“I  took  over  half  the  names, 
those  in  Central  and  Southern 
Illinois  and  the  Chicago  office 
took  the  Northern  Illinois  names 
for  the  follow-up  story.  We  ran 
quotes  from  the  editors  just  as 
they  came  over  the  telephone." 

Harris  Continues  Check 

After  that,  Mr.  Thiem  was 
called  away  from  Springfield  on 
another  assignment,  and  Mr. 
Harris,  on  his  own  for  a  while, 
compiled  a  card  index  of  other 
Illinois  newspapermen,  about 
600  names. 

Mr.  Harris  had  all  these  names 
checked  in  the  auditor’s  office, 
rechecked  them  to  make  sure 
of  identities  and  wound  up  with 
14  names.  Mr.  Thiem  picked  up 
four  more  and  the  two  reporters 
put  them  together  in  two 
stories.  May  1  and  May  6,  bring¬ 
ing  the  grand  total  of  Illinois 
newspapermen  payrollers  to  51. 
"To  get  the  last  18  names  re¬ 
quired  about  as  much  work  as 
the  first  33,  they  recalled. 

By  this  time,  the  Illinois  press 
payroll  scandal  had  “gone  na¬ 
tional”  and  the  two  investigators 
were  “a  bit  groggy”  from  inter¬ 
views:  also  from  letters  from 
fans  and  "non-fans.”  Later  came 
interviews  with  the  committee 
from  the  American  Society  of 


Newspaper  Editors,  followed  bf 
the  directors’  report  commend* 
ing  the  papers  for  the  expose. 

“Some  people  have  tried  to 
tell  me  that  all  this  is  muck¬ 
raking,  a  word  that  seems  to 
have  a  bad  connotation,”  Mr 
Thiem  remarked.  “I  don’t  cot 
sider  it  that. 

“People  who  buy  papers  aie 
entitled  to  know  what  goes  m 
inside  state  offices  that  isirt 
found  in  the  press  agent’s  hani- 
outs.  And  corrupt  governmest 
is  a  bigger  threat  to  democrag, 
in  my  judgment,  than  the  Utile 
bands  of  communists  who  seem 
to  stir  up  so  much  legislatiie 
and  public  interest.” 

The  Post-Dispatch  played  Ha¬ 
ris’  stories  a  trifle  more  cm- 
servatively  than  did  the  Daly 
News,  but  the  P-D  hit  the  “Illi¬ 
nois  gravy  train  editors”  had 
editorially.  The  Daily  News  alio 
editorially  deplored  the  betrayil 
by  the  press. 

Serves  the  Public 

Basil  L.  Walters,  executhe 
editor  of  the  Knight  Newspi- 
pers.  summed  up: 

“Like  e  V  e  r  .V  newspaptr 
worthy  of  the  name,  the  Daily 
News  strives  never  to  invesS- 
gate  anything  simply  to  point  up 
human  fallibility.  Nor  does  it 
set  itself  up  as  a  scold.  Instead, 
it  strives  to  achieve  only  ok 
purpose  in  all  of  its  investi^- 
tions — to  render  forthright  aid 
faithful  service  to  the  public.’’ 
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Means 

RELIABILITY 


Around  the  globe, 
Associated  Press  reporters 

are  guided  by  one  precept: 

• 

Report  FACTS  — 
TRUTHFULLY...  IMPARTIAUY 


THE  ASSOCIATED  PRESS 
^yline  of  Dependability 


A  PAPER 
and  a 

COMMUNITY 

THAT 

JmfLOJt 

DELIVERING 


^  A  9°"’ 
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__  Repreientativei 

STORY,  IROOKS  «  FINLEY 
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Higher  Ceilings 
On  Cables  Set 
By  U.S.,  U.K. 


London  —  Ceiling  rates  on 
press  telegrams  between  the 
United  States,  United  Kingdom 
and  eight  British 


„  Common¬ 

wealth  countries  were  increased 
from  six  and  one-half  cents  to 
ten  cents  a  word  by  representa¬ 
tives  of  the  countries,  who  met 
here  last  week  to  revise  tele¬ 
communications  regulations  set 
at  Bermuda  in  1945. 

British  government  authori¬ 
ties,  however,  said  they  did  not 
contemplate  raising  their  cur¬ 
rent  operating  press  rate,  which 
Is  three  cents  a  word.  They  also 
said  they  were  willing  to  ex¬ 
tend  the  Inter-Empire  rate,  1.6 
cents  a  word,  to  non-Common- 
wealth  countries. 

Any  country  desiring  to  in¬ 
crease  ceiling  rates  above  the 
1945  level  will  give  90  days’ 
notice  to  other  parties,  it  was 
agreed. 

One  United  States  telecom¬ 
munications  expert  said  it  was 
unlikely  that  U.  S.  carriers 
would  enter  into  an  Inter-Em¬ 
pire  rate  agreement,  since  those 

rates  are  lower  than  costs.  _ _  _  _  . 

The  new  ceiling  on  ordinary  Texas,  has  a  place  on  the  mast- 
full  rate  telegrams  was  raised  heads  of  two  of  the  Lone  Stai 
from  30  to  40  cents  a  word,  and  State’s  weekly  newspapers, 
on  code  telegrams  from  20  to  He  is  vicepresident  of  the 
26^  cents  a  word.  Times  Publishing  Co.  of  Mission 


Governor  Shivers 


W.  L.  McLean  Fetes  prize-winning  weekly  edited  by 
«  11  ••  Jo®  T.  Cook,  new  president  of 

Bulletin  Newsmen  the  National  Editorial  Associa- 

Philadelphia— William  L.  Me-  tion.  Also  Mr.  Shivers  is  co- 
Lean,  vice-president  and  treas-  owner  of  the  Tyler  County 
urer  of  the  Philadelphia  Bulle-  Booster  of  Woodville  where,  on 
tin,  gave  a  dinner  recently  for  July  16,  he  took  the  oath  of  of- 
the  reporters  and  photographers  governor  after  the  sudden 

who  worked  on  the  probe  which  death  of  Beauford  H.  J^ter.  In 
resulted  in  the  closing  up  of  the  Woodville  paper,  the  ^ver- 
two  gambling  houses  in  this  uor  is  associated  with  David 
area.  (E  &  P,  Aug.  13,  page  6.)  R®ad  as  co-owner. 

Seventeen  persons  were  pres-  ^tie  new  chief  executive,  41 
ent  at  the  dinner,  including  years  old,  is  a  lawyer,  business 
Managing  Editor  Walter  Lister  executive,  rancher  and  farmer, 
and  Acting  City  Editor  Stanley  h^  been  active  in  public 
G.  Thompson  in  addition  to  Mr.  life  since  1934,  when  he  was 
McLiean.  Members  of  the  staff  a  State  Senator, 

were  presented  with  appropri-  A  frequent  reference  to  him 
ate  souvenirs — sets  of  giant-size  a  who  knows  gov- 

ernment  from  the  basement 

Previously,  five  of  the  men  “P  ”  *^as  a  double  nieaning, 
who  worked  on  the  investiga-  ^9!^’  as  a  student  m  the  Univer- 
tion  were  given  $50  and  $100  Texas,  one  of  his  part- 

bonuses  time  jobs  was  as  a  nightwatch- 

•  man  in  the  Treasury  depart- 

Daily's  Readers  'Elect' 

Their  Bus  Company 

Council  Bluffs,  la. — ^A  Coun¬ 
cil  Bluffs  do.)  Nonpareil  ballot 
for  readers  to  express  their 
preference  for  one  of  three  com¬ 
panies  in  a  local  transit  squab¬ 
ble  brought  exceptionally  high 
response.  Robert  R.  O’Brien, 
publisher,  said  approximately 
four  out  of  every  10  ballots 
printed  were  clipped,  marked, 
and  mailed  to  Rep.  Ben  F.  Jen¬ 
sen  at  Washington.  Rep.  Jensen 
had  agreed  to  tabulate  the  vote. 

As  of  Aug.  16,  some  4,196 
ballots  had  been  tabulated  at 
Washington.  The  ballot  had  ap¬ 
peared  only  in  the  10,800  city 
edition  run.  Ballots  will  be 
turned  over  to  the  Interstate 
Commerce  Commission,  which 
must  eventually  rule  on  the 
franchise. 


sales  results, 

The  Oregonian’s  dynamic 
the  great  growing  Oreg< 
Hour-fresh  news,  a 
and  outstanding  featun 
sustain  greater  interest  and 
This  combination  we 
The  Oregonian  to  sell 
at  lowest  cost-per-read 
hjg  Oregon  market... 


prolit-wise  advertis. 
selling  force  to  bomb; 
:on  market.  Here’s  why! 
"isp,  clean  editorial  formula, 

•es  combine  to  arouse  and 

reader  response. 

call  FactorR...  rolled  right i 

more  buv-mindnd  _ _ 


.  m  circolaHon  becouse  .Vs 

first 

Kfgm  " which  means  if'$ 

K9T.  . .  in  reader  response. 

MO, ON.,. 


46  out  of  every 
100  New  York  Sun 
families  own  their  ^ 
own  homes.  This  prof*  ' 
portion  is  43%  higher 
than  the  proportion  for 
the  New  York  market, 
which  is  32  out  of  100. 


»ecan  a  scHMiniNc, 


Ionian 

ORTCON 


•rh#  Ortgonion  /•adi  Fortfand't  stcond  n9wspap*r  with 
total  ctrcufofion  of  216,030  doily  and  271,510  Sunday. 

^  Audit  Buroau  of  Circu/aftoni 
for  12‘month  poriod  onding  March  31,  1949s 
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GO  AFTER  THE  PLUS  SALES  IN  GRAND  RAPIDS 

the  key  city  of  Western  Michigan  with  a  total  population  of 
180,900  and  a  net  buying  income  of  $243,717,000. 

USE  THE  PRESS,  it  covers  99%  of  the  34,800  Families  ^ 

eo  AFTER  THE  PIUS  SALES  IN  KENT  COUNTY 

the  major  county  in  Western  Michigan.  267,800  people  live  in 
this  great  county,  with  a  net  buying  income  of  $343,033 fiOO.  / 

USE  THE  PRESS,  it  covers  98%  of  the  78,900  Families  I  ^ 

GO  AFTER  THE  PLUS  SALES  IN  THIS  BILLION  DOLLAR 

r 

Western  Michigan  market.  Here  live  834,800  people  who  i  -IT- 
have  a  net  buying  income  of  over  a  BILLION  DOLLARS  | 

USE  THE  PRESS,  it  is  dominant.  It  reaches  104,499 
Families  every  day  in  this  billion  dollar  market.  / 

FIGURES  FROM  SALES  MANAGEMENT,  May  10,  1949  / 


YES,  SIR  ...  go  after  those  PLUS  SALES  in 
this  Billion  Dollar  Market  with  "A”  sched¬ 
ules  in  The  Press.  Figures  prove  The  Press’ 
great  influence  on  this  big  market.  Its 
highly  respected  and  influential  editorial 
content  is  reflected  not  only  in  circulation, 
but  also  in  the  sales  results  of  its  advertis¬ 
ing.  Your  "A”  schedules  in  The  Press  effec¬ 
tively  and  economically  reach  this  wealth 
of  buying  power,  give  you  Plus  Sales  at  one 
low  cost.  Complete  Merchandising  Service 
given  all  schedules. 


editor  6.  PUBLISH  ER  for  August  27,  1949 
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looking  for  that  gal  whja  doesn’t  read  the 


Towa  Dailies’  Profits  sources  of  income 

Xw ^^***^^  A  A  Average  sources  of  income  : 

0  j  i  JW  1  J  from  3,000  to  10.000  population  a 

And  Costs  Analyzed  ,tTap"T“e"ptrur”‘' 

By  Mary  Nell  Gray  Source  of  Income  1 

Local  Display  . 

Iowa  City,  la.  —  Twenty-two  Bad  accounts  were  the  least  National  . 

daily  newspapers  in  Iowa  real-  significant  item  for  both  sets  of  Classified 
ized  an  average  of  14.6%  profit  dailies.  Larger  papers  listed  Legal 

nn  their  1948  income,  a  recent  only  .06%  and  the  other  group  Tntat  ah= . 

survey  by  the  Bureau  of  News-  reported  .29%  of  their  expense  rimiiatinn . 

naoer  Service  at  the  University  was  bad  accounts.  Tnh  PrinH„„ . 

of  Iowa  showed.  The  dailies  in  the  3,000  to  . 

The  study  of  1948  income  and  10,000  population  group  report-  Miscellaneous  . 

outBO  was  based  on  51  replies  to  ed  an  average  circulation  of  ^  , 

Questionnaires  sent  to  all  week-  3,835,  with  an  average  per  sub-  10,000  population  and  larger. 

Iv  and  daily  newspapers  in  scriber  income  of  ^7.65;  $30.72  Profits  averaged  22.3  c  of  in- 
lowa  The  study  divided  daily  expense,  and  $6.93  income  aver-  papers  in  Group 

newsDaoers  into  two  groups,  aged  for  each  subscriber.  ^  Ih®  smallest  population  group, 

those  in  cities  of  between  3,000  Similar  figures  for  the  10.000  papers  ^alized  15.2  c 

and  10.000  and  those  over  10,-  group  dailies  list  their  average  sod  Group  II.  14  ,r. 

—I _ i_A.; _  -A.  4  _ i_  llatliAc  1  r*  iir/Mir\  TT  I 


SOURCES  OF  INCOME  ON  DAILY  NEWSPAPERS 

Average  sources  of  income  as  reported  by  19  dailies  in  cities 
from  3,000  to  10.000  population  and  by  three  dailies  in  towns  over 
10,000,  combined  average  income  and  percent  of  total  income  for 
the  papers  reporting. 


No.  of 

Average 

%  of  Total 

Source  of  Income 

Papers 

Income 

Income 

Local  Display  . 

.  8 

$141,450.37 

48.0 

National  . 

.  8 

25.261.18 

7.6 

Classified  . 

.  8 

26,700.44 

10.6 

Legal  . 

.  7 

5,361.40 

2.0 

Total  Ads  . 

.  9 

203,704.67 

68.7 

Circulation  . 

.  7 

74.586.29 

24.5 

Job  Printing  . 

.  4 

18.999.83 

10.7 

Miscellaneous  . 

.  8 

4,710.61 

2.2 

»stionnaires  sent  to  all  week-  3,835,  with  an  average  per  sub-  population  and  larger.  both  in  Group  I  and  Group  II. 

and  daily  newspapers  in  scriber  income  of  ^7.65;  $30.72  Profits  averaged  22.3  c  of  in-  Printing  Revenue 

,a.  The  s^dy  divided  daily  expense,  and  $6.93  inwme  aver-  ^ome  papers  m  Group  Advertising  furnished  the 

STo'merot  beWeeSToS  “*!?,,.»«' agures  (or  Yhe  10  000  Gr^uV?!  “o?'*  ,P< 

'their’’ ave””  and  Group  11  14-, .  ho  paper,  reportmg  .n  Croug 

Average  Profit  $61,390  lor  3  scdbS  inVme,  $3^^^^^^^  3.000  to  10,000.  reported  the  ^^enueTor  tirrepmUnS^ 

rhe  average  income  of  the  -^-riber,  $28.56,  and  lar|est  per  subscriber  profi  of  [ferrn‘^«Grtp‘lVn7??e  w^^kUe^^ 


The  average  income  of  me  .  ""“V 

three  dailies  in  the  over-10,000  Profit,  $4_66. 
vrnuD  was  $437,844.93.  The  82  4 


group  was  $437,844.93.  The  —  — reported  by  Group  I  papers  nowever,  me  aaiiies  in 

average  expense  was  $376,464.40  According  to  the  over-all  pic-  ,  weeklies  in  towns  under  3  000 )  Groups  II  and  III  reported  that 

and  the  average  net  profit  wais  ture  revealed  by  the  Bureau’s  xheir  average  was  $3  12  profit  circulation  was  their  second 

$61,390.63,  or  14%  of  income.  survey,  51  papers  saw  81.9%  of  «i3  og  ner  subscriber  in-  greatest  source  of  income. 

Nineteen  papers  in  the  3,000  their  1948  income  revert  to  out-  $1()86  expense  Wages  took  more  than  half 

to  10.000  population  group  re-  go.  The  study  also  showed  that  Semi-weeklies  and  twin  week-  total  income  of  the  report- 

ceived  an  average  income  of  the  percentage  of  profit  was  jjgg  Group  II  towns  (3  000  to  papers  in  all  three  groups 

HqH  a\/g>ra<TP  av-  larapr  nn  thp  «malltnu/n  u/ppklv  ,  TVTpnhaniAal  \A/aaAc  \xrAi-A  tVia 


82%  for  Expenses 


$6.93.  On  the  other  hand,  nes  in  uroup  i  ana  me  weexiies 
lowest  per  subscriber  profit  was  ®r.d  semi-weeklies  iri  Group  H 
rpnorted  hv  Ornun  I  naners  However,  the  dailies  in 


$171300.40;  had  average  ex-  larger  on  the  smalltown  weekly 


reported  the  second  Mechanical  wages  were  the 


penses  of  $146,892.05  and  real-  last  year  than  on  papers  in  highest  per  subscriber  profit  largest  part  of  the  total  wages 

ized  $26,408.35  profit,  or  15.2%)  larger  population  areas.  Their  $5  16  was  hieher  than  ^*^e  papers,  with  the  ex- 

of  income.  survey  of  1947  figures  for  qj  Group  III  papers  (dailies  ception  of  the  Group  III  dailies 

The  average  total  expense  of  41  Iowa  weeklies  and  dailies  cities  over  10 MO)  although  cities  over  10,000.  where  edi- 
both  groups  was  85.4%  of  income,  showed  that  their  expenses  Group  III  papers  had  a  higher  Social,  advertising,  business  and 

Local  display  advertising  pro-  were  82_  5%  of  income  Al-  per  subscriber  income.  clerical  wages  combined  were 


Local  display  advertising  pro-  were  82.5%  of  income.  Al-  gj.  income  clerical  wages  combined  were 

vided  almost  half  of  the  dailies’  though  this  closely  parallels  the  ^he  per  subscriber  income  of  expenditure 

incomes,  the  survey  showed.  81.9%  figure  for  1948,  no  really  ,emi-wpeklies  and  twin-wenklies  Newsprint  and  job  shop  job 

Tables  I  and  II  show  com-  valid  comparison  can  be  made  Group  II  towns  was  $24  43  Paper.  rollers  and  office  sup- 

bined  average  income  and  out-  since  the  survey  does  not  cover  their  per  subscriber  expense  P*‘®®  were  the  two  next  highest 

go  figures  for  both  groups.  the  same  cross-section  of  papers,  ^gg  27  ^  categories  among  sources  oif  ex- 


go  figures  for  both  groups.  the  same  cross-section  of  papers. 

Local  display  brought  in  For  purposes  of  clarity,  the 
48.7^0  of  income  on  the  larger  Bureau  divided  the  51  question- 
papers  and  47.3%  on  the  smaller  naire  replies  into  three  popu- 
outfits.  averaging  48%.  Total  lation  groups. 


as  $19  27  categories  among  sources  of  ex- 

...  „  pense  listed  by  the  reporting 

S']!  i  papers  in  Group  I  ( towns  under 

3’000  to  10.000  population)  3000)  and  Group  II  (towns 


ranked  fourth  in  average  profit  3  Ooq  to  10,0()0). 


outfits,  averaging  48%.  Total  lation  groups.  ranxea  lourin  in  average  proni 

advertising,  including  local  dis-  Group  I  includes  29  weeklies  per  subscriber.  Their  per  ^b- 

play,  national,  classified  and  from  towns  under  3,000  popula-  scriber  profit  was  $3.32  with  a  ^ 

legal,  brought  in  71.2%  of  the  tion.  Per  subscriber  income  of  $14.67  A 


per  subscriber  income  of  $14.67  Australia  Market 


income  to  the  over -10,000  Group  II  is  made  up  of  19  expense  of  $11.35. 

papers  and  66.2%  to  the  3,000  papers,  including  weeklies.  In  an  over  all  analysis,  dailies 


Compared  with  U.  S. 


ing  26.67r  of  income  to  the 
larger  dailies  and  22.4%  to  the 


Average  sources  of  expense  as  reported  by  19  dailies  in  towns 


smaller  ones,  averaging  24.5%>  from  3,000  to  10,000  population  and  by  three  dailies  in  towns  over 
n.,  .u  j  .it.  10,000;  combined  average  expense  and  percent  of  total  expense 

for  the  reporting  papers. 

?.olTotal 

olers  for  the  3,000  to  10,000  Source  of  Expense  Papers  Expense  Expense 

Foup  dailies  which  paid  their  Wages,  Salaries,  Commissions 


to  10.000  dailies.  Average  for  semi-weeklies  and  dailies  in  in  Groups  II  and  III  and  semi-  Chicago — American  and  Aus- 

both  combined  was  68.’7%.  cities  of  from  3,000  to  10,000.  weeklies  and  twin-weeklies  in  tralian  newspapers  have  much 

Circulation  Income  Second  Group  III  is  composed  of  data  Group  II  reported  higher  per  in  common  in  the  matter  of  di- 

rirmiiatinn  ssrsxp  tho  rtovf  from  three  dailies  in  cities  of  subscriber  profits  than  weeklies,  versified  markets  and  advertis- 

urtmiauon  was  me  next  -  ing-merchandising  methods,  ac- 

jr»«7.f  ihS'’  t7't"|fh  SOURCES  OF  EXPENSE  ON  DAHY  NEWSPAPERS  frif 

argw  dailies  and  22.4%  to  tire  Average  sources  of  expense  as  reported  by  19  dailies  in  towns  for  the  Melbourne  (Australia) 

smaller  ones,  averaging  24.5 /o  from  3,000  to  10,000  population  and  by  three  dailies  in  towns  over  Herald  &  Weekly  Times,  Ltd. 
n.,  .u  j  .it.  10,000;  combined  average  expense  and  percent  of  total  expense  Enroute  from  London  to  Mel- 

iJi..  “L  i  for  the  reporting  papers.  bourne.  Mr.  Tonkin  is  taking  a 

eager’  mechanical  department  g^  Average  %  of  Total  “refresher”  course  in  American 

&  to"o,oSo  „  Sanrce  of  Expense  Paper,  Expense  Expense  adve^slng  me^eha^mng 

TOP  htilies  which  Phld  their  Yo?k  ChI?aTt?  ”„1i  SjtrSt, 

»e  l.?|er‘”papers.^r'6%*  com.  AdministcaUve,  Executive  7  3  20,219,67  7.9  ^,“0  y^rs’ harb^'n  VurVemt 

t.  23.2%  for  the  10,000  Ed.torlal  Advert Ismg  ma’S«Jr"l  the  MeXiurne  ffer 

K-  j  e  •  I  old  (evening  daily)  and  Mel- 

The  combined  average  for  Mechanical  Departments.  7  59,893.34  27.4  bourne  Sun  News  -  Pictorial 

jnechanical  wages  was  27.4%  of  Total  Wages  .  8  138.238.99  56.9  (morning  daily),  is  “utterly 

toUl  expense.  Payroll  Taxes  .  8  1,776.65  .75  amazed”  at  the  selling  tech- 

in  the  over-10.000  group,  edi-  Business  Taxes  .  8  3,366.10  1.3  niques  used  by  American  ad- 

»n^.  advertising,  business  and  Newsprint  . . .  7  31,891.27  10.9  vertisers  and  the  “infinitely 

I™*  wages  accounted  for  the  Inks,  Advertising  Mat  Services.  7  1,725.72  .9  endless  variety  and  quality  of 

gtet  percentage  of  expense.  Engravings.  Photos,  etc .  7  2,340.20  1.1  consumer  products  offered  the 

53^  amounted  to  job  Shop  Paper,  Rollers  American  housewife”  in  the 

an  Pvpn  and  Office  Supplies  .  5  4.314.33  3.4  postwar  era. 

»6"f*S  or?hc'™.lSr  .  8  8.339W  3.3  pahd  .thci? .  markcta  WbbSh 

M«1h5“tr°S3.‘3'’l  TTe  *■  I  i;  rShiSrm«hS”im1,"a'? 

la^er  group,  averaging  56.9%.  P  ®  .  2  HoHI  oo  rable  to  those  used  in  America 

important  Depreciation  . .  7  5,430.73  2.3  Melbourne  Herald,  he 

large  papers.  Th’ey  News  Feature,  Wire  Services  said,  maintains  a  strong  research 

?^°at  15.1%  for  it,  while  the  and  Supplements  .  8  7,606.21  2.9  3^^  development  department 

fii^  papers  put  out  Bad  Accounts  .  6  304.18  .17  which  some  American  manufac- 

^^e  average  was  Interest  and  Insurance  .  8  4.026.64  1.5  turers  already  are  finding  use- 

“ '  Contributions,  Misc.  Expense  ..  8  22.268.78  7.3  ful. 


Mckshop  men  8.4%  more  than  and  Boni^es—  „ 

tbe  larger  papers— 31  6%)  com-  Administrative,  Executive  7 

pared  to  23.2%  for  the  10,000  Editorial,  Advertising 

{roup.  Business,  Clerical  ....  7 

The  combined  average  for  Mechanical  Departments.  7 

mechanical  wages  was  27.4%  of  Total  Wages  .  8 

toUl  expense.  Payroll  Taxes  .  8 

In  the  over-10.000  group,  edi-  Business  Taxes  .  8 

bnu.  advertising,  business  and  Newsprint  . . .  7 

wages  accounted  for  the  Inks,  Advertising  Mat  Services.  7 

;«gest  percentage  of  expense.  Engravings.  Photos,  etc .  7 

amounted  to  job  Shop  Paper.  Rollers 
Tn  Pvpn  and  Office  Supplies  .  5 


t’sxss.exsis.af.ez  cTEpeuse.  £,ngravings.  i'noios,  etc .  7 

amounted  to  job  Shop  Paper.  Rollers 

Tn  Pvpn  P®*^  and  Office  Supplies  .  5 

for  S  groupl^was^M  Power.  Light.  Heat.  Gas.  Water  8 

for  .  8 

dailies  °and°*for°  55  3^  In'^ffie  Telephone.  'Telegraph  &  ’Travel  8 

larger  group,  averaging  56.9%.  5®"*  and  Repairs  .  8 

Newsprint  was  an  important  Depreciation  .  7 

■actor  to  the  large  papers  Th’ey  News  Feature,  Wire  Services 

payout  15.1%  for  it.  while  the  and  Supplements  .  8 

3  W0  to  10,000  papers  put  out  Bad  Accounts  .  6 

68%.  The  average  was  Interest  and  Insurance  .  8 

Contributions,  Misc.  Expense  ..  8 


Average 

%  of  Total 

Expense 

Expense 

$  20,219.67 

7.9 

54,634.14 

23.4 

59,893.34 

27.4 

138,238.99 

56.9 

1,776.65 

.75 

3.366.10 

1.3 

31,891.27 

10.9 

1,725.72 

.9 

2,340.20 

1.1 

4.314.33 

3.4 

3,237.83 

1.3 

8,359  49 

3.3 

2.268.24 

1.0 

5.302.57 

2.4 

5,430.73 

2.3 

7,606.21 

2.9 

304.18 

.17 

4.026.64 

1.5 

22.268.78 

7.3 
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THE  UN  CONVENTION 

(Second  of  three  articles.) 

By  sevellon  brown. 

Editor  and  Publioher. 

Providence  (R.  I.)  Journal  and  Bulletin 
WHEN  the  General  Assembly  of  the 

United  Nations  meets  next  month,  the 
United  States  Convention  on  Freedom  of 
Information  will  be  open  for  signatures 
by  the  member  nations. 

Erwin  Canham  was  successful  in  having 
it  adopted  in  hnal  form  at  Lake  Success  so 
that  it  is  not  subject  to  amendment.  We 
may  be  certain,  therefore,  that  when  it 
conies  before  the  United  States  Senate  for 
ratification,  it  will  be  in  precisely  its  pres¬ 
ent  form,  which  is  not  substantially  differ¬ 
ent  from  that  adopted  at  Geneva. 

I  would  like  to  plead  for  support  of  this 
Convention  by  the  press  of  the  United 
States,  urging  the  State  Department  to 
sign  it  and  the  Senate  to  ratify  it. 

But  it  was  stipulated  at  Lake  Success 
that  signatures  to  the  American  Conven¬ 
tion  should  be  delayed  until  after  the 
General  Assembly  had  acted  upon  the 
British  Treaty. 

*  «  • 

The  American  Convention  is  a  practical 
document  to  regulate  the  actions  of  ad¬ 
hering  governments  with  regard  to  the 
transmission  of  news  dispatches  and  the 
operations  of  newsmen  in  foreign  fields. 
The  British  Treaty  is  quite  another  mat¬ 
ter.  It  is  really  in  the  nature  of  a  declara¬ 
tion  of  international  policy  and  to  that 
declaration  I  do  not  see  how  the  United 
States  Government  could  possibly  sub¬ 
scribe,  because  it  is  fundamentally  an 
avowal  of  the  right  of  government  to 
police  press  performance  and  of  the  obliga 
tion  of  the  press  to  be  “responsible"  ac¬ 
cording  to  governmental  standards.  Also, 
this  British  Treaty  was  not  agreed  to  in 
final  form  and  we  may  expect  to  see 
many  attempts  made  to  write  into  it  all 
sorts  of  declarations  upon  the  obligations 
of  the  press,  the  final  meaning  of  which 
would  be  that  government  would  become 
the  auditors  of  the  press  instead  of  the 
press  being,  as  in  the  American  tradition, 
the  auditors  of  government.  Our  govern¬ 
ment  could  never  accept  such  doctrine. 

However,  member  nations  adhering  to 
the  British  Treaty  would  not,  by  so  doing, 
in  any  way  alter  their  obligations  under 
the  American  Convention.  If,  then,  the 
British  Treaty  finds  its  adherence  without 
acceptance  by  the  United  States,  and  the 
United  States  Convention  finds  a  general 
acceptance  among  democratic  nations,  in¬ 
cluding  the  United  States,  our  ratification 
of  the  United  States  Convention  would 
give  us  its  benefits  and  the  British  declara¬ 
tion  would  not  in  any  way  be  involved. 

•  *  • 

It  is  well  to  recall  that  our  State  De¬ 
partment  was  urged  to  undertake  the  writ¬ 
ing  of  this  Convention  upon  the  interna¬ 
tional  transmission  of  news  by  widely 
representative  American  newspaper  lead¬ 
ers:  The  American  Society  of  Newspaper 
Editors,  by  official  resolution.  Kent  Cooper 
for  the  Associated  Press.  Hugh  Baillie  for 
the  United  Press,  and  others.  The  State 
Department  found  it  a  difficult  task  to  get 
any  press  cooperation  in  the  undertaking 


EDIT'  JRIAL 


All  tilings  are  lawful  unto  Me,  but  all 
things  not  expetlient:  all  things  are  lawful  for 
Me,  hut  I  will  not  be  brought  under  the 
power  of  any. — Corinthians.  VI;  12. 


despite  this  press  initiation  of  the  proj¬ 
ect.  We  finally  did  send  a  delegation,  in¬ 
cluding  working  newspaper  men,  to 
Geneva.  Spike  Canham  persisted  with  the 
task  at  Lake  Success. 

The  Convention  should  be  reviewed 
critically  by  American  newspapers,  of 
course,  but  as  they  do  it,  I  think  they 
should  bear  in  mind  that  the  document 
has  this  newspaper  parentage  and  is  not 
simply  a  governmental  action  by  any 
means.  While  I  was  at  Geneva,  I  wrote 
for  Editor  &  Publisher  that  the  schizophre¬ 
nic  attempt  we  were  making  to  work 
through  governmental  agencies  to  restrain 
the  use  of  governmental  powers  over  the 
press  involved  a  decided  risk.  We  all  know 
now  that  that  risk  continued  right  through 
Spike  Canham's  handling  of  the  negotia¬ 
tions  at  Lake  Success,  and  there  were 
times  when  many  of  us  said,  “Better  no 
Convention  at  all  than  one  making  the 
press  responsible  to  government  authority 
as  to  the  character  of  its  news  dispatches.” 
There  you  have  the  whole  story:  a  treaty 
to  regulate  international  practice  govern¬ 
ing  the  transmission  of  news  and  the 
operations  of  newsmen  was  needed;  the 
writing  of  it  in  an  international  law  a 
concept  of  governmental  control  over  the 
press  that  would  be  the  very  antithesis  of 
the  American  newspaper  code  of  the  sepa¬ 
ration  of  Press  and  State. 

We  avoided  the  risk.  I  think  we  got  a 
sound  Convention  that  limits  censorship 
practices  and  that  will  greatly  benefit  our 
newspaper  operations  in  the  foreign  field. 

And,  also,  I  feel  that  if  this  American 
Convention  is  adhered  to  by  other  govern¬ 
ments  and  is  rejected  by  the  United 
States,  we  will  have  as  international  law 
an  agreement  which  can  easily  be  turned 
into  an  instrument  of  discrimination 
against  us,  instead  of  one  which  would 
benefit  our  press  in  foreign  operations. 


EDITORS  IN  PUBUC  lOBS 

(Opposing  views  are  expressed  in  the 
following  editorials  on  the  subject  of  edi¬ 
tors  serving  in  state  jobs.) 


(From  the  Richmond  Times-Dispatch) 
THE  LIST  of  Georgia  newspapermen  who 
are  on  the  payroll  of  Governor  Herman 
Talmadge  in  one  capacity  or  another,  is 
nothing  like  so  startling  as  the  similar  list 
uncovered  in  Illinois  some  months  ago. 
The  seven  editors  and  three  former  editors 
of  Georgia  weeklies  who  are  holding  State 


jobs  or  appointments  seem  to  be  in  a  dif¬ 
ferent  category  from  the  Illinois  newspa¬ 
permen  who  were  improperly  enjoying  the 
favors  of  Governor  Green. 

The  Georgia  group,  insofar  as  one  cai 
tell  at  this  distance,  is  serving  in  largelr 
legitimate  capacities,  and  the  State  con¬ 
nections  of  these  men  appear  to  have  beei 
known  to  the  public  in  most,  if  not  all,  in¬ 
stances  before  the  enterprising  Atlanu 
Journal  published  the  complete  list. 

Wright  Bryan,  editor  of  the  Journal,  s 
secretary  of  the  American  Society  d 
Newspaper  Editors,  which  recently  made 
a  comprehensive  and  highly  critical  report 
on  the  Illinois  newspaper  situation.  The 
ASNE  quite  properly  condemned  the  111- 
nois  editors  who  were  on  Governor  Greens 
payroll  secretly  and  without  the  perfo^ 
mance  of  any  real  service  to  the  publii, 
and  deplored  this  practice  as  “an  improper 
use  of  public  funds."  .  .  . 

It  is  good  to  know  that  the  situation  h 
Georgia  is  by  no  means  as  bad  as  it  was 
shown  to  be  in  Illinois.  And  even  in  IlL- 
nois  it  should  be  pointed  out  that  most  d 
the  press  of  that  State  was  in  no  way  im¬ 
plicated.  Of  832  newspapers  in  Illinoii, 
fewer  than  50  were  involved  in  any  waj, 
and  many  of  these  were  not  properly  sub¬ 
ject  to  criticism.  Of  course,  even  one  news¬ 
paperman  holding  a  phony  and  concealed 
job  on  the  public  payroll  is  one  too  many. 
It  is  good  to  know  that  there  seem  to  be 
no  such  newspapermen  in  Georgia. 


EDITOR 


(From  the  St.  Louis  Post-Dispatch) 
IN  GEORGIA — as  in  the  Illinois  of  former 
Gov.  Dwight  Green — Gov.  Herman  Tal¬ 
madge  is  getting  country  newspaper  edi¬ 
tors  on  his  side  by  putting  seven  on  the 
state  payroll. 

It  should  be  elementary  that  a  newspaper 
editor  cannot  take  an  objectively  critial 
view  of  his  state  government  if  he  is  em¬ 
ployed  by  it  and  draws  a  salary  from  it 
Yet  he  owes  it  to  his  readers  to  be  ob¬ 
jectively  critical  of  what  the  state  admin¬ 
istration  does.  He  cannot  accept  money 
from  the  state  except  by  playing  false  to 
his  responsibilities  as  a  newspaper  editor. 
It  is  shocking,  therefore,  to  hear  an  editor 
say,  as  does  J.  R.  Ham.  publisher  of  the 
Abbeville  News,  “I  don’t  see  anything 
wrong  with  a  newspaper  man  taking  a 
state  job  if  he  wants  to.”  No  one  who  fails 
to  see  the  wrong  in  it  is  qualified  by  con¬ 
science  to  be  a  newspaper  man. 

Country  weeklies  by  and  large  enjoy  a 
remarkable  degree  of  credence  on  the  part 
of  their  readers.  It  is  one  of  their  most 
valuable  assets.  It  ought  also  to  be  among 
their  most  zealously  guarded  ones.  When 
readers  know  that  the  editor  of  their  week¬ 
ly  newspaper  is  in  the  pay  of  the  state, 
they  cannot  give  full  faith  and  credit  to 
anything  he  says  about  the  administration, 
and  they  have  reason  to  suspect  that  he  is 
not  saying  all  that  he  could  and  should 
say. 

The  country  editor  who  is  offered  a  state 
salary  should  think  twice — once  because 
it  would  be  playing  false  with  his  duty  ^ 
an  editor,  and  again  because  it  would 
dissipating  the  value  of  the  publication  on 
which  he  depends  for  a  living. 
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PERSONAL 

mention 


Paul  A.  Tierney,  former  ex¬ 
ecutive  editor  of  the  New  York 
Post  Home  News,  has  been  ap¬ 
pointed  public  relations  officer 
of  the  new  New  York  State  uni¬ 
versity  system — a  $7,500-a-year 
job. 


Guy  Patter¬ 
son  Gannett, 
publisher  of 
newspapers  in 
Augusta,  Port¬ 
land  and  Water- 
ville.  Me.,  re¬ 
ceived  a  merit 
certificate  for 
public  service, 
describing  h  i  m 
as  an  "inveter¬ 
ate  foe  of  sub¬ 
standard  hous¬ 
ing.”  from  the  Gannett 
New  England 

Woman’s  Press  Association  at 
the  groups  regional  meeting 
Aug.  19-20. 

J.  Hyde  Sweet  is  marking  his 
40th  year  as  editor  and  publisher 
of  the  Nebraska  City  (Neb.) 
Daily  News  Press. 

Ja.mes  F.  Tyndall,  publisher 
of  the  Chester  (S.  C. )  News 
and  Lancaster  ( S.  C. )  News,  is 
recovering  from  an  operation  for 
a  spinal  injury  sustained  while 
on  World  War  II  Army  duty. 


Ernest  Boyd  MacNaughton, 
president  of  the  Portland  ( Ore. ) 
Oregonian,  has  been  nominated 
for  moderator  of  the  American 
Unitarian  Association. 


H.  A.  Lindcren,  president  and 
general  manager  of  the  LaPorte 
(Ind.)  Herald-Argus,  was  re¬ 
cently  honored  by  40  employes 
at  a  dinner  party  commemo¬ 
rating  his  60  years  with  the 
newspaper. 

Martin  J.  Gacie  has  become 
executive  editor  of  the  Danville 
(111.)  Commercial-News  after  18 
months  as  managing  editor  of 
the  Ogdensburg  (N.  Y. )  Jour¬ 
nal.  Before  the  war  he  was 
with  the  Rochester  ( N.  Y. ) 
Times-Union.  Richard  C.  Kopke, 
advertising  manager,  has  re¬ 
placed  Mr.  Gagie  as  Journal 
ME. 


On  the  Business  Side 


C.  M.  Dailey  has  been  ap¬ 
pointed  advertising  director  of 
the  Miami  Beach  Florida  Sun. 
He  is  business  manager  and  ad¬ 
vertising  director  of  the  Coral 
Gables  Riviera  Times,  recently 
acquired  by  owners  of  the  Sun, 
and  will  retain  that  office. 

Arthur  Gluckman,  Jr.  has 
wcome  advertising  manager  of 
the  Winter  Haven  (Fla.)  News- 
Lhief.  replacing  Paul  League. 
who  moved  to  Rock  Hill.  S.  C. 
w  came  from  the 

west  Coast,  and  had  previously 
worked  on  the  San  Francisco 
«««  and  Honolulu  ( T.  H. ) 
Star-Bulletin. 


Jf-  Batte.  general  mam 
01  the  Charlotte  (N.  C.) 
strver,  has  been  named  a  pu 
representative  on  the  “Com 
J'ff'oiency  and  Econ( 
D  the  State  Government." 
•'f  G.  Chambers,  busi: 


manager,  Knoxville  (Tenn. ) 
News-Sentinel,  has  received  the 
Knoxville  Junior  Chamber  of 
Commerce  “Boss  of  the  Year’’^ 
award  for  his  paper’s  participa¬ 
tion  in  Jaycee  community  ac¬ 
tivities. 

John  F.  Hurlbut  has  resigned 
as  promotion  manager  of  sta¬ 
tion  WSYR,  Syracuse,  N.  Y.,  to 
accept  a  similar  position  with 
the  Newark  (N.  J.)  Star-Led¬ 
ger. 

Robert  Richter,  classified 
staffer  for  the  Madison  ( Wise. ) 
Newspapers,  Inc.,  has  been 
named  classified  advertising 
manager  of  the  Sheboygan 
(Wis. )  Daily  Press. 

Lewis  K.  Johnstone  has  re¬ 
signed  from  the  Cincinnati  (O. ) 
Enquirer  classified  ad  staff  to 
become  sales  representative  in 
Ohio  Valley  territory  for  Lewis- 
Shepard  Products,  Inc.,  Water- 
town.  Mass. 

Arthur  B.  Wallace,  national 
advertising  manager,  Portland 
(Ore.)  Journal,  and  Mrs.  Wal¬ 
lace  are  parents  of  their  first 
child,  John  Alan,  born  Aug.  13. 

Tom  j.  Turner,  vicepresident 
and  business  manager  of  the 
Spokane  (Wash.)  Spokesman- 
Review,  is  on  leave  of  absence 
due  to  illness. 


In  the  Editorial  Rooms 


Joe  McQuaid  and  Walter 
Mayo  are  new  on  the  Lowell 
(Mass.)  Sun  editorial  staff.  The 
former  had  been  with  the  Man¬ 
chester  ( N.  H.)  Union-Leader 
and  New  Hampshire  Sunday 
News. 

Joseph  F.  Dineen  of  the  Bos¬ 
ton  Globe  is  the  author  of  a 
new  biography  of  Miayor  James 
M.  Curley  of  Boston.  The  book, 
‘The  Purple  Shamrock,’’  is  pub¬ 
lished  by  W.  W.  Norton  and  Co. 

Reginald  Coggeshall,  for¬ 
merly  of  the  Boston  Globe.  Bos¬ 
ton  Herald  and  Paris  edition  of 
the  New  York  Herald  Tribune, 
has  been  named  assistant  pro¬ 
fessor  of  journalism  at  Boston 
University’s  School  of  Public 
Relations. 

The  Rev.  John  Haymaker, 
Hartford  (Conn.)  Times  edi¬ 
torial  writer,  has  asked  to  be 
relieved  of  his  duties  as  minis¬ 
ter  of  the  Congregational 
Church  at  South  Glastonbury, 
Conn.,  on  the  advice  of  his  doc¬ 
tor.  He  has  held  the  position 
for  32  years. 

Jack  Casey,  political  writer 
for  the  New  Haven  ( Conn. ) 
Journal-Courier,  has  joined  the 
publicity  staff  of  the  Yale  Ath¬ 
letic  Association. 

John  J.  Hugerich.  assistant 
sports  editor  of  the  Schenectady 
(N.  Y. )  Gazette  since  1939,  has 
been  upped  to  sports  editor  to 
succeed  John  E.  Bonifacio,  re¬ 
signed. 

Laurence  E.  Andrews,  has  re¬ 
signed  as  feature  writer  and 
Mineola  bureau  manager  of  the 
Rockville  Centre  (N.  "Y. )  Nas¬ 
sau  Daily  Review-Star,  to  try 
free-lance  writing. 

Thomas  C.  Trumbull  and 
Vincent  D.  Redding,  rewriie- 
men,  Philadelphia  Inquirer,  have 
been  promoted  to  desk  assist¬ 
ants. 
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Lt.  Robert  J.  Woodruff.  Jr., 
Wilmington  ( Del. )  News-Jour¬ 
nal  Co.  editorial  staffer,  has 
been  appointed  commanding  of¬ 
ficer  of  the  Delaware  Naval 
Reserve  battalion’s  first  division. 

Karl  H.  Maslowski,  who 
writes  the  “Naturalist  Afield” 
column  in  the  Cincinnati  (O. ) 
Enquirer  and  Mrs.  Maslowski 
rcently  became  the  parents  of 
twin  boys. 

Ruth  Hecht.  of  the  Akron 
(O. )  Beacon  Journal  women’s 
department,  has  been  named 
women’s  editor  to  succeed  Mrs. 
Edith  Walter,  who  resigned. 

Richard  Dietz,  Columbia 
School  of  Journalism  graduate; 
Milton  Freudenheim,  formerly 
with  the  Louisville  (Ky.) 
Times;  William  Girgash,  Kent 
State  graduate  and  James  Root 
are  recent  additions  to  the 
Akron  Beacon  Journal  staff. 

John  Keasler,  real  estate  edi¬ 
tor  and  author  of  the  column 
“On  the  Night  Beat"  on  the 
Tampa  (Fla.)  Tribune,  has  left 
to  work  for  the  Atlanta  (Ga. ) 
Journal. 

John  C.  Foster  will  become 
editor  of  the  weekly  Bennetts- 
ville  (S.  C. )  Pee  Dee  Advocate 
Sept.  1.  He  has  worked  with 
the  Columbia  (S.  C. )  Record, 
Rock  Hill  (S.  C.)  Herald, 

Charleston  ( S.  C. )  News  & 
Courier,  Greensboro  ( N.  C. ) 
News  and  Columbia  bureau  of 
A.P.,  and  for  the  past  two  years 
has  been  business  editor  of 
South  Carolina  Magazine. 

The  Rev.  Dale  Cryderman, 
former  staff  photographer  of 
the  Detroit  (Mich.)  Times  and 
since  1940  pastor  of  the  Albion, 
Mich..  Free  Methodist  church, 
has  accepted  the  pastorate  of 
the  Free  Methodist  church  at 
Winona  Lake,  Ind. 

George  Guise,  city  editor  of 
the  Minneapolis  (Minn.)  Star 
from  1928  to  1933  and  from  1939 
to  the  present,  has  been  made 
assistant  news  editor  of  that 
newspaper. 

Ralph  Mueller,  assistant  city 
editor  of  the  Minneapolis  Star 
since  1946,  has  been  promoted 
to  city  editor. 


William  Giltner  has  resigned 
from  the  Omaha  (Neb.)  World- 
Herald  to  join  the  Military  Gov¬ 
ernment  in  Osaka,  Japan. 

Ashley  Smith,  formerly  state 
editor  of  the  Durham  ( N.  C. ) 
Morning  Herald,  has  been  named 
state  editor  of  the  Charlotte 
( N.  C. )  News.  He  succeeds  Bob 
Sain,  who  is  moving  to  a  re- 
portorial  job  on  the  city  staff. 

Calder  N.  Pickett  has  re¬ 
signed  from  the  copy  desk  of 
the  Salt  Lake  City  (Utah) 
Deseret  News  to  join  the  jour¬ 
nalism  faculty  at  University  of 
Denver. 

Larch  Cody,  reporter  and  for¬ 
mer  photo  editor  for  the  Salt 
Lake  City  Deseret  News,  has 
been  named  managing  editor  of 
the  Blackfoot  (Ida.)  Daily  Bul¬ 
letin. 

Jack  J.  Craig  has  been  named 
news  editor  of  the  Hillsboro 
(Ore.)  Argus  to  replace  Eugene 
B.  Olson,  who  resigned  to  en¬ 
roll  at  Pacific  University.  Mr. 
Craig  formerly  was  with  sta¬ 
tion  KUGN,  Eugene,  Ore.,  and 
the  Eugene  Register-Guard. 

Utahana  Hall,  former  assist¬ 
ant  to  the  church  editor  of  the 
Portland  ( Ore. )  Journal,  has 
been  named  assistant  in  the 
public  information  section  of 
the  Multnomah  County  Red 
Cross  headquarters,  Portland. 

Hubert  Walter,  editorial 
writer  on  the  Yakima  (  Wash. ) 
Morning  Herald,  has  been  ap¬ 
pointed  administrative  assistant 
of  the  Columbia  Basin  Commis¬ 
sion. 

Larry  Sharkey,  Los  Angeles 
( Calif. )  Times  photographer,  and 
Mrs.  Sharkey  announce  the  birth 
of  a  son,  Patrick  Michael. 

Conrad  Mercurio,  Los  Angeles 
( Calif. )  Examiner  photograpiher, 
was  injured  seriously  when 
trampled  by  a  mule  while  cover¬ 
ing  a  stock  show. 

Harry  L.  Stroup,  veteran 
Honolulu  newspaperman,  has 
become  secretary  to  Gov.  Stain- 
back  of  Hawaii.  He  has  worked 
on  the  Hilo  (T.  H. )  Tribune- 
Herald,  Honolulu  Star-Bulletin, 
and  was  city  editor  of  the  Hono¬ 
lulu  Advertiser. 


Room  Wantod  —  for  two  young  gentlemen 

about  twenty  feet  long 


For  Sale — a  new, 
lively  humor  panel: 

I  ‘‘ADDLED  ADS” 
by  Harry  Lntke 

Unintentional  humor  from  the 
nation's  classified  columns,  plus 
fresh,  two-column  art,  makes  Ad¬ 
dled  Ads  a  "natural"  for  building 
reader  interest  and  boosting  your 
Want  Ad  reader  traffic.  This 
new  daily  chuckle  starts  Oct.  3. 
Wire  today  for  proofs! 

moi 


CHia 


SUN-TIMES 
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95/000  Attend 
20th  Chicago 
Musical  Festival 

By  George  A.  Brandenburg 

Chicago  —  More  than  95,000 
persons  blended  their  voices  in 
song,  clapped  their  hands  in 
unison  with  2,000  square  dan¬ 
cers  whirling  on  the  green  grid¬ 
iron  of  Soldiers  Field  and  struck 
matches  together  to  light  up  a 
darken^  ampitheater,  to  make 
the  Chicagoland  Music  Festival 
again  a  topnotch  newspaper 
promotion. 

The  20th  annual  music  festi¬ 
val,  sponsored  by  Chicago  Tri¬ 
bune  Charities,  Inc.,  took  place 
under  the  stars  on  Chicago’s 
lakefront,  Aug.  20.  Saturday 
night’s  capacity  audience 
brought  the  20-year  total  of  fes- 
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tival  throngs  to  nearly  2,000,000. 

It  was  difficult  to  tell  whether 
Lauritz  Melchior,  Metropolitan 
Opera  star,  together  with  A1 
Jolson,  ageless  singer  of  popular 
songs,  or  the  huge  crowd,  rep¬ 
resenting  all  ages,  creeds  and 
color,  really  “stole  the  show.” 
Nearly  10,000  performers  took 
part,  including  1,600  members 
of  22  massed  bands  playing 
Sousa’s  “Stars  and  Stripes  For¬ 
ever,”  under  the  direction  of 
Dr.  Albert  Austin  Harding, 
bandmaster  emeritus  of  the  Uni¬ 
versity  of  Illinois. 

Each  festival,  over  the  years, 
brings  new  talent  to  the  fore¬ 
ground  in  the  various  vocal  and 
instrumental  contests.  In  this 
year’s  competition,  sharing  the 
spotlight  with  the  headline  at¬ 
tractions  was  the  brilliant 
marching  exhibition  of  115  high 
school  boys  and  girls  compris¬ 
ing  the  National  Cash  Register 
Co.  band  of  Dayton,  O. 

The  festival,  staged  with  pag¬ 
eantry  and  grandiose  showman¬ 
ship,  did  not  bog  down  in  its 
bigness,  but  surged  to  its  dra¬ 
matic  fireworks  finish  on  split- 
second  timing  under  the  experi¬ 
enced  direction  of  Philip  Max¬ 
well,  festival  director,  who  20 
years  ago  received  a  Tribune 
assignment  to  “put  on  a  sum¬ 
mer  music  festival.”  In  the 
early  years,  admission  was  25 
cents,  and  no  seats  were  re¬ 
served.  More  than  100.000  jam¬ 
med  into  Soldiers  Field  for  the 
first  two  festivals  in  1930  and 
’31.  In  later  years,  reserved 
seats  have  been  sold  at  $1.25 
each,  with  net  profit  going  to 
Tribune  charities. 

53  Organa 

New  this  year  was  a  concert 
of  53  electric  organs  arranged 
in  rows  across  the  field.  And 
500  Chicago  campfire  girls  in 
grass  skirts  and  leis  presented  a 
mass  Hawaiian  dance  pageant, 
which  to  proud  parents,  was 
probably  “the”  outstanding 
event. 

As  a  Tribune  promotion,  the 
festival  takes  its  place  along 
with  Golden  Gloves  and  All- 
Star  football.  While  the  latter 
two  attract  record  crowds  of 
sports  fans,  the  music  festival 
cuts  across  the  entire  popula¬ 
tion,  young  and  old. 

This  year’s  festival  partici¬ 
pants  came  from  22  states  and 
Canada.  Advanced  ticket  orders 
were  received  from  virtually 
every  state  in  the  Union.  Out- 
of-town  visitors,  it  is  estimated 
by  the  Tribune,  dropped  $1,500,- 
000  into  the  tills  of  Chicago 
business  enterprises,  including 
hotels,  restaurants  and  stores. 

On  the  Friday  preceding  the 
event,  the  annual  festival  lunch¬ 
eon  was  attended  by  1,500  per¬ 
sons  at  the  Palmer  House.  Hon¬ 
ored  guests  included  Mr.  and 
Mrs.  Melchior,  Dr.  Herding  and 
Mrs.  Eldmund  J.  Tyler,  chair¬ 
man  of  the  festival  vocal  con¬ 
tests  for  20  years,  who  is  retir¬ 
ing.  She  was  given  a  gold  medal. 


500  at  Outing 

Winston-Salem,  N.  C. — More 
than  500  persons,  employes  of 
the  Piedmont  Publishing  Co., 
and  their  families,  attended  the 
firm’s  annual  outing. 


THE  FOURTH  ESTATE  . . . 


By  Tient 


“I  miss  the  City  Room  and  that  redhead  up  in  the  Art  Department” 


Wynn 


Wynn  Ne’w  Ad  Chief 
On  Atlanta  Journal 

Atlanta,  Ga.  —  James  M. 
Wynn,  of  Louisville,  Ky.,  has 
been  appointed  advertising  di¬ 
rector  of  the 
Atlanta  Journal. 

He  assumed  his 
duties  Aug.  22. 

The  new  ad¬ 
vertising  direc¬ 
tor  was  born  in 
Kentucky  July 
23,  1907.  After 
graduation  from 
Louisville  Male 
High  School  in 
1924  he  attended 
the  University 
of  Kentucky. 

He  joined  the 
advertising  department  of  the 
Louisville  Herald  Post  in  1925, 
transferred  to  the  Indianapolis 
News  in  1928  and  then  to  the 
advertising  department  of  the 
Louisville  Courier- Journal  and 
Louisville  Times  in  1929. 

Mr.  Wynn  was  appointed  na¬ 
tional  advertising  manager  of 
the  Courier- Journal  and  the 
Times  in  1937.  In  1943  he  was 
named  promotion  and  public  re¬ 
lations  director  of  the  Courier- 
Journal,  the  Times  and  Station 
WHAS.  He  was  appointed  sales 
director  of  WHAS  in  1947. 
a 

Agency  Is  Changed 
After  17  Years 

San  Francisco  —  Selection  of 
Foote,  Cone  and  fielding  as  ad¬ 
vertising  agency  for  the  Acme 
fireweries  account  is  due  to  a 
desire  to  seek  a  new  approach, 
Eliot  Stautenburgh,  Acme  ad¬ 
vertising  director,  said  this 
week. 

The  agency  change  came  after 
17  years  of  association  with 
firisacher,  Wheeler  &  Staff,,  San 
Francisco,  firisacher  offices  said 
relationships  had  been  severed 
because  of  a  difference  of  opin¬ 
ion  regarding  advertising  pro- 


Randolph  Retires 
From  M,  R  &  S  Finn 

Elwood  H.  Randolph,  execu¬ 
tive  vicepresident  of  Moloney 
Regan  &  Schmitt,  Inc.,  will  re 
tire  Sept.  1.  This  year  makes  the 
50th  anniversary  of  his  entrance 
into  newspaper  work. 

Starting  in  1899  with  the 
Wall  Street  Journal  selling  £ 
nancial  advertising,  Mr.  Rar 
dolph  later  entered  the  genera! 
newspaper  field  by  joining  the 
New  York  Press  as  advertisin’ 
manager. 

In  1913  he  joined  the  Nev 
York  Evening  Journal,  assum¬ 
ing  charge  of  its  general  adver¬ 
tising  department,  later  becom¬ 
ing  assistant  to  Publisher  Jamee 
C.  Dayton. 

In  1917  he  entered  the  news¬ 
paper  representative  branch  of 
the  business. 

E 

Farm  Group  Honors 
So.  Car.  Newsmen 

Spartanburg,  S.  C. — Six  South 
Carolina  newspapermen  have 
been  honored  by  the  South  Car¬ 
olina  Association  of  Future 
Farmers  of  America  for  out 
standing  service  to  the  organ; 
zation  of  farm  boys. 

Honorary  State  Farmer  de¬ 
grees  and  gold  pins  went  to 
Jim  Oliphant,  Spartanburg  Her¬ 
ald-Journal  state  news  editor. 
Jim  messing,  Anderson  Inde¬ 
pendent  and  Daily  Mail;  Man¬ 
uel  Rogers,  Greenville  Netci. 
W.  D.  Workman,  Charlestm 
News  and  Courier;  Marion  CulP’ 
Columbia  State;  and  J^ck  I^ 
land.  Charleston  Evening  Post. 
■ 

Caddies'  Tourney 

Camden,  N.  J.  —  Harold  A 
Stretch,  publisher  of  the  Cam¬ 
den  (N.  J.)  Courier-Post  and 
an  avid  golfer,  is  not  * 

the  boys  who  carry  the  cluDy 
On  Aug.  29.  he  IS  sponsoring 
the  South  Jersey  Caddies  Tour¬ 
nament. 


cedure. 
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Announcing  a  combination  rate 

FOR  GENERAL  ADVERTISING  IN  THE  DAILY 
TOLEDO  BLADE  AND  THE  TOLEDO  TIMES 


■  This  is  TOLEDO  n 

;  i 

N  .  .  .  where  a  great  Double-Value  sj 

Market  is  now  covered  by  r  i 

THE  TOLEDO  NEWSPAPERS 

at  a  reduction  of  9c  per  line! 

;  The  new  combination  rate  for  the  daily  ; 

,  ,  Toledo  Blade  and  The  Toledo  Times  is  in  i 

i  fact  a  reduction  of  9c  a  line  from  the  previous  :  | 
combined  rate  of  the  two  papers. 

I  To  the  acknowledfted  force  and  market 

penetration  of  The  Blade  is  now  added  the 
I  impact  of  the  only  breakfast-table  newspaper 
I  in  the  Toledo  area.  The  Times’  fast  growing 
i  circulation  gives  primary  concentration  in 

i  all  income-bracket  districts  of  the  Toledo 
I  metropolitan  area, 
i  Times  readers  get: 

9  Full  coverage  of  all  avernight  newt. 

j  9  Complete  tportt— and  that  does  mean  complete  v  ' 

j  —with  aulhorilalive  comment.  I 

9  Flavorful  editoriol  comment.  .  | 

9  Complete  ttockt  and  financial  coverage.  ^  | 

9  Newt  of  tociety,  ttoge,  tcreen,  mutic  and  art  | 
britkiy  reported. 

I 

9  Stand-out  columnittt  like  Drew  Pearton,  >: 
Marguit  Childt,  Leonard  Lyont,  Earl  Wilton 
and  Fred  Othman. 


9  Such  top-notch  comict  at  Blondie,  Joe  Palooko, 
Gatoline  Alley  and  a  dozen  othert. 

All  in  all.  The  Times  is  a  lively,  highly  read¬ 
able  newspaper  edited  for  alert-minded 
Toledoans. 


•  .  .  and  a  Six  Months^ 
Guarantee  of  Rates 


Effective  October  1,  1949,  the  daily  Toledo 
Blade  and  The  Toledo  Times  will  be  sold  as  a 
unit,  delivering  a  total  of  231,961  daily  net  paid 
ABC  circulation  at  a  minimum  rate  of  50c  per 
line — a  milline  of  $2.15. 

Ten  years  ago,  the  daily  circulation  of  The 
Blade  alone  was  132,139,  at  a  minimum  rate  of 
40c  per  line — n  milline  of  $3.00. 

Despite  rising  costs  and  important  circulation 
growth,  it  was  not  until  1948  that  the  minimum 
rate  was  increased  to  45c.  The  increase  of  only 
12'/2%  against  a  circulation  increase  of  39% 
resulted  in  a  reduction  in  milline  to  $2.44-  The 
new  milline  rate,  we  repeat,  is  only  $2.15! 

SIX  MONTHS'  GUARANTEE  OF  RATES 

Rate  card  No.  2  5,  effective  October  1,  1949, 
covers  the  new  combination  rates  for  the  daily 
Toledo  Blade  and  The  Toledo  Times.  And  it 
extends  the  period  of  Rate  Guarantee  from  60 
days  to  six  months,  as  requested  by  the  Association 
of  National  Advertisers. 
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*Sad  Sack  *  Abroad, 
With  Baker  As  Guide 


By  Jane  McMaster 

"Sad  Sack”,  the  droll  little 
character  of  mishap  and  irony 
who  made  war  less  glum  for 
many  a  G.  I.,  is 
going  back  to 
some  of  the  old 
spots  where  he 
fought  fatigue, 
sergeants,  army 
red  tape  and 
battles.  His 
guide,  naturally 
enough,  will 
b  e  Cartoonist 
George  Baker. 

The  cartoon¬ 
ist  set  sail  Aug¬ 
ust  20  for  Eu¬ 
rope  and  nostal¬ 
gia. 

“The  Sack,”  now  a  civilian,  is 
expected  to  do  some  typical 
tourist  things  en  route.  On  ship¬ 
board,  he  will  doubtless  try  to 
be  a  social  lion — and  fail,  cata¬ 
clysmically.  He  may  be  a  typi¬ 
cal  “American  in  Paris.”  But 
he  is  also  due  to  visit  some  old 
battlefields,  take  a  look  at  the 
American  Joes  still  left  in  Ger¬ 
many. 

'Worried' 


Baker 


Cartoonist  Baker  thinks  "The 
Sack”  may  find  the  trip  reward¬ 
ing.  But  he’s  a  little  worried 
too.  The  public  recollection  is 
short.  Will  folks  remember  An- 
zio?  Will  it  work,  pantomine 
and  a  subject  like  Anzio  re¬ 
visited? 

But  Mr.  Baker’s  basic  philoso¬ 
phy — the  thing  that  made  “Sad 
Sack”  a  hit  in  the  first  place 
and  served  as  a  catalyst  in  the 
character’s  conversion  from  war 
to  peace,  will  still  be  around. 
That  is  the  artist’s  belief  that 
misfortune  dogs  a  lot  of  people. 
Nice,  kind-hearted  people  who 
always  believe  something  good 
is  just  around  the  corner — and 
get,  instead,  something  con¬ 
siderably  less  than  good. 

The  tall,  lanky  cartoonist 
believes  there’s  a  part  of  the 
“Sad  Sack”  in  everyone. 

“Many  people  lead  a  life  of 
disappointment  in  one  way  or 
another,”  says  the  cartoonist. 
“Nobody  is  completely  happy  or 
contented.  Everybody  has  to 
make  a  compromise — in  their 
works  perhaps,  or  in  their  rela¬ 
tionship  with  other  people.” 

Ball  Player 

“I  wanted  to  be  a  ball  player,” 
he  added.  “To  this  day,  1  get 
a  funny  feeling  when  I  watch 
a  game.  I  want  to  be  out  on 
that  field.” 

The  34-yearold  cartoonist 
once  made  something  of  a  record 
as  shortstop  for  Roosevelt  high 
school  in  Chicago.  “I  am  the 
only  man  I  can  ever  remember 
who  made  six  errors  in  one 
game  without  being  taken  out,” 
he  says. 

The  combination  of  the  new 
time  character  amid  the  old- 
time  spots  will  appear  in  pages 
starting  about  next  February. 


His  early  work  life  included 
truck  driving,  chores  for  a 
cleaning  and  dyeing  firm,  and 
drawing  pots  and  pans  for  a 
commercial  art  firm.  He  had  to 
switch  from  cigarettes  to  a  pipe 
to  take  the  art  job — which  paid 
only  $7  a  week  and  made  the 
45c  weekly  difference  impor¬ 
tant. 

After  about  a  year  of  pipe 
smoking,  he  wrote  a  hopeful 
letter  to  the  Disney  Studios  in 
California.  They  answered  with 
a  sample  cartoon  problem, 
which  Baker  executed  with  dis¬ 
patch  and  success  Disney  hired 
him  in  1937. 

'A  Little  Resigned' 

In  1941,  he  joined  the  Army 
and  was  sent  to  Fort  Monmouth, 
N.  J.  There,  a  long-time  idea  of 
having  his  own  cartoon  was 
spurred  on  by  the  advertising 
of  the  day,  which  he  felt  was 
giving  the  public  an  idealized 
concept  of  the  soldier.  'The  G.  I. 
Baker  saw  was  different — “just 
tired  and  a  little  resigned.  Not 
too  adept  and  not  pretty  to  look 
at.” 

Some  samples  of  his  own  ver¬ 
sion  won  him  first  prize  at  an 
art  contest  for  servicemen  the 
next  year.  Later,  Yank  took 
him  on. 

The  Bell  Syndicate  signed 
Sgt  Baker  to  do  a  regular  “Sad 
Sack”  Sunday  feature  in  late 
1945.  The  first  strip  drawn  for 
a  newspaper  rather  than  a  sol¬ 
dier  audience,  was  symbolic. 
The  Sack  bought  his  first  post¬ 
war  suit,  tossed  his  uniform  in 
the  garbage.  However,  a  mob 
that  pushed  him  about  when  he 
tried  to  get  on  a  bus  made  his 
new  outfit  a  shambles.  He  tried 
to  retrieve  the  G.  I.  garb.  But 
the  last  panel  showed  the  gar¬ 
bage  collector  moving  off  with 
the  old  uniform. 

In  the  new  “Sad  Sack”,  there 
were  certain  changes  from  the 
character  G.  I.’s  had  known  and 
loved.  The  Sack's  head  seemed 
a  little  less  fiat.  His  mouth,  for¬ 
merly  a  small  puzzled  line,  be¬ 
came  larger.  The  drawing  was 
probably  more  direct  and  clean¬ 
er.  But  some  nostalgics  pre¬ 
ferred  the  oldtimer. 

Baker,  who  turns  out  the 
Sunday  comic  singlehandedly 
in  his  Los  Angeles  bachelor 
apartment,  sizes  up  the  change 
this  way.  "There  are  many  com¬ 
ic  situations  in  civilian  life  as 
in  army  life.  However,  now  I 
have  to  work  on  a  more  general 
plane.  In  the  Army,  there  was 
one  audience — it  didn’t  vary. 
But  in  civilian  life,  there's  a 
mixed  audience.” 

He  added  that  he  considered 
the  wartime  drawing  a  “great 
challenge.”  “It  was  virgin 
field,”  he  said,  “whereas  in 
civilian  comics  there  are  definite 
precedents  and  schools  of  draw¬ 
ing.” 


IN  MEMORIAM 

Resting  in  peace  in  a  garden  plot  at  the  Woodstock,  Ill.,  home  of 
Chester  Gould,  Chicago  Tribune-New  York  News  Syndicate  car¬ 
toonist,  are  the  16  villains  who  hove  been  undone  by  Dick  Tracy. 
Neat  markers  identify  their  finol  resting  places.  The  ideo  of  the  little 
buriol  ground,  Gould  reports,  came  from  Col.  Robert  R.  McCormick, 
editor  and  publisher  of  the  Tribune.  "He  asked  one  day  why  we 
did't  have  o  groveyard  for  all  of  the  villains  Dick  Trocy  had  out¬ 
witted,"  explained  Gould.  "As  a  gag,  Mrs.  Gould  and  I  got  together 
vital  statistics  and  prepared  white  wooden  morkers." 


Promotional  Films 

A  SERIES  of  current  affairs 
filmstrips  which  publishers  may 
offer  to  area  schools  as  a  type 
of  newspaper  promotion  is  be¬ 
ing  distributed  by  Bell. 

Films  for  the  coming  school 
year  have  these  titles:  “The 
United  Nations  at  Work,”  “The 
Marshall  Plan  for  European  Re¬ 
covery,”  “Statehood  for  Hawaii,” 
“Planning  Our  Cities,”  “Getting 
the  World’s  News,”  “L-M-C:  A 
Plan  for  Industrial  Harmony,” 
and  others. 

Films  provide  background 
materials  that  can  serve  as  a 
basis  for  classroom  discussion. 
They  were  produced  by  the 


Audio-Visual  Materials  Consul¬ 
tation  Bureau  of  Wayne  Uni 
versity. 

•  •  • 

The  Los  Vegas  (Nev.)  Re 
view-journal,  which  publishes 
“Dick  Tracy,”  is  cooperating 
with  a  local  hotel  where  Spikt 
Jones  is  playing  in  staging  a 
children's  party.  Tickets  fo: 
the  fete  are  being  given  to  thf 
first  1,000  youngsters  who  bring 
Spyke  Dyke’s  picture  clipped 
from  the  comic  page. 

Charles  H.  Goren,  bridge 
writer  for  the  Chicago  Triblne- 
New  York  News  Syndicate  wor, 
for  the  third  time  the  National 
Men’s  Pairs  Championship. 

(Continued  on  page  48) 


ROMANCE  IS  NOT  A  NEW  TREND 

(as  our  editors  learned  long  ago) 

The  same  ingredient  that  makes  the  world  go  round  can  also 
help  keep  your  news  presses  rolling  at  top  speed. 

Thirty  years  ago,  we  started  hiring  the  world’s  most  talented 
and  expensive  experts  on  the  subject;  they’ve  been  paying 
off  ever  since!  Names  like  Fannie  Hurst,  Mignon  G.  Eberhart. 
Vicki  Baum,  Patricia  Wentworth,  Rafael  Sabatini,  Maunce 
Walsh.  Vina  Delmar,  Rupert  Hughes,  Ben  Ames  Williams 
have  become  familiar  to  the  largest  readership  in  America 
through  their  appearance  on  our  fiction  pages-indeed.  have 
helped  make  that  readership! 

Turn  romance  to  your  advantage  now  Good  serials  and 
short  stories  assure  steady  following  for  a  newspaper  ...  pro¬ 
vide  a  magnet  for  advertisers  who  want  to  reach  the  same 
group  of  intelligent  readers  every  day  in  the  week.  Inquire 
now  about  the  availability  of  BLUE  RIBBON  FICTION  in  your  city 
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TSe  fabulous  HANPS  ^UT  in  the  heaviest  ^^aOT  TO  SET  MY  POUSH 


OF  ETHER  M^SUTURE 


TRAFFIC,  HE  MiaHT 


OUT  FOR  THE  TOLL  SRIPSE ! 


perform  with  makE^  a  6?-/ar(  AS  well  have  hoofs  V  H'M  M-NEEP  A  MANICURE  -  > 

UNKLIEVASLE  /^H  A  SlMPLE^Li^gy  - A  /' n/ IPP •  PtlPC  ^ 

PEXTERITVIN  (  OPERATION  , 

TWE  OPERATING  /  MOPE  J 


THE  OPERATING  /  MORE 
ROOM  —  \JI^RE5TlN(q 


Ether  McSuture 
reads  vour  ne\ 


newspaper 


Nearly  everybody  knows  Dr.  McSuture. 

Behind  a  surgeon’s  mask,  his  skill  and  his  conscience  are  as  sharp 
as  his  scalpel.  But  behind  a  steering  wheel.  Ether  McSuture  is  a 
menace,  instead  of  a  boon,  to  humanity. 

The  Ether  AlcSutures  In  your  community  —  the  complacent,  care¬ 
less  drivers —  read  your  newspaper.  With  editorials,  news  stories, 
features,  photos  and  fillers,  you  can  jar  their  complacency  anti  teach 
them  the  wisdom  of  careful,  alert  driving. 

You’ll  be  helping  to  reduce  a  traffic  toll  that  totalled  32,200  dead 
and  1,471,000  Injured  In  1948. 

You’ll  lie  saving  lives  and  preventing  iixjurles  to  men,  women  and 
children  in  your  community. 


INSURANCE  \ 

k  COMPANIES  i 
HARTrOftO  C* 
CONNBCT1CUT  JrJ 
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RADIO  AND  TELEVISION 


Video  Cameras  Score 
Chi  Riot  at  Shibe  Park 


Philadelphia— The  worst  riot 
in  Philadelphia's  baseball  his¬ 
tory,  at  Sshioe  Park,  Aug.  21  in 
a  double-header  between  the 
New  York  Giants  and  the  Phil¬ 
lies,  caught  newspapers  with 
their  cameras  down  while  tele¬ 
vision  had  a  field  day. 

A  combination  of  circum¬ 
stances,  including  bad  luck  on 
the  part  of  one  photographer 
whose  equipment  was  damaged 
when  he  put  his  camera  in  his 
car,  left  the  Philadelphia  papers 
with  no  action  shots  of  the  dis¬ 
turbance. 

The  Inquirer  and  the  Associa¬ 
ted  Press  photographers  had  left 
the  park  under  orders  after  sit¬ 
ting  through  a  tedious  afternoon 
of  routine  play.  The  Bulletin’s 
man  was  there,  but  after  taking 
some  spectacular  shots,  ran  into 
misfortune.  The  plates  were 
spoiled  when  he  hurriedly  put 
his  camera  in  his  car  on  the 
way  to  the  office. 

■The  Daily  News  ordinarily 
does  not  cover  Sunday  games. 
When  news  of  the  riot  nroke, 
lensmen  were  sent  back  to  the 
park,  but  the  best  the  papers 
could  show  were  rather  tepid 
pictures  of  groundkeepers  clean¬ 
ing  up  the  debris. 

Anything  Can  Happen 

City  desks  tore  their  hair  over 
the  unexpected  turn  of  events. 
There  was  little  expectation  of 
any  riot  when  the  AP  and  In¬ 
quirer  photographers  left  the 
park,  but  anything  can  happen 
in  baseball  and  it  did  in  the 
ninth  inning  of  the  second  game. 

An  umpire’s  unpopular  de¬ 
cision  set  off  a  wild  pop  bottle 
barrage  among  the  20,000  spec¬ 
tators  and  some  fans  ran  on  to 
the  field.  Because  order  could 
not  be  restored,  the  Game  was 
forfeited  to  the  Giants,  9  to  0. 

While  the  newspapers  missed 
an  opportunity  for  real  action 
shots,  Philco’s  station  WPTZ 
trained  its  television  cameras 
on  some  spectacular  scenes  in 
the  stands  and  on  the  field. 

The  game  was  picked  up  by 
WPTZ  and  channeled  through 
the  Inquirer’s  WFIL-TV  and  the 
Bulletin’s  WCAU-TV,  under  an 
agreement  among  the  three  for 
alternating  on  baseball  games  to 
afford  a  wider  variety  of  video 
shows. 

The  telecast  of  the  riot  lasted 
16  to  17  minutes.  The  cameras 
picked  up  shots  of  fans  throw¬ 
ing  missiles  on  the  field,  um¬ 
pires  conferring  in  the  middle 
of  the  field  while  the  fracas  was 
at  its  height  and  a  dramatic 
scene  showing  the  chief  umpire 
waving  his  arm  in  a  wide  ges¬ 
ture  to  the  fans  forfeiting  the 
game. 

‘Live*  TV  in  Carolinas 

Greensboro,  N.  C. — WFMY-TV 
will  be  the  first  station  in  the 
Carolinas  with  “live”  television. 
Equipped  with  Dumont  studio 
and  film  camera  chains,  WFMY- 
TV  plans  to  have  a  variety  of 
local  shows  for  their  future  tele¬ 


casting  over  Channel  2. 

The  outlet,  owned  and  oper¬ 
ated  by  the  publishers  of  the 
News  and  Record,  is  affiliated 
with  ABC,  CBS,  NBC  and  the 
Dumont  networks.  Tentative 
date  has  not  been  set  yet  for  the 
opening.  Its  test  pattern  has 
been  received  82  miles  away. 

Color  TV  Years  Off 

Washington — The  Radio  Man¬ 
ufacturers  Association  told  the 
Federal  Communications  Com¬ 
mission  that  even  if  the  Com¬ 
mission  were  to  authorize  com¬ 
mercial  color  television  after  its 
forthcoming  television  hearings 
it  will  take  manufacturers  “sev¬ 
eral  years”  to  develop  and  dis¬ 
tribute  the  necessary  equipment 
for  public  use. 

RMA  also  urged  that  the  in¬ 
vestment  of  2,000,000  TV  set 
owners  be  protected  and  that 
any  color  television  system  ap¬ 
proved  by  the  FCC  be  superim¬ 
posed  on  the  present  black  and 
white  system  in  a  manner  which 
will  make  the  service  available 
to  present  TV  set  owners  at  a 
reasonable  additional  cost. 

Du  Mont  Has  Plan 
For  National  System 

Allen  B.  Du  Mont  Laborato¬ 
ries,  Inc.  will  present  to  the 
Federal  Communications  Com¬ 
mission  next  month  a  program 
to  utilize  the  very  high  fre¬ 
quencies  and  the  ultra  high 
frequencies  as  carefully  inte¬ 
grated  components  of  a  national 
television  system. 

It  is  designed  to  assure  view¬ 
ers  in  most  of  the  country’s  140 
metropolitan  districts  ( includ¬ 
ing  all  cities  of  over  50,000)  a 
choice  of  TV  services  provided 
by  a  multi-network  system  and 
protect  owners  of  television  re¬ 
ceivers  from  the  need  to  buy 
additional  equipment,  including 
converters  and  extra  antennae. 
The  Du  Mont  plan  for  77  chan¬ 
nels  provides  10  additional 
channels  for  service  to  smaller 
localities. 

Station  Welcomed 

Rock  Falls,  Ill. — An  interest¬ 
ing  current  case  history  of  a 
weekly  newspaper  welcoming  a 
new  radio  station  to  the  com¬ 
munity  and  publishing  a  four- 
page  special  section  together 
with  banner-line  treatment  on 
the  front  page  of  the  first  sec¬ 
tion  is  to  be  found  in  the  Rock 
Falls  Record,  published  by  Ger¬ 
ald  W.  Gamel,  Northwestern 
University  Medill  School  of 
Journalism  graduate. 

The  new  station,  WSDR,  cov¬ 
ering  Sterling,  Dixon  and  Rock 
Falls,  went  on  the  air  Aug.  21, 
with  special  broadcasts  from 
each  of  the  three  cities.  The 
station  is  operated  from  main 
studios  in  Sterling.  Sam  Bart¬ 
lett,  general  manager  of  WSDR, 
applied  for  a  station  license  in 
1946,  as  president  of  the  Black- 
hawk  Broadcasting  Co.  Some  17 
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WTMJ-TV 

MILWAUKEE 


WBEN-TV 

BUFFALO 


Owned  and  operated  by 
the  Journal  Company 


Owned  and  operated  by 
The  Buffalo  Evening  News 


announce  the  appointment  of 

Hairinglon  Righter  &  Parsons,  Inc. 

as  exclusive  national  television  representatives 


These  stations  recognize  the  necessity  of  using  the  services  oi 
an  aggressive  able  representative  who  can  devote  lull  time 
to  television  in  the  national  field.  The  iwnrst  medium  de¬ 
mands  such  services.  It  is  that  important.  With  such  a  sales 
force  the  television  station  gets  complete  and  proper  attention 
to  the  many  new  advertising  problems  arising  in  television. 


Harrington,  Righter  &  Parsons,  Inc. 

270  Park  Avenue,  New  York  17,  New  York 
Tribune  Tower,  Chicago,  Illinois 

WBEN-TV  — BUFFALO  •  WFMY-TV  —  GREENSBORO  .  WTMJ-TV  —  MILWAUKEE 
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/OUBNALISM  EDUCATION 

J-Grads  No  Longer  Get 
Editors  *  Sideglances 


By  Dwight  Bentel 

Most  newspaper  employers 
no  longer  look  skeptical  when 
a  young  job  applicant  says,  “I’m 
a  journalism  school  graduate.” 

That  revelation  won’t  stop 
any  presses,  but  it  rates  a  mod¬ 
est  chronicling  none  the  less. 
For  the  chang^  attitude  of  edi¬ 
tors  and  managers  in  the  last 
decade  is  the  most  significant 
thing  that  has  happened  to  jour¬ 
nalism  education. 

Not  so  many  years  ago  the 
editor  who  could  interview  a 
June  journalism  graduate  with¬ 
out  looking  as  if  his  ulcers  were 
jumping  was  distinctly  a  minor¬ 
ity  guy. 

Idea  Takes  Hold 

But  while  an  occasional  cat¬ 
call  is  still  heard  from  the  city 
rooms,  and  veteran  copyreaders 
sometimes  may  be  seen  mutter¬ 
ing  imprecations  into  their 
crackers  and  milk,  at  most 
newspapers  the  journalism 
school  idea  has  taken  hold. 

In  the  postwar  years  alone, 
the  swing  by  the  industry  to¬ 
ward  support  of  the  J-schools 
and  acceptance  of  their  product 
has  been  phenomenal. 

There’s  plenty  of  evidence  to 
support  that.  It  ranges  from  a 
heavy  increase  of  editors’  sons 
and  daughters  enrolled  in  col¬ 
lege  journalism  programs  to 
participation  by  the  major  pro¬ 
fessional  associations  in  the 
American  Council  on  Education 
for  Journalism. 

Closer  working  relationships 
between  the  schools  and  re¬ 
gional  and  state  publishers’  as¬ 
sociations;  internship  arrange¬ 
ments;  newspaper  scholarships; 
and  of  course,  the  hiring  of 
graduates,  all  testify  to  the  in¬ 
creased  support  of  the  schools 
by  the  press. 

And  then,  there’s  another 
kind  of  evidence  which  the 
journalism  schools  occasionally 
■  compile  for  themselves.  Send¬ 
ing  out  questionnaire  forms 
.  asking  editors,  in  effect,  “What 
^  do  you  think  of  journalism 
school  graduates?”  is  becoming 
increasingly  popular.  It’s  fun, 
because  the  answers  offer  happy 
,  contrast  with  those  of  a  dozen 
,  or  so  years  ago. 

Latest  effort  of  this  kind  is 
reiwrted  by  James  L.  Julian, 

.  assistant  professor  of  journalism 
.  at  the  University  of  Miami. 

“When  the  critics  of  journal¬ 
ism  schools  pillory  their  favor¬ 
ite  targets,  &ey  do  not  reflect 
the  sentiments  of  most  manag¬ 
ing  editors,”  Mr.  Julian  says. 

72%  in  Favor 

Miami’s  journalism  depart¬ 
ment  sent  out  questionnaires  to 
managing  editors  of  182  dailies 
with  circulations  of  50,000  or 
more.  About  a  third  of  the 
,  editors  replied. 

Seventy^wo  per  cent  said 

■  they  prefer  journalism  grads 
for  their  beginning  spots,  as 

■  against  19%  who  would  give 
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the  nod  to  a  liberal  arts  grad¬ 
uate. 

In  another  similar  question, 
however,  90%  said  that  when 
choosing  between  the  two  job 
candidate,  one  a  liberal  arts 
and  one  a  journalism  graduate, 
they’d  take  the  J-grad,  other 
things  being  equal. 

Sixty-five  per  cent  said  jour¬ 
nalism  schools,  with  their  pres¬ 
ent  faculties,  methods,  and 
equipment,  are  capable  of  sup¬ 
plying  the  type  of  graduates 
they  like  to  hire;  while  another 
18%  qualified  their  answer  with 
a  “some  are.” 

The  editors  reported  that  an 
average  one-fourth  of  their 
staffs  are  journalism  grads. 

Testimony  of  this  kind,  of 
course,  would  mean  little  if 
newspaper  employers  weren’t 
hiring  the  grads.  The  show¬ 
down  comes  each  June  when 
the  schools  send  a  couple  of 
thousand  youngsters  into  the 
field  hunting  jobs. 

The  kids  are  hired.  All  but 
a  small  percentage  of  this  year’s 
crop,  largest  in  journalism 
school  history,  have  been  ab¬ 
sorbed.  Of  the  3,000  or  so 
young  men  and  women  who 
salli^  forth  with  hopes  and 
sheepskins,  probably  not  more 
than  10%  remain  unemployed. 
Their  chances  are  excellent. 

The  journalism  deans  are  is¬ 
suing  happy  little  reports  on 
their  placements.  Like  this  one; 

“Forty-one  recent  graduates 
and  ex-students  of  the  Southern 
Methodist  University’s  Depart¬ 
ment  of  Journalism  have  en¬ 
tered  various  fields  of  journal¬ 
ism,  according  to  E.  L.  Calli- 
han,  journalism  chairman.” 

Or  this  one; 

Kansas  Grads  Stay  Home 

“Here’s  where  members  of 
the  June  graduating  class  of  the 
State  University  of  Iowa  school 
of  journalism  now  have  jobs  on 
newspapers,  radio  stations,  ad¬ 
vertising  agencies,  and  in  pub¬ 
lic  relations  and  retail  advertis¬ 
ing  work  .  .  The  report  then 
lists  the  positions  found  by  27 
graduates. 

Graduates  of  the  University 
of  Kansas  J-school  are  in  such 
demand  by  Kansas  editors  that 
few  get  outside  the  state.  Prof. 
Elmer  F.  Beth  of  the  William 
Allen  White  school  of  journa¬ 
lism  and  public  information,  re¬ 
ports. 

There  is  a  possibility,  of 
course,  that  some  of  these  people 
are  being  hired  by  employers 
who  aren’t  aware  they’re  “buy¬ 
ing”  journalism  grads. 

It’s  not  likely,  however,  that 
ignorance  is  a  very  considerable 
factor  in  the  hiring  of  journa¬ 
lism  graduates.  Rather  is  the 
high  rate  of  placement  a  sub¬ 
stantial  testimonial  to  the  “new 
look”  with  which  newspaper 
employers  regard  the  youngster 
from  the  journalism  schools. 


Transatlantic 

Shoppers 

Would  you  travel  3,000  miles  to  shop 
at  an  A  &  P  super  market?  Many  people 
do. 

Whenever  a  great  ocean  liner  docks  in 
New  York,  an  A  &  P  super  market  on 
Ninth  Avenue  down  near  the  waterfront 
is  likely  to  be  the  first  place  hundreds  of 
crew  members  visit  when  they  come 
ashore. 

Coming  from  countries  where  food  is 
scarce  and  rationed,  these  men  are  armed 
with  shopping  lists  prepared  by  their 
wives  3,000  miles  away.  Each  trip,  they 
take  advantage  of  the  opportunity  of¬ 
fered  by  A  &  P  to  choose  freely  the  foods 
they  want  from  the  thousands  of  quality 
products  offered  at  money-saving  prices. 

To  these  transatlantic  shoppers,  as  to 
millions  of  Americans  who  live  just 
around  the  corner  from  a  super  market, 
A  &  P  is  a  symbol  of  the  high  living 
standards  achieved  only  in  this  country, 
and  of  the  freedom  of  choice  enjoyed  by 
all  our  citizens. 

And  like  all  A  &  P  customers,  these 
European  families  eat  better  because  of 
the  ability  of  the  men  and  women  of 
A  &  P  to  do  the  world’s  most  efficient  job 
of  food  distribution. 


A  &  P  FOOD  STORES 
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a  flexible  tubular 
decker  type  press  in  the 
25^000~per~hour  class 


Now — Goss  fills  in  the  most  complete  line  ever 
built,  adding  a  new  press  between  the  flat-beds 
and  the  Unitubular  .  .  .  the  Goss  Dek-A-Tube, 
designed  for  the  average  daily  in  the  medium-size 
group.  Flexibility  of  unit  arrangement  provides  for 
any  number  of  units  up  to  48-page  capacity  with 
color,  as  required.  Ask  now  for  full  detciils  on  this 
new  Goss  press. 


THE  GOSS  PRINTING  PRESS  COMPANY 

IS35  S.  PauliM  St.,  Chicaqo  8,  III.  Duplex  DWisieu:  Bottlu  Cruuh,  Mkli. 
Cots  Printing  Press  Co.,  Ltd.,  Preston,  Engined 


25,000-30,000  papers  per  hour. 


Any  individual  printing  couple 
can  be  reversed  for  color. 


Additional  units  may  be  added 
at  any  time  without  disturbing 
originol  installation. 


Compact  in  size. 


Continuous  feed  ink  fountains. 


New  fast-action  compression 
plate  lock-up. 


All  working  parts  fully  guarded. 


Economical  tubular  press  oper¬ 
ation-one  plate  per  page — two 
page  steps  to  full  capacity. 
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Pic-Conscious  Japs 
Prove  Camera  Shy 


At  the  Old 
Ball  Game 


By  James  L  Ceilings 

The  Japanese,  at  home  and 
abroad,  have  probably  taken 
pictures  of  everything  but  a  flee 
waltzing  with  an  elephant.  They 
are  as  picture  conscious  as  a 
Powers  model. 

And  yet,  ah,  when  the  lens  is 
on  the  other  foot  certain  mem¬ 
bers  of  their  race  prove  camera- 
shy  and  uncooperative,  ah.  (The 
ah,  you  should  know  is  Japanese 
for  alas. )  This  inexplicable  pic¬ 
ture  evasiveness  stood  out  as 
conspicuously  as  a  gayly  flow¬ 
ered  kimono  last  week  when 
Japan’s  ranking  aquatic  stars 
participated  in  the  U.  S.  swim¬ 
ming  meet  at  Los  Angeles. 

Unwilling  Subjects 

Our  natatorial  expert  on  the 
West  Coast,  Tom  Cameron, 
writes  in  that  the  Japs  had  itchy 
feet  of  the  spirit  when  it  came 
to  posing  for  pictures.  He  says 
it  will  be  all  right  with  the 
news  photo  services  and  newspa¬ 
pers  of  Southern  California  if 
they  never  come  back. 

“Imagine,”  Mr.  Cameron  ex¬ 
claims,  “an  American  swimmer 
who  has  just  churned  his  way  to 
a  new  championship  leaping  out 
of  the  pool  and  literally  sprint¬ 
ing  for  the  dressing  rooms  while 
frantic  photographers  scramble 
for  even  a  grab-shot  of  the  elu 
sive  athlete!" 

At  the  beginning  the  Furuha- 
shis  and  Hasizumes  and  Tana¬ 
kas,  fleet-finned  all,  adhered  to 
the  ageless  courtesy  of  their  an¬ 
cestors.  They  posed  for  a  group 
picture  when  they  arrived  at  the 
Los  Angeles  airport.  Unsmiling, 
they  stood  opposite  Nisei  girls, 
who  handed  them  flowers. 

But,  by  fuijiwacki,  they  were 
difficult  from  there  on.  and  so 
was  their  coach. 

Ice  Screaming 

"Someone,”  explains  Tom. 
“handed  the  swimmers  ice¬ 
cream  cones  and  the  photog¬ 
raphers  moved  in  for  their  pic¬ 
tures.  The  Japanese  coach  an¬ 
grily  batted  the  confections  out 
of  his  charges’  hands — and  one 
of  the  blobs  landed  on  the  new 
suit  of  Ira  Gullner,  Associated 
Press  photographer. 

“Even  during  rest  periods,  the 
swimmers  sat  far  apart  from  one 
another  and  wouldn’t  get  to¬ 
gether  for  group  shots.” 

There  was  a  good-sized  in¬ 
terest  in  this  National  A.A.U. 
meet,  both  in  America  and 
Japan.  Photo  services  here  end 
newspapers  there  wanted  cover¬ 
age  down  to  the  last  splash.  And 
they  wanted  it  in  terms  of  un¬ 
duplicated  pictures. 

“Most  avid,”  says  our  Mr. 
Cameron,  “were  Kyodo,  Jepa 
nese  picture  service,  and  Asahi 
and  Yomiuri,  mass-circulation 
newspapers.  All  wanted  shots 
of  the  same  setups,  but  with  in¬ 
dividual  angles. 

“Even  at  that,  the  size  of  the 
crews  covering  the  meet,  both 
as  to  news  and  pictures,  dis¬ 


mayed  visiting  Japanese  writ¬ 
ers.  One  of  them,  Ayakiko 
Asada,  sports  editor  of  Yomiuri, 
expressed  amazement  that  the 
newspapers  and  wire  services  of 
the  U.  S.  should  attempt  to  cover 
the  meet  with  a  total  of  less 
than  a  score  of  reporters  and 
photographers. 

“  ’We  have  1,800  people  in  the 
editorial  department  of  Yomi¬ 
uri.”  Asada  said  through  his  in¬ 
terpreter.  ‘Even  on  the  assas¬ 
sination  of  a  minor  railway  offi¬ 
cial  recently  we  sent  30  report¬ 
ers  to  cover.’  ” 

Dozens  ol  Journalists 

The  Japanese  apparently  had 
been  tipped  off  that  we  would 
understaff  the  meet  with  a  mere 
dozen  photographers  and  a  dozen 
or  so  reporters,  so  they  arrived 
well  stocked.  Their  entourage 
included  30  reporters  and  12 
photographers.  Many  of  the  re¬ 
porters  maintained  direct  long¬ 
distance  phone  contact  with 
their  newspapers  from  the  start 
of  a  race  till  its  finish. 

And  Asahi,  rei>orts  Mr.  Came¬ 
ron,  request^  picture  coverage 
mostly  by  radio. 

Duplicate  airmail  packages  of 
pictures  followed,  and  some  pic¬ 
tures  were  sent  by  AP  and  Acme 
under  a  pool  arrangement  made 
by  Army  Radio. 

The  Japanese  journalists  were 
no  happier  with  the  lack  of  co¬ 
operation.  The  only  advantage 
they  had  over  the  Americans 
was  that  they  shared  the  native 
tongue  with  their  fellow  coun¬ 
trymen.  This,  it  is  understood, 
made  it  possible  for  the  pho¬ 
tographers  and  writers  to  cuss 
out  the  swimmers  and  still  keep 
it  a  family  affair. 

IPPA  Meet 

The  annual  fall  meeting  of  the 
Iowa  Press  Photographers  Assn, 
will  take  place  in  the  Savery 
Hotel,  Des  Moines,  Sept.  11.  The 
IPPAers  will  install  new  officers. 
They  are  Norman  C.  Hill,  Ot¬ 
tumwa  Cotirier.  president:  How¬ 
ard  G.  Swift,  Iowa  City  Press- 
Citizen.  vicepresident:  and  Don- 
a’d  E.  Padilla,  Cedar  Rapids  Ga¬ 
zette,  secretary-treasurer. 

Shutter  Shorts  .  .  . 

Ansco  News:  a  new  midwest- 
ern  regional  sales  office  has  been 
opened  at  247-.59  East  Ontario 
Street.  Chicago,  with  James  L. 
Wassell  as  manager.  Harry  Mon- 
son,  25-year  veteran  with  the 
company,  has  retired.  He  was 
a  trade  relations  adviser. 

Wayne  Bell.  Minneapolis  Star 
and  Tribune  staffer  since  1934, 
has  been  named  chief  of  the 
papers’  combined  photo  staffs. 

The  Spokane  (Wash.)  Press 
Photographers  Assn,  will  con¬ 
duct  its  first  annual  press  photo 
exhibit  in  Spokane  in  October. 
More  than  100  pictures  by  In¬ 
land  Empire  lensmen  will  be 
displayed. 


185th  Anniversary 
For  Quebec  Doily 

Quebec,  Can.  —  The  Quebec 
Chicago  —  Baseball  patrons  Gazette,  now  publishing  as  the 
attending  games  at  the  White  Quebec  Chronicle-Telegraph,  is 
Sox  and  Cubs’  parks  this  sum-  preparing  to  celebrate  its  185th 
mer  are  deluged  with  free  anniversary  in  September, 
scorecards,  compliments  of  Chi-  It  has  already  prepared  for 
cage’s  striking  printers,  who  another  long  spell  of  publics- 
urge:  "Don’t  buy  the  scab  Her-  tion  by  moving  recently  from  its 
aid  -  American,  Tribune,  Daily  old  building  at  Buade  and  'Tre- 
news  and  Sun-Times.”  (Journal  sor  Streets  in  uptown  Quebec  to 
of  Commerce,  not  mentioned,  is  a  new,  streamlined  home  in  the 
also  among  the  dailies  whose  downtown  St.  Malo  district 
printers  have  been  on  strike  where  the  bulk  of  Quebec’s  new 


since  Nov.  24.  1947.) 

Aiming  their  message  more 
directly  at  the  Hearst  Herald- 
American,  the  printers  state  on 
the  back  of  the  card: 


industry  is  setting  up. 

The  Gazette  got  its  start  June 
21,  1764.  Its  founders,  William 
Brown,  Scottish  -  born,  and 
Thomas  Gilmore,  an  acquaint- 


their  lasted  more  than  a  century  be¬ 
fore  it  was  taken  over  by  the 


Strike  One!  Chicago’s  union  ance  from  Philadelphia,  were 
printers  are  on  strike  against  shortjli^ed,  but  the  Gazette 
Chicago’s  daily  papers, 

first  strike  in  97  years.  . 

"Foul!  William  Randolph  morning  Chronicle. 

Hearst  has  granted  union  se-  ■ 

curity  to  union  printers  in  his  Mieemiri  Fir<a 

16  other  papers,  but  refuses  to  i^USSOUn  rire 

grant  identical  conditions  to  Cape  Girardeau.  Mo. — A  fire 

printers  on  strike  against  the  originating  beneath  the  over- 

Herald-American.  hanging  eaves  in  the  attic  of 

"Fair!  Your  continued  re-  the  apartment  in  the  Southeast 
fusal  to  purchase  the  scab  Missourian  building  here,  Aug. 
HERALD  -AMERICAN  (in  19,  did  only  minor  damage  to 
caps).  Tribune,  Daily  News,  the  fireproof  building  with  com 
Sun-Times  (upper  and  lower  plete  sprinkler  system,  but 
case)  is  your  contribution  to  water  caused  considerable  loss 
the  struggle  for  decent  wages  to  furnishings,  walls  and  ceil- 
and  fair  conditions.” 


ings  of  the  apartment  of  Fred 
and  CJeorge  Naeter.  co-publish 
ers  of  the  paper.  The  Missouri¬ 
an  is  in  the  midst  of  expanding 
and  modernizing  its  mechanical 
departments. 


OUAO- 

emes 


Series  on  Quacks 
Gets  Big  Response 

Chicago— Norma  Lee  Brown¬ 
ing,  Chicago  Tribune  reporter 
whose  expose  of  medical 
“quacks”  recently  appeared  on 
the  front  pages  of  the  Tribune, 
has  not  only  shocked  the  read¬ 
ing  public  with  her  findings, 
but  has  stirred  local  and  state 
authorities  into  action. 

Miss  Browning’s  series  told 
of  her  experiences  as  a  "sick” 
young  lady  going  to  fake  prac¬ 
titioners.  In  addition  to  praise 
from  the  American  Medical  As¬ 
sociation,  Chicago  Better  Busi¬ 
ness  Bureau  and  other  organi¬ 
zations,  Miss  Browning  has  re¬ 
ceived  hundreds  of  letters  of 
commendation  from  the  public. 

State  officials  are  not  only  in¬ 
vestigating  those  mention^  in 
the  Tribune  series,  but  are  also 
following  up  leads  provid^  in 
Miss  Browning's  "fan”  mail.  ^  ! 

The  ^uncil  of  the  Illinois  i 
State  Medical  Society,  repre¬ 
senting  10,000  licensed  physi¬ 
cians.  aKlopted  a  resolution  com-  | 
mending  the  series  and  urging  ^ 
the  Illinois  Department  of  Reg  | 

istration  and  Education  to  in  ,  -u  — n—  nicPATCU  NttwiDapert 
vestigate  promptly  and  prose-  |  ARGUS  -  DISPATCH 
cute  vigorously  all  such  quacks  |  Cover  the  IIIIboIi 
and  charlatans.”  It  praised  Miss 
Browning  for  her  "courage,  re¬ 
sourcefulness  and  journalistic 
ability.” 


Over  200,000 

Met.  Population 


Track  'Derby' 

Fond  Du  Lao.  Wis.  —  More 
than  300  youths  from  all  sec¬ 
tions  of  the  city  participated  in 
the  annual  track  and  field  derby 
sponsored  by  the  Common¬ 
wealth-Reporter.  Teams  repre¬ 
senting  playgrounds  and  schools 
participated  in  the  summer  clas¬ 
sic.  'The  championship  team 
received  a  trophy. 
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The  Argus-Dispatch  Newspaper* 
give  complete  daily  coverage  of 
the  Illinois  side  of  the  QUAD- 
CITIES,  where  nearly  60%  of 
Quad-Cities’  population  lire. 

Over  80,00''  combined  cirealctio" 
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Saves  you  tune 
Saves  you  worry 


^  ^  ^  Just  mix  wifh  water 

for  developers  which  are 
Always  the  Same  •  •  •  Always  Right 


COMMERCIAL 


■^TOl  develops 


DEVELOPER 


Kodak  Dektol  Developer  is  an  ideal  all- 
around  developer  bringing  out  the  best  inherent 
qualities  of  your  printing  papers.  It  has  excel¬ 
lent  keeping  qualities  with  practically  no  sludge 
or  discoloration  from  use.  Container  to  make 
5  gallons  of  slock  solution,  $3.00  list. 


PORTRAIT 


SELECTOL 

developer 


DEVELOPER 


Kodak  Seleclol  Developer  yields  de¬ 
lightfully  medium-warm  prints  when  used  with 
Kodak  Opal  and  Platino  Papers.  It  has  the 
added  advantage  of  great  capacity  and  long  life. 
Particularly  recotnmended  for  prints  which  are 
to  be  toned.  Container  to  make  5  gallons  of 
stock  solution,  $1.75  list. 


Kodak  Selectol  Soft  Developer  is 

Kodak's  newest — for  the  photographer  who 
wants  to  make  his  prints  warm  and  soft.  Por¬ 
traits  processed  with  it  cause  comment  wher¬ 
ever  they’re  shown,  either  toned  or  untoned. 
Container  to  make  1  gallon  of  stock  solution, 
$.50  list. 

Available  from  your  regular  dealer. 


EASTMAN  KODAK  COMPANY,  ROCHESTER  4,  N.  Y. 


Kodak 


CIRCULATION 


Stickers  Spotlight* 
Suburban  Area  News 


By  George  A.  Brandenburg 


Front  pace  stickers  to  boost 
circulation  in  suburban  and 
country  areas  are  being  used 
effectively  by  the  New  Orleans 
( La. )  States. 

The  stickers,  two  inches  by 
four  and  printed  in  eye-catch¬ 
ing  red,  yellow  and  black,  are 
placed  on  the  upper  right-hand 
corner  in  editions  containing  a 
story  of  strong  local  interest  to 
the  community,  according  to 
John  J.  Spano,  E  &  P’s  New 
Orleans  correspondent.  Some 
10,000  were  distributed  to  sub¬ 
urban  dealers  on  Aug.  1  and 
already  the  original  allotment 
has  been  used  up  and  20,000 
more  are  being  distributed. 

Coleman  Tells  of  Plan 

Don  Coleman,  circulation  di¬ 
rector  of  the  States  and  New 
Orleans  Times-Picayune,  reports 
that  distributors  are  showing 
interest  in  the  innovation.  A 
brief  educational  campaign  ac¬ 
companied  the  original  distri¬ 
bution  of  the  stickers.  A  letter 
to  dealers,  along  with  the  first 
sticker  shipment,  stated  in  part: 

“These  stickers  are  to  be  used 
on  street  sale  copies  of  the  New 
Orleans  States  when  some  news 
story  of  local  importance  breaks 
in  the  paper.  We  are  planning 
to  send  you  a  wire  when  this 
happens,  advising  you  of  the 
news  story  so  that  the  sticker 
can  be  attached  and  we  believe 
you  will  agree  it  will  help 
attract  attention  of  street 
sales  .  . 

An  additional  educational 
phase  was  undertaken  by  hav¬ 
ing  roadmen  contact  each  deal¬ 
er  to  explain  the  sticker  inno¬ 
vation.  As  for  results,  Mr.  Cole¬ 
man  believes  the  idea  has  al¬ 
ready  proven  successful  and  he 
expects  even  better  results  in 
the  future. 

He  cited  one  Mississippi  Gulf 
coast  community  in  which  circu¬ 
lation  sales  were  doubled  two 
days  running  by  using  the 
sticker  to  attract  attention  to  a 
story  of  great  local  interest.  It 
was  a  banner  headline  story, 
however,  and  editions  would 
have  sold  without  -Uie  sticker, 
it  was  pointed  out. 

“We  do  know  that  we  dou¬ 
bled  sales,  but  we  do  not  know 
what  proportion  was  due  solely 
to  the  use  of  stickers,  said  G.  I. 
Stanton,  Jr.,  country  circulation 
manager.  He  thinks  the  stickers 
will  be  even  more  effective 
when  a  frontpage  story  appears 
that  is  not  strong  enough  to  be 
banner-lined.  He  says  in  such 
a  case  the  sticker  will  “spot¬ 
light”  the  news. 

“We  can’t  abuse  it,  however,” 
Stanton  warned.  “The  story  that 
is  spotlighted  has  to  be  up  and- 
up,  otherwise  the  stickers  will 
lose  their  value.  We  have  to 
bear  in  mind  limitations  a  big 
city  paper  has  in  covering  sub¬ 
urban  and  country  news.” 

Stanton  doubts  the  stickers 
will  boost  home  deliveries,  be¬ 


lieving  they  are  definitely  of 
value  for  street  sales.  The  in¬ 
novation  gives  more  local  ap¬ 
peal  to  suburban  readers,  ac¬ 
cording  to  Coleman,  who  adds 
that  since  the  sticker  idea  has 
been  put  into  practice,  States’ 
suburban  and  country  sales 
have  generally  been  boosted. 

Newsstandman  a  Newsman 

Tommy  Rodriguez,  New  Or¬ 
leans  (La.)  Item  newsstand 
salesman  and  former  carrier 
prior  to  serving  in  the  last  war, 
is  both  a  newsstandman  and  a 
newsman.  He  never  misses  an 
opportunity  to  telephone  in  de¬ 
tails  of  news  happenings  that 
come  to  his  attention. 

And  he  keeps  abreast  of  the 
news  himself.  That  is  how  he 
came  to  be  familiar  with  the 
description  of  an  automobile  in 
which  four  men,  who  had  slug¬ 
ged  a  tavern  keeper  into  un¬ 
consciousness  the  night  before, 
made  their  escape.  Many  hours 
later  an  auto  answering  this 
description  approached  the  ferry 
where  Rodriguez  sells  papers. 
Tommy  recognized  it  and  noti¬ 
fied  the  police.  Arrests  fol¬ 
lowed.  Next  day,  the  mayor 
presented  Rodriguez  with  a  cer¬ 
tificate  of  merit  and  James  H. 
Hay,  Item  circulation  manager, 
gave  the  former  carrier  a  $25 
check. 

Carriers  Visit  Press  Shrine 

How  OUR  FREEDOMS  were 
earned  and  won  was  made  vivid 
for  73  teen-age  newspaper  car¬ 
riers  of  the  Burlington  (Vt.) 
Free  Press,  when  they  visited 
historic  St.  Paul’s  church  at 
Eastchester,  N.  Y.,  the  national 
shrine  of  the  Bill  of  Rights,  last 
week.  The  carriers,  on  their 
way  to  New  York  City  for  a 
three-day  visit,  were  received 
and  addressed  by  Dr.  W.  Harold 
Weigle,  rector  at  St.  Paul’s. 

At  the  memorial  building,  the 
boys  listened  to  the  words  of 
Dr.  Weigle  as  he  told  of  John 
Peter  Zenger’s  forceful  news¬ 
paper  policies  as  publisher  of 
the  weekly  New  York  Journal. 
He  dared  to  publish  the  facts 
of  a  manipulated  election  and 
to  criticize  the  colonial  gover¬ 
nor.  Although  he  was  jailed  for 
“seditious  libel,”  Dr.  Weigle 
told  the  boys,  his  later  acquit¬ 
tal  lived  in  the  minds  of  men 
and  58  years  later  the  consti¬ 
tution  was  ratified  with  the  10 
amendments  forming  our  Bill 
of  Rights. 

Following  their  visit  to  St. 
Paul’s  the  carrier  group  con¬ 
tinued  to  New  York  where  a 
gala  weekend  visit  of  sightsee¬ 
ing,  entertainment,  and  sched¬ 
uled  events  awaited  them.  The 
tour  is  a  carrier  newspaper  co¬ 
operative  event,  earned  by  the 
carriers  through  small  weekly 
thrift  -  savings  and  outstanding 
route  performance. 


Picture  Booklet  Popular 

“Laporte  County  Pictures,” 
an  attractive  booklet  showing 
scenic  views  of  the  county  and 
tying  in  with  the  4-H  clubs,  was 
presented  by  LaPorte  ( Ind. ) 
Herald-Argus  at  the  county  fair 
this  month.  Presented  by  the 
Herald  -  Argus,  the  booklets 
proved  to  be  popular  with  fair 
goers,  according  to  M.  E.  Moyer, 
circulation  manager. 

“We  feel  this  promotion  is 
doing  our  newspaper  a  lot  of 
good  and  does  a  pretty  good  job 
publicizing  LaPorte  and  La- 
Porte  County,”  he  stated.  The 
44-page  booklet  concludes  with 
a  picture  of  the  Herald-Argus 
plant  on  the  back  page.  Joe 
Mikula,  Herald-Argus  photogra¬ 
pher,  took  the  pictures  used  in 
the  booklet. 

Parade  for  Bike  Racers 

Prizes  totaling  $200  will  be 
awarded  by  the  Columbus  ( O. ) 
Dispatch  to  persons  participat¬ 
ing  in  the  bicycle  parade  sched¬ 
uled  for  Aug.  27  as  a  welcome 
to  the  National  Newspaperboys’ 
Bike  Races  Aug.  28. 

Prizes  will  be  awarded  for 
the  best-decorated  boy's  bike, 
best-decorated  girl's  bike,  fun¬ 
niest  bike  for  each  sex,  oldest 
bike  rider,  youngest,  best  an¬ 
tique  bike  and  the  most  un¬ 
usual  bike.  Bands  and  several 
floats,  one  carrying  the  bicycle 
queen  and  her  court,  will  make 
up  the  parade. 

Meanwhile,  the  Dispatch  held 
its  bike  race  to  determine  the 
Columbus  entry  in  the  national 
finals.  Fifty-four  contestants 
picked  from  3.000  city  and  rural 
Dispatch  carriers,  took  part  in 
the  Columbus  eliminations,  with 
a  Marion,  O.,  carrier  taking 
first  honors. 

Three  grand  prizes  will  go  to 
the  national  winners  in  the  form 
of  Schwinn  scholarships. 

Fun  for  300 

More  than  300  Dayton  (O.) 
Journal-Herald  carriers  attend¬ 
ed  the  annual  JH  picnic.  De¬ 
spite  rain,  the  boys  had  fun 
and  consumed  1.000  hot  dogs, 
plus  great  quantities  of  ice 
cream  and  pop.  The  carriers 
were  winners  of  a  recent  circu¬ 
lation  department  contest  for 
new  home  delivery  subscribers, 
according  to  James  J.  Morrisey, 
circulation  manager. 

Coming  Conventions 

September  will  mark  the  be¬ 
ginning  of  regional  circulation 
managers’  fall  conventions,  be¬ 
ginning  with  the  Inter  -  State 
Circulation  Managers  Associa¬ 
tion  meeting  at  Harrisburg,  Pa., 
Sept.  11-13,  where  what  to  do 
about  rising  costs  in  the  circu¬ 
lation  department  will  be  major 
topic  of  discussion. 

Central  States  circulators  will 
convene  at  Fort  Shelby  Hotel, 
Detroit,  Sept.  18-20,  when  Pres¬ 
ident  Walter  AronofT,  Detroit 
(Mich.)  Times,  will  preside,  as¬ 
sisted  locally  by  a  committee 
from  the  Detroit  News  and  De¬ 
troit  Free  Press.  Ed  Keefe, 
LaCrosse  (Wis. )  Tribune,  is 
chairman  of  the  promotion  com¬ 
mittee  in  charge  of  circulation 
promotion  entries  in  the  annual 
Central  States  competition.  Ray 
McLellan,  Rock  Island  (Ill.) 
Argus,  is  program  chairman. 


Phila.  Inquirer 
Will  Present 
Own  Magazine 

Philadelphia,  Pa. — The  Sun¬ 
day  Inquirer,  a  member  of  the 
Metropolitan  and  the  "Three 
Market  groups,  will  combine, 
effective  Sept.  II,  its  present 
supplements  into  a  72-page 
magazine. 

The  Sunday  feature  staff  has 
been  reorganized  under  the  di¬ 
rection  of  Arch  C.  Luther  to 
handle  the  magazine,  which 
will  be  called  “Today  —  The 
Philadelphia  Inquirer  Maga¬ 
zine.” 

Parade  will  be  discontinued 
Aug.  28,  but  the  new  Inquirer 
magazine  will  contain  features 
formerly  used  in  Everybody’s 
Weekly,  Today,  Books  and  The 
Novel.  Additional  pictorial  and 
editorial  features  are  planned. 

Mr.  Luther’s  staff  will  oper¬ 
ate  as  a  separate  unit  and  de¬ 
vote  its  full-time  to  the  maga¬ 
zine,  production  of  which  is 
made  possible  by  the  opening 
of  the  Inquirer's  new  "Palace 
of  Rotogravure.” 

The  combined  supplement 
will  be  printed  on  magazine 
paper  and  will  feature  unusual 
color  work.  Inquirer  officials 
said. 

■ 

N.  Y.  Guild  Presidenq^ 
Becomes  2-Way  Race 

Sol  Fox,  United  Press  sports- 
writer,  has  been  nominate  by 
petition  to  run  against  Stephen 
Horton,  of  Standard  and  Poor, 
for  the  presidency  of  the  News¬ 
paper  Guild  of  New  York  in  the 
election  Sept.  8-9.  The  post  was 
left  vacant  when  Henry  Moscow 
became  managing  editor  of  the 
New  York  Post  Home  News  and 
was  thereby  removed  from  guild 
jurisdiction. 


An  Aviation  Board 

Longview,  Wash. — In  a  shake- 
up  of  the  Washington  state  avia¬ 
tion  commission.  Gov.  Arthur  B. 
Langlie  has  replaced  four  of  the 
incumbents  who  had  been  ap¬ 
pointed  by  his  predecessor,  Mon 
C.  Wallgren.  Of  the  two  remain¬ 
ing  on  the  commission,  one  is 
Gordon  M.  Quanstrom,  city  edi¬ 
tor  of  the  Longview  Daily  News. 

SAVE  on 
COLLECTION 
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New  Steel  Motion  Picture  Available 


Press  clubs,  service  groups  and  schools  may  obtain 
for  showing  the  new  film,  "Alloy  Steels.” 

It  will  be  released  early  this  fall. 

The  picture  is  a  straight  popular  science  how-to 
job  without  sales  ballyhoo  or  romance  treatment. 
Runs  40  minutes. 

It’s  meant  for  an  audience  that  wants  to  see  a 
fact-film  of  how  alloy  steel  is  made — the  temperature 
controls,  the  pouring,  the  cooling,  the  testing;  also 
different  types  of  furnaces  and  rolling.  All  production 
shots  are  taken  in  Bethlehem  Steel  plants  in  the 
regular  course  of  operations,  just  as  they  happen 
from  day  to  day. 

Popular  with  Study  Groups 

A  wide  range  of  school  and  other  study  groups  have 
used  Bethlehem  Steel  popular  science  films  over 
many  years.  Some  of  our  prints  are  booked  as  far 
ahead  as  the  summer  of  1951.  Among  the  audiences 
we  supply  are: 

General  Electric  Co.,  Technical  Night  School 
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Harvard  Graduate  School  of  Business 
Administration 
Cornell  University 
U.  S.  Naval  Academy 
Ford  Motor  Company,  Training  Division 
Watervliet  Arsenal 
New  York  State  Teachers  College 
U.  S.  Navy  Yard,  General  Ordnance  School, 
Washington,  D.  C. 

Newport,  R.  I.,  Engineering  Society 

Babson  Institute 

City  Schools,  St.  Paul,  Minn. 

Technical  Institute,  Anglo-Iranian  Oil  Co.,  Ltd., 
Abadan,  Iran 
Public  Schools  of  Mexico 

"Alloy  Steels”  is  available  without  charge,  except  for 
return  transportation.  Address  Publications  Depart¬ 
ment,  Bethlehem  Steel  Co.,  Bethlehem,  Pa. 


BETHLEHEM  STEEL  COMPANY 
GENERAL  OFFICES:  BETHLEHEM,  PA. 
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Slide-Rule  Gentry 
Get  a  New  ^Gimmick* 


By  T.  S.  Irvin 

An  excellent  job  of  helping 
buyers  of  newspaper  space  in 
Chicago  figure  out  just  what 
size  and  shape  of  audience  they 
are  getting  in  the  market  was 
done  this  week  by  the  Chicago 
Sun-Times. 

It  published  a  24-page  book¬ 
let  titled  “Chicago  Daily  News¬ 
paper  Coverage  and  Duplica¬ 
tion’’  in  which  you  will  find  the 
results  of  a  study  made  by  the 
Publication  Research  Service, 
the  organization  that  conducts 
the  Continuing  Study  of  News¬ 
paper  Reading. 

The  study  was  made  objec¬ 
tively  insofar  as  the  newspaper 
readers  interviewed,  who  com¬ 
prise  a  scientific  sample  of  the 
whole  market,  did  not  know, 
nor  did  the  interviewers,  for 
whom  the  study  was  being 
made. 

Varied  Coverage  Facts 

What  you  learn  from  the 
study  are  facts  about  newspaper 
duplication  and  self-duplication, 
and  facts  about  the  readers  of 
each  of  the  four  Chicago  news¬ 
papers.  Mostly  what  you  learn, 
other  than  the  duplication  facts, 
are  facts  about  the  age  groups 
and  their  reading  of  the  sev¬ 
eral  newspapers. 

What  emerges  from  the  study 
is  the  fact  that  the  Sun-Times 
is  second  to  the  Tribune  in  city 
and  suburban  coverage,  but  first 
in  exclusive  readership.  ’ITie 
self-duplication  figure  is  highly 
interesting  for  all  newspapers. 
One  rarely  encounters  this  fig¬ 
ure  in  a  duplication  study, 
which  anyhow  one  seldom  en¬ 
counters,  duplication  being  a 
difficult  factor  to  isolate  in  most 
markets. 

In  this  study,  you  discover 
that  9%  of  Sun-Times  readers 
buy  more  than  one  copy;  8%  of 
Tribune  readers  do;  and  only 
2%  of  News  and  Herald-Amer- 
ican  readers  do. 

Bar  charts  are  included  which 
show  at  a  glance  the  coverage 
an  advertiser  gets  with  two 
newspaper  and  three  newspaper 
buys. 

The  age  group  facts  show 
that  the  Sun-Times  has  most 
readers  in  the  18-34  group,  both 
men  and  women.  This  is  re¬ 
garded  as  the  most  important 
age  group  for  most  advertisers 
because  it  is  the  “age  of  ac¬ 
quisition.” 

■Hie  study  is  simply  done  for 
quick  and  easy  use  and  under¬ 
standing.  In  itself  it  would  be 
a  major  contribution  to  market 
information.  But  Mel  Barker’s 
promotion  shop  at  the  Sun- 
Times  has  added  a  gimmick 
which  will  insure  wide  atten¬ 
tion  among  advertisers  to  these 
new  duplication  statistics. 

What  Mel  has  done  is  to  issue 
simultaneously  with  the  study  a 
handy  visual  device  which 
niakes  it  easy,  by  simple  ma¬ 
nipulation  of  a  sliding  bar,  to 


see  at  a  glance  what  the  mar¬ 
ket  coverage  of  any  given 
newspaper  is,  its  self-duplica¬ 
tion,  and  its  cross-duplication. 

This  “market  coverage  calcu¬ 
lator”  is  based  on  the  principle 
of  the  slide  rule,  although  it 
requires  no  special  skill  or 
knowledge  to  work  it.  Because 
it  is  a  gimmick,  everyone  who 
gets  it  will  work  it  at  least 
once,  and  once  is  enough  to 
get  the  promotional  story 
across.  But  the  gimmick  has 
lasting  value,  and  should  prove 
as  useful  as  the  study  on  which 
it  is  based. 

There  is  another  side  to  the 
gimmick,  and  here  Mel  Barker 
shows  how  slick  he  is  by  not 
letting  this  side  go  to  waste. 
All  you  have  to  do  is  slide  the 
bar  on  this  side,  and  you  can 
see  how  your  ad  stands  out  in 
“modern”  or  tabloid  format, 
and  how  it  looks  in  standard 
format. 

Study  and  gimmick,  sepa¬ 
rately  and/or  together,  form  a 
fine  promotional  package,  and  a 
useful  one. 

Local  Food  Touch 

Our  hat  is  off  in  a  low  and 
sweeping  bow  to  the  Locally- 
Edit^  Gravure  Magazines  for 
a  promotional  booklet  that  puts 
into  the  hands  of  advertisers 
and  prospects  a  colorful  sample 
of  what  these  local  magazines 
are  offering. 

■The  booklet  is  titled  “Food 
for  Thoughtful  Advertisers.”  It 
is  printed  in  full  color,  same 
tabloid  size  as  the  locally-edited 
gravure  magazines  it  is  selling. 
And  what  you  find  in  it  are 
sample  food  pages  from  each  of 
the  11  magazines  in  this  group. 

Here  is  editorial  matter  to 
whet  the  advertiser’s  appetite, 
just  as  it  whets  the  appetites  of 
his  customers.  The  opening 
spread  in  the  booklet  shows 
head  pictures  of  the  food  edi¬ 
tors  of  the  eleven  books.  Copy 
points  out  that  tastes  differ 
with  each  locality,  so  you  can’t 
possibly  have  “too  many  cooks." 

Selling  plug  on  the  final  page 
of  the  new  booklet  notes  that 
these  books  give  readers  more 
editorial  space  devoted  to  food 
than  other  publications  do,  with 
this  supreme  advantage,  that 
in  each  book  the  food  section 
is  “edited-to-order  especially  for 
the  local  reader’s  own  taste.” 

This  is  an  excellent  job.  cred¬ 
it  for  which,  we  are  told,  goes 
to  the  Zimmer.  McClaskey. 
K  i  n  t  n  e  r  advertising  agency. 
Only  one  slight  fault  do  we  find 
with  it.  In  picturing  the  “lo¬ 
cally-edited  reader”  of  these 
typical  food  pages,  the  sketch 
shows  a  man.  Isn’t  the  reader 
more  likely  to  be  a  woman, 
and  isn’t  the  advertiser  more 
interested  in  women  customers? 

And  why  can’t  some  bright 
character  come  up  with  a  name 
for  this  group  that  is  just  as 


descriptive  and  good,  but  less 
cumbersome? 

In  the  Bag 

An  intriguing  “Please  cancel 
our  advertising”  campaign  on  a 
self-mailer  from  the  Los  Ange¬ 
les  Examiner  which  reports  a 
success  story  from  a  resort  ad¬ 
vertiser.  He  had  to  cancel  early 
in  the  season  because  he  got 
full  up  through  his  Examiner 
advertising.  Next  time,  he  says, 
he’ll  start  advertising  earlier. 
And  the  Examiner  makes  the 
point  that  maybe  some  adver¬ 
tisers  want  to  advertise  late  to 
keep  filled  up  post-season. 

“The  Grand  Rapids  Press 
Leads  in  this  Billion  Dollar 
Market”  is  what  the  Grand 
Rapids  (Mich.)  Press  titles  its 
latest  market  study.  Here  you 
will  find  figures  for  1948,  cov¬ 
ering  incomes,  spending,  and 
linage.  The  income  and  spend¬ 
ing  figures  are  for  the  Grand 
Rapids  area,  the  Kent  County 
area,  and  the  23-county  western 
Michigan  area  covered  by  the 
Press.  A  useful  study. 
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Linage  Lure 

With  competition  heightening 
for  used  car  linage,  the  Wash¬ 
ington  ( D.  C. )  Post  has  insti¬ 
tuted  a  once-a-week  “Automo¬ 
bile  Selector  .  .  .  The  Quick 
Guide  to  Find  the  Car  You 
Want.”  Ads  are  departmental¬ 
ized  according  to  price  —  cars 
costing  up  to  $500  in  one  col¬ 
umn,  from  $500  to  $999  in  an¬ 
other  and  so  on  up  to  the  “over 
$2,000”  category.  Each  column 
is  ruled  off  into  three  parts — 
make  and  model,  price,  descrip¬ 
tion  and  dealer.  Post  officials 
say  the  selector  has  had  “a  very 
healthy  effect”  on  linage. 

■ 

Guessing  Game 
Old  plates,  always  a  problem 
to  the  editor,  are  used  for  a 
promotion  stunt  by  the  Grosse 
Pointe  (  Mich. )  Review.  Pictures 
previously  run  in  the  paper  are 
reprinted  without  a  caption: 
readers  who  identify  them  ac¬ 
curately  and  promptly  win 
tickets  to  motion  picture  thea¬ 
ters.  The  “Memory  Photo  Con¬ 
test”  has  drawn  a  large  letter 
response  from  readers;  the  thea¬ 
ters  supply  the  tickets. 

■ 

Fish  Story 

’Ten  thousand  four-page  re¬ 
prints  of  a  Minneapolis  (  Minn. ) 
Tribune  series  on  “How  to  Fish” 
were  made  for  distribution 
through  sporting  goods  outlets 
and  Minnesota  chamber  of 
commerce. 

THE  MOST  PRACTICAL  people 
are  using  EDITOR  &  PUB¬ 
LISHER  Classified  Ads  to  buy, 
sell,  hire.  For  YOUR  proof, 
write  or  wire 

EDITOR  &  PUBLISHER 

1475  Broadway 
NOW  York  18.  N.  Y. 

Toi.:  BRyant  9-3052 


Laundry's  Ads 
Wash  Out 
Sales  Decline 

A  NEWSPAPER  advertising  cast 
history  outlining  the  sucessfu; 
promotional  methods  of  tht 
American  Institute  Laundry  of 
Joliet,  Ill.,  was  mailed  this  week 
to  the  membership  of  the  Bu¬ 
reau  of  Advertising,  ANPA,  Re¬ 
tail  Division. 

The  story  traces  the  develop¬ 
ment  and  execution  of  a  news¬ 
paper  campaign  which  enabled 
the  AIL  to  reverse  the  national 
trend  toward  declining  laundr? 
sales,  tonnage,  and  profit,  and  to 
daily  increase  its  volume 
through  strong  and  continuous 
merchandising  of  the  “Fluf- 
Dry”  laundry  service. 

The  case  history  documents 
the  results  secured  during  ao 
eight-week  newspaper  campaigj 
sponsored  by  the  AIL,  durinj 
which  3V^%  of  estimated  salts 
was  invested  in  advertising. 

Citing  the  results  as  “our  mes¬ 
sage  of  the  year  to  the  laundry 
industry,”  the  American  Inst 
tute  of  Laundering  describes  the 
fluff-dry  sales  gains  followinj 
the  campaign  as  “almost  start¬ 
ling.” 

“The  American  Institute  Laun¬ 
dry  is  now  running  at  an  esti¬ 
mated  rate  of  approximate!,! 
15%  over  1948  figures.  June, 
1949,  fluff-dry  sales  were  645 
above  the  previous  year.  TTie 
fluff-dry  campaign  continues  to 
be  the  largest  single  factor  in 
reversing  the  general  downwani 
trend  of  laundry  sales.” 


^Les  AnfpalM 

Flying  us  the  copy,  lay- 
outs,  mats  or  plates 
saves  time  and  money 
when  you  have  any¬ 
thing  to  print  on  news¬ 
print...  black,  color  or 
process  colors.. .fast, 
modern  rotary  pressei 
Samples  and  prices 
on  request. 

Rodgers  Bt 
McDonald 

eUlLISHEIIS,  INC. 

(of  ory  Pri»li»§  Sptckibtt 

3*31  Wait  S4»h  !!»••»  , 
k  l«i  Angalai  43,  CaW.  J 
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Court  Upholds 
Portland,  Ore., 
License  Tax 

Portland.  Ore. — Circuit  Court 
Judge  James  W.  Crawford  on 
Aug  20  confirmed  the  legality 
of  city  ordinances  licensing  all 
businesses  and  professions  in 
the  city  and  imposing  for  the 
first  time  a  license  tax  on  news- 
and  advertising  agencies, 
of  22  ordinances 
June,  effective 


papers 

The  group 
were  passed  in 

court  recommended  that 
the  program  be  limited  to  one 
year. 

A  spokesman  for  the  city 
council.  Commissioner  Ormond 
R  Bean,  said  that  the  council 
has  agreed  informally  to  the 
repeal  at  the  end  of  the  fiscal 
year— July  1.  1950 — if  a  perma¬ 
nent  financial  program  is  ready 
for  adoption  by  that  time.  A 
Mayor’s  committee  of  21  is 
working  on  such  a  program. 

Judge  Crawford  stated:  “This 
licensing  program  is  sweeping 
and  all-inclusive.  It  is  unique 
(to  use  the  least  colorful  of 
the  adjectives  applied  to  it), 
pestiferous,  onerous,  but  prob¬ 
ably  inescapable  by  reason  of 
the  city’s  financial  need  as 
budgeted.  .  . 

In  ruling  the  plan  legal  the 
judge  held  “the  city  is  author¬ 
ized  to  pass  license  ordinances 
embracing  both  regulation  -  li¬ 
censing  and  revenue-licensing.’’ 

He  found  “no  legally  objection¬ 
able  discrimination  in  the  im¬ 
pact  of  this  licensing  program.” 

In  addition  to  the  $30  annual 
license  fee  that  Portland  news¬ 
papers  will  pay,  both  the  Jour¬ 
nal  and  the  Oregonian  are  being 
billed  for  city  taxes  for  distri¬ 
bution  of  their  newspapers  in 
some  dozen  cities  in  Oregon 
and  several  in  Washington. 

In  cities  where  those  two  pa¬ 
pers  have  town  managers  on 
the  regular  circulation  depart¬ 
ment  payroll,  the  papers  pay  a 
corporate  city  business  tax. 
usually  amounting  to  $10  per 
?ity,  for  his  distribution  of  the 
papers  in  that  city.  In  the  case 
of  dealers,  the  dealer  pays  the 
dty  business  tax  unless  the 
paper  will  absorb  the  cost  for 
him.  Mail  subscriptions  are  not 
taxed,  of  course,  under  this 
form  of  licensing. 

In  Vancouver.  Ws||}i.,  across 
the  Columbia  river  from  Port¬ 
land,  both  Portland  newspapers 
pay  a  gross  receipts  tax  quar- 
terl  yin  addition  to  a  flat  li¬ 
cense  fee  of  $10  a  year. 

One  suit  has  been  brought  in 
Oregon  and  won  against  the 
ntv  of  St.  Helens  by  the  U.  S. 
wcry,  Portland,  who  charged 
that  the  city  of  St.  Helens  had 
ao  legal  right  to  charge  a  busi¬ 
ng  tax  against  its  distribution 
of  bread  in  that  city.  Whether 
or  not  newspapers  are  in  a  com¬ 
parable  positfon  has  not  been 
oetermined  by  a  test  case. 

rhackreys  Divorced 

hfe.  Dorothy  Schiff,  publisher 
w  me  Netc  York  Post  Home 
was  granted  a 
“vorce  In  Idaho  from  Ted  O. 
r^r^,  pubUsher  of  the  New 
roTfc  Compois. 
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STATE  BY  STATE  .  .  .  MARKET  BY  MARKET, 
THERE'S  A  MODERNIZED  ANALYSIS 


A  number  of  great  national  advertisers,  conscious  of  a  changed  market  set-up, 
actually  hold  “classes”  for  the  constructive  edification  of  their  Field  Men,  their 
Analysts,  their  Market  Heads,  their  Advertising  Executives  and  their  Retail  and 
Wholesale  Departments.  Someone  who  has  a  pulse-beat  knowledge  of  these  swift 
changes,  points  them  out  on  a  huge  map. 


This  isn’t  just  a  “buck-up  stunt”  ...  it  is  made  necessary  by  the  amazing 
decline  of  some  areas,  to  unforeseen  economic  conditions,  and  the  equally  im¬ 
portant  growth  of  more  fortunate  markets. 


Trust  to  the  wise  and  vigilant  surveys  made  by  national  advertising  space 
buyers.  It  is  a  duty  to  their  clients  to  know  Tomorrow’s  trends. 


All  Kansas  has  grown.  This  is  an  established  fact.  Ruggedly  agricultural  and, 
now,  industrially  progressive,  the  records  speak  for  themselves. 


And  as  for  Topeka  and  its  teemingly  wealthy  Trade  Area,  the  Map-analysts 
are  sure  to  say  something  like  this: — “Yes,  this  Topeka  Market  is  now  in  the 
100,000  class — and  over  104,057,  to  be  exact.  The  County  Assessor  has  completed 
the  gratifying  figures. 


“There  has  been  an  interesting  boom  in  suburban  development,  pushing  Greater 
Topeka  to  new  peaks.  The  population  count  was  made  on  the  basis  of  how  many 
persons  in  the  four  rich  townships  bordering  the  city  itself,  are  close  enough  to 
Topeka  to  be  considered  “actually  suburban.” 


And  so,  on  the  national  Map  of  Markets.  TOPEKANSAS  is  now  up  with  the 
big  fellows.  And  STILL  growing!  To  reach  it,  sturdily  GROWING  NEWSPAPERS 
are  needed.  Here  they  are. 


The  Topeka  Daily  Capital 

(AAoming  and  Sunday) 


The  Topeka  State  Journal 

(Evanlng) 


Published  in  the  CapUal  of  Kansas,  by 


The  Topeka  Newspaper  Printing  Company,  Inc 


Reprwnfed  By  tka  Capper  Publications.  Inc. 
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BOOKS  IN  REVIEW 

Clips  Tacked  on  a  Bam 
Start  Feature  and  Book 

By  Prof.  Roscoe  EUard 

Graduate  School  of  Jouinalism.  Columbia  University.  N.  Y. 


WORDS  TO  LIVE  BY,  pdiU^  by  Wil¬ 
liam  Nicbolx.  N«*w  York:  Simon 
&  SchuBUT.  194  pp.  $1.95. 

IN  MID-WAR  n,  when  people 

— as  in  Mid-war  I — took  to 
talking  about  “the  doom  of 
civilization,”  Bill  Nichols,  edi¬ 
tor  of  This  Week,  read  about  a 
farmer  who  tacked  philosophical 
clippings  on  hLs  granary  wall — 
prose  or  verse  he  hoped  to  live 
by. 

It  gave  Nichols  an  editorial 
hunch.  He  wrote  men  and  wo¬ 
men  of  achievement:  “Perhaps 
you  have  found  words  to  live 
by,  and  treasured  them  because 
they  say  something  you  regard 
as  vital.” 

84  Contributors 

Selected  “words”  appeared  in 
This  Week  for  a  year.  From  84 
of  them — the  cream  of  a  success¬ 
ful  running  feature  for  9,000,000 
readers — Nichols  has  made  a 
though-stirring  little  volume. 
Quote  and  comment  by  con¬ 
tributors — ^Franklin  P.  Adams, 
Elmer  Davis,  Dwight  D.  Eisen¬ 
hower,  Douglas  MacArthur. 
George  Bernard  Shaw,  Kenneth 
Roberts.  Sinclair  Lewis.  William 
Saroyan,  Cordell  Hull,  and  75 
others — are  collected  in  four 
groups:  Man  and  Himself,  Man 
and  His  Society,  Man  and  His 
God,  and  Philosophy  in  the 
Making. 

A  prayer  St.  Francis  wrote 
700  years  ago — was  selected  for 
Nichols  by  Albert  L.  Cox,  a 
Wa^ington  lawyer  —  brought 
the  greatest  reader-response: 

Grant  that  I  may  not  so  much 
seek  to  be  consoled  as  to  con¬ 
sole;  to  be  understood,  as  to  un¬ 
derstand;  to  be  loved,  as  to  love; 
for  it  is  in  giving  that  we  re¬ 
ceive,  it  is  in  pardoning  that 
we  are  pardoned,  and  it  is  in 
dying  that  we  are  born  to  Eter¬ 
nal  Life. 

Donald  Peattie,  author  and 
naturalist,  chose  from  Robert 
Louis  Stevenson:  If  your  morals 
make  you  dreary,  depend  upon 
it,  they  are  wrong.  “Dreary 
moralists,”  Peattie  charges 
“have  darkened  children’s  lives 
with  threats  of  hell,  hanged 
witches  at  Salem,  and  today 
counsel  doubts  in  a  world  that 
needs  strength  of  heart  .  .  . 
Wind  running  through  the 
grass,  the  thrush  in  the  tree- 
tops.  and  children  tumbling  in 
senseless  mirth  stir  bright  faith 
in  life.  Dreary  moralizing  is 
poison  in  a  cup  of  holy  water.” 

Jonathan  Daniels,  editor  of 
the  Raleigh  (N.  C. )  News  and 
Observer,  quotes  unattributed 
words  he  stumbled  on  in  Wash¬ 
ington.  Settlers  shortly  after 
the  Revolutionary  War  had  pe¬ 
titioned  for  self-government  on 
their  frontier.  They  didn’t  get 
it,  but  their  words  are  relevant 
today: 

Some  of  our  fellows  may 
think  we  are  not  yet  able  to 


conduct  our  affairs.  If  our  so¬ 
ciety  is  rude,  much  wisdom  is 
not  necessary  to  supply  our 
wants.  A  fool  can  sometimes 
put  on  his  clothes  better  than 
a  wise  man  can  do  it  for  him. 

Power  and  People 

“The  only  safeguard  against 
tyranny  in  a  time  of  expanding 
power,”  Daniels  warns,  “is  in¬ 
creasing  and  never-ceasing  con¬ 
fidence  in  the  people.  Men  in 
power  should  remember  that 
people  at  a  distance  from  power 
are  not  fools.” 

In  “Words  to  Live  By,”  Gen¬ 
eral  MacArthur  cites  the  power 
of  enthusiasm — “loss  of  which 
wrinkles  the  soul.”  General  Eis¬ 
enhower  warns  against  “harsh, 
tyrannical  discipline  that  in¬ 
spires  hate.”  charges  that 

“words  of  great  men  echoing 
for  centuries  have  left  us  the 
thinly  veneered  savages  we  are 
.  .  .  What  we  need  is  not  verbal 
wisdom  but  knowledge  of  the 
world  we  live  in.” 

Emerson  and  Erskine  are 
quoted  as  agreeing  that  “every 
time  is  a  good  time  to  live  in. 
if  you  know  what  to  do  with 
it."  In  1932,  I  remembered, 
when  frightened  Cassandras,  as 
in  Andrew  Jackson’s  time, 
thought  American  society  and 
the  foundations  of  national 
credit  had  been  wrecked,  Lee 
Casey,  now  associate  editor  of 
the  Rocky  Mountain  News, 
warned  against  prophets  of 
gloom. 

Wilberforce,  British  states¬ 
man.  Casey  recalled,  had  wailed 
in  1800:  “I  dare  not  marry: 
the  future  is  too  dark.”  Disraeli 
in  1849  had  declared:  “In  in¬ 
dustry,  commerce  and  agricul¬ 
ture,  there  is  no  hope.”  And 
the  Duke  of  Wellington,  on  the 
eve  of  his  death  in  1851,  thanked 
God  he  would  be  “spared  from 
the  ruin  that  is  gathering.” 

Nichols’  anthology  is  an  in¬ 
teresting  adventure  in  creative 
editing.  It  built,  perhaps  uncon¬ 
sciously,  upon  earlier  features. 
Twenty  years  ago  Walter  Wil¬ 
liams,  the  newspaper  editor  who 
became  a  university  president 
without  having  gone  to  college, 
wrote  to  successful  men  for 
“quotations  that  were  turning 
points  in  your  life.”  Williams 
called  them,  “The  High  Note,” 
and  ran  them  on  his  editorial 
page. 

Commentary 

For  “Words  to  Live  By,” 
Nichols  added  comments  from 
those  who  selected  the  ideas. 
A  few  told  specifically  how  an 
idea  had  affected  their  courage, 
their  judgment,  their  pattern 
for  living.  In  many  cases,  how¬ 
ever.  one  has  to  translate  both 
quote  and  comment  into  inci¬ 
dents  a  reader  can  identify  with 
his  own  life.  Philosophers  think 
algebraically — in  symbol  and 


generality.  Most  of  us  think 
arithmetically — in  particular  in¬ 
cidents  of  a  particular  life. 

Nichols’  book  presents,  never¬ 
theless,  imaginative  editing  and 
a  treasury  of  wisdom. 

Rare  Volume  on  Printing 
Now  Re-issued  in  U.  S. 

FOI  R  fKNTT  RIES  OF  FINE  PRINT¬ 
ING;  Two  Hundred  and  Seventy- 
two  Speoimens  of  the  Work  of 
PresHes  Establifihed  Between  1466 
and  1924.  With  an  Introduction 
by  Stanley  Morisoii.  New  York; 
Farrar,  Straus  &  Co.  342  9P. 
$7.60. 

“FINE  PRINTING  in  a  book.” 

writes  Stanley  Morison  of  the 
London  Times,  “carries  the  per¬ 
sonality  of  the  typographer  no 
less  surely  than  that  of  its  au¬ 
thor  and  its  subject.”  Mr.  Mori¬ 
son,  who  is  typographical  ad¬ 
viser  of  the  Cambridge  Uni¬ 
versity  Press,  has  written  for 
the  volume  a  scholarly  44-page 
chronicle  and  evaluation  of  the 
printing  represented. 

For  lovers  of  fine  printing  and 
students  of  the  400-year  saga 
of  it,  this  American  edition  of 
Pjerhaps  the  most  distinguished 
and,  definitive  accomplishment 
in  the  literature  of  printing 
makes  available  in  this  country 
at  comparatively  low  cost  the 
revised  octavo  edition  of  a  book 
hitherto  limited  to  400  folio 
copies  almost  unobtainable. 

These  extraordinary  reproduc¬ 
tions.  272  full-page  plates  of 
historically  excellent  typography 
impressed  between  1465  and 
1924,  make  for  printing  devotees 
the  sort  of  book  Dorothy  Words¬ 
worth  once  asked  Coleridge  to 
find  for  her  birthday — “a  beau¬ 
tiful  book,  a  book  to  caress  .  .  . 
unusual,  distinctive,  individual.” 

Particularly  interesting  to 
newspapermen,  perhaps,  will  be 
the  68  page-plates  of  19th  and 
20th  century  printing  from  six 
countries,  including  England 
and  the  United  States.  Printing 
too  has  progressed — in  clarity, 
simplicity,  and  beauty.  Twenti¬ 
eth  century  plates  in  this  collec¬ 
tion  are  encouraging  and  im- 
pressiye. 

Queries  and  Replies 

The  Publisher  of  a  daily  in 
California  asks:  ”Is  there  a 
practical  and  comprehensive 
book  on  photoengraving  worth 
putting  into  the  hands  of  my 
photoengraving  staff?  Also,  is 
there  a  book  worth  while  on 
the  care  and  operation  of  news- 

your  own 
Paris  bureau 

for  a  irittance 

For  next  to  nothing,  you  can 
have  your  own  Paris  Bureaul 
Choose  any  of  the  following 
services  provided  by  your  own 
foreign  correspondents;— 

1.  Full  European  Coverage 

2.  Daily  Polifical  Column 

3.  Weekly  News  Analysis 

4.  Chitchat,  Gossip,  Fashion 

5.  Features  Slanted  to  Order 

TIPINTERN 

44  East  fth  St.  GRamercy  5-04tl 
New  York  City  3 


paper  rotary  presses?" 

“Modern  Photoengraving”  by 
Louis  Flader  and  J.  S.  Mertk 
is  up  to  date,  inclusive,  and  di^ 
tinctly  worthwhile.  It  is  pub 
lished  by  Modern  Photoengrav¬ 
ing  Publishers,  166  W.  Van  Bu- 
ren  St.,  Chicago  4,  Ill. 

Newspaper  rotary  presses 
have  been  neglected  in  books  \ 
section  of  the  “Eighth  Graphic 
Arts  Production  Yearbook”  pui 
lished  by  the  Colton  Press.  Ne» 
York  City,  deals  authentically 
but  briefly  with  the  subject.  An 
excellent  series  of  12  pamphles 
issued  by  the  Technical  Trade 
School  at  Pressman’s  Horn 
Tennessee,  treats  rotary  press 
operation  fully  and  comce 
tently. 

But  these  booklets,  a  corres¬ 
pondence  course  of  the  Inter¬ 
national  Printing  Pressmen  arid 
Assistants  Union,  are  not  ava.i- 
able  to  the  public.  Apprentice 
members  of  the  union  may  re¬ 
ceive  the  course  without  cos:. 
Mr.  Tom  Dunwoodie  of  the 
Technical  Trade  School  is  a 
charge. 

Manufacturers  issue  bookies 
of  instruction  on  their  partici- 
lar  types  of  press. 

H-A  to  Help  GIs 
Get  Insurance  Money 

Chicago  —  The  "Soldiers' 
Friend”  department  of  the  Ch; 
cago  Herald -American  has  per 
fected  plans  to  help  ex-GIs  of 
World  War  II  collect  insurance 
dividends,  under  the  distribu¬ 
tion  program  announced  by  the 
federal  government. 

Special  booths  are  being  pro¬ 
vided  at  the  H-A  for  veterans 
of  the  last  war  to  obtain  appli¬ 
cation  blanks  and  advice  in  sill¬ 
ing  them  out. 

As  a  part  of  its  service,  the 
Herald-American  ran  a  full- 
page  question-and-answer  series 
on  the  insurance  dividend,  Au{. 
26,  in  advance  of  distribution 
of  application  blanks,  beginning 
Aug.  29. 
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SOMETHING  N CW  IN 
BINGHAMTON,  N.  Y. 


m  SUNDAY  PRESS 

Sunday  Edition  of  the  Binghamton  Press 

F^irst  edition  September  11,  1949;  filling  the  largest  gap  now 
existing  in  the  north-eastern  states  (second  largest  in  the  U.S.) 
on  Sunday  metropolitan  newspaper  lists;  with  a  first  line  com¬ 
plete  5-section  Sunday  newspaper  of  intense  LOCAL  region 
appeal,  plus  full  wire  service  world  news  coverage,  heavy  em¬ 
phasis  on  pictures  and  an  outstanding  comic  section. 


★  Local  ISeu's 

Heavy  emphasis  on  LOCAL  and 
Regional  news  in  The  Sunday  Press 
will  provide  unmatched  readership 
because  of  LOCAL  viewpoint  and 
writing  by  LOCAL  staff  which  knows 
best  what  readers  like. 

★  National,  World  News 

Full  coverage  through  unrivaled  fa¬ 
cilities  of  AP,  UP,  INS,  Chicago 
Tribune  Foreign  Service,  Acme  Tele¬ 
photo  and  AP  Wirephotos  services. 
More  news  by  far  than  any  outside 
Sunday  paper  entering  the  Bing¬ 
hamton  Market. 

Theatre  and  Movie  News 

This  section  will  bring  all  the  timely 
news  and  chatter,  with  an  abundance 
of  pictures  to  delight  movie  fan  and 
serious  theatre-goer. 


★  Women’s  and  Society 

This  section  will  win  the  applause  of 
area  women  with  its  12  pages  de¬ 
voted  to  fashions,  beauty,  local 
clubs  and  society,  food  and  other 
women's  interests. 

★  School  News 

Fresh  new  angles  on  news  interesting 
to  teen-agers.  Complete  coverage  of 
school  affairs  will  make  eager  read¬ 
ers  for  this  section. 

★  Resorts 
and 

Travel  News 

I  nterestingly 
written  from  the 
LOCAL  angle 
packed  with  in¬ 
formation  and 
pleasure  for  the 
reader. 


Sports,  Business  Netcs 

In  a  12-page  section  for  men,  there 
will  be  six  or  seven  pages  of  sports — 
covering  LOCAL  and  Regional  re¬ 
sults  of  Saturday  events  .  .  .  Also 
ample  coverage  of  business  and  finan¬ 
cial  news. 

Home  &  Garden  Netvs 

Stories  and  pictures  about  Bingham¬ 
ton  area  homes,  gardens  and  house 
plans  for  avid  reading,  clipping  and 
saving. 


"N 

16  PAGES 

of  the  World's  Best 
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Buffalo  Cartoonist  Town's  Stores  Put 

Wins  DAV  Prize  Good  News  on  Displ 

Leo  Joseph  Roche  of  the  Buf-  Phoenixville,  Pa. — When 
falo  ( N.  Y. )  Courier  Express  Do,ily  Republican  of  Aug. 
was  awarded  $230  first  prize  in  bannered  a  story  on  the  reo] 
the  1949  Disabled  American  **^8  Phoenix  Iron  Wc 

Veterans  editorial  cartoon  con-  ^his  Chester  county  town’s  t 
this  cipal  industry,  several  i 
chants  displayed  a  copy  of 


Syndicate  Notes 

(Continued  from  page  34) 


New  Humor  Strip 
Added  by  KFS 

Several  months  ago,  small 
brunette  June  Gurss  Ruse  left 
her  apartment  at  Grand  View, 
N.  Y.,  overlook¬ 
ing  the  Hudson 

headed  deter- 
minedly  for  I 

King  Features  ■ 

Syndicate  in  J 

New  York, 
derneath 
arm 


States)”  it  announced 

Guy  Morgan,  who  created  and  Second  place  was  award- 

writes  Kit  Conquest  for  the 
Daily  Express,  is  an  ex-Express  fu;!.',? 

staff  man  third  place  to  John  Kennedy  of 

Sian  man.  ^  (Ark.)  Arkan- 

D  11  t*i  j  Democrat. 

Purcell  Elected  Three  cartoonists  tied  for 

Centralia,  Wash.  —  Tom  B.  fourth  place.  They  are  Bill  Mc- 
Purcell,  publisher  of  the  Gres-  Clanahan  of  the  Dallas  (Tex.) 
ham  (Ore.)  Outlook,  was  elect-  Morning  News;  Marvin  Zucker- 

ed  president  of  Pacific  Slope  man  of  the  Cumberland  (Md. )  _ 

Newspapers  at  the  annual  meet-  Times,  and  Hy  Rosen  of  the  fornia  Sept.  1,  with  eight 
ing  here  Aug.  13.  Albany  (N.  Y. )  Times  Union.  papers  participating. 


Un-  J 

her  ■  • 

was  a  — 

week’s  samples 
of  a  new  comic 
strip  drawn  by  ^ 

her  Danish-bom 
husband.  Per.  Ruse 

Per,  after  finish¬ 
ing  the  drawings  hadn’t  been 
proud  enough  of  them  to  show 
them  off. 

As  substitute  salesman,  June 
thought  she  wasn’t  doing  so 
well.  She  was  told  to  leave  the 
samples  but  to  come  back  to 
“pick  them  up”  the  next  day. 
But  when  she  came  back,  things 
at  King  seemed  to  be  tentative 
and  pending  and  looking  up.  As 
the  weeks  went  by  the  outlook 
became  more  promising.  More 
samples  were  requested. 

Around  the  first  of  August, 
29-year-old  Per  was  signed  for 
a  daily  comic  called  “The 
Noodles.”  It  will  be  released  be¬ 
ginning  Sept.  12.  under  the  ar¬ 
tist’s  pen  name  of  “Pete  Han¬ 
sen.”  (His  real  name  always 
puzzles  people,  he  says.) 

The  gag-a^ay  strip — the  first 
new  humor  strip  the  syndicate 
has  taken  on  in  quite  some  time 
— features  Mr.  Noodle,  middle 
aged  and  constantly  henpecked 
by  his  pear-shaped  wife.  Others 
in  the  cast  are  their  teen-aged 
daughter.  Tulip:  a  dog,  Gypsy; 
Algie,  Mr.  Noodles’  brother-in- 
law  who  is  generally  short  of 
funds:  and  Tulip’s  boy  friend. 
Stitch  Sullivan. 

Despite  his  reticence  about 
showing  his  drawings.  Mr.  Ruse 
has  had  a  lot  of  cartooning  ex¬ 
perience.  For  the  last  year  he 
has  been  doing  freelance  car¬ 
toon  work,  and  says  he  has  sold 
an  average  of  two  a  week.  His 
work  has  appeared  in  Collier’s, 
Redbook,  Saturday  Evening  Post 
and  Esquire. 

He  worked  up  from  office  boy 
to  animator  at  Walt  Disney  Stu¬ 
dios  before  the  war,  did  some 
work  for  Stars  and  Stripes  in 
Paris  while  in  service,  and 
worked  as  an  animator  for 
MGM. 

His  wife,  also  an  artist, 
thought  up  the  name  of  the 
strip. 

Tradition  vs.  Cops 

“Dick  Tracy,”  Chester  Gould’s 
strip  syndicated  by  the  Chicago 
Tribune-New  York  News  Syn¬ 
dicate,  was  dropped  in  the  mid¬ 
dle  of  July  by  the  London  Daily 
Express,  a  ^averbrook  paper. 

‘Die  quiet  withdrawal  of  the 
feature  at  the  end  of  a  contin¬ 
uity  followed  a  poll  in  which 
readers  were  aske^  to  cast  post¬ 
card  ballots  for  Tracy  and  for 
“Kit  Conquest.”  the  daily’s 
other  comic. 


Put  wings  on  your 


Type  seems  to  lly  from  your  composinji  macliiiies  when 
they’re  operated  automatically  hy  Teletypesetter.  Pub¬ 
lishers  and  printers  report  slug  output  as  high  as  350  to 
400  lines  of  straight  matter  per  hour  and  production 
increases  up  to  75%  to  100%. 

Automatic  operation  is  achieved  by  means  of  tape 
punched  on  a  Teletypesetter  Perforator,  which  can  be 
operated  by  anyone  who  knows  standard  touch-typing. 
When  the  tape  is  fed  into  a  Teletypesetter  Operating 
Unit  mounted  on  the  composing  machine,  slugs  are  cast. 

If  you’re  interested  in  getting  the  most  out  of  your 
composing  machines — if  you  want  more  type  in  less  time 
—  write  today  to: 


TELETYPESETTER  CORPOR.\TION 

1  too  Wrightwood  Ave.,  Cliicago  I  t,  III. 
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What  Portland  Cement  and 
Concrete  mean  to  America 


Through  scientific  research  and  develop¬ 
ment  work,  supplemented  by  field  en¬ 
gineering  service  and  educational  effort, 
the  Association  has  expanded  the  use  and 
developed  new  uses  for  these  widely  ap¬ 
plicable  construction  materials. 

The  Portland  Cement  Association’s 
continuing  program  of  service  is  made 
possible  by  the  voluntary  financial  sup¬ 
port  of  its  member  companies — listed 
on  this  page. 


ID  Y'OU  EVER  stop  to  realize  what  our 
would  be  like  if  all  of 


great  country 
the  Portland  cement  concrete  in  sidewalks, 
roads,  streets,  airports,  sewage  treatment 
and  water  purification  plants,  dams,  flood 
control  works,  farm  buildings,  homes, 
hotels,  office  buildings,  schools,  churches 
and  railway  structures  were  suddenly  re¬ 
moved  from  service.’  Only  by  such  a  vis¬ 
ualization  can  there  come  the  full  realiza¬ 
tion  of  the  great  part  portland  cement 
and  concrete  have  played  in  the  building 
of  America. 

The  Portland  Cement  Association,  a 
national  organization  to  extend  and  im¬ 
prove  the  uses  of  portland  cement  and 
concrete,  has  performed  a  major  role  in 
developing  and  making  freely  available 
a  vast  storehouse  of  technical  informa¬ 
tion  for  cement  and  concrete  users. 


FREE  TO  EDITORS 

in  U.  S.  and  Canada. 
Write  for  latest  edi¬ 
tion,  88-page  illus¬ 
trated  ’’Cement  and 
Concrete  Reference 
Book”.  It  belongs 
in  every  news¬ 
paper  library! 


t/he$e  are  a  few  illustrations  of  the  wide  va¬ 
riety  of  uses  of  Portland  cement  and  concrete. 
Service  to  users  is  rendered  through  a  large 
technical  and  research  staff  at  the  Chicago  head¬ 
quarters  and  through  hundreds  of  field  engineers 
worhing  out  of  25  district  offices  of  the  Portland 
Cement  Association. 


PORTLAND  CEMENT  ASSOCIATION  MEMBER  COMPANIES 


Aetna  Portland  Cement  Co.,  Soy  City,  Mich. 

Alabama  Division,  Ideal  Cement  Co.,  Mobile 
Allentown  Portland  Cement  Co.,  Cotosouquo,  Pa. 

Alpha  Portland  Cement  Co.,  Easton.  Pa. 

Arkansas  Division,  Ideol  Cement  Co.,  Little  Rock,  Ark. 
Ash  Grove  lime  A  Portland  Cement  Co.,  Kansas  City 
Tho  lossemer  limestone  t  Cement  Co.,  Youngstown 
■ritish  Colombia  Cement  Co.,  ltd.,  Victoria,  B.C. 
Colifornio  Portland  Cement  Co.,  Los  Angeles 
Canada  Cement  Co.,  ltd.,  Montreal 
Colorado  Division,  Ideal  Cement  Co.,  Denver 
Consolidated  Cement  Corp.,  Chicago 
Coplay  Cement  Monofacturing  Co.,  Coplay,  Pa. 
Cumberland  Portland  Cement  Co.,  Chattanooga 
Dewey  Portland  Cement  Co.,  Kansas  City 
The  Diamond  Portland  Cement  Co.,  Middle  Branch,  Ohio 
Federal  Portland  Cement  Co.,  Inc.,  Buffalo 
Generol  Portland  Cement  Co.,  Chicago 
The  Glens  Foils  Portland  Cement  Co.,  Glens  Falls,  N.  Y. 
Green  Bag  Cement  Division,  Pittsburgh  Coke  and 
Chemical  Co.,  Pittsburgh 
Gulf  Division,  Ideal  Cement  Co.,  Houston 
Howkeye  Portland  Cement  Co.,  Des  Moines 
Hercules  Cement  Corp.,  Philadelphia 
Hermitage  Portland  Cement  Co.,  Nashville 
Huron  Portlond  Cement  Co.,  Detroit 
Keystone  Portlond  Cement  Co.,  Philadelphia 
Kosmes  Portland  Cement  Co.,  Louisville 
lawrence  Portland  Cement  Co.,  New  York 
lehigh  Portland  Cement  Co.,  Allentown,  Pa.  . 
lone  Star  Cement  Corp.,  New  York 
longhorn  Portland  Cement  Co.,  San  Antonio 
louisville  Cement  Co.,  Louisville 
Manitowoc  Portland  Cement  Co.,  Manifowoc,  Wis. 
Marquette  Cement  Monufacturing  Co.,  Chicago 


Medusa  Portland  Cement  Co.,  Cleveland 
The  Missouri  Portland  Cement  Co.,  Sr.  Louis 
The  Monorch  Cement  Co.,  Humboldt,  Kan. 

Monolith  Portland  Cement  Co.,  Los  Angeles 
Monolith  Portland  Midwest  Co.,  Los  Angeles 
National  Cement  Co.,  Birmingham 
National  Portland  Cement  Co.,  Philadelphia 
Nazareth  Cement  Co.,  Nazareth,  Pa. 

Nebraska  Division,  Ideal  Cement  Co.,  Omaha 
North  American  Cement  Corp.,  New  York 
Northwestern  Portland  Cement  Co.,  Seattle 
Northwestern  Stotes  Portland  Cement  Co., 

Mason  City,  Iowa 

Oklahoma  Division,  Ideal  Cement  Co.,  Oklahoma  City 
Tho  Olympic  Portlond  Cement  Co.,  ltd.,  Seattle 
Peorless  Cement  Corp.,  Detroit 
Pennsylvonio-Dixie  Cement  Corp.,  New  York 
Peteskey  Portland  Cement  Co.,  Petoskey,  Mich. 
Pittsburgh  Plate  Glass  Co.,  Columbia  Cement 
Division,  Zanesville,  Ohio 
Riverside  Cement  Co.,  los  Angeles 
Son  Antonio  Portland  Cement  Ce.,  San  Antonio 
Seuthwestern  Portland  Cement  Co.,  Los  Angeles 
Spokane  Portland  Cement  Co.,  Spokane 
Tho  Standard  lime  t  Stone  Co.,  Baltimore 
Standard  Portland  Cement  Division,  Diamond 
Alkali  Co.,  Cleveland 
St.  Mary’s  Cement  Co.,  ltd.,  Toronto 
Superior  Cement  Division,  New  York  Cool  Soles  Co., 
Columbus,  Ohio 

Superior  Portland  Cement,  Inc.,  Seottle 
Universal  Atlas  Cement  Co.,  New  York 
Volley  Forge  Cement  Co.,  Catosauqua,  Pa. 

Volunteer  Portland  Cement  Co.,  Knoxville,  Tenn. 
Whitehall  Cement  Manufacturing  Co.,  Philadelphia 


33  W.  Grand  Avenue,  Chicago  10,  Illinois 

A  national  organization  to  improve  and  extend  the  uses  of  portland  cement  and  concrete 
through  scientific  research  and  engineering  field  work 
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July  Linage  Up  1.6% 
Over  1948  Month 


Newspaper  ao  unage  again  Classified  consistently  has  fall- 
hit  a  record  for  the  month  in  en  below  the  1948  figures. 

July,  but  as  in  several  earlier  On  the  E  &  P  Index,  however, 
months  this  year,  the  rate  of  Classified  still  managed  to  main- 
increase  continued  to  drop.  The  tain  a  19.5%  increase  over  the 
gain  over  July.  1948,  was  a  July  average  for  the  last  five 
small  1.6%.  years. 

Largely  responsible  for  this  Again  in  July,  the  best  gain 
lowered  rate  has  been  the  con-  among  all  classifications  was 
tinued  failure  of  Classified  to  that  of  Automotive  —  20.9%. 
meet  last  year’s  totals.  This  Also  coming  strongly  was  Gen- 
category,  according  to  Media  eral,  up  7.8%  over  July,  1948. 
Records’  52-city  summary,  fell  and  now  9.6%  ahead  for  the 
7%  below  July,  1948,  and  its  year  to  date, 
record  for  the  year  to  date  is  Like  Total  linage.  General  set 
5.8%  under  the  total  for  the  a  new  July  record,  as  did  Re- 
first  seven  months  of  last  year,  tail.  Total  Display,  and  Depart- 
Since  the  first  of  the  year,  ment  Store. 

July  Linage  in  Principal  Cities 

X  iMiipilod  !•.«'  Mt-tlia  Kri-orils,  liir.) 

IKKO.V.  <»IIIO  CIIH  \«.0.  II. I,. 

i»i»  loix  lolo  nils 


Beaouii  Journal-e.  .  !,71J,7I»  1.823,306 

(Beacon  Journals.  425,610  344.759 


Graiiti  Total 

.  J.I.I8..12|> 

2.1(i8.U65 

ALBANY,  N.  Y. 

KnckrlK-kr  News-e  959. 3 10 

955.802 

Tim«?N  Unioti-m 

..  778,510 

764.937 

•'l  imes  Union-S 

144.940 

297.816 

(iratid  Total 

.  .  .  2,082.760 

2.018.555 

ALBLOl'ERUl'K.  .N.  M. 

Joumal-m  . 

.  ..  678.1,17 

582.597 

jFoumalS  . 

165.481 

I09..139 

Tribiiiio-e  . . 

.  .  .  *>J5,01  4 

563,392 

Grand  T-xal 

1.478.63’ 

1,255.328 

•VTL 

.WTA,  4iA. 

Constitution-m 

824,68.1 

807,798 

•Coiistitiition-S  , 

.  487.3o3 

384.626 

Journal  c  . 

.  ..  :.225.1I9 

1.207,457 

tJournal-S  . . . . 

572.679 

441.150 

Grand  Total 

.  3,109.844 

2.841,031 

BALTIMORE.  MD. 

•Anicrican-S 

457.933 

346.544 

N'cws-Po.st  e 

.  .  1,004.88.1 

1,027,450 

Siin-m  . 

.  .  967.48.1 

1.014,144 

Stin-e  . 

.  .  1.474.349 

1,602,549 

tSuii-S  . 

.  .  803.295 

619,123 

Graiiil  Totai 

.  .  4.707.94,1 

4.609,810 

BAY4>NNE.  N.  J. 

Time-e  . 

. .  342.454 

315,603 

BINGHAMTON.  .N.  I 

Press-e  . 

^7  J»of>4 

896.194 

Snn  m  . 

.  .  358.144 

337,581 

Grand  Total 

.  1,331,808 

1,233,775 

HIR.MINGH.V.M.  AL.\ 

Age-IIerald-m  .. 

829,987 

824,713 

News-e  . 

.  .  1.241.244 

1.239,442 

tN'ews  Si  Age- 

Herald  .S  . 

.  679.779 

517.699 

Post-e  . 

500.742 

605,604 

Grand  Total  . 

..  3.251.752 

3,187,458 

BOSTON.  MASS. 

American  -e  . . . , 

458.439 

374,992 

Record-m  . 

497.058 

417,525 

•Advertiser-S 

J64,665 

204,266 

Globcc  . 

794.070 

843,182 

Globe- ni  . 

.  695.389 

719,066 

Globe  S  . 

623,064 

485,211 

Herald-m  . 

883,838 

814,540 

tHerald-S  . 

642.772 

508,153 

Travclcr-e . 

..  1,096,803 

1.021,629 

Post  III  . 

620,005 

621,226 

(Post-S  . 

..  252,197 

205,160 

Grand  Total  ...  6.828,300  6,214,950 
Note:  Globe  (e)  .sold  only  in  combi¬ 
nation  with  either  Morning  or  Sunday 
Glolx-.  Traveler  (e)  sold  only  in  combi¬ 
nation  with  either  Morning  Ilerald  or 
Sunday  Herald.  American  (e)  sold  only 
in  combination  with  cither  Slorning  Rec¬ 
ord  or  Sunday  Advertiser.  Morning  Post 
•old  in  optional  combin.ation  witli  Sun¬ 
day  Post. 

BlFFAI.tl,  .N.  V. 

Cotirier  Express-m.  623.529  778.846 

•Courier  Express-S  586.624  436,769 

News-e  .  1,501,918  1,485,776 

Grand  Total  ...  2,712.071  2,701,391 
CAMDEN,  N.  J. 

Courier  (see  note)  796.567  907,934 

Note;  The  Courier  (e)  and  Post  (m) 
sold  in  combination.  Linage  of  one  edi¬ 
tion.  Courier  (ei  only  is  given. 
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Tribunem  .  1.830,813  1,914.088 


Tribune-S  . 

1.18)7.441 

827,101 

■  Dailv  News-e  .... 

1.092.079 

1,308,218 

llerald-.Xmei-icaii  e. 

7(0.61. ( 

V40,or6 

*Ileral«l-AmericanS 

318,3(9 

317.955 

SnnTimcs-il  . 

911.153 

969,446 

(Sim-Timcs  S  .... 

’II..173 

209,098 

Grand  Total 

6.136.641 

6,485.982 

CINdWATI.  OHID 

Enquirer-m . 

904.388 

869.973 

tEnquirer-S  . 

878.3  19 

624.135 

Post  e  . 

1,109.196 

1,184,544 

Times-Star-e  . 

1,139.355 

1.146,327 

Grand  Total  .  .  . 

4,031. 248 

.1,824,979 

CLEVELAND,  OHIO 

Plain  Dealer-m  . . . 

1.094.848 

1,195,679 

*t  Plain  Dealer-S.. 

964.9t>4 

760.315 

Xews-e  . 

577,226 

674.286 

Pres5(e)  . 

1,517,561 

1.610,274 

Grand  Total  .  . . 

4.154,599 

4,240,554 

CUI.I'MIIFS,  OHIII 

Dispatch-e  . 

1,228,184 

1,305.360 

Di«patch-S  . 

699,786 

548.435 

Citizen-e  . 

558,110 

595.792 

Citizcn*S . 

237,660 

194.315 

Ohio  State  Jr.m.. 

450,416 

468,319 

Sfar-w  . 

67,311 

70.845 

Grand  Total  . . . 

3.241.467 

3gl83,0b6 

DALLAS 

,  TKX.\S 

News-m  . 

1,445,300 

1,532,045 

t\ews-S  . 

660.832 

594,4.10 

■I'inies-Herald-c  . . . 

1.7.10.627 

1.877.180 

Times-Herald-S 

608,366 

513,448 

Grand  Total  . . . 

4.445.125 

4,517,103 

DAYTON,  OHIO 

Journal-in  . 

1,029,779 

1,081,994 

Ilerald-e  . 

1,387,441 

News*c  . 

1,585.211 

1.485.512 

News  S  . 

392,403 

273,887 

Grand  Total  .  .  . 

3,007,393 

4,228,837 

DENVER.  COLO. 

Rocky  .\It.  Vews-m 

770,325 

645.225 

SKocky  Mt.  News-S 

194,111 

147.6X7 

Po5t  e  . 

1.325,718 

1,298,061 

Post-S  . 

463,841 

359,44-1 

Grand  Total 

2.753.995 

2,450.417 

OES  .MOINES.  HHV.V 

Rejfisterm  . 

504.635 

5.13.006 

Tribiine-e  . 

(i6.1.067 

758,050 

tkegister-.S  . 

5.IS.940 

375,191 

Gr.'iiid  Total  .  .  . 

1.70MI5I 

1.666,247 

IIETROIT.  Mil'll. 

Free  Press  ni . 

942.567 

942,004 

(Free  Press-S  .... 

.no,’;65 

269.706 

News  e  . 

1.773.179 

1.778,5.11 

tNews-S  . 

695.630 

715.803 

Times-e  . 

974.390 

1,008,861 

•Tinies-S  . 

398.562 

352,144 

Grand  Tiital  . . . 

5,095.19.1 

5,067,139 

D(  l.l  Til 

.  .MIN.N.  ■ 

Herald-e  . 

652,459 

715,014 

News-Tribune-m  . . 

492,102 

522.368 

News-Trihune  S  . . 

339,205 

261.489 

Grand  Total  .  . . 

1,483.766 

1,498,871 

El,  P.\SO 

,  TEXAS 

Times-m  . 

752,961 

749,160 

(Times-S  . 

322,854 

228,080 

Herald- Post  e  .... 

787,764 

826,311 

Grand  Total  ...  1,863,579  1,803,551 


NEWSPAPER  LINAGE— 52  CITIES 

(CompiUd  by  EDITOR  &  PUBLISHER  from  Media  Records 
measuremenU) 


1949 
Linage 

Total  Advertising 

July  .  164.040,183 

June  .  193,287,124 

Display 

July  .  123,958.624 

June  .  151,811,326 

Classified 

July  .  40,081,559 

June  .  41,475,798 

Retail 

July  .  89.057.398 

June  .  109,462,162 

Department  Store 

July  .  32,811,485 

June  .  41.201.677 

General 

July  .  24.533.891 

June  .  31,044,797 

Automotive.  . 

July  .  8,115.350 


1948 

Linage 


%  of 
1948 


E&p 

Index 


161,429.697 

185.846.996 


101.6 

104.0 


128.7 

136.7 


118.348.581 

141,848,405 


104.7 

107.0 


132.1 

141.4 


43,081,116 

43,998,591 


93.0 

94.3 


1191 

121.» 


86.396,114 

102,467,354 


103.1 

106.8 


1323 

1411 


31.099.874 

38,563,246 


105.5 

106.8 


1302 

1361 


22.790,077 

28.364,574 


107.8 

109.4 


12U 

134.1 


June 

Financial 

July 

June 


9.264.995 


6.714.450 

8.813,695 


120.9 

10.5.1 


1851 

184.S 


2.251.985 

2.039,372 


2.447,940 

2,202,782 


92.0 

92.6 


991 

110.4 


ERIE.  PA. 

IIHII  l»IX 

Ib-ipali'h  Ilerald-d  .  600.470  650,63d 

5l>is|.atcb  llerabl  S  291.910  24.1,419 

Times  c  .  883,888  1,077.628 

Times  S  .  156,356  . 

Grand  Total  ...  1,932,624  1.971,680 

EVAX.SVII.I.E.  IND. 

Courier  m  .  1.047,209  1.119.654 

Press-e  .  1.006.253  1.118,427 

Courier  &  Press-.S  413,324  315,321 

Gmiid  Total  ...  2,466,786  2,553,402 

PORT  WAYNE.  IND. 

Journal  Gazctte-m  .  6.13,126  701.042 

I  Journal  Garette-S.  470.074  430.566 

.News  Sentinel-e  ..  1,087,774  1,138,851 

Grind  Total  ...  2,190,974  2,270,459 

EOKT  WORTH.  TEXAS 
Star  Telegrani-m  ..  481,029  527,350 

Star-Telegram-e  ..  1,002,284  1,080.194 

Star-Telegram-S  ..  467,651  346,041 

Prcss-e  .  723.343  819,983 

Grand  Total  ...  2,674,307  2,773,568 

ERESNO,  t'AI.IF. 

Heee  .  1,015,267  1,039,373 

Bee  S  .  400,956  307,317 

Grand  Total  ...  1.416.223  1,.146,690 

GARY,  IND. 

Post  Tribune  e  ...  1,241,230  1,283,521 

fil.ENS  F.\I.I.S.  N.  Y, 

Post-Star  ( see  note  I  525.507  544,210 

Note:  Post-Star  (m)  sold  in  combin.-«- 
tion  with  Times  (e).  l.in.ij'e  of  one  edi¬ 
tion,  Post-Star  (m)  only  is  given. 

IIARRISIII  RG.  PA. 

P,itriot-m  .  1.008.851  974.53.1 

Note:  News  (e)  carries  the  same 
amount  of  advertising  as  the  Patriot 
(ml. 

HARTFORD.  (  ONN. 

Couranl-m  .  520,799  613,636 

Cour.iut-S  .  445,092  357,328 

Times-e  .  1.244.224  1,174,94(1 

Grand  Total  ...  2,210,115  2,145,904 

HE.MPSTEAD-TOWN,  N.  Y. 

Nassau  Review  & 

Star-e  .  568,493  519,246 

Newsday-e  (Suf¬ 
folk  Ed.)  .  691,239  598,576 

Ne,vsd:iv-e  (Nas- 

sa:i  Ed.)  .  1,058,197  974.771 

Gran.l  Tot.il  ...  2,317.929  2,092,593 

HOHUKEN,  N.  J. 

Jersey  Observer-e  .  452,109  520,717 

HOI  STON,  TE\.\S 

Chronicle  e  .  1,741,097  1,905,105 

t'hronicIe-S  .  737,681  566,585 

Post-ni  .  1,162,515  1,326,760 

(Post-S  .  534,313  415,030 

Press  e  .  708,716  862,363 

Grand  Total  ...  4,884.322  5,075,843 

EDITOR  &  P 


INDIAN APDI.IS.  IND. 

10  ID  IP 

News-e  .  1,206,810  1,419,37) 

Star-Ill  .  1,3  5  5,4  5  9  1,428,47: 

tStar-S  .  681,5  7  6  562,671 

Time- c  .  809,57  1  988, 35i 

Times  S  .  262,191 


Grand  Total  ...  4,315.607  4,398.8h 
J.\(  KSUNYIM.E,  FI,A. 
Times-l’nion-m  ...  1.132,277  1,064,12( 

(Times  Cnion-S  . .  403,062  277,27( 

Joiinial-e  .  831.285  823,19) 


Grand  ToUl  . . .  2,366,624  2,164,5)7 
JERSEY  CITY,  X.  J, 

Jersey  Joumal-e  .  514,943  583,29 

JOHNSTOWN,  PA. 

Tribune  (sec  note)  911,164  934,274 

Note:  Tribune  (e)  sold  in  corobinatia 
with  Democrat  (m).  lanage  of  one  t£- 
tioii.  Tribune  (e),  only  is  shown. 

KNOXVILLE.  TENN. 

Journal-m  .  515,472  578.89 

Journal  s  .  203,783  196, rj 

.\ews-Seiitinei-e  ..  599,111  714,671 

.New  s- Sentinel  S  ..  253,999  213J17 


Grand  Total  ...  1,572,365  1,703,49 

LOS  .INOELES,  CALIF. 

Exaniiner-m  .  1,256.990  1,418,6(0 

*Examiner-S  .  792,577  609,14.’ 

Times-m  .  1,7  1  4,85  6  1.594,215 

tTimes-S  .  938,355  575,607 

llerald-Express-e  ..  1,018,593  1,211,152 

News-d  .  702,472  8023)3 

Mirror-e  .  675,389  . 


Grand  Total  ...  7,099.232  6,211, )69 
LOIISVILLE.  KY. 

Courier  Journal-ni.  1,247,441  1,024,177 

Courier  Journal-S.  567,491  440,106 

Times-e  .  1,234,540  1,168,114 


Gr.nid  Total  ...  3,04  9,472  2,632,197 
.ME.MPHIS.  TENN. 

Cmnircl  Aiipeal-m  .  1,286,603  1,226,403 
tCmnircl  Appeal-S  616,572 
Press-Scimitar-e  ..  839,311  904,368 


Grand  Tot.aI  , . .  2,742,486  2,627,612 

.MLY-MI,  FLA. 

Ilerald-m  .  1,753,528  1,771,443 

•Herald-S  .  689.878  564, »1 

News-e  .  890,289 

.Vews-S  .  205,143  207,019 


Grand  Total  ...  3,538,838  3,516.601 

MILWAIKEK.  WTS. 

Sentiiiel-m  .  682.094 

•Sentinel-S  .  297.424  270,M 

Jour:iaI-e  .  1,93.1.323  I.598.OT 

tJoiirnal-S  .  862,646  599^ 


Grand  Total  . . .  3,7  7  5,48  7  3,194,611 
.MINNEAPOLIS.  MINN. 

Tribime-m  .  918,105  S'JS.M 

Stare  .  1,292,986  l,338.m 

tTribiine-S  .  696,398  5622» 


Grand  Total  ...  2,907.489  2,785,7» 
MODESTO.  CALIF. 

Bee  e  .  665.992  664.514 

(Continued  on  page  51) 
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MONTKKAI..  t  .\NAI>A 
19l» 


lOIK 


sur< 
Sunilifu'® 
Gaztite  ®  • 
|j  Pressf-e 
U  Patrif  f 
L  Hatric-S 
Ilfralilt  .  • 


1,317,034 

115,401 

580.987 

1,503,974 

178.45.’ 

19-’.342 

189,337 


1  ..’86..’8<) 
125,521 
604,267 
1,199,027 
231,091 
184,971 
249,2<>4 


I’rfvt 

Starui 

Staf'8 


607.569 

610,838 

205.571 


3,880,427 

551,871 

548,569 

131,959 


Grand  Tot.nl  ...  1.423.978  1,232,399 

^ Wmivii.i.e,  tknn. 

?Zs^an-m  ....  1.037.525  1,050,343 

?:"nS .  ■'95.491  391.789 


POKTL.\NI>,  ORE. 

I»t9 

I04S 

Oregonian^m  . 

1,105,278 

1,181,118 

'Oregonian-S  _ _ 

530.030 

451.700 

Journal-e  . 

1.023,074 

1,114,123 

tJournal-S  . 

331,503 

281.075 

Grand  ToUl  . . . 

2.989,885 

3,028,016 

PROVIDENCE.  R.  I. 

Hulletin-e  . 

1,262,669 

1,299,139 

Joumal-m  . 

611.878 

624,557 

Jouriial-S  . 

396,287 

340,610 

Grand  Total  . . . 

2,270,834 

2,264,306 

QLTNCY 

,  .MASS. 

Patriot  Ledger-e  .  . 

463,686 

500.754 

READING.  PA. 

Elagle  (see  note)  . . 

823,304 

850,091 

Kagle-S  . 

159,224 

113,078 

Grand  Tnt.nl  ...  982,528  963,169 

XoTi::  Kagle  (e)  ami  Times  (m)  sold 
in  comi)inatinn.  Linage  of  one  edition, 
Kaglo  (e).  (iiilv  i.s  show n . 


KK'H.MOND.  V.%. 

I9t9  1948 

-Vew.s  l.eader.e  ...  1,237,060  1,276,634 

Times  Dispatch-m. .  973,630  939,434 

Times-Uispatch-S. .  522,669  397,015 


Grand  Total  _ 

2,733,359 

2,613,083 

ROANOKE.  VA. 

Times-m  . 

573,999 

515.132 

Times-S  . 

242,707 

184,926 

NN  orld-News*c  .... 

574,407 

525,220 

Grand  ToUl  . . . 

1.391.113 

1. 233^78 

ROCHESTER.  .N.  Y. 

Democrat  &  Chron¬ 
icle- m  . 

t  Democrat  &  Chron- 

1.141,611 

1,200,702 

icle-S  . 

525,537 

400,823 

limes-Union-e  .... 

1,009,812 

1,017,052 

Grand  Tot.*%l  .  . . 

2,676,960 

2.618,577 

RtM  KEORD,  ILL. 

Kcxister-kepiiblice 

985.959 

975.280 

Star-m  . 

746.873 

753.646 

Star-S  . 

338.349 

227,014 

(»rand  Total  . . . 

2.071.181 

1,955.940 

ST.  I.OTW,  MO. 

1919  1918 


Globe-Democrat  m  .  742, 46o 

t  Globe- Democrat- S.  452.859 

Post-Dispatch-e  ...  1,287,118 

Post-Dispatch-S  ..  842,931 

Star-Times-e  .  809,612 


736,553 

339.110 

1,384,626 

641,616 

904,624 


Grand  Total  ...  4,134,986  4,006,529 


ST.  PATL,  MINN. 

Pioneer  Press  m  .  .  762,203  887,186 

5  Pioneer  Press- S  ..  649,034  512,376 

I)isi>atche  .  952,469  1.050,881 


Grand  Total  , . .  2,363.706  2,450,443 


S.\CK.\MENTO.  C.VLIP. 

I’nion-m  .  510,679  516,395 

I'nion-S  .  145.417  163,915 

Hee-e  .  1.378,160  1,417,968 

Grand  Total  ...  2,034,256  2,098,278 

(  Continued  on  page  52 ) 


Cran.l  ToUl  ...  2.517.332  2.480,789 

HAVEN.  tONN. 


I„umal  Couricr-in 

Rfgijirre  . 

Rciiistcr.S  . 


.14 1 .879 
l,0t>4.328 
265,336 


360,454 

977,339 

187,511 


(iraiid  Total  ... 

NEW  OKI.E.INS.  I,.\. 
Tinlcs'Picayunc-m.  1,654.347 
rimes-Piayime  & 

Statc5-S  .  84.1,366 

Items:  .  962.676 

Jtates-e .  8'''9.720 


1.525.304 

1.582,475 

603,659 

1.038,779 

1,004.001 


Grand  ToUl  ...  4.350.109 
NEW  VHKK.  N.  V 

rimes-m  .  1,131,281 

Ilmrs-S  .  1.170.847 

Herald  Tribunc  ni.  624.612 

rHerald-Tribuiic-.s.  930,182 

jNe*'s-iD . 

jNews-S  . 

Mirror-in  .  516.393 

Mirrors .  ill. 988 

luumal  .Vmerican  e  767.868 

‘Journal  .\merican-S  372,257 

Poat  Home  News-e  637.374 

Post  Home  News-S  96.374 

5on<  .  525,034 

A'orld  Telegram.e.  639,795 

Office  ..........  534,506 

•aJleS .  217,714 


4,228,914 


1,196.095 

923,022 

702,lt8 

568,127 

1,377,031 

596,461 

446,967 

166,202 

814.489 

320.875 

618.292 

44,767 

600.422 

691,667 

598.316 

168,735 


Grand  ToUl  ...10,356,882  9.833,636 

M.4(iAK.V  rAI.I.S.  N.  Y. 

Jaaettee .  888,052  1,015,154 

oaklanh,  r.\i.iE. 
Post-Enquirere  . .  602,821  824,923 

fri^nee  .  1,275,625  1,301,557 

Tribunes .  489,456  385,982 


Grand  ToUl  ...  2.367.902  2.512,462 

OKL.4HOMA  CITY.  HKI.A. 
)ltUhoraan-m  ....  746.873  831. .823 

ikla'ioman-S  .  399,429  328,080 

Timese .  797,792  903,495 


Grand  ToUl  ...  1.944,094  2,063,398 

OMAHA,  NERK. 

.VorldHerald  (see 

note)  .  918.690  897.2"2 

»orld-lIerald-S  ..  517.580  373,146 


Grand  Total  ...  1,436.270  1,270.438 

N'oit:  World.Herald  sold  in  combina- 
(m)  and  (e).  Linage  of  only  one 
dition,  (e)  is  shown. 

P.VSADENA,  CAMK. 

:iar-Xews<  .  695.058  816.609 

^tarN'ewsS .  281.458  247,610 


Grand  ToUl  ...  976,516  1,064,219 

PAWTCCKET.  R.  I. 

‘■"KM .  822,425  757,927 

PEORI.\.  ILL. 

i^rnale  .  981,499  985,835 

.oumalSur-S _  374.972  316,967 

.  1.032,610 


Grand  ToUl  ...  1,356,471 
PHII..\DELPHI.\.  PA. 
trraing  Bulletin-e.  1.428.693 

:Bulletin.s .  362,627 

.  1,456,898 

lInquirer.S  .  917,963 

.  338,693 


2,335,412 

1.360,193 

307,950 

1,475,792 

679.843 

341.216 


m  EXHIBITION 


People  are  continually  taking  a  careful 
look  at  the  way  we  run  The  Mutual  Life, 
but  we  don’t  mind.  In  fact,  we  ask  our 
policyholders  and  the  public  for  com¬ 
ments  through  periodic  surveys.  Their 
suggestions  have  helped  us  to  manage  the 
Company  in  their  best  interests. 

Of  course,  details  of  our  ojierations  are 
public  information,  on  file  with  the  Insur¬ 
ance  Departments  of  all  states  in  which 
we  do  business.  For  example,  each  year 
we  submit  a  complete  report  in  a  pre¬ 
scribed  manner  to  47  states  and  the  Dis¬ 
trict  of  Columbia.  Once  every  three  years 
a  thorough  examination  of  our  operations 
is  made  by  a  special  committee  appointed 


by  the  Insurance  Commissioners  of  the 
various  states.  Moreover  our  books  are 
audited  annually  by  C.P.A.’s. 

To  keepour  more  than  1 ,000,000  policy¬ 
holders  informed  about  their  Company, 
we  send  each  one  a  complete,  but  easy- 
to-read,  annual  report  of  our  operations. 

While  many  of  the  steps  we  take  to 
keep  the  public  informed  about  our  busi¬ 
ness  are  required  by  law,  we  enthusias¬ 
tically  endorse  those  requirements.  For 
we  are  responsible  for  the  financial  secur¬ 
ity  of  more  than  1 ,000,000  American  fam¬ 
ilies,  and  we  believe  that  responsibility 
includes  divulging  all  important  facts 
about  our  business. 


THE  MUTUAL  LIFE 


699,154 


Grand  ToUl  ...  4,504,874  4,164,994 
PITTSBl'RfiH,  P.\ 

..  677.763 

j^rut-Giirtte  S  . . .  194,855 

:pn;;o .  1.158.640 

.  548.553 

. .  791,397 

sm-Ttlegraph-S..  449,471 


208,857 

473,845 

787,352 

383,692 


I"**'  •••  3,820,679  3 


552.900 

edition 
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SAX  ANTOXIO.  TKXAS 


1919 

1918 

Express-m  . 

. .  865,262 

949,135 

Express-S  . 

..  591,119 

440,062 

Xewsc  . 

. .  1,247,945 

1,193,963 

Light  e  . 

..  1,032,306 

1,142,484 

•Light-S  . 

. .  486,310 

334,199 

Grand  Total  . 

..  4,222,942 

4,059,843 

SAX  IHEtiO,  CALIF, 

Unio!i-m  . 

. .  905,273 

982,327 

Unions  . 

..  447,089 

357,162 

Tribune-Sun-« 

...1,116,542 

1.247,339 

Jourual-e  . 

. .  580,774 

637,228 

Grand  Total  . 

.  .  3,049,678 

3.224.056 

S.\X  FR.VNCISt  O,  CALIF. 

Chronicle- m  . , . , 

..  741,277 

747,442 

tChronicle-S  . . 

. .  404.458 

358.789 

Exaniincr-m  . . . 

..  955,850 

1,050,679 

•Examiner-S  . . 

..  595,410 

499,894 

Call-Bulletin-e  . 

581,885 

648,602 

News-e  . 

..  593,091 

727,576 

Grand  Total 

..  3.871,971 

4,032,982 

.SCHENECTADY.  X. 

Y. 

Gazette-m  . 

..  873.993 

901,442 

Union  Star-e  . . . 

..  711.044 

761,025 

Grand  Total  . 

. .  1.585.037 

1,662,467 

.SCR.AXTOX.  P.\. 

Tribune-m  . 

..  525,807 

554,178 

Scrantonian-S  . . 

. .  256,394 

204,697 

Times-e  . 

..  804,301 

863,775 

Grand  Total  . 

..  1,586.502 

1,622,650 

SE.VTTI.E,  M.VSH. 

Fostlntelligencer 

m  811,899 

849.068 

*Fost-InteIliaencer-S  430,521 

365,608 

Times-e  . . 

. .  1,321,986 

1,239,065 

Tiraes-S  . 

. .  442,689 

321,962 

Grand  Total  . 

. .  3.007,095 

2,775,703 

SIOUX 

CITY,  lOH.A 

Journal-Tribune-e 

.  667,987 

593,479 

Journal-S  . 

. .  236,907 

169,775 

Grand  Total  . 

. .  904,894 

763,254 

SOl'TII 

BEND,  IXD. 

Tribune-e  . 

..  1,021,526 

1,053,163 

Tribune-S  . 

. .  411,754 

274,723 

Grand  Total 

. .  1,433,280 

1,327,886 

SPOKANE,  M.ASH. 

Spokesman- 

Review-m  .... 

. .  655,364 

674,960 

tS|>okesman- 

Review-S  _ 

. .  499,189 

426,894 

Chronicle-e . 

..  876,185 

921,803 

Grand  Total  . 

. .  2,030.738 

2,023.657 

SYK.ACUSE.  X.  Y, 

Herald  jouriial-e  ..  1,269,732  1,381,114 

•JHtrald  American  s  487,426  368,728 

Post  Standard-m  ..  602,093  649  615 

Post-Standard-S  ..  263,713  241,144 


Grand  Total  _ 

T.ACOMA 

News-Tribune-e  .. 
News-Tribune-S  .. 
Times-e  . 

2,622.964 
.  W  ASH. 
1,025,181 
345,771 

2,640.601 

861.727 

240,401 

490,524 

Grand  Total  . .  . 

1,370,952 

1.592,652 

TOLEDO.  OHIO 

Times*m  . 

391,693 

537,455 

Blade-e  . 

1.388.734 

1.645.004 

IBIade-S  . 

543.398 

476,811 

Grand  Total  ...  2.323.825  2.659.270 
TORONTO,  TANADA 
Globe  &  Mail-m  ..  889,759  858,083 

Telegrain-e  .  1,279,417  1,250.992 

Star-e  .  1,536.483  1,444,562 

SUr-w  .  83,136  95,591 


Grand  Total  . . .  3.788.795  3,649  228 
TKKXTON,  X.  J. 

Evening  Times-e  ..  888,137  872.548 
Times- Advortiscr-S  164. .883  122,695 
Trentonian-m  ....  387,863  . 


Grand  ToUl  ...  1,440,883  995.243 

TROY,  X.  Y. 

Record  (see  note)  802,679  828.113 

Note:  Record  (m)  sold  in  combination 
With  Times-Kecord  (e).  Linage  of  one 
edition.  Record  (ni),  only  is  given. 
TriaSA,  OK  LA, 

Tnbnne-e  .  1,027.284  1.056.515 

World  m  .  913.961  971.752 

V'orldS  .  476,778  381,400 


Grand  Total  ...  2,418,023  2,409,667 
CXTOX  CITY.  X.  J. 

Hudson  Dispatch-m  497,460  521,097 

ITICA,  X.  Y. 

Observer  Dispatch-e  724.514  824  909 

Observer  Dispatch- S  178,541  150,758 

Press  tn .  778,396  846,160 


Grand  ToUl  ...  1,681,451  1,821,827 
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WASIIIXGTOX.  1».  C. 


l»IO 

HMS 

rime>  Herald-d  . 

.  1,243.318 

1,185,767 

•Tinies-IltTald'S 

.  389,592 

299.958 

\ewse  . 

.  767,131 

827,795 

Post  m . 

.  1,220,473 

1.276,435 

S  Post'S  . 

.  432,749 

374,528 

Star-e  . 

.  1,961,787 

1,794.386 

+Star-S  . 

.  701,008 

511,284 

Grand  Total  . . 

.  6.716,058 

6,270,153 

WWTERBIRY.  COXX. 


Republican-m  . 

650,802 

691,529 

Republican  s  . 

248,546 

171.479 

-American-e  . 

768,138 

784,893 

Grand  Total  . . . 

1,667,486 

1.647,901 

WESTCHESTER 

COUNTY 

M.VCY 

GROUP 

Mamaroneck 

Times-e  . 

283,320 

264,514 

Mt.  Vernon 

.-Argus-c  . 

575,542 

602,892 

N'ew  Rochelle 

Standard  Star-e. 

635. 5J5 

704,613 

Ossining  Citizen 

Register-e  . 

292.679 

268.947 

Peekskill  Star-e  . . 

304.180 

296,410 

Port  Chester  Itera-e 

590.088 

541,888 

Tarrvtown  News-e. 

313,465 

278,089 

Y’onkers  Herald 

Statesman-e  .... 

566,714 

544,552 

White  Plains 

Dispatch-e . 

719,353 

713,892 

Grand  Total  . . . 

4,280,866 

4,215,797 

WICHITA 

,  KANSAS 

Beacon-e  . 

877,685 

962„540 

Be.acon-S  . 

366.297 

331.778 

Eagle-m  . 

727,145 

706,542 

Kagle-e  . 

724,614 

777.844 

SEagle-S  . 

341,651 

357,793 

Grand  Total  . . . 

3.037.392 

3,1.36,497 

WORCESTER.  AIASS. 

Telegram-m  . 

812,985 

862.604 

Telegram- S  . 

282.852 

216,649 

Gazette  &  Post  e  .. 

800,342 

877,935 

Grand  Total  . . . 

1.896,179 

1,957,188 

YOUNGSTOWN.  OHIO 

A’indicator 

Telegram-e  . 

1.037,425 

1,082.180 

§Aindicator 

Telegram-S . 

416,648 

302,188 

Grand  Total  . . . 

1,454,073 

1,384,368 

MEMOR.AXDIAI  OF  ADVERTISING 

IN  .V.MERIC.AX 

WEEKLY. 

CO.MIC 

WEEKLY.  “THIS  WEEK” 

and  PARADE  July.  1910 

•“AMERICAN  WEEKLY"  Linage 

57.322  lines  and  “COMIC  WEEKLY^” 
Linage,  30,212  lines  is  included  in  the 
Sunday  figures  of  the  following  papers: 
Albany  Times  Union,  Atlanta  Constitu¬ 
tion,  Baltimore  American.  Hoston  Adver¬ 
tiser,  Chicago  Herald-American,  Detroit 
Times.  Milwaukee  Sentinel,  New  York 
Journal-.Ymerican,  Pittsbu^h  Sun-Tele¬ 
graph,  San  .Antonio  Light,  Syracuse  Her- 
ald-.-\merican,  Washington  Times-Herald. 

•“AMERICAN  WEEKLY”  Linage 

57.322  lines  included  in  the  Buffalo  Cou¬ 
rier  Express.  (Cleveland  Plain  E^ler, 
Miami  Herald,  Philadelphia  Bulletin. 

•“AMERICAN  WEEKLY”  Linage 

63.379  lines  in  the  Portland  Oregonian. 

•“AMERICAN  WEEKLY”  Linage 

64.379  lines  and  “COMIC  WEEKLY" 
Linage  28,938  lines  in  the  Los  Angeles 
Examiner  and  San  Francisco  Examiner. 

•“AMERICAN  WEEKLY”  Linage 

63.379  lines  and  “COMIC  WEEKLY'” 
Linage  28,938  lines  in  the  Seattle  Post 
Intelligencer. 

t“TIIIS  WEEK”  Linage  37,244  lines 
included  in  the  figures  of  the  following 
papers:  Atlanta  Journal,  Baltimore  Sun, 
Birmingham  News  &•  .\ge  Herald,  Boston 
Herald,  Chicago  Daily  News,  Cincinnati 
Enquirer.  Cleveland  Plain  Dealer.  Dallas 
News,  I^s  Moines  Register,  Detroit 
News,  Indiana|>oIis  Star,  Memphis  Com¬ 
mercial  Appeal,  Slilwaukee  Journal. 
Minneapolis  Tribune.  New  Y’ork  Herald 
Tribune,  Philadelphia  Bulletin,  Pitts¬ 
burgh  Press,  Rochester  Democrat  8i 
Chronicle,  St.  I.ouis  Globe  Democrat, 
Washington  Star. 

f'THlS  WEEK"  Lin.age  41,491  lines 
in  the  Los  .Angeles  Times.  Spokane 
Spokesman-Review,  San  Francisco  Chron¬ 
icle  and  Portland  Journal. 

§“PAR.ADE”  Linage  25.142  lines  is 
included  in  the  Sunday  figures  of  the 
following  papers:  Akron  Beacon  Journal, 
Boston  Post.  (Chicago  Sun-Times,  Denver 
Rocky  Mt.  News,  Detroit  Free  Press.  El 
Paso  Times.  Erie  Disi>atch  Herald.  Fort 
Wayne  Journal  Garette,  Jacksonville 
Times  Union,  Newark  Star-Ledger, 
Pittsburgh  Post-Gazette,  St.  Paul  Pion¬ 
eer  Press,  Salt  Lake  City  Tribune.  Sy¬ 
racuse  Herald-American,  Toledo  Blade, 
Washington  Post,  Wichita  Eagle, 
Y'oungstown  Vindicator  Telegram. 


Figures  Supplied  by  Advertising  Linage  Service 


IILI'EFIELD,  W.  \A. 

1919  1948 

Tclegraph-m  (see 

note)  .  400.959  320.563 

Telegiaph-S  .  211,592  141,481 


Grand  Total  . .  .  612,551  462,044 

Note:  Telegraph  (ml  .sold  in  combina¬ 
tion  with  Sunset  News  (e). 

CII.VRLESTOX,  W.  YA. 

Gazelte-m  .  818.416  776.203 

Gazette-S  .  249,302  195,072 

Mail-e  .  683,480  730,477 

.Mail  s  .  203,297  173,295 


LITTLE  ROIK.  ARK. 

1919 

Gazette-m  .  857,341 

Gazette-S  .  319,893 

Democrat-e .  777,774 

Democrat- S  .  240,169 

Grand  Total  _  2.195,177  2, 

LONG  BK.Vt'll.  CALIF. 
Independcnt-m  ....  760,727 

Independent-S  ....  199.137 

Press-Telegram-e  .  921,579 

Press-Telegram-S . .  338.240 


1948 

974,023 

306,023 

811.973 

224,200 

752.519 

171,475 

971,366 

274,819 


Grand  Total  ...  1,954,495  1,875,047 

CHARLOTTE.  X.  C. 

Observcr-m  .  1,177,463  1,002,472 

Ohservcr-S  .  511,436  402.616 

News-e  .  895,973  828,153 


Grand  Total  ...  2.584,872  2,233,241 
COLL'.MBIA,  S.  C. 

.State-m  .  617,243  550.148 

St.ate-S  .  .309,918  228,500 

Record-e  .  581,260  595,766 


Grand  Tot,il  ...  1.508.421  1,374.414 

ELI/ABKTII.  X.  4. 

lournal-e  .  73.V.OOO  763.280 

El  tiEXE,  ORE. 

Register-Guard-e  . .  845.303  804,876 

Register-Guard-S  . .  239,845  146.183 


Grand  Total  . . .  1,085,148  951,059 

FOND  DU  LAC,  WIS. 
Commonwealth 

Repoiter-e .  512.579  476.065 

IIAM.MOXD,  IXD. 

Times-e  .  704,691  773,845 

Times-S  .  273,404  231,169 


Gnind  Tot.al  ...  978,095  1,005,014 

H.AYEKlilLL.  MAS.S. 

Gazette-e  .  445.777  457,937 

JACKSON,  MISS. 

Clarion-I.,edger-m. .  656,290  (>95.099 

(  larion-Leilger-S . .  251.334  237.826 

Daily  News-e .  590,510  651.790 

l),aily  .Vews-S  _  245,185  198.913 

Grand  Total  ...  1.743.319  1,783,628 

J.V.MESTOWX,  X.  Y. 
Post-Journal-e  ....  679. .117  .Nut  .\vail. 

LAWRENCE.  .3IASS. 

Trihune-e  (see  note)  573.023  615, .394 

Note:  Tribune  (e)  sold  in  combination 
with  Eagle  (m). 


BATTLE  CREEK,  MICH. 


Enquirer  &  News-e 

211,302 

178,626 

Enquirer  &  News-S 

773,682 

844,592 

Grand  Total  . . . 

984,984 

1,023,218 

DAVENPORT,  lOAVA 

Times-e  . 

909.482 

939,638 

Democrat-e . 

607.796 

570.080 

Democrats  . 

271,474 

262,752 

Grand  Total  . .  . 

1,788,752 

1,772,470 

GRAND  RAPIDS.  MICH. 

1,425,830 

1,544,368 

GREEN  BAY,  MTS, 

Press-Gazette-e  .  . . 

892,878 

994,532 

KANS.AS  CITY,  MO. 

Times-m  . 

1,059,821 

1,043,271 

1,093.314 

1,030.396 

Star-S  . 

592.696 

712.258 

2.745.831 

2.785,925 

.MADISON,  AVIS. 

The  Capital  Times-e 

583,457 

580,804 

AA’is.  State  Journal-m 

638.694 

595,560 

AVis.  State  Journal-S 

311.542 

184,611 

Grand  Total  . . . 

1,533,693 

1,360,975 

MANITOWOC.  MIS. 

Herald-Times-e  ... 

479,150 

535,192 

MONTGOMERY,  ALA. 

.Advertiser-m  . 

573,440 

550,900 

299,152 

208,264 

Journal-e  . 

570,612 

542,374 

Grand  Total  .  . . 

1,443,204 

1,301,538 

NEW  BEDFORD,  MASS. 

Standard-Times-e  . 

694,554 

736.456 

Standard-Times-S  . 

187,587 

116.844 

Telegram-e  .  •♦.tv. see  •iiu.m 

TEX.AS  01 -AI-ITY  newspapers.  BC, 
ABILENE,  TEX.AS 
Reporter-News-m  .  523.6?8  572,1M 

Reporter- News-e  .  488,796  561.820 

Rei>orter-S‘ews-S  .  252,140  192.920 


■i39,488  410344 


Grand  Total  ...  1.264,564  1,326,906 
BIO  SPRING,  TEX.A8 

Herald-e  .  279,384  269878 

Herald-S  .  152,488  128230 

Grand  Tot.al  ...  431,872  398230 

CORPUS  CHRLSTI,  TEX.AS 

C.aller-m  .  947.814  890.;« 

Times-e  .  912.156  88  4^ 

Caller-Times-S  ....  3  54,158  206290 

Grand  Total  ...  2.214.128  1,982.680 

DENISON,  TEX.AS 

Herald-e  .  25  7,642  38424 

Herald-S  .  174.538  94.(% 


Grand  Tot.il  ...  882,141  853,300 

“P.ARADE”  Linage  24,991  lines  in 
the  St,andard-Times  (S). 

RIO  GRANDE  YALLEY  GR<»UP.  TEX. 
Brownsville  " 

Herald-e  .  244,580  287,546 


5“PARADE”  Linage  42,620  lines  in 
the  Houston  Post. 

5“P.'\RADE”  Lin.age  16,234  lines  in 
the  Philadelphia  Inquirer. 

{“SPLIT-RU.N”  Linage — New  Y'ork 
News  (m)  282,840  lines;  (S)  202,990 
lines. 


Grand  Total  ... 

MARSHALL.  TEX.AS 
News  Messenger-e.  286.496 
News  Messenger-S.  152.628 


479, j'O 


318,178 

1372*4 


455,462 


Grand  Total  . . .  4.39.124 

PARIS,  TEX.AS 

News-e  . 

News-S  .  155,148 

Grand  Total  ...  454,496 

S  AX  ANGELO.  TEXAS 

Standaril-m  . 

Standard-e  . 

Standard-Times-S  .  280,742  ^ 

Gr.and  Total  ...  1.448,272  1,538236 1 


296J34 

120,022 

416356 

'  679,784 
629.412 
229,840 


Grand  Total  . . . 

2,219,683 

2.170,219 

LOWELL,  MASS. 

Sun-e  . 

533,050 

518.«39 

fclegram-S  . 

102.920 

79,222 

Grand  Total  . . . 

635,970 

597,161 

LYNX, 

,  .MASS. 

Itcm-e  . 

423,033 

445,!17 

Felegram-News-c  . . 

353.297 

410.'^8 

1  elcgranvNews-S  . 

121,527 

107,«5 

Grand  Total  . . . 

897.857 

963240 

.MERIDEN,  CONN. 

Record-m  . 

490.337 

495,174 

Journal-e  . 

207.866 

277,129 

Grand  Total  . . . 

698,203 

773,:03 

PASADENA.  CALIF, 

Indeiiendent-m  . . . 

770,350 

943,1*0 

Independent  s  _ 

283.948 

276,136 

Star-News-e  . 

688,621 

815200 

Star-News-S  . 

282.706 

247;27i 

Grand  Total  . . . 

2,025,625 

2.283,3*7 

PATERSON.  N.  J. 

Call-m  . 

668,685 

785,.’*0 

Xews-e  . 

860.681 

913,*36 

Grand  Total  . . , 

1.529,366 

1,699, IK 

SHREVEPORT.  LA. 

Journal-e  . 

8.13,331 

822,93 

Times-m  . 

770,499 

708, 167 

Timcs-S  . 

338,958 

262,418 

Grand  Total  . . . 

1.942,788 

l,794,:i8 

WILKES-BARRE.  PA. 

Record-m  . 

659.621 

685,:14 

Tinies-Leader-e  . . . 

868.949 

933.126 

Independent-S  .... 

226,141 

183310 

Grand  Total  . . . 

1,754,711 

1,804320 

id  by  Publishers 

Brownsville 

Herald-S  . 

151.606 

110334 

Harlingen  Star-m  . 

297,710 

316.138 

Harlingen  Star-S  . 

203,112 

136,!78 

■McAllen  Monitor-e 

319,130 

284370 

Mc.Mlen  Monitor-S 

189,672 

142298 

Grand  Total  — 

1,405,810 

1.2772M 

ROCK  ISLAND-MOLINE. 

ILL. 

Dispatch-e  . 

830.718 

8  5  5346 

Argus-e  . 

785,372 

829264 

Grand  Total  .  .  . 

1.616,090 

1,685310 
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DOMINICAN  MONEY  buys  full  value  anywhere.  The 
people  of  this  progressive  Caribbean  country — 
fanners,  businessmen,  manufacturers,  skilled  and  un¬ 
skilled  workmen— bring  profit  to  the  island’s 
merchants  who  carry  full  stocks  of  merchandise. 


THE  DOMINICAN  REPUBLIC’S  Central 
Bank,  patterned  after  the  U.  S.  Federal 
Reserve  System,  safeguards  the  country’s 
economic  welfare.  The  bank’s  administra¬ 
tors  are  men  of  sound  financial  experience. 


DOMINICAN  EXPORTS  have  increased  750 
percent  in  the  past  12  years.  Its  imports  have 
grown  500  percent.  The  country’s  favorable 
trade  balance  in  1948  was  535,000,000.  This 
is  the  result  of  skillful  economic  planning. 


remarkable  businessman  who  brought 
modern  business  methods  to  his  job. 

The  country  today  has  a  sound  cur¬ 
rency,  backed  by  ample  gold  reserves  and 
substantial  dollar  balances  in  New  York. 
It  has  an  annual  favorable  trade  bal¬ 
ance  of  S35,000,000  or  more,  a  strong 
Central  Bank,  and  the  dollar  is  worth 
exactly  10  U.  S.  dimes. 

The  Dominican  Republic’s  fast-grow¬ 
ing  trade  balance,  the  par  value  of  its 
fteso  with  the  U.  S.  dollar,  its  7-foId 
growth  of  bank  deposits,  its  fast  in¬ 
creasing  exports  and  imports,  its  re¬ 
sources — all  these  add  up  to  a  substantial 
economy  for  the  Isle  of  Progress. 

For  information  concerning  tourist  at¬ 
tractions  or  business  opportunities,  write 
to  the  Dominican  Republic  Information 
Center,  6  West  51st  Street,  New  York 
20,  N.  Y. 


This  West  Indian  Isle  of  Progress  has 
paid  its  entire  foreign  debt ...  Its  people  face 
the  world  with  confidence 

IN  THESE  DAYS  of  mortgaged  futures,  a  was  deeply  in  debt,  with  an  empty  treasury. 

country  free  of  foreign  debt  is  almost  It  is  not  a  miracle,  but  the  result  of  the 
a  miracle.  Yet  that  is  the  condition  of  intelligent  cooperation  of  the  Dominican 
the  Dominican  Republic,  despite  the  fact  people  with  their  progressive  govern- 
that  only  18  years  ago  this  island  country  ment,  headed  by  President  Trujillo,  a 


855J« 

tzm 
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LARGE,  NEW  MODERN  workers’  hospital  in  Ciudad 
Trujillo  is  typical  of  benefits  from  the  public  health 
yearly  budget  of  53,000,000,  which  provides  hospitals 
or  clinics  in  every  city;  combats  malaria,  cancer  and 
tuberculosis  and  maintains  large  staffs  of  doctors  and 
nurses  for  the  care  of  workers.  The  plan  really  works. 


MODERN  DOMINICAN  FACTORIES  produce  beer, 
textiles,  cement,  chocolate,  tobacco  products,  essen¬ 
tial  oils,  peanut  oil,  leather,  shoes,  alcohol,  sugar 
and  other  tine  products.  American  equipment  and 
techniques  maintain  production  at  highest  levels. 


PRESIDENT  TRUJILLO  is  re¬ 
sponsible  for  the  fact  that  13 
percent  of  the  national  budget 
is  allocated  to  education. 
Compulsory  education  (7  to 
14  years  of  age)  has  greatly 
reduced  Dominican  illiteracy. 


wu  **^''**^'**"'*”*  placed  by  the  Dominican  Republic  Information  Center,  6  West  51st  Street,  New  York  20,  N.  Y..  registered  under  Foreign  Agents'  Registration  Act  of 
».  as  amended,  with  the  Department  of  Justice,  Washington,  D.  C.,  as  an  agent  for  the  Dominican  Republic.  The  registration  statement  is  available  for  inspection  at  the 
Department  of  Justice.  Registration  does  not  indicate  that  the  United  States  has  approved  or  disapproved  this  material. 
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Glenn  Babb 


Buys  S-Weekly 
In  Virginia 

Bedford,  Va.  —  The  Bedford 
Democrat,  a  semi-weekly,  has 
been  bought  by  Glenn  Babb,  for¬ 
mer  foreign  editor  of  the  Asso¬ 
ciated  Press,  it  has  been  an¬ 
nounced  here. 

Carmen  C.  Greer,  the  former 
owner  of  the  Democrat,  is  re¬ 
tiring  from  the  newspaper  busi¬ 
ness  and  will  be  connected  with 
the  National  Sales  System  in 
New  York  State.  He  bought  the 
newspaper,  then  a  weekly,  in 
July,  1948. 

*  *  * 


Malec  Publishing  Co.,  which 
publishes  the  semi-weekly  Yoa¬ 
kum  (Tex.)  Herald-Times,  the 
Hallettsville  Tribune,  the  Cana¬ 
da  Tribune  and  the  Novy  Do- 
mov,  Czech  newspaper,  has  an¬ 
nounced  addition  of  another 
Texas  semi  -  weekly  at  East 
Bernard. 

«  *  * 


Announcement  was  made  re¬ 
cently  by  David  J.  Kreinson, 
president  of  the  McKean  Coun¬ 
ty  Press,  Inc.,  that  he  had  pur¬ 
chased  the  controlling  interest 
in  the  corporation,  becoming 
publisher-editor  of  the  weekly 
Bradford  (Pa.)  Journal  and 
McKean  County  Miner.  Leo  Ritt 
has  been  nam^  editor-business 
manager  of  the  Miner. 

•  *  « 


The  Cariboo  (B.  C.)  Observer 
has  been  purchased  by  Lew 
Griffith,  owner  of  the  Wells 
( B.  C. )  Chronicle. 

0  0  0 

The  Hackett  Press,  publisher 

of  the  White  Pigeon  ( Mich. ) 

Post  and  the  Bureau  Post,  has 
been  sold  to  Robert  Langlois  of 
Detroit  through  the  Dial  Agen¬ 
cy.  Detroit. 

0  0  0 


Tom  Keefe,  formerly  adver¬ 
tising  manager  of  the  Wicken- 
burg  (Ariz. )  Sun,  has  pur¬ 
chased  the  Twin  Valley  News, 
West  Alexandria,  O.,  from  Max 
O.  Shipley.  The  sale  was  nego¬ 
tiated  by  the  Dial  Agency. 

•  •  * 


The  Hudson  (la.)  Herald, 
weekly  established  in  1929,  has 
been  sold  by  CiJarl  R.  Peterson 
to  the  Hudson  Printing  Co.,  re¬ 
cently  organized  by  Elmer  E. 
Taylor,  Jr.,  of  the  Traer  (la.) 
Star-Clipper,  and  George  M. 
Strayer. 

0  0  0 


Jetty  V.  Clare,  owner  and 
publisher  of  the  Olney  (Tex.) 
Enterprise,  recently  sold  the 
weekly  to  Len  C.  Warren  and 
Marvin  Hickey. 

0  0  0 


The  Volin  (S.  D.)  Advance, 
weekly  which  has  been  edited 
for  39  years  by  Hardy  Carlson, 
has  been  sold  to  the  Irene 
(S.  D.)  Tri-County  News,  pub¬ 
lished  by  Marvin  Fjordback. 

•  •  • 

E.  W.  Thompson,  Lake  Pres¬ 
ton,  S.  D.,  has  purchased  the 
Westbrook  ( Minn. )  Weekly 
Sentinel  from  John  S.  Ran¬ 
dolph,  Sr.,  and  John  S.  Ran¬ 
dolph,  Jr.  The  younger  Ran¬ 
dolph  has  become  associated 
with  the  operation  of  a  news¬ 
paper  at  Chino.  Calif. 


PACS  Minutes 

continued  from  page  60 


The  copyright  procedure  of 
the  association  created  some  un¬ 
foreseen  problems.  For  instance, 
the  two  weekly  newspapers  of 
Tallahassee,  Fla.,  had  been  ac¬ 
customed  to  getting  their  news 
either  by  wire  (and  paying  for 
it)  or  copying  it  from  their 
daily  exchanges,  free.  They 
worried  whether  the  copyright 
provision  was  going  to  let  them 
in  for  trouble  if  they  continued 
this  practice,  and  asked  Col. 
Thrasher’s  advice.  He  replied 
that  he  had  no  instructions  from 
his  board,  but  was  willing  to  let 
the  weeklies  go  ahead  as  they 
had  in  the  past.  His  objection 
was  not  to  the  use  of  his  news 
by  weekly  newspapers,  but  to 
its  theft  for  clubs  and  other  non¬ 
publishing  enterprises. 

A  few  days  later,  S.  G.  Reid 
of  the  Montgomery  Advertiser, 
in  a  letter  dealing  with  another 
subject,  wrote:  “To  be  candid, 
I  do  not  approve  so  much  ex¬ 
penditure  for  circulars,  copy¬ 
right,  etc.  What  the  Press 
wants  is  prompt  and  reliable 
news.  £md  is  willing  to  pay 
whatever  is  necessary  to  obtain 
sufficient  agents  of  sense  and 
energy  to  do  the  work  thor¬ 
oughly.  All  else  is  mere  flum¬ 
mery  and  expense,  without  any 
corresponding  advantage  to  the 
association.” 

*  •  • 

Poor  Thrasher!  His  outlay 
for  copyright  during  the  year 
had  been  only  $162;  for  all  inci¬ 
dentals,  including  furniture,  fuel 
and  light,  stationery  and  print¬ 
ing,  rent,  postage,  and  collection 
of  assessments,  he  had  spent  in 
a  year  $1,438.  He  did  not  in¬ 
clude  his  reply,  if  any,  to  the 
“mere  flummery”  charge. 

He  did,  however,  include  with 
some  satisfaction  this  breathless 
comment  from  the  Macon  (Ga. ) 
Telegraph: 

“The  new  Press  Association, 
taking  into  account  the  numer¬ 
ous  obstacles  in  the  interruption 
of  communication  by  the  public 
enemy — the  general  disorder  of 
the  times — the  difficulty  of  se¬ 
curing  competent  agents  —  and 
the  wonderful  increase  of  the 
expense  attending  business  and 
subsistence — we  say,  considering 
these  facts,  the  Press  Associa¬ 
tion  has  accomplished  as  much 
as  could  reasonably  have  been 
hoped  for,  and  the  fact  that  it 
has  practically  rendered  special 
telegrams  of  little  comparative 
value,  a  fact  which  we  think  no 
candid  editor  will  dispute,  shows 
that  it  is  answering  the  end  of 
its  creation.” 

•  •  * 

These  fragmentary  records 
may  mean  that  there  is  an  un¬ 
worked  vein  of  interesting  press 
history  in  the  files  that  survive 
of  Southern  newspapers  pub¬ 
lished  during  the  Civil  War.  The 
troubles  of  newspaper  people 
with  the  disputatious  General 
Bragg  are  well  known.  The 
same  is  true  of  General  Lee's 
views  on  the  always  outspoken 
war-time  press  of  Richmond. 
The  use  of  the  press  to  make 
and  break  the  reputations  of 
Confederate  generals  has  also 
been  recorded. 


But  practically  nothing  ap¬ 
pears  in  histories  of  the  South¬ 
ern  press  during  the  war  be¬ 
yond  the  stories  of  papers  print¬ 
ed  in  freight  cars,  on  wall  paper 
and  other  strange  media.  Until 
now,  nothing  has  been  generally 
known  of  its  news-gathering 
methods,  of  the  men  who  shared 
the  hardships  of  the  troops  to 
get  the  news  to  an  embattled 
nation. 

Nothing  has  been  written  of 
this  Press  Association  of  the 
(^nfederate  States,  headed  by 
a  scholar  -  physician  -  historian  - 
editor  (a  story  in  himself),  and 
of  its  effort  to  create  an  institu¬ 
tion  without  precedent  in  news¬ 
paper  history.  It  lived  less  than 
two  years,  apparently,  for  noth¬ 
ing  is  now  known  of  its  end. 
In  all  likelihood,  it  simply  dis¬ 
appeared  after  General  Sher¬ 
man  conquered  Atlanta  and 
moved  to  the  sea.  It  is  of  rec¬ 
ord  that  Sherman  clamped  stern 
regulations  on  the  press  in  con¬ 
quered  territory  and  one  may 
guess  that  his  special  field 
orders  were  the  Press  Asso¬ 
ciation’s  epitaph. 

■ 

Ex-Newsman's  Letter 
Behind  B-36  Inquiry 

Washington — Another  former 
newsman,  Cederic  R.  Worth, 
made  headlines  this  week.  It  was 
his  letter  that  touched  off  the 
Congressional  inquiry  into  B-36 
bomber  procurement.  As  a  re¬ 
sult,  he  was  suspended  from  his 
$8,500  job  as  special  assistant  in 
the  Navy  Department. 

Mr.  Worth  traced  his  journal¬ 
istic  career  back  to  the  Philadel¬ 
phia  Public  Ledger  in  1923.  Sub¬ 
sequently  he  worked  on  papers 
in  Springfield,  Ill.,  Kansas  City, 
Mo.  and  New  York  City.  He 
went  to  Hollywood  in  1934  as 
a  scenario  writer,  later  free¬ 
lanced.  After  active  service  in 
the  war,  he  became  public  rela¬ 
tions  officer  for  the  Chief  of 
Naval  Operations. 

The  current  inquiry  into  “5 
percenters”  also  is  due  to  reve¬ 
lations  by  a  former  newspaper¬ 
man,  Paul  V.  Grindle,  now  a 
New  England  manufacturer. 

■ 

Waukegan  Votes  Guild 

Chicago  —  Members  of  the 
Waukegan  (Ill.)  News-Sun  edi¬ 
torial  department  voted  for 
American  Newspaper  Guild  rep¬ 
resentation  at  a  recent  NLRB 
election  8  to  5.  The  Waukegan 
unit  will  be  a  part  of  the  Chi¬ 
cago  Newspaper  Guild. 

■ 

Governor  of  Guam 

Washington— Carlton  S  k  i  n  - 
ner,  former  Associated  Press 
and  Wall  Street  Journal  report¬ 
er,  has  been  designated  as  the 
first  civilian  governor  of  Guam. 


THEY  GO  TO  BAT  FOR  YOU— 
those  little  EDITOR  &  PUB¬ 
LISHER  Classified  Ads.  Use 
them  and  pfofit! 

EDITOR  &  PUBLISHER 
1475  Broadway 
Now  York  18,  N.  Y. 

Tel.:  BRyant  9-3052 
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Insurance  Ad 
List  Expanded 
To  263  Cities 

A  NEW  campaign  with  a  two¬ 
fold  objective  of  citing  the 
American  tradition  of  individual 
opportunity  and  presenting  fac‘s 
about  life  insurance,  will  he 
launched  next  week  by  the  life 
insurance  business,  the  lnstitu'.e 
of  Life  Insurance  announced 
Aug.  25. 

This  campaign  will  reach  a 
larger  segment  of  the  America.! 
audience  than  any  yet  unde.- 
taken,  using  421  newspapers  in 
263  cities  and  five  farm  publi¬ 
cations.  The  newspapers’  con- 
bined  circulation  is  37,300,(KO 
and  that  of  the  farm  papers 
6.900.000.  This  represents  a.! 
addition  of  46  newspapers  ari 
29  cities  to  last  years  list.  Tie 
ads  will  be  1,000  lines  each  a 
the  larger  cities  and  750  lines 
in  smaller  cities. 

The  new  campaign  maintains 
the  public  service  approach 
which  has  characterized  the 
life  insurance  advertising  in  re¬ 
cent  years.  Inviting  the  people 
to  meet  “Another  Do-it-yourself 
American,”  each  ad  will  present 
a  thumb-nail  sketch,  dram 
from  real  life,  of  a  typical 
American  who  has  grasp^  his 
opportunities  and  is  on  the  wa.v 
up. 

A  box  called  “It’s  a  Fact 
About  Life  Insurance”  appears 
in  each  ad,  answering  one  spe 
cific  question  about  life  insu.- 
ance  each  time. 

The  keynote  for  the  campaign 
will  be  sounded  in  the  opening 
advertisement  under  the  head¬ 
ing,  “Today’s  American  Fron¬ 
tier  is  right  on  your  own  Main 
Street!" 

■ 

$160,000  ior  Charity 

Los  Angeles — The  first  joint 
sponsorship  here  by  two  news 
papers  of  a  charity  football 
game — the  Los  Angeles  Dons- 
San  Francisco  Forty-Niners- 
attracted  81,272  persons  and 
grossed  more  than  $160, OOO 
after  taxes,  Dave  Brandtnan 
and  Roy  Walker,  promotion 
managers  of,  respectively,  the 
Examiner  and  the  Herald-i^ 
press,  reported.  Coming  up  is 
another  charity  football  game, 
second  of  the  season,  under 
sponsorship  of  the  Times,  which 
presents  the  Los  Angeles  Rams 
and  the  Washington  Redskins. 


Australia 


•  Th#  only  journal  giving  ^ 
news  a(  advertisers, 
ing,  publishing,  printing  aw 
commercial  broadcasting  « 
Australia  and  New  Zealiijd- 
If  you  are  planning  •** 
campaigns  or  are  interwtw 
in  these  territories  read 
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Buying  Spree  in  Pennsylvania 

^HE  BELL  TELEPHONE  COMPANY  of  Pennsylvania  is  spending  $585  per  minute 
— every  minute  of  every  working  day. 

This  spending  has  been  going  on  since  the  end  of  the  wrar  and  will  continue 
through  1951.  The  Bell  Company  has  built  27  new  buildings,  enlarged  26  others, 
installed  59  new  central  offices,  erected  91,000  additional  poles,  and  placed  more 
than  1,400,000  miles  of  wire  along  highways  and  under  city  streets. 

^^ESTERN  ELECTRIC  COMPANY,  the  manufacturing  and  supply  organization  of 
the  Bell  system,  is  buying  at  the  rate  of  $35,800,000  per  year  from  nearly 
1,900  business  concerns  in  Pennsylvania. 

Bell’s  activity  is  similar  to  that  of  other  forward-looking  concerns  in  Pennsylvania 
who  are  meeting  the  increased  demands  of  Pennsylvania  industry  for  expansion  and 
production.  Yes,  this  is  thhe  picture  of  busy  Pennsylvania  today,  a  great  productive 
state  and  an  active  consuming  market. 

^^N  E-HALF  of  this  market  is  thoroughly  covered  by  the  intensely  read  local 
newspapers  of  this  area.  They  will  carry  your  sales  message  to  the  100,000 
families  who  live  and  work  in  the  82  cities  and  towns  of  under  100,000  City  Zone 
here  in  the  heart  of  the  world’s  greatest  market. 

Figures  taken  from  a  recent  advertisement  of  the  Bell  Telephone  Company  of  Pennsylvania 
and  appearing  in  many  Pennsylvania  newspapers. 


ennsylvania... 

key  market  for  Sales 


Ambridge  Citizen  (E)  •  Beaver  Falls  News-Tribune  (E)  •  Bristol  Courier  |E)  •  Chambersburg  Public  Opinion  |E)  • 

Clearfield  Progress  |E)  0  Coatesville  Record  (E)  0  Connellsville  Courier  (E)  0  Greensburg  Tribune  Review  (M&E) 

0  Hazleton  Plain  Speaker  (E)  0  Hazleton  Standard-Sentinel  (M)  0  Indiana  Gazette  (E)  0  Jeannette  News-Dispatch  |E)  0 

Lock  Haven  Express  (E)  0  New  Castle  News  (E)  0  New  Kensington  Dispatch  (E)  0  Sunbury  Daily  Item  (E)  0  Towanda 
Review  (M)  0  Warren  Times-Mirror  (E)  0  Washington  Observer  Reporter  (M&E)  0  Waynesboro  Record-Herald  (Ej  0 
Williamsport  Gazette-Bulletin  (M)  0  Williamsport  Sun  (E)  0  York  Dispatch  (E). 
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Paid  Radio 
Lists  Adopted 
In  Chicago 

Chicago — Paid  radio  program 
listings,  permitting  sponsors  to 
use  from  three  to  14  lines  as  an 
added  feature  of  regular  radio 
listings  in  Chicago  newspapers, 
have  been  adopted  by  the  four 
major  dailies. 

The  Chicago  Tribune  was  the 
first  to  announce  its  policy,  ef¬ 
fective  Sept.  6  (E  &  P,  July  23, 
p.  38.)  The  Tribune  is  charging 
$2  a  line  daily  and  $2.50  on 
Sunday. 

Since  the  Tribune’s  announce¬ 
ment,  other  Chicago  dailies  have 
announced  similar  plans  for 
sponsored  radio  program  list¬ 
ings.  The  Chicago  Herald-Amer- 
ican  will  begin  publishing  paid 
listings.  Sept.  6,  at  $1.25  a  line, 
daily  and  Sunday.  TTie  Chicago 
Sun-Times  will  accept  the  paid 
listings,  effective  Sept.  11,  at 
$1.40  a  line,  daily  and  Sunday, 
and  the  Chicago  Daily  News 
will  inaugurate  the  same  plan, 
starting  Sept.  12,  at  $1.25  a  line. 

All  of  the  Chicago  dailies  will 
continue  to  publish  radio  pro¬ 
gram  directories  in  full  as  a 
reader  service,  but  each  will 
permit  a  radio  sponsor  to  spe¬ 
cifically  mention  his  program 
and  product,  such  paid  listings 
to  appear  at  the  beginning  of 
each  individual  time  bracket. 
All  displays  will  use  the  same 
style  and  type  as  the  regular 
listings. 


Ad  Heads  Named 
In  Indianapolis 

Indianapolis,  Ind. — Eugene  C. 
Pulliam,  editor  and  publisher  of 
the  Indianapolis  Star  and  News, 
has  announced  the  executive 
heads  in  the  combined  advertis¬ 
ing  departments  of  the  two 
newspapers  which  were  merged 
a  year  ago. 

Stanley  S.  Adams  has  been 
named  advertising  director; 
John  Marlowe,  assistant  adver¬ 
tising  director:  Paul  Grimes, 
manager  of  general  advertising: 
Ernest  Emmel,  retail  advertis¬ 
ing  manager;  and  Charles  F. 
Murtagh,  classified  advertising 
manager.  All  of  the  department 
heads  have  served  in  executive 
capacity  either  with  the  Star 
or  News. 

Kelley-Smith  Company  con¬ 
tinues  to  represent  the  Star- 
News  in  the  national  advertis¬ 
ing  field. 


Honolulu  Advertiser 
Changes  Announced 

Honolulu,  T.  H.— Executive 
changes  at  the  Honolulu  Adver¬ 
tiser  this  week  included  ap¬ 
pointment  of  Waldo  P.  Houchin, 
former  advertising  sales  coun¬ 
selor  for  the  New  York  Journal- 
American,  as  advertising  and 
promotion  director. 

Jan  Jabulka,  business  man¬ 
ager  for  10  years,  returned  to 
the  editorial  rooms  as  managing 
editor  of  the  afternoon  and 
morning  Advertiser.  Richard  F. 
MacMillan,  nianaging  editor  for 
the  past  year  and  a  half,  is  now 
night  editor  of  the  Advertiser. 


Margaret  Claire  Lafferty, 
former  society  editor  of  the 
Jacksonville  Florida  Times- 
Union  and  at  the  time  of  her 
death  a  scientific  writer  for  the 
U.  S.  Public  Health  Service. 
Aug.  12,  of  burns  sustained  when 
fire  swept  her  Washington,  D.C. 
apartment. 

Ralph  William  Shauman,  36, 
advertising  manager  of  the  Ben¬ 
ton  Harbor  (Mich.)  News-Pal¬ 
ladium,  Aug.  15,  of  bulbar  polio, 
at  Benton  Harbor.  He  was  a 
grandson  of  the  late  Frank  R. 
Gilson,  early  day  publisher  of 
the  Benton  Harbor  Palladium. 

Fred  J.  Smith.  77,  veteran 
newspaperman  and  author,  Aug. 
16,  at  a  Cranbrook,  B.  C.,  hos¬ 
pital.  He  worked  at  the  Spo¬ 
kane  ( Wash. )  Spokesman-Re¬ 
view  plant  in  its  early  days;  es¬ 
tablished  the  Moyie  (B.  C.) 
Leader  and  was  on  the  staff  of 
the  Cranbrook  Courier  until  his 
retirement  in  1945. 

Alec  Millar  Dewar,  79,  three 
times  city  editor  of  the  Montreal 
(Que.)  Daily  Star,  Aug.  18,  at 
Montreal.  He  had  also  been 
managing  editor  of  the  Star, 
city  ^itor  of  the  Montreal  Her¬ 
ald  and  news  editor  of  the 
Montreal  Daily  Mail,  and  public 
relations  counsel  for  Abitibi 
Power  &  Paper  Co. 

Mrs.  Harriet  Taylor  Inglis, 
52,  former  reporter  for  the 
Bridgeport  Conn. )  Post-Tele¬ 
gram  and  Bridgeport  Life,  Aug. 
19,  at  an  Arlington,  Mass.,  hos¬ 
pital.  She  was  the  wife  of  Ed¬ 
win  B.  Inglis,  Boston  Post  staff 
writer. 

Henry  Wilson  Gorham,  67, 
who  had  worked  on  papers  in 
Boston,  Baltimore.  Philadelphia 
and  in  New  York  on  the  old 
Evening  Post  and  Herald  Tri¬ 
bune,  Aug.  20.  at  Tamworth, 
N.  H. 

Henry  Surguy.  63,  who  had 
been  head  of  the  New  York 
News  copy  desk,  Aug.  20,  at  a 
Bronx  hospital.  He  had  pre¬ 
viously  been  managing  editor 
of  the  old  Brooklyn  Standard 
Union,  city  editor  of  the  old 
New  York  American,  acting 
editor  of  the  old  New  York 
Evening  World,  and  a  reporter 
on  the  old  New  York  American. 

George  McCormick,  86.  court 
reporter  on  the  West  Chester 
(Pa.)  Daily  Local  News  for  43 
years,  Aug.  22,  at  Chester  Coun¬ 
ty  hospital. 

Sam  Davis,  40,  sports  car¬ 
toonist  for  Long  Island  news¬ 
papers  and  formerly  a  sports 
cartoonist  for  the  Newspaper 
Enterprise  Association,  Aug.  22, 
at  a  Queens  ho^ital,  a  few 
hours  after  his  wife  gave  birth 
to  a  daughter. 

Harry  Goodman,  associated 
with  the  Anthracite  News  Co., 
and  a  brother  of  M.  L.  Good¬ 
man,  co-publisher  of  the  Scran¬ 
ton  (Pa.)  Tribune  and  Sunday 
Scrantonian. 

William  M.  O’Donnell,  as¬ 
sistant  publisher,  Monterey 
(Calif.)  Peninsula  Herald,  Aug. 
16.  He  had  been  under  treat¬ 
ment  for  complications  which 
followed  an  operation. 


A.  F.  Allen,  Sioux  City 
Editor,  Dies  at  82 

Sioux  City,  la.  —  One  of  the 
Middlewest’s  best  known  news¬ 
papermen,  Arthur  Francis  Allen, 
editor  of  the  Sioux  City  Jour¬ 
nal-Tribune  publications,  died 
Aug.  22  a  few  months  short 
of  his  82nd  birthday. 

Mr.  Allen  served  as  managing 
editor  of  the  Journal  from 
1898  to  1921,  at  which  time 
he  \yas  elevated  to  editor.  He 
continued  in  that  capacity  after 
the  consolidation  of  the  Journal 
and  the  Tribune  in  1941. 

The  veteran  editor  embarked 
on  a  newspaper  career  at  the 
age  of  16  when  he  entered  the 
office  of  the  Fremont  (Neb.) 
Herald  to  learn  the  printers’ 
trade.  His  first  work  in  the 
editorial  department  of  a  news¬ 
paper  was  done  in  1890  when 
he  handled  telegraph  news  for 
the  Sioux  City  Journal. 

■ 

Canadian  Newsman 
Dies  in  Plane  Crash 

Winnipeg,  Can. — Jack  Aveson, 
of  the  Canadian  Press  staff,  one 
of  20  persons  killed  when  a 
Royal  Canadian  Air  Force  plane 
crashed  last  week  in  northern 
Manitoba,  had  written  often 
about  planes  lost  in  the  North 
and  Arctic  rescue  missions. 

In  nearly  three  years  of  news 
work  with  CP,  he  covered  such 
stories  as  the  foundering  of  the 
Hudson’s  Bay  supply  ship  Nas- 
copie  and  a  half-dozen  or  so 
mercy  flights.  Mr.  Aveson  went 
to  the  far  North  to  gather  mate¬ 
rial  for  e  series  of  articles. 

Mr.  Aveson,  born  in  Winnipeg, 
31  years  old,  served  as  a  re¬ 
porter  with  the  Winnepeg  Free 
Press  for  five  years.  Later  he 
worked  for  British  United  Press 
and  became  manager  of  the  Win¬ 
nipeg  office.  He  join^  CP  after 
a  brief  spell  with  the  Mid- 
Ocean  News  in  Bermuda,  as 
managing  editor. 

■ 

Youth  Press  Club 
Has  10,000  on  Roll 

Miami,  Fla.  —  Twins.  Nancy 
and  Marjorie  Wilson,  17,  last 
week  joined  the  Miami  Daily 
News  Youth  Roundup  Press 
club— and  swelled  the  member¬ 
ship  to  10.000. 

In  celebration  of  the  event, 
the  News  gave  the  girls  passes 
to  two  theaters,  a  free  ride  on 
one  of  Miami’s  famous  jungle 
cruise  boats,  four  free  flying 
lessons,  and  a  full  day,  all  ex¬ 
penses  paid,  at  the  Shelbourne 
Hotel,  Miami  Beach. 

The  Youth  Roundup,  which 
consists  of  two  full  pages  every 
Friday  written  and  illustrated 
by  students  from  the  first  grade 
through  high  school,  plus  a 
wide  range  of  recreation  and 
instruction,  was  launched  April 
16,  1948. 

■ 

Hejnar  Johnson  Dies 

Hejnar  Johnson,  61,  in  charge 
of  manufacturing  for  the  Eastern 
District  of  International  Print¬ 
ing  Ink,  died  of  spinal  menin¬ 
gitis  on  Aug.  11  in  Brooklyn.  He 
was  credit^  with  being  the  first 
to  make  finished  inks  with  a 
system  of  base  inks  instead  of 
making  them  directly  from  dry 
colors. 


Herman  Devries  Dies; 
Chicago  Music  Critic 

Chicago — Herman  Devries,  90 
music  critic  for  the  Oii^go 
Herald  American  for  more 
than  30  years  before  his  re 
tirement  in  1944,  died  Aug 
24  in  his  home. 

Born  in  New  York,  Mr.  Dev¬ 
ries  was  educated  in  Paris  and 
sang  at  the  Paris  Opera  and 
Paris  Opera  Comique.  He 
made  his  debut  at  the  Metro¬ 
politan  Opera  in  1898. 

He  is  survived  by  a  son. 


Classified  Ads 

SITUATION  WANTED 
(Cash  with  Order) 

I  time — $.50  per  line 
*4  times — $.40  per  line 

HELP  WANTED  AND 
ALL  OTHER  CLASSIFICATIONS 
I  time — $1.00  per  line 
*2  times — $.90  per  line 
*4  times — $.80  per  line 
•For  consecutive  insertions  of  same 
copy. 

3  lines  minimum. 

Connt  approximately  five,  5  latter 
words,  one  line. 

Ads  with  white  space  and/or  type  of 
8  pt.  caps  and  over  computed  on  agate 
measure  basis  of  14  lines  per  column 
inch. 

Connt  four  words  for  box  number. 
Xo  abbreviations. 


Forms  close  Wednesday  noon. 


There  is  an  additional  charge  of  15 
cents  for  the  use  of  a  box  number  on 
each  order.  Postage  charges  incurred 
for  forwarding  PACKAGES  will  be 
billed. 


WHEN  ANSWERING  BLIND  ADS. 
olease  address  them  as  follows:  Boi 
Number,  EDITOR  &  PUBLISHER,  1475 
Broadway,  New  York  18,  N.  Y.  DO 
NOT  SEND  ORIGINAL  MATERIAL 


NEWSPAPER— BROKERS 

CfONKlDEXtlAL  l.VFURMATlON 
Daily  Newspaper  Properties 
VV.  H.  Glover  Co..  Ventara.  California 

Newspaper  valuations 

Tax  and  all  other  purposes 
A.  S.  VAN  BENTHUYSEX 
446  Ocean  Avenue,  Brooklyn,  N.  T. 
MAY  BROTHERS,  Binghamton.  N.  T. 
Established  1914.  Xewepapers  bongk 

and  sold  without  publieity. _ 

tub  LET  ME  help  you  find  a  sound 
property  in  the  West.  Arthur  V. 
Stypes.  625  Marltet  St.,  San  Fran- 
cisro  5,  California. _ 

DAILIES  BOUGHT  AND  SOLD 
L.  PARKER  LIKELY 
Times  Bldg..  3t.  Petersburg,  Florids 


ADVANTAGEOUS  boys  in  westen 
newspapers.  Marcns  Orifln  A  Asts- 
ciates.  Box  608.  Tiienmeari,  New  Mex 


THIS  29-year  old  agency  operates  oe 
the  basis  of  a  square  deal  for  buyer 
and  seller.  „ 

Len  Feighner  Agency,  Box  192,  Mt 
Pleasant,  Michigan. 


PROSPEROUS  lewa.  Nebraelta.  8c. 
Dakota  newspapers.  Herman  Koek 
2610  Nebraska  St.,  Sionx  City,  Iow4 

WESTERN  DAILIES.  WBBKLIM 
Downs  4  Oo. 

1046  Washington.  Denver.  Oolorsd^ 


FLORIDA,  and  Southeaetsm,  dsfc 
and  weekly  newspapers  beught  ana 
sold.  The  R.  H.  Berg  Co.,  Melbonni, 
Florida. 


U  WANT  TO  SELL  newepsper 
ties  in  Minnesota,  Wiacouain, 
N.  and  S.  Dakota  or 

11  do  well  to  investigate  ws^e 

in.  as  to  honesty 
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- newspaper— BROKERS 

MECHANICAL  EQUIPMENT  FOR  SALE 

For  any  site  paper  contact 

ODETT  &  ODETT,  Brokers 
Publishers  for  Many  Years 
p  0.  Box  527,  San  Fernando,  Oalif 

32-PAGE  and  48-page  iloe  Newspaper 
Presses;  Wood  Jr.  Auto  Caster  and 
Plate  Finishing  Machine  for  15  in. 
diam.  plates,  7/16  in.  thick,  23  9/16 
in.  sheet  out;  Model  25  Vandercook 
full  page  Proof  Press  with  inking  at¬ 
tachment;  Duplex  Dry  Mat  Roller; 
Hoe  full  page  Flat  Shaver;  2  1/2  ton 
Goss  Metal  Pot;  No.  8  Hoe  Electro¬ 
type  Metal  Furnace,  2,400  lbs.  capac¬ 
ity,  with  3-pan  Backing  Stand;  Wesel 
heavy  duty  Elec.  Galley  Proof  Press; 
Amsco  Saw  Trimmer;  New  Hall  Form 
Tables  and  Dump  Trucks;  Galleys  and 
Galley  Cabinets,  all  aizes — new  and 
used;  New  “Dural’’  lightweight 
Stereo.  Chaeei.  32  in.,  38  in.  and  40 
in.  full  automatic  Power  Cutters;  Bal¬ 
ing  Presses,  both  new  and  second¬ 
hand;  Cylinder  Presses,  all  sizes.  Send 
for  current  list.  Thomas  W.  Hall 
Company,  Inc.,  120  West  42nd  St., 
New  York  18  (Plant  at  Stamford, 
Conn.) 

^established  NEWSPAPERS 
.ith  orofltable  records,  on  fair  terms 
*  ^  J.  R.  GABBERT 

393  7  Orange  St.,  Riverside,  Oal. 

"  PUBLICATIONS  FOR  SALE 

PROFIT-MAKING  New  Jersey  week¬ 
ly  20  miles  from  New  York  Oity ; 
excellent  opportunity.  Box  4013, 

Editor  A  Publisher. 

local  magazine  published  for  14 
\ew  England  coast  line  towns.  5M 
dIui  paid  circulation.  Needs  ad  man 
or  editor  as  yi  or  full  owner.  $2500 
cash  needed.  Box  4001,  Editor  & 
Publisher. 

bulletin  no.  22.  Newspapers  for 
Sale.  Now  ready.  Write  for  copy 
Mir  Bros.,  Binghamton,  N.  Y. 

MODEL  0 — 42-Em  Intertype  with  li 
Magazines,  4  Molds,  Eleetric  Pot,  AO 
Motor.  (}ood  conditien.  Printcraft 
Representatives.  277  Broadway.  N.  Y. 

MONTHLI'  .\gricultural  niagazine, 
aOOO  circulation,  $3500  cash.  Doctor’s 
orders  must  sell  immediately.  Box 
356,  Columbia.  Mo. 

OUTLER-HAMMER  40/3  H.P,  two 
motor  full  automatic  newepaper  preas 
drives  and  control  pauels,  220  v.  3  ph. 
60  cy.  AC.  complete  with  resistors  and 
push  button  stations.  Used,  servioe- 
able,  now  available.  Two  are  face¬ 
plate  type,  equipped  to  parallel;  two 
are  cross  head  type,  will  also  parallel. 
Each  drive  will  power  4  or  5  decks 
single  width,  16-page  tubulars,  or 
quad  presses,  satisfactorily.  The 

EASTERN  COLOR  PRINTING  CO., 
Waterbiwy  91,  Connecticut. 

SEW  YORK  State  aggre.ssive  weekly, 
ifhole  or  part.  Gross  $19,000.  Cir- 
fulalion  2350.  No  plant.  Excellent 
terras  Box  4066.  Editor  &  Pii'dislier. 

SOUTHERN  CALIFORNIA  WEEKLY 
Gross  $25,000.  $8,000  handles.  Jack 
L.  Stoll.  Box  8408,  Los  .\ngeles  16, 
Cslifornia. 

TWO  California  exclusive  weeklies, 
one  plant,  fine  location,  .$40,000,  $22,- 
000  down,  balance  on  terms.  J.  A. 
Snyder.  3570  Frances  Ave.,  Venice. 
California. 

1947  MODEL  VARl-TYPER.  hardly 
u.sed  with  12  fonts  of  type  .tt  half  of 
original  cost.  Priced  for  quirk  sale. 
Northwest  Insurance  News,  513  Henry 
Bldg..  Portland  4.  Oregon.  .Vtt.:  Mr. 
Rov  |{.  Terry. 

PUBLICATIONS  WANTED 

$30,000  DOWN  payment  for  half  in¬ 
terest  or  more  in  small  mid-west  daily 
or  large  weekly.  W.  H.  Oharrity. 
Rural  Route  3,  Chippewa  Falla,  Wis 

LINOTYPE,  .Model  8;  Hamilton  10  ft. 
nfl-b;ink;  Hoe  Stereo  pot  ami  pump; 
curved  plate  .shaver  and  trimmer; 
large  flat  easting  box.  Boone  Co., 
129  W.  Barre  St..  Baltimore  1.  Md. 

MECHANICAL  EQUIPMENT  FOR  SALE 

PHOTO  ENGRAVERS  EQUIPMENT 
FOR  SALE 

60  line  newspaper  screen,  14"  by  17", 
will  sacrifiee  for  fast  sale  to  make 
room  for  larger  e<iuipment.  Good 
usable  condition.  EVERYBODY’S  EN- 
GR.4VER.S,  EVERYBODY’S  BUILD¬ 
ING.  Buffalo  12,  New  York. 

KEBfP  stereo  type  metal  furnace, 
rajmeity  4,500  Ib.s.,  carburetor  and 
automatic  gas  controls.  John  Grif¬ 
fiths,  11  West  42  St..  New  York  18. 
New  York. 

DUPLEX  Heavy  Duty  Mat  Roller. 
Hoe  Duo-Cooled  Casting  Box,  Hoe 
Combination  Shaving  Machine  and 
Cutting  Cylinder.  Box  3981,  Editor 
&  Publisher. 

FOR  SALE:  ENGRAVING  PLANT 
for  halftone  $1350.  Miles  Machinery 
Co.,  10  River  St..  Red  Bank.  N.  J. 

ERBAR  bold  condensed  mats  28  point 
for  72  channel;  new,  sell  cheap  or 
trade.  Times.  Bryan.  Ohio. 

THREE  DECK  GOSS  plus  color  at¬ 
tachment.  100  h.p.  AC  motor  recently 
rebuilt  and  Cline  control  panel  22)4 
inch  esit-off  Hoe  four  ton  metal  fur¬ 
nace  with  oil  burner  included.  R.  S. 
Stratton,  St.  Petersburg  Times,  St. 
Petersburg,  Florida. 

GOSS  28  PP.  “StraiKhtlino'*  3  deck 
press  with  COI/)R.  22%^  mt-oflf, 
electrical  and  stereotype  equipnumt. 
Immediate  delivery.  George  O.  Hoffel- 
man,  1050  S.  Olive,  Los  Angeles  15. 

YOU  CAN  BUY  immediately  a  30- 
horsepower  G.E.  motor  and  control 
hoard  to  pull  16-page  press  at  20M 

I  PH  for  only  $1,600.  Evening  Record, 
Ravenna.  O.  Phone  6439. 

CRAWFORD  SINGLE  WRAPPER 
now  in  14  states.  Tested.  Guaran- 
tMd.  1,000  single  wraps  per  hour. 
Write  for  illustrated  literature.  Ed¬ 
mondson,  1522  Oallowhill  St.,  Phila. 
30,  Pennsylvania. 

5  £8  Linotypes 

2  Model  C — 3  Magazine  Intertypes 
Model  A  intertype 

8-page  E  Duplex  Press 

Flatbed  Miehle  &  Babcock  Presses 

NORTHERN  MACHINE  WORKS 
Marshall  &  Jefferson  Streets 
Philadelphia,  Pennsylvania 

FOR  SALE 

24  PAGE  HOE 

width,  extra  color  cylinder, 
22h*  cut  off,  AC  drive,  complete 
stereo  equipment. 

4  UNIT  GOSS 

22)(  cut  off,  end  feed,  double  folder, 
stereo  equipment. 

„„„  GOSS  OCTUPLE 

22)4'  cut  off.  4  deck,  double  folder, 
used  for  comics. 

FOR  S.ALE— DUPLEX  PLAT  BED 
PRESS,  Model  E,  complete  with 
chases,  etc.;  $11,500.  Excellent  con¬ 
dition.  Box  3942,  Editor  &  Publisher. 

PRACTICALLY  NEW  325  G  Hand 
Operated  Vandercsok  Proof  Press, 
Sheet  Size  24)4  x  27.  Priced  reason¬ 
ably.  Printcraft  Representatives,  277 
Broadway,  New  York,  N.  Y. 

4$,,.-  SEXTUPLE 

An  J  off,  end  feed,  double  folder, 

AU  driTe. 

0088  COMET  &  DUPLEX  PLAT  BED 

^  BEN  SHULMAN 

Ave..  New  York  18,  N.  Y. 
Ph""®:  BRyant  9-1132 
wie  Address:  “Shulpress  New  York’’ 

16PAOE  DUPLEX  tubular  two  to 
one  mode]  with  AC  drive  and  all 
stereotype  equipment,  available  now. 
George  C.  Oxford,  Boise,  Idaho. 

INTKRTYPE — Model  H  —  11  years 
old.  13  fonts  type.  Magazine  rark. 
Inspection  invited.  For  further  par¬ 
ticulars  write  P.  0.  Becker,  Norris¬ 
town  Times  Herald,  Norristown,  Penn¬ 
sylvania. 

I^DITOR  &  PUBLISHER  for  August  27,  1949 


MECHANICAL  EQUIPMENT  FOR  SALE 


R.  HOE  SUPER  SPEED 
20-UNIT  PRESS  WITH 
PATENTED  INK  PUMPS 

FOR  SALE 

23  9/16"  Cutoff 

Five  double  folders  equipped  with  sub¬ 
marine  delivery,  double  balloon  form¬ 
ers. 

Presses  are  double  width.  15”  plate 
cylinders  t-arryinit  7/16"  ribbed  stereo 
plates,  45-degree  bevel ;  ink  pumps, 
roller  bearings,  substructure. 

Three-roll  Cline  reels,  reel  arms  will 
arcommodate  single  or  l-page  wide 
rolls,  motor  operated  margin  and  ten¬ 
sion  controls. 

Driving  mechanism;  Group  drive,  6-100 
H.  P.,  D.  C.  motors.  6-10  H  P.,  D  C. 
inching  motors.  Cline  control  boards, 
230-volt  D.  C.  full  automatic. 

-Ivailable  immediately  are:  7  units, 
2  double  folders,  2-100  H.  P..  D.  C. 
motors,  2-10  H.  P.,  D.  C.  inching 
motors  with  control  mech.nni.sm. 

Balance  of  equipment  will  be  avail¬ 
able  when  the  installation  of  our  new 
presses  is  completed. 

Further  information  may  he  obtained 
by  writing 


CLEVELAND  NEWS 

.\tt.:  Mr.  K.  .1.  Tonicik 
Cleveland  14.  Ohio 


MECHANICAL  EQUIPMENT  WANTED 


WANTED 

Rotary  and  Flatbed 

Newspaper  Presses 
Magazine  and  Gravure  Presses 

BEN  SHULMAN 

500  Fifth  Ave.,  New  York  18 

_ Telephone:  BRyant  9-1132 _ 

GOSS  Press  single  width  (two  pages 
wide).  13}i  inch  printing  diameter, 
21H  inch  cut-off  or  deck  for  same. 
Give  full  details  and  prices.  Box  1042, 
Editor  &  Publisher. 


LINOTYPE  WANTE©  —  Single  key¬ 
board  fan  type  Model  14,  fan  type  8. 
low  base  or  high  serial,  high  base  5 
Rnv  3943.  Editor  A  Ptihlisher. 


ONE  OR  TWO-rOl.OU  Hoe  metal 
decorating  offset  press.  26  x  34.  Box 
4052,  Editor  &  Publisher. 


32-page  GO.S.S.  Hoe.  or  Scott  2-unit 
type  newspaper  press  with  double 
folder,  complete  stereo  equipment,  late 
model.  Box  4051.  Editor  &  Publisher. 


8  I*.\GE  DUPLEX  PKES.S  with  tab¬ 
loid  attachment,  model  .\  or  .\B.  high 
serial  numher  Box  4050,  Editor  & 
Publisher. _ 


W.WTE©  to  purchase  for  January 
6rat  delivery  forty-page  press.  Prefer 
single  roll  operation.  Must  have 
stereotyping  and  drive  equipment. 
Address  replies  to  Albert  E.  Cablan. 
Review-Journal,  Las  Vegas.  Nevada. 


PRESS  MOTOR  60  HP,  3  phase,  60 
cycle,  220  volt.  144  amps.  865  rpm 
GE  model  No. '3023.  type  Mt  352-8-60- 
900,  Form  B.  New  or  used  motor  in 
good  condition.  Contact  Gadsden 
Times,  Gadsden,  Alabama. 


SECOND  HAND  KELLOGG  key 
boards  for  quick  purchase.  Box  558, 
Burlington  Daily  News.  Vermont. 


WANTED 

Newspaper  presses  of  every  descrip¬ 
tion.  Linotypes  and  Intertypes. 

Northern  Machine  Works 

Marshall  Se  Jefferson  Sts.,  Philadel¬ 
phia  22,  Pennsylvania. 


MECHANICAL  EQUIPMENT  WANTED 


WANTED — FOLDER,  either  standard 
speed  or  high-speed,  to  operate  with 
Goss  etandard-speed  2-plate  wide 
press,  28  9/16"  cut-off.  Must  be  in 
good  mechanical  condition.  Will  con¬ 
sider  folder  either  with  or  without 
quarter-fold  attachment.  Also  inter¬ 
ested  in  quarter-fold  attachment  to  fit 
either  Goss  or  Hoe  folder.  Please 
advise  make,  age,  serial  number,  con¬ 
dition  and  price  of  equipment  offered. 
CORN  BELT  PUBLISHERS,  INC., 
Chicago  9,  Ill. 


NEWSPAPER  PRESS  ENGINEERS 

MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web.  Offset,  Flat-Bed  Experts 

We  will  move,  erect  or  repair  pressea 
ANYWHBIUE 

28  East  4th  St..  Mew  York  3,  N.  Y. 
Phone:  SPriag  7-1749 


WALLMAN  &  BAILBY 
Erecting,  RebnJlding,  Moving 
Entire  Newepaper  Plante 
975  N.  Church  St.,  or  462  Bluff  St. 
Rockford,  Ill.  Alton.  lU. 

Ph.:  3-4164  Ph.:  2-17M 


RICHARDSON-SOVDE  CO.. 
INC. 

Newspaper  plants  dismantled,  moved, 
assembled. 

Complete  service  from  layout  to  in¬ 
stallation. 

Rotary  and  Flatbed  Prasses,  Oompos- 
inj?  Room  Ek^nlpment  bought  and  said. 
503"4th  Ave.  S.  MinaeapoMs  16,  Minn. 
Tel.:  Bridgeport  1115 


LOYAL  S.  DIXON  CO. 

NEWSPAPER  PRB68  BRBOTORa 


Dismantling — Moving — Brecting 
Newspaper  Conveyor  Inetallatiena 
Service  Nationwide 
738  N.  Victory  Blvd.,  Burbank,  Oalif. 


MACHINISTS— Dismantling,  moving, 
assembling  entire  newspaper  planta. 
Repairs,  maintenance,  service  natiea- 
wide. 

LORENZ  PRINTERS 
MACHINISTS  COMPANY 

3626  31  St.,  Long  Island  Oity  1,  N.  T. 
STillwell  6-9(»9«-*9«*. 


CENTRE-AMMON  CO..  INC. 

“Machinists  to  the  Printing  Industry” 
Division  of  Centro  Trucking  Oo.,  Ine. 

55  experienced  years  installing,  mov¬ 
ing,  repairing,  rebuilding,  dismant¬ 
ling  all  type  of  press  and  its  allied 
equipment. 

The  largest  Mechanical  and  truck 
operating  organization  in  this  spe¬ 
cialized  field. 

24-hour  emergency  service  nation¬ 
wide. 


575  Washington  Street 
New  York  14,  N.  Y. 
Tel.:  W Atkins  4-2010 


NEWSPAPER  PLANTS  allied  equip¬ 
ment.  dismantled,  moved,  erected,  local 
and  long  distance  service. 

W.  J.  CASEY  TRUCKING 
&  RIGGING  CO..  Inc. 

660  Bergen  St.,  Brooklyn  17,  N.  T. 
Tel.:  MAin  2-2231 


BUSINESS  OPPORTUNITIES 


HAVING  STRUGGLE  WITH  FINAN¬ 
CES  AND  LABOR!  I  can  help  you. 
Fees  reasonable.  I  am  in  ceatact  with 
skilled  mechanics  whe  wmU  to  be¬ 
come  partners  on  fair  baaia  in  going 
business.  If  yon  need  help,  write  me. 
J.  B.  (Billy)  Snider,  648  North 
Reach  Blvd.,  Bay  St.  Louis.  Miaa. 
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BUSimSS— OrrORTUNITlES 


NEWSPAPERMAN,  WIDE  EXPERI¬ 
ENCE  promotion  and  publishing  inter¬ 
ested  in  leasing  weekly  or  small  daily. 
Specialist  in  circulation,  promotion 
and  advertising  campaigns.  Open  to 
any  proposition.  Excellent  references. 
Box  4044,  Editor  Sc  Publisher. 


RAPIDLY  expanding  weekly  needs 
able  business-advertising  director. 
Modest  investment.  Box  4065,  Editor 
t  Publisher. 


WANTED:  ASSOCIATES  in  dailies 
or  weeklies  in  south  or  west  by  pub¬ 
lisher  of  financial  ability.  Address 
Box  4002,  Editor  St  Publisher. 


CORRESPONDENTS  AND 
REPRESENTATIVES 


FULL  EUROPEAN  NEWS 
COVERAGE I 

Also  Columns,  News.  Analyses. 
Features  “Made  to  Measure"  I 
Consult  our  ad  on  page  46. 


NEWSPAPER  SERVICES 


MODERN,  completely  equipped  news¬ 
paper  publishing  plant  in  New  York 
City  area  has  room  for  additional  pub¬ 
lications.  Standard,  tabloid  newspa¬ 
pers  and  trade  publications.  Press 
work  snd/or  composition.  Box  8888, 
Editor  Sk  Publisher. 


EXTRA  POWER  TO  BOOST 
YOUR  WANT  AD  BUSINESS  I 

For  extra  power  to  keep  your  Want- 
Ad  business  growing,  subscribe  to  the 
Howard  Parish  Classified  Advertising 
Service.  Hot  linage  tips,  sales-gener- 
ating  staff  training  material,  sell-on- 
sight  campaigns,  sound  management 
suggestions,  novel  promotion — these 
and  much  else  in  every  linage-packed 
monthly  issue.  Our  tenth  year  of 
helping  others  to  greater  profits.  Write 
today  for  FREE  sample  of  the  Want 
Ad  Service  that  Makes  You  More 
Money. 

HOWARD  PARISH 

Classified  Advertising  Service 

The  Daily  News  Tower,  Miami  32,  Fla. 


HELP  WANTED— ADVERTISING 


A  YOUNG  alert  man  can  earn  $40 
per  w-eek  while  learning  newspaper 
advertising.  Liberal  car  allowance. 
Medium  size  midwest  daily.  Box  4056, 
Editor  &  Publisher. 


ADVERTISING  MANAGER,  real  op¬ 
portunity  for  the  right  man;  must 
have  a  knowledge  of  promotion,  lay¬ 
out  and  the  ability  to  organise  and 
manage  men  for  a  group  of  weekly 
newspapers  in  Pennsylvania.  Give  full 
details,  background,  experience.  Reply 
to  Box  3921  Editor  St  Publisher. 


CLASSIFIED  MANAGER  thoroughly 
familiar  with  all  phases  of  sales  and 
service  with  exceptional  ability  for 
directing  salesmen  and  telephone  pro¬ 
motion  of  transient  and  contracts. 
Evening  and  Sunday,  under  50.000 
circulation,  in  midwest  manufactur¬ 
ing  and  farming  center.  Excellent  op¬ 
portunity  for  producer.  Write  in  con¬ 
fidence  all  details.  Box  4039,  Editor 
St  Publisher. 


THE  TIMES  Journal,  a  daily  of 
10,000  in  Vineland,  New  Jersey,  lo¬ 
cated  38  miles  from  Philadelphia,  has 
opening  for  salesman-manager,  or 
salesman  to  work  up  to  manager  of 
present  3  girl  classified  department. 
Ideal  situation  for  experienced  person 
who  can  sell  classified  and  direct  ac¬ 
tivities  of  department.  Give  full  par¬ 
ticulars  in  your  first  letter  to  us. 


PEKIN,  Illinois,  Evening  Times  seeks 
a  sober,  aggressive  young  display  ad¬ 
vertising  solicitor.  Times  is  growing 
rapidly. 


HELP  WANTED— ADVERTISING 


ADVERTISING  SALESMAN— Subur¬ 
ban  New  York's  finest  weekly.  Musi 
be  experienced,  able  to  sell,  make  lay¬ 
outs  and  write  copy.  Excellent  oppor¬ 
tunity  for  dependable  man  with  imod 
background.  Must  have  car.  rhill 
details  and  salary  expected  in  first 
letter.  The  Review-Press,  Bronxville. 
New  York. 


DISPLAY  newspaper  advertising 
salesman  wanted  to  service  local  re¬ 
tail  accounts.  Must  be  fast  copy  and 
lay-out  man  with  ability  to  create 
and  develop  new  accounts.  Good 
salary.  Eastern  publication.  Please 
write  complete  background  of  experi¬ 
ence  in  application.  Box  23976,  Editor 
Sc  Publisher. 


HARD-SELLING,  advertising-wise  re¬ 
tail  man,  preferably  under  35,  to  go 
places  with  a  young  daily  that’s  on 
the  way.  Delightful  community, 
splendid  market.  Write  full  applica¬ 
tion,  including  personal  and  credit 
references,  to  The  Daily  Times, 
Gainesville,  Gs. 


TOP  FLIGHT  advertising  man  or 
woman.  Must  be  excellent  salesman, 
and  tops  in  layout.  Excellent  salary 
if  you  can  qualify.  This  opening  is 
on  one  of  Southwest’s  leading  dailies, 
beautiful  new  plant,  perfect  climate, 
excellent  working  conditions.  Write 
full  particulars  first  letter,  including 
references.  Write  or  wire  Box  No. 
4004,  Editor  &  Publisher. 


WANTED — LOCAL  DISPLAY  sales¬ 
man  to  service  accounts  on  Ohio  daily 
(14,000).  Experience  in  copy  writing, 
layout  and  selling  essential.  Must 
be  sober,  ambitious  and  hard  work¬ 
ing.  The  Jeffersonian,  Cambridge, 
Ohio. 


WANTED  —  DISPLAY  advertising 
.salesman.  Permanent,  sober.  Make 
own  lay-outs,  campaigns,  service  con¬ 
tract  advertisers,  develop  mw-  busi¬ 
ness.  Congenial  associates.  Send  refer¬ 
ences.  samples  of  work  to  .Advertis- 
ng  Director,  Jackson  Daily  News, 
lacksnn.  Mississippi. 


W'E  WANT  TO  ADD  to  our  staff  an 
alert,  ambitious  salesman,  to  handle 
special  pages,  special  sections,  special 
editions.  Our  held  is  fertile  soil  fur 
that  sort  of  cultivation.  Salary  and 
commission  arrangement  under  which 
your  earnings  can  be  what  you  make 
them.  Beckiey  Newspapers,  Berkley, 
West  Virginia. 


WE  HAVE  AN  OPENING  for  a  good 
promotional  minded  newspaper  ad^ver- 
tising  salesman.  One  who  feels  him¬ 
self  capable  of  taking  over  the  super¬ 
vision  of  our  national  department  — 
Eastern  publication  —  Give  full  de¬ 
tails  and  salary  expected  in  first  let¬ 
ter.  Box  3939,  Editor  Sc  Publisher. 


HELP  WANTED— CIRCULATION  . 


CIRCULATION  manager  wanted  on 
daily  in  Minnesota  town.  6000  circu- 
latibn.  Little  Merchant  plan.  Write 
giving  background  and  salary  ex¬ 
pected.  Box  4017,  Editor  St  Publisher. 


HERE  is  your  opportunity  for  perma¬ 
nence,  security  and  pleasant  working 
conditions!  One  ot  the  Southeast's 
outstanding  newspapers  requires  the 
services  of  two  to  four  men  for  Dis¬ 
trict  Advisors  and  Supervisors.  Quali¬ 
fications  must  include:  Circulation 
(City  or  Country)  experience,  know¬ 
ledge  and  ability  to  administer  train¬ 
ing  programs  for  minor  and  adult  car¬ 
riers,  Aggressiveness  without  pressure. 
Initiative,  Vision,  and  Leadership. 
High  School  educstion  required —  Col¬ 
lege  preferred  (detail  curriculum ). 
Age  limitation  21  to  85  years.  Salary 
and  advancement  commensurate  with 
performance.  Give  detailed  informa¬ 
tion  on  qualifications.  State  physical 
characteristics.  Box  8877,  Editor  Sc 
Publisher. 


HELP  WANTED— EDITORIAL 


EDITORIAL  STAFFER;  under  35; 
business  magazine;  fine  opportunity; 
state  experience,  age,  salary  desired. 
Box  4068,  Editor  Sc  Publisher. 


EXPERIENCED  NEWSPAPER¬ 
WOMAN  for  society  reporter.  Wire 
or  call,  Manzk^ng  Editor,  Leader, 
Corning,  New  York. 


CAPABLE  young  man  to  assume  edi¬ 
torship  of  New  Jersey  weekly.  Fine 
opportunity  for  the  right  man.  Home 
News,  Oakhurst,  New  Jersey.  LOng 
Branch  6-4.550. 


DESK  M.VN  between  25  and  40  for 
Indiana  daily  7,000  circulation.  Write 
experience,  references,  family  status, 
salary  desired  and  complete  details 
to  Box  4040,  Editor  &  Publisher, 


EXPERIENCED  weekly  newspaper 
editor  wanted.  Live-wire  man  for  live- 
wire  paper.  Prefer  young  man,  experi¬ 
enced  on  metropolitan  weekly.  Excel¬ 
lent  future.  Box  4071,  Editor  Sc  Pub¬ 
lisher. 


LUNG  established  Chicago  weekly 
covering  a  major  industry  needs  ex¬ 
perienced  copyreader  preferably  in 
his  3us,  who  ran  eventually  take 
charge  of  copy  desk.  College  training 
and  daily  paper  experience  preferred. 
Box  4061,  Editor  Sc  Publisher. 


NEWS  department  progressive  mid¬ 
west  daily,  30,000  city,  has  attractive 
opening  for  competent,  enthusiastic, 
energetic  all-around  writer  and  desk 
man;  man  we  are  looking,  for  one 
who  can  “double  in  brass’’  on  vari¬ 
ous  desks,  editing  wire  copy,  city 
new-s  and  handling  special  writing  as¬ 
signments  or  news  beats  as  occasion 
demands;  real  opportunity  for  right 
man.  Box  4041,  Editor  &  Publisher. 


UPENING  for  right  man  as  field  edi¬ 
tor  of  mid-west  farm  magazine.  Must 
be  farm-reared,  journalism  graduate, 
and  be  abie  to  operate  speed  graphic, 
I’refer  man  with  one  to  two  years 
reportorial  experience.  Car  essential, 
travel  two  weeks  per  month.  Give 
full  personal  data  in  first  letter,  and 
samples  of  your  writing.  Box  39b0, 
Editor  Sc  Publisher. 


I’EU.M.ANENT  opening  for  reporter, 
preferably  young  woman  with  news¬ 
paper  and  photography  training,  on 
Iona  small  daily.  Start  at  $'35  or 
higher  depending  on  experience.  Write 
Box  4073,  Editor  &  Publisher. 


HELP  WANTED— MECHANICAL 


JOURNEYMAN  STEREOTYPERS. 
Permanent  situations  available.  Good 
climate.  Will  assist  in  finding  hous¬ 
ing.  Write,  call  or  wire  Stereotype 
Foreman,  The  Salt  Lake  Tribune,  Salt 
Lake  City,  Utah. 


JOURNEYMAN  WEB  PRESSMEN. 
Permanent  situations  available.  Good 
climate.  Will  assist  in  finding  hous¬ 
ing.  Write,  call  or  wire  Pressroom 
Foreman,  The  Salt  Lake  Tribune,  Sa't 
Lake  City,  Utah. 


SEVERAL  steady  situations  on  the 
night  side  open  in  18-machine  Ohio 
plant.  Floor  men  or  combination. 
Sickness  benefits,  accident,  hospitalisa¬ 
tion,  pension  and  vacation.  Union 
Scale,  $2.41-2/3  per  hour.  All  replies 
treated  as  confidential. 

Write: 

THE  CANTON  (Ohio)  REPOSITORY 


WANTED — Ambitious  young  printing 
executive  for  position  as  assistant 
mechanical  superintendent  in  plant  of 
one  of  Northwest’s  most  progressive 
daily  newspapers.  Successful  appli¬ 
cant  must  be  top-notch  printer,  ex- 

Serienced  foreman,  have  ability  to 
irect  production  of  modern  news¬ 
paper  with  economical  page  costs. 
Position  is  permanent  and  exacting. 
Pay  will  be  based  on  ability  and  re¬ 
sults  w-ith  ultimate  promotion  to  full 
superintendency.  Give  complete  back¬ 
ground  of  record  and  experience  in 
replying.  Box  3977,  Editor  Sc  Pub¬ 
lisher. 


HELP  WANTED- 
MISCELLANEOUS 


EXPERIENCED  newspaper  librarian 
wanted  by  Southern  daily  circulatioa 
over  250,000  serving  metropolitaa 
area  and  state.  Mature  person  d*. 
sired.  Good  opportunity  for  assistant 
librarian  to  direct  small  staff.  Write 
stating  age,  education,  experience  and 
salary  expected.  Box  4030,  Editor  a 
Publisher. 


HELP  WANTED— 
PUBLIC  RELATIONS 


PUBLIC  RELATIONS  MAN  WANTED 
Grow-ing  national  advertising  agency 
needs  capable  newspaper  man.  30-45 
years  old,  qualified  by  personality  and 
experience  in  news  sense,  knowledge 
of  news  channels,  proven  ability  to 
write  well  and  fast,  and  good  com¬ 
mercial  sense,  to  service  accounts  is 
Virginia.  Resident  of  Virginia  pre¬ 
ferred. 

Give  detailed  description  of  per¬ 
sonal  background,  age,  education,  ex¬ 
perience  including  names  of  previoni 
employers,  length  of  service,  reason 
for  leaving,  salary  requirements.  All 
answers  confidential.  Write  Box  4049, 
Editor  &  Publisher. 


HELP  WANTED— SALESMEN 


SIDELINE  DOLLARS 
IP  YOU  NOW  sell  newspapers  yon 
ran  make  $25  to  $100  per  sale  of 
home  building  page  feature  now  in 
3rd  year.  Leads,  sales  aids,  territory 
to  responsible  man.  Box  3986,  Editor 
Sc  Publisher. 


LITERARY  AGENa  SERVICE 


NEWSPAPERMEN’S  AGENCY.  Artt- 
cles,  Books,  Fiction,  Plays  markstsA 
.Bertha  Klausner.  130  E.  40  St..  N.  T. 


SITUATIONS  WANTED- 
ADMINISTRATIVE 


SUCCK.S.SFULLY  K.XPERIENCED  36 
Y'ear  Old  married  daily  newspaperman 
wants  a  step-up  change  to  a  good  small 
daily  as  gmeral  manager  or  advertii- 
ing-business  manager.  Proven  advertia 
ing  and  editorial  experience.  Knows 
job  printing.  .Vble  to  make  invest¬ 
ment.  Highest  references.  Please 
reply  fully.  Confidential.  Box  4064. 
Editor  Sc  Publisher. 


SITUATIONS  WANTED- 
ADVERTISING 


ADVERTISING  DIRECTOR.  20  years 
experience,  all  phases  of  advertising. 
Proven  record  in  Department  Man¬ 
agement  plus  space  selling  results. 
Now  employed.  Details  and  top  refer¬ 
ences.  Middle-west  preferred.  Box 
4059,  Editor  Sc  Publisher.  _ _ 


ADVERTISING  DIRECTOR  or 
BUSINESS  MANAGER 

A  sound  promotional  minded  newsp^ 


per  man,  go  years  experieuco. 
lent  record  and  background.  Nov 
employed,  10  years  in  present  posi¬ 
tion  ns  advertising  manager.  Comploti 
knowledge  of  all  advertising  and 
duction.  Age  44.  good  health,^  family, 
Protestant.  Prefer  West.  Mid-West 
or  ^uthwest.  Salary-bonus  arrani^ 
ment.  Personal  interview  will  M 
greatly  appreciated.  Write  Box  8931, 
Editor  Sc  Publisher. _ 


BUSINESS  ADVERTISING  MAN¬ 
AGER.  Age  45.  20  years  experience. 
Plenty  of  qualifications.  Box  4063, 
Kditor  &  Publisher.  _  - 


COLLEGE  GRADUATE  of  University 
of  Missouri  Journalism  Schiwl.  Ad* 
vertisin^  major.  Wants  job  m 
promotion  or  public  relations.  nM 
newspaper  experience.  Write  r.  ^ 
Davidson.  1716  Harlem,  Joplin.  .MO 


DISPLAY  SALESMAN  or  ClassHW 
Manager.  15  years’ 

38;  married:  capable:  ambitl^ 
$60-70.  Box  3904,  Editor  $  Fab 
Usher. 


SITUATIONS  WANTED 

gETOONiSTS _ 

;:rj^;55fIi:SpoRTs  cartoonist. 

^"rieBced:  desires  staff  or  free- 
f  Dosition  small  hastern  daily. 
iJ^luV^ckground.  Box  3974.  Editor 
j  Pablisher. _ _ _ _ 

r'BIrOWAL  CAR^TOONIST  Sea- 
foned  National  reeoBnition  Pulitier 
nminre  Strictly  top  grade  ability 
originality.  Available  soon.  In- 
^r-tsd  only  in  position  eommen- 
a«te  with  record.  No  strict,  party 
but  left-winKers  please  ignore. 
3M  39#3  Editor  &  Publisher. 


-IRCULATION  Manager,  15,000  cir- 
nUbon  up,  relocation  sought,  thor- 
Sghlr  reliable,  competent.  12  years 
iMFience  ABC.  excellent  record. 

references.  Age  33.  married,  car. 
finimum  $100,  details  upon  request. 
Srisl.  Write  Box  4034,  Editor 

I  Publisher. _ 

qilOlLATlO.V  Man,  young.  B.A., 
mows  ABC.  Experienced  city  and 
.luntrr  circulation.  Hair  (or  promo- 
on  Seeks  job  under  competent  cir- 
Sion  manager.  Box  4048,  Editor 

I  Publisher. _ _ _ 

i'IRCVIaTION  EXECUTIVE  aeeks  a 
iubliiher  that  is  not  satisfied  with  hie 
'resent  departmental  operation  and 
■sn  use  20  years'  experience  and  man- 
.rernent  to  advantage.  Expert  on 
ttle  merchant  plan.  Newsstands  and 
sail  circulation.  Thorough  knowledge 
A.B.C.  and  promotion.  Good  porson- 
lel  man,  qualified  labor  negotiator. 
?ro«n  records  of  results,  presently 
imploTed  large  eastern  daily.  Age  43, 
ssrried.  Available  30  days.  Refer- 
mces  and  photo  on  request.  Replies 
fonJdential.  Box  3892.  Editor  &  Pub¬ 
lisher. 


SITUATIONS  WANTED— 

_ CORRESPOj^m^ _ 

,:)HN  D.  ST.ANARD,  Drawer  1566K. 
I'hattanooga  1,  Tcnn.  Ph.:  83-1.346\V. 
Travels  Southern  Stati-s  regularly. 


■lOLUD  act  as  Detroit  correspondent 
lir  out-state  newspapers.  Grace  Cliff. 
Taylor,  Detroit  2,  Mich. 

SITUATIONS  WANTED— EDITORIAL 


.ITTEXTIOX  NEW  ENGLAND 
Tant  chance  as  reporter,  sports  or 
'sl,  college,  grad  work,  year  metro- 
S'llitan  paper,  year  publicity.  Francis 
.nnegan,  251  East  84  St..  New  Y'ork 
.t.  Xew  York. 


iLL-.AHOL'ND  reporter,  desk  man, 
cigaiine  editor-writer  offers  live- 
vire  ideas  and  performance.  Six 
-ars  all  phases  of  news,  features, 
.roduction,  plus  special  assignment 
-Orient.  Top  magazine  layout;  wide 
TT  coverage.  Married,  children,  ‘28, 
(0  anywhere  (daily,  weekly  or  i)  for 
lieresting  position.  Full  background 
1  request.  A.  H.  Oillis.  747  N. 
line  St.  Hollywood  38.  Calif. 


ABLE  COPYREADER— Fully  experi- 
•jced.  Seeks  permanent  position.  Box 
W75,  Editor  i  Publisher. 


AMBITIOUS  61,  23,  alert  and  loyal 
Mpes  for  oireer  on  small  town  daily; 
line  '49  journalism  graduate;  two 
veeks  practice  on  Toledo  Blade  re¬ 
porting  staff;  have  wife,  18  months 
*d  son  and  csr.  Location  immaterial. 

3995.  Editor  &  Publisher. 


AUGUST  grad,  B.S.  in  Journalism, 
I'eks  general  news  reporting.  Com- 
joting  New  York  City  preferable, 
m  not  essential.  Experienced.  2 

hhhsher'*'"'  * 


■  FINANCIAL  EDITOR  - 
^PORTER  Young  man  4%  years’ 
uo"f?in  .  i.5*'  "tA'ointt  up  section  for 
(^000  ABC  daily;  1  year  trade 
.wr  Proven  results.  Excellent 
ihe7"”*’  *  Pub- 

COPY'RE.ADER — Feature  writer,  now 
j  am  year  on  major  New  York  copy- 
Sunday  sec- 
;.stn;„  e^PPrience,  5  in 

ID  lirii  Inyout,  wire. 


SITUATIONS  WANTED— EDITORIAL 

.VVAIL.ABLE  im 
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SITUATIONS  WANTED— EDITORIAL  I  SITUATIONS  WANTED— EDITORIAL 


DESKMAN-EDITOR.  Creative  cap¬ 
tion  and  headline  writer  make-up, 
ideas.  News  sense,  ex-reporter.  Box 
4070,  Editor  &  Publisher. 


EDITORIAL  POSITION.  Age  27,  mar¬ 
ried,  MU  BJ.  '49.  One  year’s  experi¬ 
ence  on  small  city  daily  of  3000  in 
editorials,  copyreading,  reporting.  Box 
4038.  Editor  &  Publisher. 


1V4  YEARS’  part-time  reporting  for 
large  New  Y’ork  City  dailies.  Girl,  22. 
seeks  reporting  spot  on  small  daily  or 
weekly.  Box  3955,  Editor  A  Pub¬ 
lisher. 


EDITOR  weekly  or  Managing  Editor 
small  daily  South.  Fast,  experienced, 
university  training,  sober,  reliable. 
Box  3875,  Editor  A  Publisher. 

ENTERPRISING,  perceptive,  quick 
wilted.  Experienced  general,  features, 
w-omen’s.  (Jrace  O’Rourke.  Box  68. 

Pt.  Lookout.  N.  Y, _ 

EXPERIENCED  newspaperman:  news, 
features,  press  photography.  BA  de¬ 
gree.  Excellent  referenceis.  Box  4076, 
Editor  &  Publisher. _ 

EXPERIENCED  Reporter,  27.  desires 
change.  Covered  all  beats,  features. 
BJ  and  BA  Missouri.  SDX  scholarship 
award.  KTA  member.  Married  veteran. 
Box  3914,  Editor  &  Publisher. 

EXPERIENCE  plus  youth.  Desk  man, 
reporter  and  rewrite.  Single,  25,  jour¬ 
nalism  graduate.  Available  now.  Will 
travel.  Box  3989.  Editor  &  Publisher. 


KXI’KRIKNCED  girl  reporter,  26. 
liri'scntly  employed,  Missouri  grad., 
public  relations  and  trade  journal 
writing  experience,  would  like  general 
ri-|iortiiig,  society  or  woman’s  jiage 
connection  in  town  about  20.000.  Sal¬ 
ary  open.  Box  4032,  Editor  &  Pub¬ 
lisher. 


EXI’ERIKNCED  all-round  newspaper¬ 
woman  ;  reporting,  rewrite,  society, 
etc.;  now  doing  imblieity;  available 
Labor  Day.  Box  4047,  Editor  &  Pub- 
livher. 


EXPERT  on  liorse  racing,  movies, 
women.  Uncanny  handicapper.  in¬ 
spired  writer,  make-up  genius.  Box 
4089,  Editor  &  Publisher. 


FORM  Eli  journalism  instructor,  pub¬ 
licity  direetoi-,  desires  newsiiaiier,  or 
related  work.  Can  handle  press 
camera.  Develop  prints.  Box  4035, 
l-'ditor  Sr  Publisher. 


GIRL,  27,  2  years’  all  round  experi¬ 
ence,  metropolitan  daily,  highly  com¬ 
petent.  Go  anyw-here.  Box  3994,  Edi¬ 
tor  &  Publisher. 


JULY'  graduate,  two  years  experience 
as  reporter  and  editor  of  university 
weekly,  seeks  position  on  small  daily. 
Prefer  midw-est,  but  will  travel  any¬ 
where.  Contact  Richard  Trainor.  1130 
Harshman  Road.  Dayton  3,  Ohio. 


LOOKING  for  the  RIGHT  MAXI 
Eilitor-reporter,  news  editor,  telegraph 
editor,  dailies  and  AP,  capable  boss, 
headwriter.  copyreader,  beat-pounder. 
Imoking  (or  right  job.  good  money, 
bigger  responsibilities.  Broad  financial 
knowledge.  particularly  common 
stocks,  investment  companies.  Pres¬ 
ently  considering  fund-raising  offer. 
P'ease  give  details  in  first  letter.  Box 
4(>.'>4.  Editor  &  Publisher. 


M.AKEUP  editor,  disliking  makeup, 
seeks  job  as  reporter  on  metropoli¬ 
tan  daily.  Two  years  experience  on 
copy  desk  and  makeup;  year  and  a 
half  as  reporter,  small  city,  all  beats. 
College  graduate,  young,  single,  vet¬ 
eran,  excellent  references.  Box  4046. 
Editor  &  Publisher. 


I  MISSOURI  University  grad,  wants 
editorial  post.  Feature,  sports,  news, 
desk  editing  experience.  References. 
.Married,  Vet.  H.  H.  W.,  6528  Fyler 
Ave.,  St.  Louis  9,  Missonri. _ 

NEWS  EDITOR,  desk  man,  makeup, 
feature  writer,  large  or  medium  size 
piitier.  Congenial,  mature,  single, 
soiier,  steady.  Box  3966,  Editor  & 
Publislier. _  I 

NEWS  or  wire  editor,  or  copyreader. 
Fast,  experienced,  handle  make-up. 
University  training.  Box  3874,  Edi¬ 
tor  ^  Publisher. 


NEWSPAPERWOMAN,  '24,  University 
of  Oklahoma  degree,  varied  experience 
including  two  years  with  wire  ser- 
viee,  one  year  w-ith  daily,  desires 
work  on  progressive  daily.  Box  4063, 
Editor  &  Publisher. 


PEANUT  PAY  tires  college  journalism 
Prof,  seeking  ’’Coconuts.”  Knows 
copy,  wire  desks;  features;  rewrite. 
Box  3934,  Editor  &  Publisher. 


PROOF  and  copy  reader.  Will  work 
any  state  and  any  shift.  Can  supply 
references.  Box  4031,  Editor  &  Pub- 
li.aher. 


REPORTER  w-ith  radio  and  new-spaper 
experience  wants  position  in  Florida 
or  Southern  California.  .Ambitious, 
young,  references,  SDX,  college  grad. 
Start  in  30  days.  Box  4078,  Editor  & 
Publisher. 


REPORTER-photographer  wants  posi¬ 
tion  w-ith  daily  new-spaper.  Two  years 
general  reporting  and  feature  writing 
experience  with  midwestern  daily 
One  year  in  public  relations  (or  girls 
college.-  Girl.  23,  University  of  Mis¬ 
souri  graduate.  Have  own  car  and 
Speed  Graphic.  Box  4058,  Editor  & 
Publisher. 

REPORTER  DESK  MAN— Eight  years 
on  leading  morning  daily.  Sober,  re¬ 
liable,  competent.  Wants  job  on  after¬ 
noon  daily  anywhere.  Allied  fields 
considered.  Box  4037,  Editor  &  Pub¬ 
lisher. 

REPORTER,  6  months  daily,  6  months 
wire  service.  B.A.  Journalism,  24,  GI. 
single.  Available  for  permanent  job 
with  future.  Box  4079,  Editor  & 
Publisher. 


REPORTER — 27,  single,  2  years  daily 
experience,  college  graduate.  SDX, 
Know  sports,  have  references,  car. 
Walter  P.  Crews,  1122  Edgewood  Ave¬ 
nue,  Jacksonville  5,  Florida. 


REPORTER — I  year  top  experience, 
veteran,  24,  single,  B.A.  Journalism, 
w  ill  travel  to  permanent  job  w-ith 
future.  Box  3945,  Editor  &  Pub- 


editor  &  PUBLISHER  for  August  27,  1949 


REPOHTEH — fast,  accurate  copy.  De¬ 
pendable  all  beats.  Small  daily  and 
radio  news  experience.  Journalism  de¬ 
gree.  Travel  anywhere.  Box  3990. 
Editor  &  Publisher. 


SEASCINED  newspaperman.  experi¬ 
enced  in  all  phases  of  reporting,  wire 
editing  and  desk  work.  Box  4023, 
Editor  &  Publisher. 


SMALL  CITY 
PUBLISHERS 

Foreign  correspondent,  34.  return¬ 
ing  U.  S.  with  family  early  1950, 
w-ould  like  to  hear  from  small  city 
publishers  looking  (or  experienced, 
mature  editor-managing  editor  on 
permanent  basis,  preferably  with  op¬ 
portunity  to  buy  share  after  suitable 
interval. 

Career  runs  from  college  journal¬ 
ism.  through  weekly  reporting,  post¬ 
graduate  study,  big  city  reporting, 
small  city  ME,  Washington  copy  slot 
and  assistant  CE.  magazine  desk,  to 
overseas  assignment  now  in  fourth 
year. 

Desire  to  settle  down  in  pleasant, 
small  city,  establish  permanent  home 
and  put  experience  to  work  for  com¬ 
munity.  publisher  and  self. 

Preliminary  correspondence  ean  be 
exchanged  now.  Visit  vour  city  on 
return.  Write  Box  3987,  Editor  & 
Publisher. 


SKILLED  Reporter  seeks  good  job 
on  staff  of  wide-awake  Midwestern  or 
Southwestern  paper.  University  grad 
uate  with  5  years  experience  on  all 
beats.  Now-  employed  in  East  at  sub¬ 
stantial  salary  but  anxious  to  move 
West.  Box  3972.  Editor  Sc  Publisher. 

SPORTS  EDITOR,  5  years’  experience 
all  phases,  available  immediately  for' 
12-25M  Eastern  daily.  Y^oung,  single. 
Box  3941,  Editor  &  Publisher. 


SPORTS  WRITER — 5  years  on  small 
metropolitan  dailies,  29,  college  grad¬ 
uate,  background  as  Pro-Baseball, 
player,  umpire.  Seeking  permanent 
spot  on  established  paper.  Box  4003, 
Editor  &  Publisher. 


SPORTS  writer  or  editor;  32.  Knows 
all  sports  well ;  hard  worker  and  con¬ 
scientious,  wants  to  shift  to  medium¬ 
sized  metropolitan  daily.  Camera, 
Radio  work.  Box  4053,  Editor  Sc 
Publisher. 


TELEGRAPH  editor,  40,  20  years 

experience.  Best  references.  Box 
4074.  Editor  Se  Publisher. 


TOP  morning  paper  sports  desk  man, 
employed,  wants  shift  to  responsible 
job  with  afternoon  paper.  Box  4055, 
Editor  &  Publi.sher. 


Y'OUNG  newspaperman  seeks  position 
on  daily  writing  general  news,  sports. 
Some  experience.  Box  4042,  Editor 
&  Publisher. 

YOUNG  MANAGING  EDITOR  of  daily 
city  13,000,  good  record,  w-ants  non¬ 
desk  job  larger  town.  Would  like  Cali¬ 
fornia,  w-ill  go  anywhere.  Likes  sports. 
Box  4080,  Editor  Ss  Publisher. 


SITUATIONS  WANTED— 
_ MECHANICAL _ 

COMPOSING  ROOM  SUPERINTEND¬ 
ENT  for  medium  or  large  daily.  Com- 
plete  working  knowledge  all  phases  ot 
production.  Capable  handling  labor 
relations.  Union.  Available  immedi¬ 
ately.  Married,  young,  dependable. 
Box  3925,  Editor  Sc  Publisher. 


PRINTER,  experienced  all  depart¬ 
ments,  union,  desires  connection  witK 
medium-size  daily  as  foreman  or  me¬ 
chanical  superintendent.  Box  3960, 
Editor  &  Publisher. 


THOROUGHLY  experienced  press¬ 
room  Foreman  with  color  experience, 
and  references.  Consider  offers  any¬ 
where.  Available  on  ample  notice 
Box  3878.  Editor  &  Publisher. 


TUBULAR  or  semi-plate  pressman  de¬ 
sires  position  on  daily  paper.  Willing 
lo  work  combination.  A-1  mechanic, 
color  experience,  20  years  in  trade. 
Box  4033,  Editor  &  Publisher. 


MEXICAN  PRESS  PHOTOGRAPHER 
wants  position  on  paper  or  magazine, 
6  years'  experience,  26  years  of  age,, 
.single,  can  speak  English.  Alberto 
Canon  Tudon,  Apartado  Postal  ;II95, 
.Monterrey,  N.  L.,  ilexico. 


PHOTOGRAPHER  -  WRITER,  experi¬ 
enced  in  new-s  and  features.  Own 
equipment.  Excellent  references.  Box. 
4077,  Editor  Sc  Publisher. 


WRITER-PHOTOGRAPHER.  experi¬ 
enced,  young,  fully  equipped,  svailsbl* 
in  three  weeks.  Give  details,  including 
salary.  Box  3913,  Editor  Sc  Publisher. 


SITUATIONS  WANTED— 
PUBUC  RELATIONS 


PR  APPRENTICE 

With  knowledge  of  news  reporting, 
and  writing;  press  and  studio  photog¬ 
raphy  ;  magazine  writing,  editing,  and 
layout ;  printing  processes,  typog¬ 
raphy,  and  design.  Army  and  College- 
PR  experience  plus  related  work.  Col¬ 
lege  (journalism  and  English).  Seeks 
ANY'  position  where  these  talents  plus 
ingenuity  may  lead  to  a  future.  Box 
4036,  Editor  Sc  Publisher. 


EXPERIENCED  NEWSPAPER¬ 
MAN  DESIRES  position  in  pro¬ 
motion  department  of  live  daily.  Five 
years  work  in  circulation,  advertis¬ 
ing.  editorial  and  public  relation  pro¬ 
motions.  Best  of  references.  Box 
4045,  Editor  Sc  Publisher. 

YOUNG  DAILY  NEWSPAPERMAN 
succe.ssfully  experienced  and  who 
knows  newspaper  promotion  and  pub¬ 
licity  wants  opportunity  to  begin 
career  in  industrial  public  relations. 
.V  man  with  ideas,  ability  to  organize, 
think  and  work.  Well  educated.  Best 
references.  Box  4067,  Editor  Sc  Pub¬ 
lisher. 


PACS  Minutes  Shed  Some  Light 
On  Southern  Press  Coverage  of  War 


By  Arthur  T.  Robb 

Earlier  history  of  the  Press 
Association  of  the  Confederate 
States,  as  presented  in  the  min¬ 
utes  of  board  meetings  and  the 
reports  of  the  Superintendent, 
throws  some  interacting  light  on 
newspaper  publication  in  a  war 
area. 


Last  of  These  Articles 

The  first  year’s  operations 
were  chronicl^  in  the  report  of 
Superintendent  Thrasher,  dated 
Jan.  12.  1864. 

“Although  the  organization 
has  been  in  practical  existence 
for  the  short  period  of  10 
months  onlv,”  Col.  Thrasher  re¬ 
ported,  “and  its  operations  have 
been  attended  with  great  diffi¬ 
culties  incident  to  a  war  of  un¬ 
paralleled  magnitude,  to  a  cur¬ 
rency  continually  depreciating 
and  to  imperative  requirement 
by  the  commonwealth  of  intelli¬ 
gence  and  the  labor  of  the  land 
in  the  cause  of  independence, 
you  have  succeeded  in  organiz¬ 
ing  a  system  more  widely  ex¬ 
tended  in  the  grasp  and  editing 
of  news,  and  more  widely  dif¬ 
fused  4n  its  transmission  to  the 
public  than  is  possessed  by  the 
press  of  any  other  country.” 

No  newspaper  had  been  com¬ 
pelled  to  stop  publication  be¬ 
cause  of  the  difficulty  or  high 
cost  of  procuring  news  from 
the  Conf^eracy’s  armies,  since 
the  association’s  advent,  he  re¬ 
ported.  Many  which  had  been 
forced  to  move  by  onerations 
of  the  “public  enemy”  had  been 
able  to  establish  themselves  in 
new  locations.  Fortv-one  daily 
newsoapers  were  being  pub¬ 
lished  under  auspices  of  the  as¬ 
sociation  —  a  decrease  of  one 
since  his  October,  1863,  report. 

Temporary  publications  and 
shifts  of  newspapers  from  one 
city  to  another  gave  the  diligent 
sunerintendent  plenty  of  grief. 

Superintendent  Thrasher  had 
kept  a  “register”  of  weekly 
wordage  from  the  time  the  asso- 
ciati'in  began  operations  on  ’''far. 
9.  1863.  From  April  1  to  June 
30,  the  association  transmitted 
to  members  a  to+al  of  30.104 
words:  from  July  1  to  Sept.  30, 
the  total  had  been  39.516  words; 
and  from  Oct.  1  to  Dec.  26.  the 
wordage  had  been  44.818.  The 
total  for  the  first  10  months  was 
120,090  words  —  a  modest  total 
for  covering  a  war  even  in  1864. 

•  •  • 

Censorship  troubles  had  been 
experienced  with  Bragg’s  Army 
of  Tennessee  during  the  summer 
and  fall  of  1863,  but  things  were 
better  with  a  new  censor.  The 
transfer  of  Gen.  Longstreet’s 
corps  from  Virginia  to  Tennes¬ 
see  in  September  required  the 
employment  of  an  additional 
reporter,  who,  for  a  time  had  to 
send  his  copy  first  from  Abing¬ 
don,  Va..  and  then  from  Bristol, 


Tenn.,  for  Knoxville,  key  to  re¬ 
gional  communications,  was  held 
by  the  Union  General  Burnside. 
Reports  from  Lee’s  Army  of 
Virginia  had  suffered  only  two 
temporary  dislocations. 

Efforts  were  under  way  to  ob¬ 
tain  a  more  frequent  supply  of 
Northern  newspapers  through 
Lee’s  lines,  but  the  limited 
budget  precluded  a  regular  serv¬ 
ice  of  that  nature.  Operations 
around  Charleston  and  Mobile 
had  hampered  the  mutual  opera¬ 
tions.  and  a  regular  paid  re¬ 
porter  had  to  be  engaged  to 
cover  the  wide  area  served  by 
the  latter  city.  Special  cover¬ 
age  had  been  arranged  for  the 
session  of  Congress  at  Rich¬ 
mond,  and  the  Sunerintendent 
was  getting  complaints  from 
some  members  because  of  the 
increased  tolls  this  entailed. 

So  tight  an  operating  mar¬ 
gin  governed  these  papers  that 
their  protests  came  over  an  ex¬ 
cess  of  80  words  above  the  3,500 
commutation  limit  in  one  week 
and  of  106  words  in  another. 
The  latter  included  a  summary 
in  1.180  words  of  President  Jef¬ 
ferson  Davis’s  annual  message  to 
Congress.  During  the  week  of 
December  19,  the  report  in- 
crea.sed  to  4,400  words,  which 
Col.  Thrasher  called  “an  undue, 
but  accidental,  excess,  from 
causes  beyond  my  control,  at  a 
time  when  I  was  on  the  cars  re¬ 
turning  from  Richmond.”  This 
excess  included  a  synopsis  of 
the  annual  message  of  President 
Lincoln  and  also  an  unexpected 
budget  of  692  words  from  the 
isolated  “other  side  of  the  Mis¬ 
sissippi.” 

Col.  Thrasher  frankly  admit¬ 
ted  that  he  did  not  know  the 
complete  range  of  the  toll  sched¬ 
ules  collected  from  members  for 
“excess”  wordage  by  the  several 
telegraph  companies  serving  the 
South.  Limited  data  indicated 
tolls  varying  from  1V&  cents  to 
4  cents  per  word.  Commuta¬ 
tion  rates  prevailed  only  be¬ 
tween  cities  in  which  members 
were  established.  For  news 
from  the  Armv  of  Virginia,  the 
association  had  to  pay  special 
tolls  to  Richmond;  from  the 
Army  of  East  Tennessee,  near 
Knoxville,  to  Lynchburg,  Va.; 
and  from  the  Armv  of  Tennes¬ 
see.  near  Dalton,  Ga.,  to  Mari¬ 
etta.  Ga.  Even  the  Military 
Telegraph  Lines,  built  and  oper¬ 
ated  by  the  Confederate  Gov¬ 
ernment,  had  been  charging  full 
rates  for  press  wires  until  Col. 
Thrasher’s  protests  caused  the 
establishment  of  a  new  half-rate 
for  press  business. 

Communication  with  the 
Trans-Mississippi  States  was 
almost  non-existent.  There  were 
no  wires  and  the  government 
maintained  no  regular  mail  serv¬ 
ice.  So  Col.  Thrasher  employed 
a  courier,  who  also  carried  pri¬ 
vate  letters  at  SI  apiece,  paying 
one-tenth  of  his  receipts  from 


letters  to  a  Press  Association 
agent  at  a  designated  point  and 
one-tenth  to  the  association  it¬ 
self.  The  Post  Office  Depart¬ 
ment  frowned  on  that  arrange¬ 
ment  and  only  one  Press  Asso¬ 
ciation  courier  had  been  dis¬ 
patched  from  Meriden,  Miss.,  to 
Alexandria,  La. 

«  *  * 

Col.  Thrasher  also  detailed 
his  fight  to  prevent  the  enact¬ 
ment  of  a  law  sought  by  the 
Southwestern  Telegraph  Com¬ 
pany  to  deprive  the  press  of 
copyright  protection  of  its  dis¬ 
patches.  Legal  action,  he  de¬ 
clared,  awaited  further  advice  of 
counsel. 

Numerous  weekly  journals 
had  applied  for  and  received  the 
reports  of  the  Association  and 
at  least  one  of  them  had  fur¬ 
nished  an  interesting  and  con- 
♦  cise  report,  probably  of  Long- 
street’s  futile  operations  near 
Knoxville.  The  Supterintendent 
saw  a  generally  profitable  pros¬ 
pect  in  the  admission  of  weekly 
newspapers  to  Press  Association 
rights. 

Conscription  for  military  serv¬ 
ice  was  a  continuously  disputed 
topic  throughout  the  history  of 
the  Confederacy  and  it  was  of 
supreme  interest  in  the  Spring 
of  1864.  Col.  Thrasher  submit¬ 
ted  a  suggestion  from  the  Macon 
( Ga. )  Confederate  for  coopera¬ 
tive  action  before  Congress  on 
the  question  of  exempting  from 
military  service  publishers,  edi¬ 
tors  and  their  operatives.  He 
also  called  the  board’s  attention 
to  the  Georgia  law  enrolling  all 
citizens,  with  the  Governor  em¬ 
powered  to  detail  any  person  to 
specific  duties.  He  asked  that 
the  President  of  the  association 
request  the  legal  detail  of  the 
Superintendent  for  the  service 
of  the  Press  Association. 

Another  perennial  thorn  was 
the  depreciation  of  the  currency, 
which  had  compelled  the  Super¬ 
intendent  to  levy  an  additional 
$25  per  member  in  order  to 
keep  any  money  in  the  contin¬ 
gency  fund.  Total  receipts  for 
the  year  1863  had  been  $17,074, 
against  total  expenditures  of 
$17,006.35.  The  major  expense 
item  had  been  for  reporters’  sal¬ 
aries  and  expenses  which  totaled 
$13,465.70.  An  indication  of  re¬ 
porter’s  pay  is  that  $100  a  month 
was  paid  to  Mr.  Riordan  for 
covering  the  news  of  besieged 
Charleston,  after  the  editors  of 
the  newspapers  there  had  found 
it  impossible  to  carry  out  their 
mutual  obligations  to  the  Press 
Association. 

*  •  * 

Another  index  appears  in  the 
October,  1863,  report  of  the  Su¬ 
perintendent.  His  men  in  the 
field  had  to  have  more  pay  to 
meet  the  rising  cost  of  necessi¬ 
ties.  The  budget  did  not  permit 
salary  increases,  but  the  “board 
allowance”  was  raised  from  $2 
to  $4,  and  in  some  cases,  $5 
per  day,  with  the  prospect  of 
further  increases.  He  also  ar¬ 
ranged  that  his  men  with  the 
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E  &  P  CALENDAR 

Aug.  29-.30  —  SNPA  Me¬ 
chanical  Conference,  Eastern 
Division,  Biltmore  Hotel  Ai. 
lanta,  Ga. 

Sept.  6-8  —  New  England 
Association  of  Circulation 
Managers,  fall  meeting.  Ocean 
House,  Watch  Hill,  R.  i. 

Sept.  8-10 — Alabama  Press 
Assn.,  annual  summer  con¬ 
vention,  Grand  Hotel,  Point 
Clear,  Baldwin  County,  Ala 

Sept.  9-10  —  Pennsylvanii 
Newspaper  Publishers’  Asml 
display  advertising  confer 
ence,  Bedford  Springs  Hotel 
Bedford.  Pa. 

Sept.  9-10-11 — State  Con¬ 
vention  of  the  Minnesota 
Press  Women  at  Spaldini 
Hotel,  Duluth,  Minn. 

Sept.  11-13  —  Interstate 
Circulation  Managers  Assn, 
fall  meeting,  Penn -Harris 
Hotel,  Harrisburg,  Pa. 

Sept.  17-18  —  Advertisinj 
Federation  of  America,  con 
vention.  seventh  district 
Baton  Rouge.  La. 

Sept.  18-19  —  Midwest 
Newspaper  Advertising  Ex 
ecutives’  Assn.,  fall  confer 
ence  Hotel  Fontenelle,  Oma¬ 
ha,  Nebr. 

Sept.  18-20  —  New  York 
State  Publishers’  Assn.,  an¬ 
nual  fall  meeting,  WhWefact 
inn.  Lake  Placid,  N.  Y. 

Sept.  18-20  —  Advertisinj 
Federation  of  America,  con 
vention.  tenth  district 
(Southwest),  Oklahoma 
City. 

Sept.  18-20 — Central  State 
Circulation  Managers’  Assn, 
convention.  Fort  Shelby  Ho¬ 
tel,  Detroit. 

Sept.  18-21 —Institute  of 
Newspaper  Controllers  and 
Finance  Officers,  second  an¬ 
nual  meeting.  Hotel  Pfister. 
Milwaukee. 

Sept.  2.5-27  —  New  York 
State  Circulation  Managers 
Assn.,  convention,  Rockr 
Point  Inn  ’^nurth  Lake,  h' 
let.  New  York. 


armies  should  be  mounted,  be- 
cause  field  operations  often  took 
place  many  miles  frorn  a  tele¬ 
graph  station  and  reliance  on 
"lifts”  by  army  vehicles 
doubtful.  One  correspondent, 
who  had  tried  in  vain  to  become 
attached  to  Bragg's  headquar 
ters  during  the  battles  around 
Chattanooga,  finally  quit  and 
trudged  26  miles  on  foot  to®o 
nearest  railway  station  at  Re 
saca,  Ga.  In  his  report  to  Cm. 
Thrasher,  this  patriot  signed 
himself  “Will  O.  Woodson, 
Reporter,”  and  declared  ‘‘Itin 
but  just  to  Gen.  Bragg  and  ^ 
McKinstry  ( Bragg's  provo« 
marshal  general)  to  state  mat 
the  reason  assigned  for  nis 
course  was  the  indiscretion  oi 
special  correspondents  in 
to  Army  matters.”  Probamj 
true,  for  Gen.  Sherman,  acros 
the  mountains  from  Gen.  Brag 
had  had  his  share  of  trouble 
with  newspaper  people 
hailed  with  delight  the  re^« 
death  of  one— “Good,  we  11  nag 
news  from  Hell  before  bre 
f 

(Continued  on  page  54) 
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for  readability 
for  appearance 
for  distinction 


CORONA-5  pt. 

A  new  classified  type  of  maximum 
readability  and  economy.  Specially 
designed  to  neutralize  distortion 
of  stereo  shrinkage;  provides  clear 
printing  with  less  ink.  (Shown  with 
Erbar  Bold,  on  5  pt.  body) 

EXCELSIOR-5pt. 

Designed  for  high-speed  printing, 
rubber  rollers  and  dry  mats.  Its 
medium  color,  large,  open  charac¬ 
ters  and  short  serifs  produce  in¬ 
viting  columns.  (Shown  with  Bold 
Face  No.  2.  on  5  pt.  body) 

IONIC  No.  5-5pt. 

E.xceptionally  compact — and  highly 
legible.  One  of  the  most  popular  clas¬ 
sified  faces — free  of  ink  traps,  with 
a  large,  well-proportioned  lower  case. 
(Shown  with  Bold  Face  No.  2.  on  3 
pt.  body) 

ASST  BOOKKEEPER,  experienced  ac¬ 
counts  receivable*  state  qualiiications. 

Y  97  Herald  Tribune. 

ASST  BOOKKEEPER,  experienced  ac¬ 
counts  receivable,  state  qualiHcations. 
Y  97  Herald  Tribune. 

.4SST  BOOKKEEPER,  experienced  ac¬ 
counts  receivable,  state  qualifications.  Y  97 
Herald  Tribune. 

BOOKKEEPER,  experienced,  complete 
charge,  good  salary.  W.  M.  Lederpush 
Locm  Leaf  Corp.«  830  2d  av.,  N.  Y.  C. 

BOOKKEEPER,  experienced,  complete 
charge,  good  salary.  W.  M.  Lederpush 
Loose  Leaf  Corp.,  8^  2d  av..  N.  Y.  C. 

BOOKKEEPER,  experienced.  complete 
charge,  good  salary.  W.  M.  Lederpush 
Loose  Leaf  Corp.,  830  2d  av.,  N.  Y.  C. 

lOOKKEEPER  ASSISTANT,  payroll 
and  accounts  payable:  5  days,  35  hours. 
State  age,  salary.  Y  42  Herald  Tribune. 

BOOKKEEPER  ASSISTANT,  payroll 
and  accounts  payable:  5  days.  35  hours. 
State  age,  salary.  Y  42  Herald  Tribune. 

BOOKKEEPER  ASSISTANT,  payroll  anil 
accounts  payable:  5  days.  35  hours.  State 
age.  salary.  Y  42  Herald  Tribune. 

IKKPR  and  Asst.,  typing,  5  days.  $45-50 
NINTH  AVENUE  AGENCY,  725  9th  av. 

BKKPR  and  Asst.,  typing.  5  days,  $45-50 
NINTH  AVENUE  AGENCY.  725  9th  av. 

BKKPR  and  Asst.,  typing.  5  days.  $45-30 
NINTH  AVENUE  AGENCY.  725  9th  av. 

EOOKKPER,  small  factory  payroll  exp. 
size  13  prefd.,  not  essential.  LA  3-2106. 

BOOKKPER,  small  factory  payroll  exp, 
size  13  prefd.,  not  essential.  LA  3-2106. 

BOOKKPER,  small  factory  payroll  exp. 
size  13  preld.,  not  essential.  LA  3-2106. 

BKKPR-STENO,  exp;  $48.  37  hrs;  2  wks' 
vac.  Associated  Pencil  Co.,  1739  Bway. 

BKPR-STENO.  exp:  $48.  37  hrs:  2  wks’ 
vac.  Associated  Pencil  Co..  1739  Bway. 

BKKPR-STENO.  exp;  $48.  37  hrs;  2  wits' 
vac.  Associated  Pencil  Co..  1739  Bway. 

CLERK  In  retail  book  shop,  5-day  week. 
Salary  $30.  Write  G  65  Herald  Tribune. 

CLERK  in  retail  book  shop.  5-day  w’k. 
Salary  $30.  Write  G  65  Herald  Tribune. 

CLERK  in  retail  book  shop.  5-day  week. 
Salary  $30.  Write  O  65  Herald  Tribune. 

CLERK-Typist,  Ble.  good  oppty .  .$30-35 
COHEN  AGENCY.  300  W.  42d  St. 

COMPTOMETER  OPERATOR 
Cstabliahed  Brm  offers  future  for  com¬ 
petent  yng  woman  with  steady  record 
of  employment;  H.  S.  grad,  under  35; 
all  operations.  Gen'l  Coal  Co.,  60  Rector 
COUNSELLORS  for  girls  camp,  Adiron- 
dacks,  college  grad  or  equivalent  essen¬ 
tial.  Sailing,  waterfront,  dramatics  and 
pianist.  Y  98  Herald  Tribune. 

CLERK-T.vpist.  file,  good  oppty .  .$30-35 
COHEN  AGENCY.  300  W.  42d  St. 

COMPTOMETER  OPERATOR 
Established  firm  offers  future  for  com¬ 
petent  vng  woman  with  steady  record 
of  employment;  H.  S.  grad,  under  35; 
all  operations.  Gen'l  Coal  Co.  60  Rector 
COUNSELLORS  for  girls  camp.  Adi- 
rondacks.  college  grad  or  equivalent 
essential.  Sailing,  waterfront,  dramat¬ 
ics  and  pianist.  Y  98  Herald  Tribune. 

C'LEKK-Typist.  hie.  good  oppty . $30-35 

COHEN  AGENCY.  300  W.  42d  St. 

COMPTOMETER  OPERATOR 
Established  firm  offers  future  for  compe¬ 
tent  yng  woman  with  steady  record  of  em¬ 
ployment;  H.  S.  grad,  under  35:  all  opera¬ 
tions.  Gen'l  Coal  Co..  60  Rector 
COUNSELLORS  for  girls  camp.  Adiron- 
dacks.  college  grad  or  equivalent  essential. 
Sailing,  waterfront,  dramatics  and  pianist. 

Y  98  Herald  Tribune. 

CREDIT  Checker,  exp,  must  type,  loan 
CO  S35.  Legal  Agcy,  291  Fulton  st,  N.  Y. 
DICTAPHONE  OPERATOR,  5  days.  35 
hours.  Casualty  Ins.  Co.  100  Dey  st.  6  fl. 

CREDIT  Checker,  exp.  must  type,  loan 
co.  $35.  Legal  Agcy.  291  Fulton  st.  N.  Y. 
DICTAPHONE  OPERATOR.  5  days.  35 
hours.  Casualty  Ins.  Co.  100  Dev  st.  6  fl. 

CREDIT  Checker,  exp.  must  type,  loan  co. 
$35.  Legal  Agcy.  291  Fulton  st.  N.  Y. 
DICTAPHONE  OPERATOH.  5  days.  35 
hours.  Casualty  Ins.  Co.  100  Dey  st.  6  fl. 

DIETITIAN — A.  D.  A.  member,  teach¬ 
ing  therapeutics.  5-day  w  eek  salary  $60. 
CLenmore  4-0095,  Ext.  94. 

H.  S.  GRADS— TYPING-STENO,  $30-40 
WILLIAM  AGENCY,  157  JOHN  ST. 

DIETITI.YS— A.  D.  A.  member,  teach¬ 
ing  therapeutics.  5-da.v  week  salary  $60. 
GLenmore  4-0095.  Ext.  94. 

H.  S  GRADS  -TYPING-STENO.  $30-40 
WILLIAM  AGENCY.  157  JOHN  ST 

DIETITI.k.N — A.  D.  A.  member,  teaching 
therapeutics,  5-day  week  salary  $60.  OLen- 
more  4-0095.  Ext.  94. 

H  S  GRADS— TYPING-STENO.  $30-40 
WILLIAM  AGENCY.  157  JOHN  ST. 

instructress,  swimming.  Jr  college. 
Pa.,  maint  •  $2000.  Holmes  Teach  agcy, 
149  E  42d  st.  N.  Y.  C. 

INSTRl  I'TKESS,  s"  Immina.  jrcollc  ie. 
Pa.,  maint  .  $2000.  Holmes  Teach  agcy, 
149  E  42d  st.  N.  Y.  C. 

INSTRICTRESS.  swimming,  jr  college. 
Pa.,  maint -$2000.  Holmes  Teach  agcy.  149 

E  42d  st.  N.  Y.  C. 

KEY  PUNCH  Opr,  Alpha  or  Num. $38-45 
Carjson  Service  Agcy  30  Beckman  st. 

KEY  PUNCH  Opr.  Alpha  or  Num.$38-45 
Carlson  Service  Agc.v  30  Beekman  st. 

KEY  PCNCII  Opr.  Alpha  or  Num _ $38-45 

Carlson  Service  Agcy  30  Beekman  st. 

LAi  TECH,  medical,  MD  office.  $50  wk. 
Pine  .Medical  Agency,  293  Beckman  st. 
EECEPT-plug  bd.  type.  9-5.  5d.  $40  wk. 
Aie  Lmployment  Agcy,  400  W  341h  st. 
SECY,  under  30.  gd.  exp.  techT  to  $325 

LAB  TECH,  medical.  MD  office.  $50  wk. 
Pine  Medical  Agency,  293  Beekman  st. 
RECEPT-plug  l)d.  type,  9-5.  5d.  $40  wk. 
Ace  Employment  Agev.  400  W  34th  st. 
SEC$’,  under  30.  gd.  exp.  tech  1.  .to  $325 

L.AB  TECH,  medical.  MD  otfice.  $50  wk. 
Pine  Medical  Agency.  293  Beekman  st. 

REl  EPT-plug  bd.  type.  9-5,  5d.  140  wk. 
Ace  Employment  Agcy,  400  W  34th  st. 
SECY,  under  30.  gd.  exp.  tech'l. . .  .to  $325 

TIMES  ROMAN-5i  pt. 

Newest  of  newspaper  elassitied  faces. 
Compact  and  closcly-fitted.  yet  clear 
and  open  in  individual  IcItcr-dcsiKn. 
Maximum  contrast  provided  with  use 
of  Times  Bold.  (Speeimen  below  is 
.<■-2  pi.  on  ,s  pt.  body) 


ASST  BOOKKTTPl'K.  experienced  ac¬ 
counts  receivable,  state  qualitications.  Y  97 
Herald  Tribune. 

BOOKKEEPTR.  experienced,  complete 
charge,  good  salary.  W.  M.  Lederpush 
Loose  Leaf  Corp..  8,t0  2d  av..  N.  Y.  C. 
BOOKKEEPER  ASSISTANT,  payroll  and 
accounts  payable:  5  days.  35  hours.  State 

age,  salary.  Y  42  Herald  Tribune^ _ 

BKKPR  and  Asst.,  typing.  5  days,  $45-50 
NINTH  AVENUE  AGENCY^72^9th  av. 
BOOKKPER.  small  factory  payroll  exp. 
size  13  prefd..  not  essential.  LA  3-2106.  _ 
BKKPR-STENO.  exp;  $48,  37  hrs:  2  wks’ 
vac.  Associated  Pencil  Co.,  1739  Bway. 


CLERK-Typist.  file,  good  oppty. . .  .$.fO-35 
_  COHEN  AGENCY.  .fOO  W.  42d  St. 

CO.MPTOMETER  OPERATOR 
Established  firm  offers  future  for  compe¬ 
tent  yng  woman  with  steady  record  of  em¬ 
ployment:  H.  S.  grad,  under  35;  all  opera¬ 
tions.  Gen'l  Coal  Co..  60  Rector 
COLNSELLORS  for  girls  camp.  Adiron- 
dacks.  college  grad  or  equivalent  es.scntiaL 
Sailing,  waterfront,  dramatics  and  pianist. 
^98  Herald  Tribune. 

CREDIT  Checker,  exp.  must  type,  loan  co. 
$35.  Legal  Agcy.  291  Fulton  st.  N.  Y. 
DICTAPHONE  OPERATOR.  5  days.  35 
hours.  Casualty  Ins.  Co.  100  Dev  st.  6  fl. 
DIETITIAN— A.  O.  A.  member,  teaching 
therapeutics.  5-day  week  salary  $60.  Gl.en- 
more  4-0095.  Ext.  94. 

H.  S  GRADS— TYPlNG-STENf).  $30  40 
\\  11  1  lA.M  .AGENCY.  157  JOHN  .ST._ 
INSTRl  CTRESS.  swimming,  jr  college. 
Pa.,  maim  -  $2000.  Holmes  Teach  agcy. 
149  E  42d  st.  N.  Y.  C. 

KEY  PI  NCH  Opr.  Alpha  or  Num.  $38-45 
Carlson  Service  .Agcy  .,0  Beckman  st. 

LAB  TECH,  medical.  .Ml)  office.  $.$0  vvk 
Pine  .Medical  Agency.  293  Beckman  st. 
RECEPT-Pliig  bd.  type.  9-5.  .5d.  $40  wk. 
Ace  Employment  .Agcy.  400  W  34th  st. 
SECY,  under  30.  gd.  exp.  teeh’l. . .  .to  $325 


^  gbcdefghijklmnnpqrstuvwxyz  5  pt.  Corona  <94  pts.)  \ 

/  shcdefghijklmnopqrstuvwxvz  5  pt.  Excelsior  (95  pts.)  ^ 

I  ':s:' ) 

y  sbcdefghijklmnopqr.stuvwxvz  5  pt.  Ionic  No.  5  (84  pts.)  / 

V  obcdefghiiklmnopqrstuvwxyz  5VY  pt.  Times  Roman  (84  pts.) 


Mergenthaler  Linotype  Company 

Brooklyn  5,  New  York 

Linotype  Spartan  filack,  Spartan  Heary  and  indiraf^d  Faeet 


Pjjtd  in  U.  S.  A. 


“Hey,  wait — what  is  this? 
Civilian  defense  again?’’ 

“No!  This  is  Paint-Up — Clean-U 
Month  in  Oak  Forest.  I’he  whole 
coninuinity  is  divided  into  blocks, 
and  as  block  captain  I’ve  got 
to  get  out  there  and  put  my 
neighbors  to  work!’’ 


OAK  FOREST,  famous  residential  development  in  northwest  Because  most  of  those  residents  bought  their  homes  through 

Houston,  is  different.  Its  developer,  Frank  W.  Sharp,  our  paper.  In  a  city  with  three  daily  and  two  Sunday  papers, 


believes  in  spick-and-span  maintenance  of  the  homes;  gives  the  we  received  56%  of  the  total  Oak  Forest  appropriation! 


residents  paint  at  wholesale  prices;  lends  them  brushes  for 
the  work. 


The  Press,  indisputably,  is  Houston’s  most  influential  hunt 
paper.  Three-fourths  of  our  Press  readers  live  in  single-faaily 


W  e  of  The  Houston  Press  feel  a  personal  pride  in  Oak  Forest.  homes;  over  six  out  of  ten  own  their  own  homes. 


In  Fabulous  Houston 
alone  completely  covers  a  market 

larger  than  all  of  Atlanta"^ 


1940  Census 


SCRIPPS-HOWARD  NEWSPAPERS 


NEW  YORK  . 

CLEVEIAND  . 
mrSBUROH  . 

SANPRANOSCO . N«wi 

INDIANAPOUS . Tinnt 


World- TWcgrom 

. Pr«<i 

. PrttI 


COLUMBUS . Cilizon 

ONCINNATI . Post 

KENTUCKY . Pod 

Covington  odilion,  Cincinnati  Pod 
KNOXVILLE  ....  NowfSontinol 


Oanarol  Advartiting  Daportmant,  230  Park  Avanua.  Naw  Yark  City 


DENVER . Rocky  Mt.  Ntwi 

BIRMINGHAM . Pod 

MEMPHIS  ...  Commorciol  Appeal 

MEMPHIS . Prou-Scimilar 

WASHINGTON . Ntw$ 


EVANSVILLE . 

HOUSTON . 

PORT  WORTH . 

ALBUQUERQUE . 

EL  PASO . Herald-Pod 


bH  Cincinnati  Phlladalphia  PortWarth 


.  j- 


